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In  the  STRONGHOLDS 

of  Chicago 
Merchandising 


The  merchandising  picture  of  Chi¬ 
cago  changes  daily  .  .  .  stores  come 
and  stores  go  .  .  .  neighborhoods  be¬ 
come  busy,  thriving  centers  of  trade,  or 
die  .  .  .  although  outlets  increase  year 
by  year,  names  and  places  are  seldom 
the  same. 

But  through  all  this  change,  which  is  the 
city  adjusting  itself  to  new  trends  in  dis¬ 
tribution — new  arrangements  of  popula¬ 
tion —  the  merchan¬ 
dising  strongholds,  Departme. 
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Toted  Department  Store  Advertieing  in 
Chicago  in  1928,  in  Agate  Linea 

THE  DAILY  NEWS .  6,630,559 

Daily  Tribune .  2,746,026 

Sunday  Tribune  .  2,001,220 

Daily  Herald-Examiner .  884,751 

Sunday  Herald-Examiner  ...  1,360,114 

Po»t .  694,996 

American  .  3,007,008 

Journal  .  1,007,375 

Total  .  18,332.049 

Percentage  in 

THE  DAILY  NEWS  36.17% 
IN  1928  THE  DAILY  NEWS  PRINTED 
3.884.S33  more  linea  than  the  higheat  daily 
morning  paper. 

3 .823.55 1  more  linea  than  tha  next  higheat  alie¬ 
ning  paper. 

1.883.313  more  linea  then  tha  highaat  daily  md 
Sunday  paper. 

2.999,782  more  linea  than  all  dadly  morning 
papera  combined. 

1 .92 1, 180  more  linea  than  all  other  evening 
papera  combined. 

3.289.225  more  linea  than  all  Sunday  papera 
combined. 


For  many  years  this  group  of  stores  has 
relied  upon  one  newspaper  to  carry  the 
bulk  of  its  advertising  .  .  .  The  Chicago 
Daily  News. 

The  impressive  record  for  1928  is  pre¬ 
sented  here  in  summary. 

Not  only  does  The  Daily  News  carry  far 
more  of  the  advertising  linage  of  these 
strongholds  of  Chicago  merchandising 
than  any  other  Chicago  newspaper  .  .  . 
as  far  as  we  have  been  able  to  ascertain 
the  department  store ^/Hhage  of  The 
Daily  News  is  larger  than  that  of  any 
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DETROIT 

Woodward  A  Kelly 
408  Fine  Arts  Bldg. 


SAN  FRANCISCO 
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Member  of  The  100,000  Group  of  American  Citiea 


BIRMINGHAM 
Spent  ^1,735,821.97  for 
POSTAGE  STAMPS  IN  1928! 


The  progress  of  cities  is  noted  in  the  increase  or 
decrease  of  their  pK>staI  receipts  .  .  .  for  here  in 
simple  figures  is  the  story  of  business  transacted — 
new  residents — prosperity. 

In  1915,  Birmingham’s  postal  receipts  amounted 
to  ^529,917.00 — but  for  1923  this  figure  had 
jumped  to  ^1,117,856.11 — and  in  1928  to 
^1,735,821.97  ...  an  increase  of  ^21,435.31 
over  1927! 

Aeroplanes  have  played  an  important  part  during 
1928 — and  their  rise  to  popularity  with  Birming* 
ham  was  so  swift  that  open  biplanes  were  replaced 
with  swift,  comfortable  cabin  monoplanes  for  both 
mail  and  passengers. 

The  Birmingham  District  is  rich.  Prosperous. 
Growing.  Investigate  it  closely.  Your  product 
is  assured  a  warm  reception. 
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January  Circulation 

The  Sunpapers 

Daily  (M.  &  E.)  288,038 

A  Gain  of  22,361 
Over  Jan.,  1928 
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York 


Sunday  News 


circulation  now  exceeds 


1,600,000 


— for  four  years  the  largest  Sunday  circulation 
in  America  and  still  growing — giving  the 
advertiser  year,  after  year  a  premium  of 
circulation  never  covered  in  the  rate  card, 
a  larger  and  more  valuable  access  to  the 
Eastern  national  market. 

— Buy  on  a  rising  market. 


THE  NEWS  +  New  YORK'S  Piqure  Newspaper 


Tribune  Tower — Chicago 
Kohl  Building — San  Francisco 

25  Park  Place — New  York 


copies 
net  paid 


THE  NEW 


N  EWS  • 


BUILDING 


220  EAST  42d  STREET  I 
READY  IN  1930  ! 


Editor  &  Publisher  The  Fourth  Estate  for  March  2  ,  1929 


3 


Every  National  list 
this  spring  will 
include  Detroit 
because  of  the 
industrial  activity 
which  promises  to 
make  1929  Detroit’s 
greatest  year — 

Most  of  these  advertisers 
will  use  the  Detroit  Times 
to  reach  over  300,000 
buyers  daily  and 
over  375,000  Sunday — 

THE  DETROIT  TIMES 

OVER  300,000  DAILY  OVER  375,000  SUNDAY 


**The  Trend  is  to  the  Times** 
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Merely  because  The  Evening  Bulletin 
has  a  far  larger  circulation  than  any 
other  Philadelphia  newspaper  (one  of  the 
greatest  in  America)  is  not  sufficient  reason 
for  you  to  advertise  in  its  columns. 

Nor  the  faa  that  The  Bulletin  carries  more 
retail  store  advertisements  than  all  Phila¬ 
delphia  daily  and  Sunday  newspapers  combined; 
nor  the  fact  that  it  carries  more  local  and 
national  advertising  lineage  than  any  local 
daily  and  Sunday  newspaper,  and  more  indi¬ 
vidual  classified  advertisements. 

Figures  are  not  the  reason  for  anything;  but 
they  are  always  the  result  of  something. 

So  —  the  figures  should  suggest  to  your 
mind  that  there  must  be  some  vital  force 
behind  The  Bulletin  to  produce  such  results. 

It  is  this:  A  record  of  thirty-three  years  of 
clean,  accurate  journalism.  Winning  confi¬ 


dence  in  the  Philadelphia  home;  building  a 
leadership  in  the  minds  of  men  by  adopting  < 
the  people’s  standards  as  its  own. 

A  newspaper  deliberately  planned  for  Phila¬ 
delphia.  Gaining  its  circulation  on  a  sane, 
permanent  basis  without  prize  or  contest. 

That  program  has  carried  The  Bulletin  from 
six  thousand  circulation  to  more  than  half 
a  million  today. 

But  count  the  years:  1895  —  1929.  The  years 
almost  of  a  generation!  An  unhurried  growth. 

Today  "The  Bulletin  oflFers  that  rare  com¬ 
posite:  A  circulation  with  history, —  with 
character,— with  influence;  secured  without 
premium  or  contest;  and  yet  of  such  volume 


that  alone  it  thoroughly  covers  a  great 
metropolitan  market. 

Investigate  this  Philadelphia  Market.  Where 
600,000  homes  create  a  steady,  persistent  de¬ 
mand;  where  business  and  industry  are  greatly 
diversified ;  where  one  newspaper  influences 
the  buying  mind  at  a  low  advertising  cost. 

0h€  »f  Amtrim't  Grtat  Stuipaptrs 

The  iccepunce  of  The  Eveninic  Bulletin  in  PhiU 
delphia  has  made  it  one  of  America's  (treat  news- 
pai^rs.  In  Philadelphia  it  is  read  in  nearly  every 
home.  And  in  every  suburb,  it  has  a  far  greater 
sale  than  any  other  newspaper;  exceeds  the  (om- 
hintd  sale  of  all  Philadelpbu  morning  papers. 
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U.  S.  Press,  Attacking  Civic  Problems, 
Active  As  “Community  Builders” 

City  Planning,  Traffic  Difficulties,  Airport  Facilities,  Improvements  in  Schools  Are  Subjects  of 
Campaigns  Being  Waged  by  Nation’s  Newspapers — Several  Dailies  Fight  Vice 


T'ODAY’S  press  in  the  United  States 
A  is  attacking  civic  problems  with  en¬ 
ergy  and  enterprise — and  getting  results 
—proving  that  the  newspaper  still  de¬ 
serves  the  soubriquet  of  “Community 
Builder.”  New  problems  face  the  mod¬ 
em  daily  editor,  and  they  are  being  met 
in  a  manner  often  as  creditable  as  that 
of  editors  of  bygone  days  alxDut  whose 
heads  beneficent  time  has  set  golden 
haloes  agiowing. 

Traffic  constitutes  a  present  day  prob¬ 
lem  about  which  foreheads  are  being  fur¬ 
rowed  in  a  way  that  only  came  from 
fiery  political  wars  of  yesterday.  To 
unravel  tangled  transportation  arteries, 
the  newspapers  from  coast  to  coast  are 
lending  invaluable  assistance. 

As  an  example  of  editorial  reaction  to 
traffic  problems,  the  case  of  the  Camden 
Courier  and  Post,  of  which  Harry  T. 
Saylor  is  editor,  and  J.  David  Stern, 
owner  and  publisher,  may  be  cited.  In 
December,  1928,  the  United  States  De¬ 
partment  of  Commerce  statistics  on  motor 
vehi*.ie  accidents  showerl  that  only  four 
other  cities  in  America  had  a  larger 
number  of  motor  accidents  per  100,000 
population  than  Camden,  N.  J.,  during 
the  first  11  months  of  that  year. 

Collecting  statistics  on  more  than 
2,000  accidents  within  the  city  limits,  the 
Cfmrier-Post  newspapers  opened  a  cam¬ 
paign  to  make  the  city  safer  for  motor¬ 
ists  and  pedestrians.  As  a  first  step,  a 
“Map  of  Misery”  was  published,  oc¬ 
cupying  a  solid  page.  It  was  an  enlarged 
map  pi  the  city  of  Camden,  with  dots 
showing  the  exact  location  of  every  ac¬ 
cident  and  a  cross  at  the  scene  of  each 
fatality — a  total  of  2.237  dots  and  crosses. 

With  the  map  as  the  basis  for  a  city¬ 
wide  survey,  the  papers,  c<ioperating  with 
an  automobile  club,  employed  a  traffic 
mgineer  who  spent  a  solid  month  analyz¬ 
ing  the  accidents.  On  Feb.  4  the  engineer 
issued  a  final  report,  recommending  that 
traffic  control  be  taken  out  of  the  hands 
of  the  police  and  a  traffic  expert  em- 
ploved  to  work  out  an  entirely  new 
scheme  of  traffic  administration,  ^th  in 
the  city  and  in  the  thirteen  immediate 
suburbs. 

“It  is  yet  too  early  to  predict  the  out¬ 
come  of  the  campaign,  but  it  aroused 
public  interest  to  such  a  state  that  the 
police  department,  for  the  first  time  in 
ten  years,  instituted  a  real  crusade  upon 
motor  law  violators,  abolished  all  politi¬ 
cal  pull  at  city  hall,  threw  open  a  night 
court,  and  from  200  to  400  cases  per 
week  have  been  heard,  with  a  consequent 
imnrovement  in  the  traffic  situation,”  Mr. 
Saylor  told  Editor  &  Pi'Blishkr. 

The  Courier- Post  newspapers  also  as¬ 
sisted  in  solving  a  transportation  problem 
involving  Camden  Bridge,  the  longest 
suspension  bridge  in  the  world  which 
hnks  Philadelphia  and  South  Jersey. 
Since  its  opening  in  1926  paid  transpor¬ 
tation  over  Camden  bridge  has  been 
f>y  buses  only. 

The  principal  bus  line — the  Pennjersey 
Company — is  jointly  owned  by  Philadel¬ 
phia  Rapid  Transit  and  Public  Service 
Corporation  of  New  Jersey.  In  addition. 


there  were  at  least  20  smaller,  independ¬ 
ent  lines. 

The  Courier-Post  newspapers,  in  Cam¬ 
den,  started  in  mid- December  to  check 
interstate  bus  service  in  the  two  cities. 
Sending  a  staff  of  watchers  to  Philadel¬ 
phia  and  scattering  them  aloii"  streets 
traversed  by  Camden  bounil  buses,  the 
frequency  of  service  and  destination  was 
clocked.  The  numlier  of  prospective 
passengers  left  waiting,  as  a  result  of 
infrequent  headway,  was  totalled.  The 
same  procedure  was  followed  in  investi¬ 
gating  Philadeiphia-lxiund  buses  in  Cam¬ 
den. 

Little  by  little  facts  began  to  come  out. 

The  upshot  was  that,  early  in  Febru¬ 
ary,  Public  Service  Corpeiration,  con¬ 
ceding  in  page  advertisements  that  the 
Courier- Post  newspapers  were  right, 
told  the  bus-riding  public  that  it  pro- 
pose<l  to  buy  out  the  half  interest  of 
P.  R.  T.  Negotiations  to  that  end  have 
been  started  between  the  two  companies, 
with  hopeful  indications  that  it  will  be 
consummated  within  60  flays. 

Harold  D.  Jacobs,  editor  of  the  Balti¬ 
more  (Md.)  Post,  considers  the  greatest 
contribution  his  paper  has  made  in  an 
editorial  way  recentiv  was  in  helping  to 
bring  about  a  thorough  investigation  of 
the  current  state  roads  commission 
.scandal.  A  year  ago  it  was  discoverefl 
that  systematic  stealing  by  employes  r)f 
the  state  roads  commission  had  been  go¬ 
ing  on  for  years.  Two  of  the  employes 
pleaded  guilty  and  their  attorney  made  a 
public  charge  that  the  thefts  actually 
totalled  S400.000  annual  I  v.  The  lawyer 
also  claimed  that  millions  of  dollars 
worth  of  roafi  construction  was  let  il¬ 
legally  to  friends  of  the  aflministration. 

Attempts  were  matle  by  state  officials 
to  hush  up  the  scandal.  Gov.  Ritchie 
appointed  a  special  investigating  commit¬ 
tee.  which  delayed  its  report.  The  Post 
then  began  to  demand  daily  that  the  spe¬ 
cial  committee  make  public  its  findings. 


hut  they  were  held  up  until  after  the 
NovemlKT  electufiis.  \\  hen  published 
the  repf)rt  showed  actual  thefts  of 
$376,000. 

The  committee's  report  might  still  have 
been  held  up  had  not  the  Post  learned 
that  Daniel  H.  Carroll,  state  auditor, 
who  di.scovercd  the  scandal,  had  l)ccn  re¬ 
moved  from  the  state  payroll  immediately 
in  an  effort  to  force  his  resignation. 
The  Post  started  publication  of  a  scries 
of  interviews  with  Carroll,  making  .seri¬ 
ous  charp'es  against  various  state  offi¬ 
cials.  Copies  of  the  interviews  were 
furnishetl  to  all  competing  newspapers. 
This  offensive  smoked  out  the  committee. 

The  report  made  no  mention  of  the  il¬ 
legal  contracts.  The  Post  persisted  in 
its  demand  for  an  investigation  and  the 
scandal  has  now  been  referred  to  a  joint 
committee  of  both  houses  of  the  legisla¬ 
ture.  Eleven  new  indictments  have  been 
returned  lately  and  those  indicted  arc 
pleading  guilty,  one  at  a  time.  The  en¬ 
tire  ohl  commission  and  the  chief  engi¬ 
neer  have  l>een  replaced  by  new  appointees 
of  the  governor.  Other  indictments  are 
in  prospect.  The  Post  is  now  concen¬ 
trating  on  forcing  the  resignation  of  the 
state  auditor  and  a  clean-up  of  that 
department.  Officials  and  the  public 
generally  seem  to  feel  the  roads  investi- 
eation  would  have  died  out  but  for  the 
Post. 

.Another  Baltimore  Post  campaign  still 
under  way  involves  the  state  penitentiary. 
The  paper  received  score?  of  complaints 
of  cruelty  to  prisoners  and  maladminis¬ 
tration,  and  turned  them  over  to  Col. 
Stuart  S.  Janney.  director  of  public  wel¬ 
fare.  Mr.  Janney  promised  an  inquiry, 
but  when,  after  long  delay,  none  \\;as 
forthcoming,  the  Post  began  printing  the 
complaints.  Then  Mr.  Janney  issuerl  his 
report  which  declared  everything  perfect 
at  the  institution.  Thereupon  the  prison¬ 
ers  staged  a  two-day  spontaneous  riot. 


which  hcliicd  to  direct  attention  to  the 
fact  that  something  was  wron^. 

The  Post,  aided  by  Dr.  F.  K.  Giering, 
by  an  ex-convict,  and  by  Rabbi  Israel, 
finally  forced  the  board  of  welfare  into 
action.  Janney  resigned;  the  board 
recommended  a  new  $3,()00,(XK)  prison. 
The  warden,  however,  is  still  on  the  job. 
His  removal,  according  to  Mr.  Jacobs,  is 
the  next  step  in  the  campaign. 

Striving  to  curb  reckless  automobile 
driving,  the  Jilmira  (N.  Y.)  Star-Casette 
is  running  a  priinted  editorial  daily  and 
scattering  boxes  through  the  paper  con¬ 
taining  slogans  to  assist  motorists  in  re¬ 
membering  traffic  regulations.  George  S. 
t'randall,  the  editor,  reports  this  proce¬ 
dure  is  bringing  results,  and  states  that 
his  next  campaign  will  be  against  the 
local  “smoke  nuisance.”  The  latter  drive 
will  l)e  undertaken  when  the  Star-(  iazette 
completes  some  corrective  measures  to  its 
own  plant. 

Plans  are  now  in  progress  for  elimina¬ 
tion  of  two  dangerous  grade  crossings  on 
main  highways  near  Springfield,  O.,  as 
the  result  of  campaigns  conducted  by  the 
Springfield  Daily  Nnvs  and  .S'loi.  of 
which  Bert  A.  Teeters  is  managing  edi¬ 
tor.  The  projects  have  l>een  approved 
by  all  parties  concerned  and  only  the  de¬ 
tails  remain  to  be  carried  out. 

“We  have  never  maintained  any  recorrl 
of  all  the  various  movements  we  started 
and  put  f)ver,”  Mr.  Teeters  commented. 
“But  we  have  tried  to  establish  a  policy 
of  keeping  one  f>r  more  things  going  all 
the  time,  and  it  has  worked  out  pretty 
well.” 

Springfield  is  now  carrying  out  details 
of  four  improvement  projects  maile  pos¬ 
sible  by  as  many  bond  issues  approved 
in  the  last  election.  These  projects  pro¬ 
vide  for  a  new  city  hospital,  costing 
$1,800,000;  flood  prevention  work, 
$1,250,000;  sewage  disposal,  $1.7.50.000, 
and  additional  public  schools,  $7.50,000. 
The  groundwork  of  this  program  was 
laid  two  years  ago  by  the  Springfield 
News,  which  kept  up  editorial  dem.inds 
until  the  bond  issues  were  approved. 

Many  of  the  bridges  in  Springfield 
were  in  bad  condition  and  constituted  a 
menace  to  life  and  limb.  The  News 
exposed  their  condition  and  bridge  re¬ 
pairs  and  replacements  resulted.  A  rail¬ 
road  bridge  constituted  a  hazard  over  one 
of  the  main  highways,  because  of  its  type 
of  construction.  The  News  induced  the 
city  to  get  the  radroad  to  make  such 
changes  as  would  eliminate  the  hazard. 

An  airport  with  modern  facilities  for 
housing  planes  and  personnel  and  safety 
lighting  is  a  direct  result  of  camjwigns 
conducted  by  this  newspaper.  An  inves¬ 
tigation  the  News  and  Sun  conducted 
in  several  older  business  buildings  in  the 
city  brought  to  light  a  number  of  fire 
traps.  Publicity  brought  about  improved 
conditions.  The  county  fair  grounds  was 
offered  for  sale  by  the  county  because 
the  county  fair  had  "fizzled  out.”  The 
News  induced  the  city  to  purchase  the 
grounds  for  a  municipal  park. 

A  former  sheriff  and  one  of  his 
deputies  were  engaged  in  petty  graft  in 

(C(m  tinned  on  page  63) 


CONCRETE  EVIDENCE  AVAILABLE  THAT  U.  S. 
PRESS  BUILDS  COMMUNITIES 

TYTHAT  are  newspapers  of  the  United  Stales  doing  besides  seizing  news 
”  and  advertising  opportunities  to  their  respective  public?  Some  cam¬ 
paigns,  recently  completed  or  now  underway,  furnisb  concrete  evidence  that 
tbe  U.  S.  press  is  active  on  behalf  of  civic  improvement  and  reform.  Pub¬ 
licity  drives  are  being  waged  for: 

Solution  of  traffic  problems  to  avoid  motor  nrcidenls. 

Building  codes  to  provide  for  city  growth. 

Airport  facilities  to  assist  the  future  of  the  most  modern  means  of 
transportation. 

Better  roads  in  city,  county  and  state. 

Municipal  parks  and  play  grounds  for  the  city's  children. 

Reform  of  a  state  penitentiary. 

Curbing  of  reckless  automobile  driving. 

New  city  hospitals,  flood  prevention,  additional  public  schools,  and 
sewage  disposal. 

Safety  at  railroad  crossings,  and  elimination  of  grade  crossings. 

.An  artificial  lake  for  future  water  supply. 

Clean-up  of  the  "slot-machine  racket”  active  in  the  county. 

Lower  electric  rates. 
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ALBANY  (N.  Y.)  PRINTERS  ACCEPT  TERMS 
AND  RETURN  TO  TIMES-UNION 


Contract  Concedes  Arbitration  and  Complete  Authority  to 
Foremen,  Refused  When  Strike  Started 
14  Weeks  Ago 


HE  .■Albany  (N.  Y. )  Tunes-Union, 
owned  by  William  Randolph  Hearst, 
and  the  International  Typographical 
Union  No.  4  agreed  upon  a  new  contract 
at  5:15  p.  m.  Thursday  and  ternunated  a 
printers’  strike  that  lasted  for  fourteen 
weeks. 

Temp<prarily,  the  Press  ('oinpany, 
publishers  of  the  /llhaiiy  (N.  Y.) 

Knickcrhoikcr  Press  and  livening  Xeu'S, 
is  not  a  party  to  the  agreement.  At  the 
time  of  going  to  press  Editor  &  PuB- 
LISHKR  could  not  get  in  communication 
with  Frank  E.  Tripp,  vice-president  of 
the  Gannett  newspapers,  for  a  statement. 
All  inquiries  were  referred  to  him. 

At  6  p.  m.  Thursday  all  printers  for- 
merely  employed  in  the  composing  ror>m 
of  the  Times-Union  returned  to  their 
jobs,  replacing  the  non-union  men. 

1  he  terms  of  the  new  contract  repre¬ 
sent  a  virtual  complete  surrender  of  the 
International  Typf>graphical  Union  to 
the  demands  made  by  Earle  W.  Waldron, 
publisher  of  the  Times-Union. 

Printers  gain  a  wage  increase,  amount¬ 
ing  to  three  dollars  in  three  years,  but 
grant  an  arbitration  clause,  which  they 
refused  last  Xovemtx'r  and  thus  led  to 
the  strike. 

Also,  the  Ty|K>graphical  Union  gives 
the  publisher  complete  control  of  the 
composing  rofjm  through  authority 
vested  in  the  foreman.  Certain  other 
working  conditions  also  are  acceded  to 
by  the  union. 

A  memorandum  agreement  attached  to 
the  contract  provides: 

“Workers  now  employed  in  the  com¬ 
posing  room  of  the  Albany  F^vening 
Union  Company  will  be  given  the  op¬ 
portunity  of  applying  to  the  Albany 
Typographical  Union  No.  4  for  mem¬ 
bership  and  would  with  this  membership 
have  all  rights  and  privileges  of  such 
affiliation  and  would  not  be  received  with 
prejudice;  and  further,  said  men  may  be 
employed  simultaneously  with  the  other 
members  of  the  Albany  Typographical 
Union  No.  4. 

"It  is  further  agreed  by  the  parties 
of  the  second  part  and  the  members 
thereof,  to  reestablish  and  maintain  har¬ 
monious  relations  and  that  the  Albany 
Typographical  Union  No.  4  obligates  it¬ 
self  and  its  members  to  refrain  from  any 
act  or  participation  in  any  campaign  or 
propaganda  which  will  he  injurious  to 
the  publications  or  business  of  the  party 
of  the  first  part. 

“Members  of  the  .Albany  Typo¬ 
graphical  Union  No.  4  who  were  for¬ 
merly  employed  by  the  Albany  Evening 
Union  Company  will  return  as  new  em¬ 
ployes  with  equal  rights,  these  men  to 
be  considered  prior  to  men  subseipiently 
employed.  The  .Albany  Evening  I'niem 
Company  will  supply  the  officers  of  the 
Albany  Typographical  I'nion  No.  4  with 
a  list  of  such  memliers  as  are  to  return 
in  a  bfidy  to  the  day  and  night  situations 
and  also  a  list  of  substitutes.  This  list 
to  include  such  workers  as  now  em¬ 
ployed  who  may  become  members  of  the 
Albany  Typographical  Union  No.  4. 

^“The  .Alliany  Typographical  Union 
No.  4.  its  officers  and  members,  agree  to 
take  immediate  steps  to  dissolve  the  cor¬ 
poration  known  as  the  .Albany  Citizen, 
Inc.,  which  they  are  now  associated  with 
as  officers  and  that,  further,  they  will 
take  immediate  steps  to  dispose  of  the 
newspaper  known  as  the  Albany  Citizen, 
and  will  refrain  from  any  connection 
with  its  publication  other  than  that  of 
supplying  such  members  of  the  Albany 
Typfigraphical  Union  No.  4  as  may  be 
needed  to  man  the  composing  room  of 
said  .Albany  Citizen.  The  Albany  Typo¬ 
graphical  Union  No.  4  further  agrees 
that  no  officers  or  working  member  of 
the  Albany  Typographical  Union  No.  4 
will  have  any  part  in  the  executive  op¬ 
eration  of  the  said  Albany  Citizen,  and 
will  not  give  it  partisan  support  or  serve 
as  officers  or  directors  of  any  coni|>any 


or  corporation  formed  to  take  over  its 
publication.” 

Arbitration  is  provided  in  Paragraph 
No.  3  of  the  agreement,  which  reads : 

“If  at  the  end  of  sixty  days  an  agree¬ 
ment  on  differences  has  not  been  reached, 
by  conciliation,  steps  will  be  taken  imme¬ 
diately  to  proceed  to  arbitration  of  un- 
composed  differences,  such  arbitration 
proceeding  to  lx:  conducterl  in  accord¬ 
ance  with  the  code  of  pr(x:edure  which 
was  a  part  of  the  1917-1922  Interna¬ 
tional  Arbitration  Agreement,  provided 
that  local  laws  not  affecting  wages,  hours, 
or  working  conditions  and  the  laws  of 
the  International  Typographical  Union 
dated  Jan.  i,  1929,  shall  ntit  fie  subject 
to  arbitraticMi.” 

This  clause  never  before  was  included 
in  contracts  with  -Albany  publishers. 

The  agreement  further  provides: 

“Immediately  after  this  agreement  be¬ 
comes  effective  a  joint  standing  commit¬ 
tee  of  four  members  shall  be  appointed, 
two  members  of  said  committee  to  be 
named  by  the  pany  of  the  fii  st  part  who 
are  engaged  in  the  publishing  business, 
and  two  members  by  the  party  of  the 
second  part  who  must  be  memfiers  of 
the  Albany  Typographical  Union  No.  4. 

“To  the  joint  standing  committee  shall 
he  referred  for  settlement  all  disputes 
arising  out  of  the  operation  of  this  agree¬ 
ment.  all  disputes  regarding  the  interpre¬ 
tation  of  any  portion  of  this  agreement, 
all  disputes  regarding  discharged  men 
which  cannot  fie  otherwise  settled  be¬ 
tween  the  president  of  the  Albany  Typo¬ 
graphical  Union  No.  4  and  the  publisher.” 

The  scale  of  wages  for  the  day  shift 
provides  for  I51.50  from  the  date  of  the 
agreement  to  Sept.  30,  I92<);  $52  to 
.April  .k).  19.k»;  S.5.1  to  Dec.  .k(.  19.10.  and 
$54  until  the  termination  of  the  contract. 

The  night  shift  pays  approximately 
three  dollars  more  in  eacli  instance. 

Tlie_  Times-Union  also  scored  a  point 
in  setting  the  hours  of  the  various  shifts, 
as  follows:  Day,  between  six  a.  m.  and 


EDITOR  &  PUBLISHER 
CALENDAR 

.Mar.  4-5— Midwest  Circulation 
Managers'  Assn.,  annual  conven¬ 
tion,  President  Hotel,  Kansas  City, 
Mo. 

Mar.  5  F  1  o  r  i'd  a  Circulators 
Assn..  Deland.  Fla. 

Mar.  11-16  — Iowa  Press  Assn.,  an¬ 
nual  meeting.  Des  Moines,  la. 

.Mar.  1.5-16  -  Florida  Press  Assn., 
“C>olden  Jubilee"  convention.  Lake 
Wales,  F'la. 

Mar.  1.5-16  International  Assn, 
of  Electrotspers.  .Atlantic  City,  N.  J. 

Mar.  15-16-  Central  Missouri 
Press  Assn,  meeting.  Jefferson  City, 
Mo. 

-Mar.  18-19 — Interstate  Circula¬ 
tion  Managers'  Assn.,  Baltimore, 
-Md. 


six  p.  m. ;  night,  between  six  p.  m.  and 
three  a.  m.  Additional  pay  is  provided 
for  any  shift  starting  earlier  than  six 
p.  m.  or  ending  later  than  three  a.  m. 

Eight  consecutive  hours  including  one- 
half  hour  for  lunch  constitute  a  day’s  or 
night’s  work. 

The  foreman  shall  have  the  right,  ac¬ 
cording  to  the  contract,  to  employ  help 
and  may  discharge  for :  Incompetency, 
neglect  of  duty,  violation  of  office  rules, 
to  rlecrcase  the  force,  or  insubordination. 

Then  there  is  this  provision: 

“The  union  shall  not  discipline  the 
foreman  for  carrying  out  the  instructions 
of  the  publishers  or  his  representatives 
as  regards  the  operation  of  this  agree¬ 
ment.  Employees  may  protest  against 
foreman’s  actions,  but  if  the  foreman 
after  careful  consideration  decides  his 
action  warranted  by  the  contract,  he  need 
not  change  conditions  unless  directed  to 
do  so  by  the  publisher  or  by  decision  of 
tf.e  joint  standing  committee.” 

The  entire  agreement,  without  a  few 
amendments,  was  submitted  by  the  Typo¬ 
graphical  I'nion  to  publishers  of  both 
the  Hearst  and  Gannett  newspai^rs  on 
Feb.  23.  Mr.  Waldron,  representing  the 
Times-Union,  made  certain  changes  in 
the  proposed  contract  and  sent  it  back  to 
the  Typographical  Union.  Negotiations 
thus  were  resumed.  Typographical  Union 
No.  4  unaniiiKXisly  adopted  the  Waldron 
contract. 
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NEWSPRINT  AGREEMENT 
DENIED  BY  FEARING 


Price  Announcement  Expected  to  be 
Made  Next  Week  Vice-President 
of  International  Paper 
States 


Although  an  agreement  on  $55.20  per 
ton  as  the  1929  price  for  newsprint  was 
reported  reached  by  manufactureres  in 
Montreal  this  week,  it  was  denied  by  J.  L 
Fearing,  vice-president  of  International 
Paper  Company  that  his  organization  had 
reached  any  definite  settlement  of  prices. 
Mr.  Fearing  said  no  price  announcement 
would  be  made  this  week,  but  that  a  re¬ 
vised  price  schedule  for  1929  is  likely  to 
be  announced  directly  to  customers  next 
week.  A  statement  given  out  by  Mr. 
Fearing  in  New  York  said : 

“Report  that  an  agreement  lietwecn 
newsprint  manufacturers  and  publishers 
concerning  and  limiting  production  had 
lieen  reached  here  recently  is  incorrect, 
so  far  as  we  know.  W'e  are  not  a  party 
to  any  agreement  limiting  production  and 
fixing  prices.  We  have  no  knowledge  of 
the  $55.20  price.  Our  prices  for  1929 
have  not  been  determined,  but  we  hoiie 
to  communicate  our  revised  price  schedule 
directly  to  our  customers  early  next 
week.” 

Mr.  Fearing  told  Editor  &  Publisher 
in  an  interview  this  week  that  the  $55.20 
price,  reported  in  newspapers  was  prob¬ 
ably  a  guess  and  had  no  foundation  in 
fact  to  his  knowledge.  Reports  that  a 
meeting  of  newsprint  executives  had 
been  held  in  the  offices  of  International 
Paper  Company  at  100  East  42nd  Street, 
New  York,  the  night  of  Feb.  25,  were 
denied  by  Mr.  Fearing,  who  only  re¬ 
turned  from  F'lorida  late  Monday  night. 

Negotiations  are  beginning  to  assume 
a  more  settled  state,  Mr.  Fearing  said. 
Prices  on  the  Hearst  contract  have 
already  been  revised  upward,  he  stated, 
but  he  would  not  disclose  the  final  price 
agreed  upon. 

Mr.  Fearing  also  dcclarerl  that  In¬ 
ternational’s  new  price  will  be  base<l  on 
the  Hearst  contract  price.  .All  publishers, 
he  said  will  be  given  advantage  of  the 
Hearst  rates,  which  will  be  figured  ac¬ 
cording  to  the  zone  system  to  equalize 
all  prices  at  destination.  The  mills  will 
absorb  freight  charges  to  bring  about 
this  arrangement,  he  said.  Mr.  Fearing 
said  that  the  new  Hearst  price  when 
announced  will  be  considerably  higher 
than  the  $50  and  $51  prices  that  have 
tx-en  reported  as  being  the  basis  of  the 
Hearst  contract. 

It  was  reported  in  Montreal,  Feb.  2/, 
that  an  agreement  on  the  $55.20  price 
had  lieen  reached,  and,  while  the  price 
was  not  officially  announced,  a  numbt;r 
of  newsprint  executives  indicated  that  it 
was  substantially  correct. 

Premier  Taschereau,  when  questioned 
on  the  newsprint  negotiatitxis  in  Quebec 
this  week,  said:  “I  have  been  advised 
tliat  all  have  signed  and  that  everything 
is  settled.” 

Newsprint  stocks  on  the  Montreal  Ex- 
ehange  made  virtually  no  response  to  the 
report  of  the  settlement  of  the  news¬ 
print  price,  indicating  that  the  news  had 
lieen  generally  discounted  for  the  present. 


NORRIS  SUIT  DISMISSED 

Failure  of  the  Rev.  J.  Frank  Norris. 
Baptist  minister  of  I'ort  Worth,  to  post 
a  $5,000  cost  bond  in  the  libel  suit  he 
filed  at  Jackson.  Miss.,  several  months 
ago  for  $100,000  against  Frederick  Sul- 
lens,  editor  Jaekson  Daily  Nexvs,  Ilis  re- 
sultH  in  dismissal  of  the  suit  in  circuit 
court  there.  An  editorial  in  the  News 
was  the  basis  of  Norris’  suit. 


TEXANS  ELECT  MAYBORN 

Texas  Newspaper  Publishers’  Associa¬ 
tion  held  its  two-day  annual  meeting  at 
Dallas  last  week.  Ward  C.  Mayborn, 
II  oast  on  Press,  was  elected  president: 
Ixiuis  C.  Elbert,  Galveston  Netvs  aaa 
Tril>une,  vice  president ;  A.  E.  Oarkson, 
IIoHSton  Post-Dispatch,  secretary-treas¬ 
urer,  and  G.  J.  Palmer,  Houston  Chron¬ 
icle,  special  commissioner.  Beaumont 
was  selected  for  the  autumn  meeting  of 
the  association. 
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BROADCASTERS  TO  ACT  ON  ADVERTISING 


Standards  Proposed  for  National  Association  Meeting  March  25  Follow  Recent  Chicago  Agreement 

— New  Definition  of  “Circulation”  Based  on  Power  Units 


ADKFIXITE  plan  to  establish  cen¬ 
sorship  of  advertising  broadcast 
over  radio  stations  holding  membership 
in  tlie  National  Association  of  Broadcast¬ 
ers  has  been  formulated  by  the  associa¬ 
tion  and  will  be  presented  to  members  at 
a  meeting  to  be  held  in  Chicago,  March 
25.  This  will  be  the  first  meeting  of  the 
national  organization  for  the  purpose  of 
discussing  commercial  practice  ethics  in 
radio,  according  to  L.  S.  Baker,  man¬ 
aging  director  of  the  association.  A 
special  committee  on  ethics  will  meet 
even  earlier  than  the  national  organiza¬ 
tion.  if  plans  are  perfected  in  time. 

The  new  plan  will  embody  a  code  of 
ethics,  which,  if  adopted  by  the  associa¬ 
tion,  will  probably  be  presented  as  one  of 
the  r^uirements  to  which  prospective 
advertisers  must  agree  before  being  sold 
time  on  member  stations.  This  code,  Mr. 
Baker  stated,  will  be  based  to  a  great 
extent  on  the  agreement  reached  between 
the  Chicago  Association  of  Broadcasters 
and  the  Chicago  Better  Business  Bureau 
recently,  by  which  both  organizations 
are  to  cooperate  in  eliminating  false, 
misleading  or  objectionable  advertising 
from  the  air  in  the  vicinity  of  Chicago. 
.Ml  but  one  station  in  Chicago  are  mem¬ 
bers  of  the  National  association.  They 
are  \VM.\Q,  of  the  Chicago  Daily  News. 
WON,  Chicago  Tribune,  WBBM, 
WENR,  WLS,  and  WTBE.  The  re¬ 
maining  station,  KYVV,  is  expected  to 
join  soon. 

The  Chicago  agreement  is  to  operate 
in  conjunction  with  a  set  of  definite  rules 
for  the  acceptance  and  presentation  of 
advertising  over  the  radio,  which  have 
been  drawn  up  as  ‘‘standards  of 
practice.’"  .Ml  advertisers  using  the 
Chicago  stations  involved  in  the  agree¬ 
ment  must  conform  to  these  standards. 

The  code,  which,  Mr.  Baker  said,  will 
be  presented,  probably  as  it  now  stands, 
at  t'-e  March  meeting,  reads  as  follows: 

“.\1I  advertising  should  clearly  an<l 
plainly  be  presented  as  such. 

“.\ny  and  all  statements  shall  Ik?  ac¬ 
curate,  honest  and  not  capable  of  mis¬ 
leading  or  deceiving  listeners. 

“No  statements  derogatory  to  other 
forms  of  advertising  shall  be  used. 

“No  statements  which  refer  to  compe¬ 
titive  products  or  reflect  discredit  on 
other  merchandise  or  business  bouses 
shall  be  used. 

“.'statements  of  a  superlative  nature 
which  are  incapable  of  pr<H)f,  are  uiiIk-- 
lievable  or  invite  retaliatory  statements 
shall  not  be  used. 

“.-\ny  product  or  service,  the  sale  of 
which  is  contrary  to  interstate  laws,  shall 
not  Ik?  allowed  to  use  time  over  the  air.’’ 

f)n  the  part  of  the  radio  stations  them¬ 
selves  another  code  was  adopted  to  which 
they  agreed  to  adhere.  It  is  planned  to 
have  this  code  also  aclopted.  cither  in  its 
present  form  or  with  any  necessary  re¬ 
visions,  by  the  national  association,  Mr. 
Raker  declared.  This  cmle  states,  ni 
part : 

“This  ra<lio  station  agrees  to  the  policy 
of  clearly  indicating  to  listeners  the 
source  and  puriK)sc  of  all  commercial 
advertising  broadcasted. 

“.Ml  material  used  by  this  station,  in 
the  furtherance  of  the  interest  of  any 
coinnuTcial  institution  using  the  service 
of  this  station,  shall  1k‘  accurate  and 
truthful. 

“So  far  as  it  is  within  their  ability 
so  to  do.  this  station  will  see  that  all 
material  used  by  representatives  of  the 
commercial  institutions  who  have  en¬ 
gaged  the  services  of  this  station,  shall 
be  accurate,  truthful  and  not  at  variance 
with  the  rmdinary  tenets  of  gfKKl  busi¬ 
ness  and  fair  play. 

“This  radio  station  agrees  that  patent 
medicines  or  products  of  any  kind,  the 
use  of  which  without  the  advice  of  a 
physician  may  prove  dangerous  to  the 
health  or  physical  condition  of  a  user, 
shall  be  permitted  time  on  tbe  air  only 


By  JOHN  F.  ROCHE 


tional  .\ssiM:iation  of  Broadcasters  has 
found  a  prol>able  solution  after  three 
years  of  research,  Mr.  Baker  told  P'niTOR 

I’l  Bi.iSHKR,  is  that  of  radio  “circula¬ 
tion.” 

“Radio  stations  have  never  been  able 
to  give  definite  figures  showing  their 
coverage  of  a  territory,  comparable  to  a 
newspaiH‘r's  sworn  statement,”  he  said. 
“The  usual  unit  of  measurement  was  the 
mail  received  by  a  station.  The  <listance 
from  which  this  came  was  judged  as  the 
distance  covered  by  tbe  station,  and  the 
amount  of  mail  was  u.sed,  and  still  is,  as 
a  check  on  the  number  of  listeners. 

“.\fter  testing  for  three  years  with 
sets  of  average  strength  moved  alhuit  in 
automobiles  and  analyzing  the  mail  re¬ 
ceived  by  various  stations,  we  have  dis¬ 
covered  what  we  consider  a  definite 
metho<l  of  measuring  radio  coverage. 
This  system  consists  in  determining  the 
sipiare  riMit  of  the  iKiwer  of  a  station 
measured  in  watts,  and  this  square  root 
gives  the  ra<lius  of  the  stations  coverage 
in  miles.  I'or  instance :  .\  thousand 

watt  station  would  have  a  square  root 
of  api)roxiinately  .12.  Well.  .12  would  be 
tbe  number  of  miles  in  that  statiojt‘s 
radius. 

“There  is  no  theory  underlying  this 
ntethod.  We  arrive<l  at  it  after  three 
years  of  testing,  and  it  has  been  proved 
through  our  tests  and  mail  analyses  that 
the  idea  works  out  in  a  practical  way. 

"This  new  metluKl  of  ‘circulation’ 
measurement  will  enable  the  association 
to  ailopt  a  standard  rate  card,  and  will 
eliminate  wild  claims  of  wide-spread 
coverage  by  individual  stations. 

“One  small  station  in  I’ennsylvania 
recently  claimed  a  coverage  of  100  miles 
and  a  purchasing  jK)wer  in  this  area  of 
25  billion  dollars.  This  claim,  of  course, 
was  absurd.  With  the  new  standard  of 
measurement  in  force  such  claims  will  be 
impossible. 

“The  Chicago  Daily  News  has  already 
plotted  a  ‘circulation’  territory  for  its 
station  WM.\Q,  using  the  new  method.” 

The  National  .Association  of  Broad¬ 
casters  was  formed  in  192.1  with  E.  F. 
.McDonald,  Jr.,  of  the  old  Zenith  Radio 
(  omtiany,  as  first  president,  and  started 
working  to  get  broJidcasting  on  a  sound 
basis.  In  1926  tbe  National  Radio  Co¬ 
ordinating  Committee  was  formed  by 
the  asswiation  with  Walter  A.  Strong, 
publisher  of  the  Chicago  Daily  News  as 
chairman,  to  draw  ui>  a  plan  for  regu¬ 
lating  the  industry.  This  committee  rep¬ 
resented  broadcasters,  newspapers  own¬ 
ing  radio  stations,  amateur  radio  oper¬ 
ators,  dealers  and  manufacturers. 

.\n  agreement  was  formed  and  pre¬ 
sented  to  congress,  asking  it  to  regulate 
the  industry.  The  agreement  developed 
into  the  R.idio  Act  of  1927  by  which  the 
Federal  Radio  Commission  was  formed. 
Mr.  I'.aker  was  tbe  paid  secretary  in 
charge  of  the  work  attendant  to  com- 
jKising  this  agreement. 

Following  this  a  ref)rganization  of  the 
assfK'iation  was  undertaken,  and  it  is  now 
a  Delaware  corporatimi  with  124  mem¬ 
bers  as  of  Ian.  1.  192^).  Its  rrwmlK-rslup 
is  composed  of  the  larger  stations  in  35 
states. 

The  present  ofticers  of  the  association 
are:  William  S.  Hedges,  Chicago  Daily 
News,  president;  |f)seiih  B.  Groce,  Edi¬ 
son  Idectric  Illuminating  Cf)mpany,  first 
vice-president;  I.  W.  I.aughlin,  Hale 
r.rfUhers,  second  vice-president;  Alfred 
j.  .McCosker,  .Station  WOR.  New  York, 
treasurer;  1..  .S.  Baker,  m,anaging  di¬ 
rector. 


when  com|K'tent  medical  authorities  have  very  difficult  problem  in  establishing  a 
approved  them.  ^  censorship  of  advertising,  complicated 

“No  advertiser  using  the  facilities  of  by  a  numlK-r  of  circumstances  not  found 
this  station  shall  lx?  permitted  to  broad-  in  the  newspaiK-r,  magazine  and  billtxiard 
cast  any  material  which  is  disparaging  field. 

to  the  gcHids,  advertising  or  sales  methods  “In  handling  advertising  over  the 

of^  conipetitors  or  others.  radio,  we  realize,  of  course,  that  we  have 

“This  station  agrees  to  c«v>perate  with  to  be  even  more  watchful  for  objection- 
the  C  hicago  Better  Business  Bureau  in  able  advertising  than  is  the  case  with 
all  lawful  nuuiner  in  its  efforts  to  rid  newspapers."  Mr.  Baker  said.  ‘"The  head 
this  community  of  misrepresentation  and  of  the  family  usually  sees  a  newspaper 
deception  in  advertising  and  selling  and  before  other  members  of  the  family,  and. 
agrees  to  report  suspected  cases  of  mis-  conse<juently  any  advertising  copy  which 
leading  or  deceptive  advertising  or  sales  he  d<K?s  not  want  his  children  to  read 
practices  to  the  Bureau  for  investigation  can  easily  be  torn  out  before  it  comes 
anff  action.  to  their  attention. 

“This  station  will  inune<liately  furnish  “.Advertising  on  the  ra»lio  enters  the 

the  Chicago  Better  Business  Bureau  with  home  in  such  a  form  that  any  menilKT 
the  names  of  those  institutions  who  at  of  the  family,  hapiH'iiing  to  listeti  to  the 

present  arc  using  the  facilities  of  this  radio  at  the  time  will  hear  it.  This 

station,  and  will  at  periiKlic  intervals  necessitates  extreme  care  in  the  accept- 
thcreafter  supplement  this  list  with  such  ance  of  copy. 

others  as  may  he  added  from  time  to  “It  is  the  desire  of  the  National  .As- 
t'oie.”  siK?iation  of  Broadcasters  to  reach  some 

Air.  Baker  said  that  the  national  or-  definite  agreement  which  will  insure  a 
ganization  will  endeavor  to  arrange  a  standard  method  of  treatment  of  a<lvertis- 
sitnilar  agreement  with  the  National  Bet-  ing  by  all  members. 

ter  Business  Bureau,  insuring  control  of  ".At  present,  the  lack  of  a  definite 

radio  advertising  in  all  parts  of  the  agreement  leads  to  c<mflicting  practice 
country.  on  the  parts  of  many  stations.  Even 

Alth<iugh  many  local  bureaus  of  the  two  stations  in  the  same  town  are  liable 
National  Better  Business  Bureau  have  to  operate  and  accept  a»lvertising  under 
been  working  for  tbe  elimination  of  different  standards.  There  is  mie  case 
fraudulent  or  objectionable  advertising  with  which  I  am  familiar  where  one  sta- 
ov’er  the  radio  in  their  own  localities,  tion  in  a  certain  city  will  not  accept 
\V.  K.  Howison,  of  the  National  Bureau,  medical  advertising,  and  one  of  its  rival 
told  Editor  &  Prm.iSHKK  recently  that  stations  will.  This  conflicting  practice 
no  definite  work  of  the  .sort  has  been  is  one  of  the  greatest  problems  in  tbe 
undertaken  by  the  parent  organization,  path  of  censorship. 

In  cases  where  definite  complaints  have  “Then,  too,  radio  stations  have  trouble 
l)ecn  ma<le,  be  said,  tbe  bureau  lias  in-  with  advertisers  when  they  try  to  censor 
vestigated  and  attempted  to  correct  the  their  copy.  .An  atlvertiser,  who  accepts 
situation.  the  tradition  established  by  tbe  iiews- 

“I  think  tbe  national  bureau  will  go  jtapers  in  censoring  adxTrtising  copy, 
into  the  matter  more  fully  some  time  will  often  object  strongly  to  having  his 
in  the  future,”  he  explained.  “It  may  coiiv  changed  by  a  radio  station’s  censor, 
take  many  months  to  gather  sufficient  It  is  a  curious  situation,  but  many  ad- 
statistics  covering  tbe  situation,  which  vertisers  really  seem  to  think  that  there 
we  must  get  from  the  local  bureaus.  It  should  be  no  limits  set  on  their  radio 
all  depends  r>n  tbe  c<K>peration  we  get.  copy.” 

In  cases  where  the  evil  can  lie  stamiK?d  .Mr.  Baker  exiilained  that  if  the  Stand¬ 

out  easily  we  shall  not  go  to  any  great  ards  of  Practice  are  a<lot)le<l  by  the  na- 
leugths.  but  if  we  find  serious  offenses  tional  association,  they  will  lie  purely 
prevalent  we  shall  attack  them  with  a  for  the  contnd  of  advertising  and  will 
widespread  publicity  camjiaign."  not  be  userl  in  any  way  as  a  Itasis  for 

Mr.  Baker  told  I'.iutor  &  Pi  ri.isiikk  selling  sjiace.  , 

this  week  that  the  radio  interests  face  a  .Another  problem  for  which  the  Na- 


TACOMA  PUBLISHER  VISITS  HONOLULU 


T,  R.  LONGCOPE  PROMOTED 

T.  R.  Longcope, ■  for  six  months  classi¬ 
fied  manager  for  the  Toledo  Netvs-Ree, 
has  been  named  advertising  manager  in 
place  of  William  A.  Mayborn.  resigned. 
I.ongcope’s  former  place  has  been  taken 
by  Murray  Dixon  of  the  classified  staff. 


Frank  S.  Baker,  publisher  of  the  Tacoma  (Wash.)  News-Tribune,  with 
Mrs.  Raker  and  their  daughter.  Miss  Mary  Baker,  photographed  in  Honolulu 
where  they  recently  spent  a  vacation.  This  is  Mr.  and  Mrs.  Baker's  second 
trip  to  the  islands  where  they  have  a  married  daughter,  Mrs.  Bruce  I).  Kelley, 
wife  of  l.t.  Brure  I).  Kelley  of  the  li.  S.  submarine  force,  stationed  at  Pearl 

Harbor. 
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SUPREME  •COURT  REFUSES  TO  REVIEW 
DICKEY’S  APPEAL  IN  STAR  SALE 

Action  Virtually  Ends  Two-Year  Litigation  and  Releases 
Millions  for  Establishment  of  Great  Kansas  City 
Art  Museum 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  dt  Publisher 


WASHINGTON.  Feb.  28.— The  U.  S. 

Supreme  Court  has  refused  to  re¬ 
view  the  api>eal  of  Walter  S.  Dickey, 
owner  of  the  Kansas  Cily  Journai-Post, 
frf)m  lower  court  decisions  adverse  to 
his  suit  to  annul  the  $1 1,0(M),(M)0  sale  of 
the  Kansas  City  Star  ami  the  Kansas 
City  Times  to  a  company  formed  by 
Star  and  Times  employes  in  lyifj.  In  a 
few  weeks  the  mandate  of  the  court 
refusing  to  command  the  Missouri  Su¬ 
preme  Court  to  certify  the  record  of 
the  case  up  t<i  it,  will  l>e  issued,  and  the 
state  court’s  flecisioii  against  Dickey  on 
the  merits  and  jurisdictional  grounds  as 
well,  will  be  in  effect. 

This  action  is  expected  to  release 
several  millions  of  dollars  received  by 
the  William  Rockhill  Nelson  trustees 
under  the  sale  agreement,  for  the  use  to 
which  ('»»1.  Nelson’s  will  directefl  the 
proceefls  1k‘  put,  the  establishment  of  a 
great  Kansas  City  art  museum. 

Chief  Justice  Taft  announced  the 
court’s  ruling  Monday  without  an 
opinion  or  comment,  just  a  few  days 
after  the  court  had  received  the  last  of 
ff>ur  briefs  file«l  in  the  action,  hy  Dickey, 
by  the  University  trustees,  by  the  Star 
company  ff.rmed  by  the  employes  and 
se\eral  officials  of  the  company,  and  by 
Attorney-general  North  T.  (ientry.  No 
further  recourse  is  open  to  Mr.  Dickey 
except  to  file  a  petition  for  rehearing. 

The  ruling  marks  the  end  of  more 
than  two  ami  one-half  years  of  litigation 
started  imine<liately  after  the  trustees 
made  the  sale.  Since  it  was  started,  the 
twr>  leaders  in  the  organization  of  the 
employes’  comj)any.  I.  R.  Kirkwood  and 
August  h.  Seested,  have  died,  hut  the 
company  has  carriefl  on  with  George  H. 
Uongan  as  president. 

Dickey  made  an  unsuccessful  bid  of 
$X,(KI1,(KKI  cash,  with  real  estate  value<l 
at  S2.IK»0,fKK)  and  bills  and  accounts 
valued  at  $1,000,(100  remaining  the  prop¬ 
erty  of  the  trust  estate.  In  his  suit  he 
claimed  that  his  bid  and  that  of  Clyde 
M.  Reed,  Parsons,  Kan.,  publisher  and 
now  governor  of  Kansas,  together  with 
an  associate,  Lunsford,  were  better  than 
the  one  acceptefl.  The  Reed-Lunsford 
bid  offered  $8,000,000  in  cash,  $1,000,000 
over  a  ten-year  periofi,  and  ^,000,000 
out  of  earnings  if  any  to  be  paid  over  a 
.Vl-year  period.  The  accept^  bid  was 
$2..V)0,000  cash,  and  $8,.s()0,000  secured 
by  a  series  of  mortgage  notes,  to  be  paid 
over  an  18-year  period. 

Dickey  asked  Attorney-general  Gentry 
to  bring  suit  to  cancel  the  sale,  on 
behalf  of  the  public  which  he  alleged 
would  not  receive  the  maximum  amount 
under  the  charitable  bequest  of  Col. 
Nelson,  from  the  employes’  company  bid. 
■The  attorney-general  after  an  investiga¬ 
tion,  refused  to  bring  the  suit,  and 
Dickey  himself  brought  the  suit,  naming 
as  respondents  the  university  trustees 
named  by  the  presidents  of  Kansas,  Mis¬ 
souri  and  Oklahoma  state  universities 
under  Col.  Nelson’s  will.  Attorney-gen¬ 
eral  Gentry,  the  employes’  company  and 
its  leading  organizers.  He  lost  in  state 
circuit  court  and  ap|>caled  to  the  state 
supreme  court.  This  court  unanimously 
ruled  against  him,  on  the  grounds  that 
he  was  not  a  proper  person  to  bring  such 
a  suit  on  a  charitable  bequest,  this  power 
resting  exclusively  with  the  attomey- 
gerwral,  and  also  on  the  merits  of  his 
petition.  He  thereupon  appealed  to  the 
U.  S.  supreme  court. 

The  Star  company’s  brief  charged  that 
Dickey’s  appeal  was  frivolous,  and  sug¬ 
gested  that  damages  be  assess^  against 
him  on  _  this  account,  but  the  supreme 
court  disregarded  the  suggestion.  The 
trustees’  brief  urged  that  the  bid  ac¬ 
cepted  was  the  best  and  highest  offer, 
as  found  by  the  state  supreme  court.  The 


attorney-general  emphasized  the  jurisdic¬ 
tional  {>oints  that  only  state  law  was 
involved  and  that  the  state  courts  upheld 
his  refusal  to  oppose  the  .sale. 


DAILY  WINS  LIBEL  SUIT 


Toledo  Blade  Upheld  in  Death  Inyes- 
tigation  stories 

The  Toledo  Blade  was  victorious  in 
a  libel  suit  h'eb.  20,  when  a  jury  in 
common  pleas  court  returned  a  verdict 
in  its  favor  in  a  case  brought  by  Dale 
Sams. 

.Sams  was  arrested  in  July.  1927,  fol¬ 
lowing  the  mysterious  deaths  of  a  num- 
l)cr  of  meml)ers  of  his  family.  During 
the  investigation  the  Inxly  of  one  of  his 
former  wives  was  exhumed  in  an  effort 
to  learn  the  cause  of  her  death.  He 
never  was  prosecuted. 

In  his  petition  filed  against  the  Blade 
company  he  set  forth  that  as  a  result 
of  the  Stories  he  had  lost  his  job,  that 
his  health  had  been  impaire<l  and  that 
he  had  been  held  up  to  public  scorn. 

The  jury  held  that  the  publication  of 
the  facts  relating  to  the  investigation  of 
the  Sams  case  was  a  fair,  impartial  and 
accurate  report  and  declared  that  Sams 
had  no  cause  for  damages. 

GIVES  LAND  FOR  PARK 

Frank  R.  Noyes,  president  of  the 
.\ssnciate<I  Press  and  publisher  of  the 
It'ashiiifiton  Star,  together  with  other 
summer  residents  f>f  Grindstone  Neck, 
Winter  Harbor,  Me.,  has  presented  a 
tract  of  land  of  2.(KI0  acres,  comprising 
Schoodic  Head  and  Point,  to  the  Unitwl 
States  Government  to  Ik-  added  to  Acadia 
National  Park,  formerly  l^fayette  Na¬ 
tional  Park. 


HOE  RETAINS  PLANT 

The  plant  of  R.  Hoe  &  Co.,  printing 
press  manufacturers,  comprising  two 
blocks  in  New  York,  was  bid  in  by  Hoe 
interests  for  $t)01,()(K)  this  week  at  an 
auction  conducted  by  Joseph  P.  Day, 
realty  operator.  The  property  is  assessed 
at  $1,.H2,000  and  is  located  on  New 
York’s  lower  Fast  .Side.  It  consists  of 
more  than  lll.lKK)  square  feet  of  land, 
containing  buildings  ranging  from  fine  to 
six  stfiries.  The  Hoc  Company  bought 
three  sfjuare  blocks  of  land  in  the  Bronx 
district  last  July  as  a  site  tor  a  new 
plant. 


SEEKING  TO  REPEAL 
NEWSPAPER  GAG  LAW 


Rep.  R.  R.  Davis  Would  Wipe 

Minnesota  Statute  Permitting 
Suppression  by  Injunction 
from  Books 

.'state  Reiiresentative  R.  R.  Davis  has 
intriKluced  a  bill  in  the  Minnesfita  luuise 
of  representatives  to  reiK-al  the  Minne¬ 
sota  "newspaiK-r  gag”  law,  which  he 
termed  "the  most  vicifuis  ever  enactefl 
by  the  state.” 

The  law.  enacted  by  the  1925  legisla¬ 
ture.  jirovided  that  any  citizen  who  has 
iK-en  attacked  by  a  publicatifin  may  appeal 
to  his  county  attorney  for  a  writ  of 
injunction  and,  if  the  injunctifin  is 
grantefl,  the  publication  may  be  sup¬ 
pressed.  It  permits  the  courts  to  enjoin 
as  a  nuisance  any  "obscene,  lewd  and 
la.scivious  newspaper,  magazine  and  other 
|K-ri(Klical,  or  a  malicifius,  scandalous 
and  defamatory  newspaper,  magazine,  fir 
other  jK-riodical.’’ 

The  law  was  brought  to  the  attention 
of  the  committee  of  the  American  News¬ 
paper  I’uhlishers  .-Xssociation  on  freeflom 
of  the  press,  of  which  Col.  R.  R.  Mc- 
Cfirmick  of  the  Chicago  Tribune  is 
chairman,  with  the  suppression  of  the 
Saturday  .Press,  Minneapolis  weekly 
newspaiicr,  last  October. 


FLEW  TO  AFGHANISTAN 

l.arry  Rue.  X’icnna  correspondent  of 
the  Chicago  Tribune,  recently  flew  to 
-Afghanistan  to  cfiver  the  civil  war  there. 


HEARST  MEN  HONOR  ALAMO  HEROES 


Photo  shows  George  Hearsi,  publisher  of  the  San  Francisco  Examiner,  honor¬ 
ing  heroes  of  the  Alamo  by  placing  a  wreath  at  that  historic  shrine  of  Texas, 
during  last  week’s  annual  eonvention  of  Hears!  exeeutives  in  San  Antonio. 
In  the  picture,  left  to  right:  John  Hears!,  New  York,  also  a  son  of  William 
Randolph  Hearst;  V.  H.  Polachek,  assistant  general  manager  of  the  Hears! 
papers;  C.  R.  Lindner,  publisher.  New  York  American;  M.  W.  Burgess,  classi¬ 
fied  manager,  .San  Francisco  Call  and  Post;  Col.  Frank  B.  Knox,  general 
manager,  Hearst  newspapers,  and  George  Hearst. 


DAILY  STARTS  WEEKLY 
RADIO  FORUM 


Senator  Borah  First  Speaker  in  Series 
of  Programs  to  be  Broadcast 
by  Washington  Star  on 
50-Station  Chain 


.''peakers  of  national  prominence,  in¬ 
cluding  cabinet  mcml)ers  and  high  U.  S. 
officials,  will  discuss  the  outstanding 
questions  of  the 
day  over  a  na- 
tifinwidc  h  o  o  k  - 
up  of  5()  stations 
of  the  Columbia 
Broadcast- 
ing  Chain,  one 
hour  weekly  un¬ 
der  the  auspices 
of  IVashingtnn 
livening  Star. 

Senator  Wil¬ 
liam  F!.  Borah, 
of  Idaho,  chair¬ 
man  of  the  For- 
e  i  g  n  Relations 
Committee  of  the 
upiH-r  house,  will  inaugurate  the  plan  at 
1(1  o’clfKk  the  evening  of  March  2,  with 
a  talk  on  inauguratifMis  and  their  signiti- 
cance  in  the  life  of  the  nation.  ( )ther 
speakers  of  national  prominence  will  fol¬ 
low  at  the  same  time  each  Saturday 
evening. 

"The  service  is  planned  entirely,’’  said 
Oliver  Owen  Kuhn,  managing  editor  oi 
the  Star,  "as  a  means  of  giving  the  mil¬ 
lions  of  radio  listeners  in  all  sections  an 
opportunity  to  hear  discussions  of  na¬ 
tional  questions  from  the  lips  of  the  lead¬ 
ers  in  the  national  government. 

The  plan  has  been  highly  indorsed  by 
memlK-rs  of  Congress,  cabinet  memlx-rs 
and  other  high  government  officials. 

On  Saturday  evening,  March  9,  speaker 
Nicholas  Longworth,  of  the  House,  and 
Senator  George  H.  Moses,  president  pro 
tern  of  the  Senate,  will  speak  on  the 
approaching  special  session  of  Congress. 

The  following  .Saturday,  Senator 
Charles  L.  McNary,  Repuhlican,  of  Ore¬ 
gon,  and  Senator  Ellison  D.  Smith. 
Democrat,  of  South  Carolina,  will  talk 
on  farm  relief,  the  outstanding  issue  tie- 
fore  the  coming  special  session. 

It  is  the  intention  of  the  Washington 
Star  to  keep  the  forum  clear  of  cut-and- 
dried  topics  with  no  particular  timely  sig¬ 
nificance  and  to  select  only  topics  of  ab- 
.sorbing  interest  to  the  public,  and  to 
iibtain  as  sjieakers  the  men  who  are  iilay- 
ing  the  leading  parts  in  the  solution  of 
these  national  problems. 


HOST  TO  HEARST  EXECUTIVES 


Amon  G.  Carter  Entertain*  Group 
En  Route  to  San  Antonio 

-Amon  G.  Carter,  publisher  »if  the 
Fort  Worth  Star  Telegram  and  Rec¬ 
ord  Telegram,  entertained  a  party  of 
Detroit  and  Chicago  newspaper  exec¬ 
utives  when  they  stopped  off  in  I'ort 
Worth  on  their  recent  airplane  trip  to 
San  Antonio  for  a  meeting  of  Hearst 
executives. 

In  the  party  were  M.  C.  Meigs,  pub¬ 
lisher  of  the  Chicago  Herald  and  F.xani- 
iner;  Terry  McGiveran,  advertising 
manager.  Herald  and  Examiner;  Jack 
Kenney,  circulation  manager,  Detroit 
Times;  C.  L.  Perkins,  classified  adver¬ 
tising  manager.  Herald  and  Examiner; 
Jack  Baker,  promotion  manager.  Herald 
and  l-'xaminer. 

PENNSYLVANIA  MERGER 

The  Leiviston  (Pa.)  Sentinel  has  pur¬ 
chased  the  Juniata  (Pa.)  Journal^  and 
will  merge  it  with  the  Juniata  Tribune, 
which  is  owned  by  the  Sentinel.  The 
name  Tribune  will  be  continued  on  the 
merged  papers,  which  will  be  edited  by 
James  \V.  Hoffman,  Tribune  managing 
editor  under  the  direction  of  the  Sen¬ 
tinel  Publishing  company. 


OLMQUIST  IN  MEMPHIS 

Earl  Olmquist,  formerly  of  the  Den¬ 
ver  Post,  Minneapolis  and  Chicago  dail¬ 
ies,  is  on  the  copy  desk  of  the  Mempku 
Commercial  Appeal. 
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WHEN  DOES  WALL  STREET  ADVERTISE? 


When  Public  is  Buying  Securities,  Answers  Financial  Executive — Declares  Brokers  Interested  Only  in 
Facts  and  Solicitors  Must  Be  Able  to  Prove  Why  Their  Medium  Should  Be  Used 


^ALL  STREET  buys  advertising 
”  when  the  public  is  buying  securities 
—and  when  the  solicitor  can  present 
facts  to  support 
his  claim  that  his 
medium  is  read 
by  security  buy- 
e  r  s.  Simple 
enough,  no  doubt. 

And  yet,  al- 
though  the 
world’s  financial 
center.  Wall 
Street  is  one  of 
the  w  o  r  1  d’s 
toughest  spots 
for  the  advertis¬ 
ing  solicitor.  At 
any  rate,  that’s 
what  a  number 


G.  R.  CAiprNTt* 


oi  them  say.  And  solicitors,  as  a  rule, 
jre  better  informed  than  their  brothers, 
the  advertising  representatives. 

In  the  next  breath,  moreover,  you 
may  be  told  that  the  mediums  getting 
the  big  linage  employ  few  solicitors  and 
DO  promotion. 

Publishers  and  solicitors  who  produce 
new  ideas,  stunts  and  schemes  find  them¬ 
selves  lost  in  a  fog  when  they  step  into 
what  they  may  call  the  old  fogey,  dry- 
15-dust,  unimaginative  atmosphere  of 
Wall  Street.  They  are  confused  because 
they  find  that  in  large  measure  the  Wall 
Street  mind  is  influenced  only  by  facts 
—facts  that  bear  on  every  side  of  the 
proposed  investment  in  space. 

\Vall  Street's  chief  tool  is  the  statis¬ 
tical  department.  Banker,  broker,  dealer 
and  salesman  have  carried  that  tool  from 
the  day  they  entered  the  business.  To 
the  man  selling  securities,  the  statistical 
department  is  what  the  stick  was  to  the 
old-time  printer. 

For  years  the  best  advertising  minds 
have  been  trying  to  devise  means  of 
measuring  advertising  values.  And  as 
progress  was  registered.  Wall  Street 
houses  have  increased  advertising  appro¬ 
priations. 

Fur  years  advertising  solicitors  have 
been  crashing  the  gates  of  investment 
houses  looking  for  space  buyers.  .As 
these  solicitors  came  better  armed  with 
facts,  the  advertising  they  carried  away 
increased.  A  few  years  ago  their  chief 
harvest  season  was  the  advent  of  “spe¬ 
cial”  or  “annual”  review  editions.  To¬ 
day,  especially  in  a  bull  market,  they 
find  copy  breaking  with  almost  monoto¬ 
nous  regularity. 

There  are,  of  course,  obvious  reasons 
why  all  mediums  are  not  included  in 
every  list.  The  house  offering  a  security 
is  inclined  to  restrict  advertising  to  fields 
in  which  it  hfis  dealer  representation,  and 
the  appropriation  is  limited  by  the  nnmbs'r 
of  shares  of  stocks  or  bonds  to  be  offered. 
Blit  good  advertising  brings  new  dealers 
into  the  sphere  of  the  Xew  York  invest¬ 
ment  house.  And  no  house  feels  down  in 
the  mouth  when  an  offering  is  over-suh- 
scrilied  by  an  insistent  public. 

The  house  of  issue  is  also  governed  in 
its  appropriation  by  the  margin  of  profit 
in  disposing  of  each  share  of  stock. 
There  must  be  sufficient  margin  to  take 
care  of  the  house  of  issue,  the  dealer  and 
the  dealer’s  salesman  before  advertising 
can  be  considered.  Btit  these  several  items 
of  expense  can  be  cut  down  if  advertis¬ 
ing  assures  many  inquiries  for  .salesmen 
and  a  speedy  sale  of  the  offering.  It  is 
sate  to  say  that  six  times  out  of  ten, 
mediums  can  lie  added  to  the  list  selected 
for  any  advertised  offering,  provided 
solicitors  can  show  true  and  interesting 
pictures  of  mediums.  They  may  be  as¬ 
sured  of  a  hearing  if  they  can  discuss 
intelligently  the  several  dealer  houses  in 
their  territory  which  might  be  influenced 
to  take  a  committment  in  the  issue  of 
securities  under  discussion. 

The  foregoing  may  sound  like  “a  spe¬ 
cial  consideration,”  a  mystic  phrase  which 
has  served  as  an  alibi  for  solicitors  al¬ 


By  G.  R.  CARPENTER 

1  he  uriter  of  this  article  is  I'ice- president  of  Burden  S’  Burden  investment  securi¬ 
ties,  and  formerly  with  Boston,  New  York,  Chicago,  New  Orleans  and  St.  Louis 
neu'spapers. 


most  since  the  birth  of  advertising. 
There  may  now  and  again  be  “special 
considerations”  governing  the  placing  of 
advertising,  but  hard-boiled  Wall  Street, 
seeking  always  dollar  for  dollar,  sees 
less  business  placed  on  that  basis.  1 
believe,  than  any  other  field. 

If  the  publisher  of  an  advertising 
medium  were  to  solicit  advertising  in 
Wall  Street  for  six  months  he  would 
arrive  at  several  conclusions.  My  guess 
is  that  among  them  would  be: 

That  by  a  survey  of  stockholders  lists 
he  would  be  armed  to  state  definitely  how 
many  security  buyers  resided  in  his  field 
of  circulation.  “This  might  be  done  in 
conjunction  with  other  publishers  joining 
in  the  expense.  Suppose  he  could  walk 
into  the  space  buyer  and  say  there  at 
1,534  holders  of  U.  S.  Steel  and  864  Penn 
R.  R.  stockholders  in  my  town,  etc.,  etc., 
etc.? 

That  his  promotion  literature  would  not 
be  mailed  into  Wall  Street  during  dull 
periods  and  holiday  seasons. 

That  he  would  lie  able  to  discuss  the 
blue  sky  laws  of  his  state  intelligently. 

That  he  would  know  the  affiliations  in 
Wall  Street  of  his  home  town  dealers  in 
investments,  and  of  his  home-town  banks. 

That  his  financial  editor  should  be  good 
enough  to  be  paid  a  salary  at  least  equal 
that  of  his  sports  editor. 

That  his  financial  pagts  would  reflect 
the  investment  interests  of  his  readers. 
If  his  territory  is  a  bond  buying  one  he 
would  display  bond  news,  if  mortgages 
lead,  he  would  have  all  the  mortgage 
news,  etc.,  etc. 

That  he  would  form  contacts  with  the 
manufacturing  and  banking  interests  of 
his  borne  town  which  would  permit  him 
to  advise  with  them  relative  to  New 
York  investment  bankers  who  might  be 
interested  in  refinancing  plans. 

The  effort  to  be  expended  on  financial 
news  depends,  of  course,  on  whether  the 
medium’s  readers  want  such  news.  As¬ 
suming  that  they  do.  every  aid  should 
be  given  an  editor  who  honestly  enjoys 
the  job  of  editing  financial  news;  the 
kind  who  for  relaxation  reads  econom¬ 
ics.  There  are  such  editors,  both  young 
and  old. 

It  is  this  type  which  has  produced  such 
good  news  pages  that  they  have  attracted 
the  financially  minded  of  their  commun¬ 
ity.  Such  newspapers  need  little  solici¬ 
tation  effort.  They  need  representation 
by  men  who  know  advertising  and  who 
have  tact  in  matters  of  misunderstand¬ 
ings.  Rut  hammer  and  tongs  solicitation 
for  that  medium  is  a  thing  of  the  past. 
The  mediums  which  are  getting  the 
linage  today  are  the  ones  that  ten  years 
ago  were  “sending  away”  day  after  day 
or  month  after  month  the  best  financial 
pages. 


It  may  be  noted  in  passing  that  aside 
from  the  magazine  solicitors,  few  sales¬ 
men  appear  to  wish  to  sell  their  medium 
by  using  it  as  an  exhibit.  A  well  known 
syndicate  feature  employs  a  man  to  can¬ 
vass  W’all  Street  houses  exhibiting  his 
feature,  presenting  a  list  of  the  news¬ 
papers  who  use  it  and  urging  that  adver¬ 
tisers  in  placing  copy  request  position  on 
the  page  upon  which  the  feature  appears. 
This  proposal  in  effect  comes  close  to 
dictation  by  an  advertiser  as  to  the 
etlitorial  content  of  the  medium  and  for 
that  reason  is  not  favored  in  some  quar¬ 
ters.  However,  the  presentation  of  the 
feature  and  its  value  to  the  advertiser  is 
sound.  A  Boston  newspaper  has  sent  out 
a  letter  and  a  page  from  the  pajicr 
showing  this  feature. 

Few  solicitors  seem  able  to  compare 
financial  pages  of  newspajx-rs.  Apjiar- 
ently,  so  far  as  they  know,  any  medium 
which  “prints  all  the  tables  ”  rates  as 
good  a  financial  page  as  the  medium  they 
arc  selling. 

The  moot  question  of  circulation  ap¬ 
pears  to  have  little  bearing  with  buyers 
of  financial  advertising  space.  Keying  of 
.advertising  is  common  and  the  average 
spaace  buyer  considers  the  number  of 
inquiries  and  their  “class"  in  rating  the 
value  of  the  medium.  Cost  per  inquiry 
while  given  consideration  means  little 
compared  with  the  amount  of  business 
originating  from  a  particular  city  or  dis¬ 
trict.  One  goo<l  customer  over  iicrc  may 
lie  better  than  25  over  there. 

The  compression  of  business  into  a 
few  hours  in  W’all  Street  handicaps  the 
solicitor  as  well  as  the  advertising 
agency  man. 

As  yet  there  is  no  indication  of 
organization  by  publishers  of  copy  and 
plan  departments  qualified  to  submit 
advertising  suggestions  to  financial 
houses.  "This  rests  with  the  advertising 
agency  which,  knowing  the  cixles,  restric¬ 
tions,  customs  and  habits  of  The  Street 
as  reflected  in  advertising,  are  no  doubt 
at  this  stage  the  proper  source  for 
suggestions.  The  agencies  originate  much 
liusiness  by  devising  copy  of  an  appeal 
which  resells  the  advertiser  on  the 
merit  of  a  particular  offering  and  thus 
loads  to  further  campaigning  by  ink 
ami  paper. 

Financial  advertising  is  daily  becom¬ 
ing  more  lilu-ral  in  form,  content  and 
(juantity.  .\  surprising  .share  in  the  ad¬ 
vertising  gains  reported  by  newspapers 
for  1028  was  brought  in  by  the  financial 
solicitors.  The  sustained  bull  market  in 
securities  and  improved  service  and 
f.acilities  of  advertising  agencies  had 
considerable  bearing  in  boosting  the 
linage  figures. 

Much  has  been  written  of  last  minute 
decisions  by  houses  to  place  advertise¬ 


WHEN  WALL  STREET  BUYS  ADVERTISING 

When  a  security  can  he  sold  at  a  price  high  enough  to  provide  profit  for 
house  of  issue,  dealer  and  salesman  with  something  left  over  for  advertising. 

When  mediums  show  that  their  readers  huy  securities— preferably  a  type 
similar  to  that  offered  hy  the  advertiser. 

When  salesmen  know  the  hlue-sky  laws  governing  puhlieations  they 
represent. 

When  salesmen  ran  aid  the  house  of  issue  seeking  dealer  disirihutors. 

When  editors  produce  common-sense  financial  pages. 

When  advertising  promotion  managers  launch  mail  solicitations  at 
auspicious  times. 

When  an  advertising  agency  produces  copy  that  will  resell  the  advertiser 
on  his  own  wares. 


ments  of  investment  offerings  with  such 
copy  telegraphed  to  morning  papers  ex¬ 
clusively,  etc.  Such  instances  are  not  so 
wasteful  nor  haphazard  as  they  might  be 
made  to  appear.  Market  conditions  gov¬ 
ern  decisions  as  to  the  proper  time  when 
such  advertising  should  apjiear  and  often 
the  several  conditions  do  not  come  into 
conjunction  until  late  some  day  when, 
seizing  the  opportunity,  the  sales  director 
gives  the  word  to  “shoot.” 


BOMB  ADDRESSED  TO 
NEWSPAPER  FOUND 


Bootlegging  Ring  Believecl  to  Have 
Been  Responsible  for  Machine 
Discovered  by  Postal  Clerk 
in  New  Haven 


.\  time-bomb  loadeil  with  sufficient 
high  explosives  to  wreck  a  building 
aildressed  to  the  pressroom  of  the 
Bridgeport  (Conn.)  Sunday  Herald  .ami 
marked  “photo  plates,”  was  discovered  in 
the  mail-chute  deposit  Ikix  at  the  New 
Haven  post  office  la.st  week  by  a  sorting 
clerk  whose  attention  was  attracted  by 
insufficient  postage  and  the  ticking  of  an 
old  alarm  clock  used  in  the  time-detona- 
tioii  apparatus.  Postal  ins|K-ctors  put  the 
p;ickage  in  a  tub  of  water  before  exam¬ 
ining  it. 

5ianaging  F'ditor  Alfreil  Stewart 
O’Brien  of  the  Herald  thinks  the  brmh 
was  an  attempted  reprisal  against  the 
paper  for  its  recent  drive  ajtainst  a  l>oot- 
Icgging  ring.  He  says  threatening  let¬ 
ters  have  been  receivctl  by  him  ami 
memlK'rs  of  his  staff,  including  one  to 
the  effect  the  Herald  plant  would  lie 
bombed. 

The  morning  the  bomb  was  discovered 
at  New  Haven,  a  mysterious  telephone 
message  of  warning  was  received, 
O’Brien  said,  in  which  the  paper’s  man¬ 
agement  was  asketl  to  be  on  the  lookout 
for  a  p.ackage  from  New  Haven.  A 
minute  description  of  the  bomb  was 
given  with  the  advice  to  put  it  immedi¬ 
ately  into  water.  Employes  of  the 
Herald  immediately  telephoned  postal 
authorities  at  New  Haven,  only  to  he 
informed  the  package  h.nl  been  dis¬ 
covered. 

Managing  Editor  O’Brien  stated  that 
the  crus.ide  .against  bootlegging  activities 
will  be  vigorously  continued  (lespitc  the 
threats  received  and  the  bomb. 


DENIED  LOWER  RATES 


Ink  Makers  Lose  I.  C.  C.  Petition  on 
Less-Than-Car-Load  Lots 

The  National  Association  of  Printing 
Ink  Makers.  Inc.,  comprising  28  manu¬ 
facturers  of  printing  ink,  with  head¬ 
quarters  at  New  York  City,  have  lost 
an  attempt  to  obtain  lower  ratings  on 
lcss-than-carlo.ad  shipments  of  printing 
ink  from  the  Interstate  Commerce  Com¬ 
mission,  Washington. 

The  commission  ruleil  that  the  less- 
than-carload  ratings  in  central  and  west¬ 
ern  classification  territory  on  printing 
ink,  in  bulk  in  kits,  pails  or  barrels,  are 
“not  unreasonable  or  unduly  prejudicial  ” 
as  contended  in  the  association’s  com¬ 
plaint  against  the  railro:ids. 


ACCEPTS  CONVENTION  POST 

Dr.  Hans  Luther,  former  Chancellor  of 
the  Reich  in  fiermany,  formally  accepted 
the  chairmanship  of  the  general  commit¬ 
tee  of  the  Berlin  convention  of  the  Inter¬ 
national  Advertising  As.sociation,  Feb.  21. 
Dr.  Luther  was  Mayor  of  Essen  from 
l'M8  to  1922  and  German  Minister  of 
Finance  unrlcr  Dr.  Stresemann.  While 
F  inance  Minister  he  was  a  delegate  to  the 
Dawes  conference. 
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INVESTIGATION  OF  NEWSPRINT  INDUSTRY 
AUTHORIZED  BY  U.  S.  SENATE 

Federal  Trade  Commission  Will  Proceed  at  Earliest  Oppor¬ 
tunity — Schall  Emphasizes  Hanson’s  Appearances 
for  A.  N.  P.  A.  and  International  Paper 

By  GEORGE  H.  MANNING 

Wafthinffon  Correspondent,  Editor  A  Publisher 


WASHINGTON,  1).  C.,  Feb.  28  —  The 
Federal  Trade  Qmimission,  at  the  di¬ 
rection  of  the  Senate,  will  undertake  at 
the  earliest  opportunity  an  investigation 
into  practices  of  manufacturers  and  dis¬ 
tributors  of  newsprint  paper  which  are 
alleged  to  tend  toward  nvmopoly  and  to 
discriminate  against  publishers  of  small 
daily  and  weekly  newspapers. 

With  but  brief  discussion  and  one 
minor  amendment,  the  Senate  assured  the 
investigation  with  the  passage  Wednes¬ 
day  of  the  resolution  of  Senator  Thomas 
D.  Schall  of  Minnesota  directing  the 
commission  to  investigate  the  supposed 
combination  which  is  said  to  have  fixeil 
prices  and  virtually  controlled  white 
paper  supply  in  this  country. 

The  sole  change  in  the  Schall  resolu¬ 
tion  as  reported  by  the  Senate  Commit¬ 
tee  on  .Agriculture  was  that  which  re¬ 
quires  the  commission  to  make  occasional 
reports  as  to  the  progress  of  the  investi¬ 
gation.  largely  at  its  own  r<mvenience. 
This  replaces  the  clause  which  requested 
reports  every  .V)  days. 

The  bill  was  lalle*!  up  the  day  liefore 
its  final  passage,  but  was  passed  over  at 
the  request  of  Senator  DavkI  Reed  of 
Pennsylvania  when  Senator  Wesley 
Jones  of  Washington  objected  to  the 
provision  requiring  monthly  reports.  The 
prospective  debate  on  this  proposal 
caused  Reed  to  ask  that  the  bill  be 
brought  up  the  next  day.  This  was  done, 
and  there  was  no  objection  from  the 
floor  to  its  passage. 

The  sole  objectimis  to  .Senator 
Schall’s  resolution  in  its  present  form 
were  voiced  by  Senator  W'esley  L.  Jones 
of  Washington  who  thought  that  the 
provision  as  to  a  report  by  the  Federal 
Trade  Commission  every  .30  days  was 
useless.  The  amended  resolution  does 
not  refer  to  the  “citizens  of  foreign  coun¬ 
tries"  alleged  to  control  the  white  paper 
business  of  the  world  and  to  have  pur¬ 
chased  a  controlling  interest  in  a  chain 
of  American  newspapers. 

Instead,  it  merely  directs  the  Federal 
Trade  Commission  to  hold  hearings  and 
report  whether  practices  of  manufactur¬ 
ers  and  distributors  of  newsprint  paper 
tend  to  create  a  monopoly  in  supplying 
publishers  of  small  daily  and  weekly 
papers.  The  measure  in  its  present  form 
was  reported  Feb.  7  from  the  committee 
on  agriculture  to  which  it  had  been  re¬ 
ferred  when  introduced  Jan.  7. 

“At  the  time  I  introduced  the  resolu¬ 
tion.”  .said  Senator  Schall,  “I  believed 
that  it  would  be  a  relatively  simple  mat¬ 
ter  to  have  the  Senate  authorize  this 
inquiry  liecause  it  has  always  shown  its 
sympathy  to  the  small  consumers  and 
others  who  are  not  in  a  position  to  de¬ 
fend  themselves  against  the  liarmful 
practices  of  monopolies. 

“It  is  particularly  true  that  the  Senate 
of  the  United  States  has  kept  in  mind 
the  viewpoint  of  the  smaller  daily  and 
weekly  newsfwpers  of  the  country.  The 
Senate  has  in  recent  years  authorized 
two  sweeping  investigations  into  the  ac¬ 
tivities  of  the  newsprint  combines — one 
in  1017  and  .another  in  1920.  The  first 
inquiry  authorized  by  the  .Senate  was 
conducted  by  the  Federal  Trade  Commis¬ 
sion.  and  resulted  in  indictments  and  a 
det  ree  in  the  Federal  courts  against  cer¬ 
tain  newsprint  manufacturers  for  viola¬ 
tion  of  the  anti-trust  law.  It  is  these 
same  manufacturers,  more  closely  knit 
than  in  other  years,  that  are  the  mov¬ 
ing  figures  in  the  nresent  newsprint 
monofKilistic  trend.  The  Senate  itself 
conducted  an  investigatirm  in  1920.  at 
uhich  time  they  made  it  clear  that  the 
smaller  publishers  were  harmed  by  news¬ 
print  combines.'' 

Senator  .St hall  then  turned  to  the  tes- 
t'nifii’v  of  Fl'sha  Hanson,  pointing  out 
tlr  t  he  had  aj'pe  ired  before  one  com¬ 


mittee  as  attorney  for  the  .American 
Newspaper  Publishers  .Associatitni  and 
at  another  as  attorney  for  the  Interna¬ 
tional  Paper  Company,  but  declared  that 
when  Mr.  Hanson  was  appearing  for  the 
A.  N.  P.  A.  he  had  asserted  that  he  or 
Senator  Lenroot,  his  law  partner,  repre¬ 
sented  the  newsprint  industry. 

In  this  connection  Senator  Schall  said; 

“The  National  Kditorial  .Assficiation. 
representing  the  small  daily  and  weekly 
newspapers,  whose  representative  testi¬ 
fied  at  the  Agriculture  Committee  hear¬ 
ings.  was  not  notified. 

(The  XatifHial  Editorial  .Association 
has  supported  this  investigation  anil  the 
.A.  X.  P.  .A.  and  International  Paper 
Company  has  opposed  it.) 

“The  authorized  spokesman  tor  the 
newsprint  manufacturers  was  present  and 
ready  to  oppose  the  measure.  The  rec¬ 
ord  of  the  hearing  of  Saturday,  h'eh. 
9,  contains  the  statement  of  h'lisha  Han¬ 
son,  who  appi'ared  as  the  attorney  tor 
the  International  Paper  Company  in 
opprtsition  to  reporting  the  resolution 
Mr.  Hanson  had  previously  apin-ared  be¬ 
fore  the  Committee  on  .Agriculture  as 
attorney  for  the  .American  NewspajK-r 
Publishers'  .Association.  .At  that  time 
he  declared  :  ‘We  think  this  particular  in¬ 
vestigation  is  unnecessary.’  At  this  hear¬ 
ing.  in  resjtonse  to  my  questions.  Mr. 
Hansfin  denied  that  either  former  Sen¬ 
ator  Lenroot  or  himself  represented  the 
newsprint  organization.” 

Senator  Schall  dwelt  at  length  on  Mr. 
Hanson’s  appearances  In-fore  the  two 
Senate  Comntittees.  calling  attention  to 
the  latter's  declarations  that  there  was 
no  monopoly  in  newsiirint,  and  his  state¬ 
ment  “my  client  in  this  particular  in¬ 


stance.  the  International  Paper  Cfimpany, 
has  nothing  to  fear  from  the  propos^ 
investigation." 

“Senators,  the  International  Paper 
Company,  and  other  large  producers  of 
newsprint  have  every  reason  to  fear  a 
repetition  of  investigations  of  other 
years  by  the  Senate,”  continued  Senator 
Schall. 

The  blind  legislator  next  discussed  in 
detail  newspajH-r  stories  apjiearing  in 
Toronto  and  Montreal  newspapers  con¬ 
cerning  conferences  of  .A.  R.  (iraustein. 
president  of  the  International  Paper 
Company,  and  J.  H.  (irundy,  head  of  “a 
huge  United  States-Canadian  alliance  of 
I>ower  and  pajHT  groups.”  He  declareil 
that  the  matter  thus  extended  beyond  the 
m-wsprint  field  solely,  and  was  linked  with 
monoptily  in  public  utilities  generally. 

He  foresaw  a  price-cutting  battle  be¬ 
tween  these  two  large  hydro-electric  and 
pajK-r  manufacturing  interests,  with  re¬ 
sultant  price  increases  later  to  the  small 
publishers  who  have  not  signed  long-time 
contracts.  He  quoted  a  recent  news  dis¬ 
patch  which  said  that  C  anadian  news¬ 
print  manufacturers  expect  soon  to  an¬ 
nounce  a  settlement  stabilizing  the  price 
of  newsprint  at  about  S.3.3.20  a  ton. 

“The  fixed  price  of  $.3.3.20  will  be 
given  only  to  the  larger  newspapers  who 
will  protect  themselves  by  contracts,”  he 
went  on.  “and  it  aiiplies  only  to  the  year 
192*t.  What  the  fixed  price  will  be  in 
19.10  and  19.11  can  only  be  conjectured 
by  rememlnring  what  happened  a  few 
years  hack  when  newsprint  paper  to  the 
small  consumer  ran  up  to  $200  a  ton. 
The  testimony  ailmitted  by  all  concerned 
in  the  hearing  In-fore  the  agricultural 
committee  on  Jan.  .10  was  that  the  smal¬ 
ler  newspaiH-rs  are  now  paying  $95  per 
ton  and  only  a  short  time  ago  were  pay¬ 
ing  $180. 

“1  heard  this  morning  on  good  author¬ 
ity  that  last  Saturday  the  combination 
forming  a  tremendous  newsprint  trust  of 
.American  and  C'anadian  interests  was 
formed,  and  the  names  thereto  put  on 
the  dotted  line.  .Another  fact  is  that  A. 
R.  Graustein,  i>resident  of  the  Interna¬ 
tional  I'aiHT  Comigmy.  resigned  as  presi¬ 


dent  of  th^julutnit  PtiJ^p  &  Paper  Com- 
pany,  a  snsidiary  of  the  Internationa, 
and  another  was  elected  in  his  place  to 
do  the  signing.” 

Senator  Jones  then  suggested  that  the 
resolution  slviuld  require  only  a  final  re- 
p<)rt  from  the  commission  as  soon  as  |X)s. 
sible.  This  apparently  does  not  greatly 
concern  backers  of  the  bill,  for  .''enator 
Norris  of  Nebraska,  agreed  that  a  final 
re|K>rt  would  do  as  well. 


HANSON  EXPLAINS  HIS 
ARGUMENTS 


H>*  Represented  A.  N.  P.  A.  and  Inter¬ 
national  Paper  for  Years  in  Cases 
Where  Interests  Do  Not 
Conflict,  He  Says 


{By  Telegraph  to  Eoiroa  &  Pcslishf.r) 

Washington,  Feb.  28. — Elisha  Hanson, 
attorney  for  the  past  several  years  for 
the  American  Newspaper  Publishers  .As¬ 
sociation,  has  represented  the  Interna¬ 
tional  Paper  Company  in  Washington 
for  .several  years  on  matters  which  do 
not  conflict  with  the  interests  of  the 
A.  N.  P.  A. 

He  frankly  made  this  admission  today 
when  asked  for  a  statement  in  regard 
to  this  question  on  which  Senator  Schall 
dwelt  at  such  length  in  his  speech  in  the 
senate  urging  adoption  of  his  resolution 
for  an  investigation  of  the  alleged  news¬ 
print  monopoly. 

“For  some  years  past,  on  matters 
which  do  not  conflict  with  the  interests 
of  the  American  Newspaper  Publishers 
Association,  I  have  represented  the  In¬ 
ternational  Paper  Company  in  AA’ash- 
ington,”  said  Mr.  Hanson. 

“I  appeared  before  the  Senate  Com¬ 
mittee  on  .Agriculture  as  attorney  for 
the  .A.  N.  P.  A.  and  opposed  the  inves¬ 
tigation  by  a  senate  committee  of  the 
reports  that  a  foreign  newsprint  mon- 
(qxdy  was  planning  to  obtain  control  of 
•American  newspapers. 

".After  the  committee  eliminated  all 
reference  to  the  foreign  monopoly  and 
directed  the  investigation  into  Ameri¬ 
can  newspaper  groups  and  the  newsprint 
supply.  I  appeared  before  the  senate 
committee  as  attorney  for  the  Interna¬ 
tional  Paper  Company,  which  believes 
there  is  no  ground  for  such  an  investi¬ 
gation  and  fears  that  it  may  upset  the 
newsprint  market  to  the  detriment  of 
the  publishers.” 

Mr.  Hanson  then  went  on  to  explain 
that  he  believed  Senator  Schall  had  liecn 
responsible  for  the  circulation  to  the 
newspajK-rs  free  of  charge  of  articles 
sent  from  AA'ashington  to  several  papers 
in  different  sections  of  the  country  hy 
Hlair  Coan  in  regard  to  the  government’s 
experimenting  with  farm  wastes  into 
newsprint  paper. 

“In  DecemlK'r,  1928,  Senator  Schall 
sent  a  circular  letter  to  h'undreils  of  news¬ 
papers  in  the  United  States  offering  them, 
free  of  charge,  the  services  of  Hlair 
Coan.  an  alleged  AA^ashingtoii  corre¬ 
spondent,”  said  Mr.  Hanson.  “In  this 
letter  Senator  Schall  told  them  that  Mr. 
Coan  would  furnish  material  such  as 
was  not  handleil  by  other  newspaper 
correspondents  with  reference  to  the  gov¬ 
ernment's  experiments  for  the  conversion 
of  farm  wastes  into  valuable  products. 

“Many  newsiwpers  accepted  this  offer 
of  Senator  Schall  of  Hlair  Coan's  free 
services.  whereujHm  Coan  began  sending 
out  from  AA'ashington  a  series  of  highly 
sensational  articles  relative  to  the  immedi¬ 
ate  prospect  f>f  manufacturing  newsprint 
paiier  from  cornstalk  pulp  and  intimating 
in  these  articles  that  there  was  a  con¬ 
spiracy  of  foreign  newsprint  inanuf.ic- 
turers  to  prevent  the  development  of  the 
cornstalk  jnilp  industry  in  the  United 
States.” 

Mr.  Hanson  then  said  in  conclu-ioii. 
“The  rx-culiar  thing  about  Senator  .'schall 
is  that,  in  one  breath,  he  charges  that 
forei'’t'e"s  monopolize  the  new  -prin:  -up- 
ply  of  the  workl.  that  in  the  next  he 
charges  foreigners  and  .Americans  with 
mononoliz’ng  the  supply  of  newsprint  and 
then  he  a'kls  to  thos  •  charges  a  charge 
of  a  war  to  the  death  between  the  Inter¬ 
national  Faner  C<  nipany  ami  the  H o!t- 
Ci-.fidv  i  Ve-e  t.” 
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TEXACO  DEALER  PLAN  SOLD  5,000  PAGES 

No  “Kickbacks”  in  Oil  Company’s  Tie-Up  Campaign  Whereby  Only  Page  Space  Is  Sold  With 
Manufacturer  Paying  50  Per  Cent  at  Full  National  Rate — Six  Dealers  Must  Cooperate 


By  HAMMOND  EDWARD  FRANKLIN 


AIUKE  than  5.000  co-operatAc  full 
pages  of  advertising  were  obtained 
during  1928  by  daily  and  weekly  news¬ 
papers  under  a  practical  and  proven 
”i0-50”  plan  operated  by  the  Texas  Com¬ 
pany,  gasoline  and  oils,  in  cities  ranging 
from  metropolitan  centers  to  tiny  ham¬ 
lets. 

A  number  of  problems  which  confront 
the  national  newspaper  advertiser  are 
solved  by  the  Texas  plan,  which  has  been 
so  successful  that  its  scope  has  been 
widened  every  year.  L'pwards  of  6,0(X) 
Texas  co-operative  full  pages,  with  deal¬ 
ers  sharing  half  the  cost,  probably  will 
be  released  during  1929,  since  the  Com¬ 
pany  has  increased  its  appropriation  for 
its  share  in  the  plan. 

Manufacturers  with  national  distribu¬ 
tion  find  that  in  releasing  a  ncwspaiser 
canii)aign  in  perhaps  100  or  200  cities, 
they  are  forced  to  slight  dealers  in  some 
sections.  Even  though  high-spot  papers 
with  wide  coverage  are  chosen,  when  the 
news  of  their  campaign  leaks  out.  Tele- 
(tranis  and  letters  re<|uesting  the  cam¬ 
paign  for  cities  and  tf»wns  outside  the 
schedule  begin  to  pour  in  from  dealers 
ami  branches. 

Sometimes  a  large  campaign  is  released 
in  a  city,  but  the  trade  and  salesmen  as¬ 
sume  an  indiflFerent  attitude  and  do  not 
work  wholeheartedly  with  the  manufac¬ 
turer  to  put  it  over.  There  are  times 
when  the  newsimpor  staff  itself  does  not 
do  all  it  might,  owing  to  press  of  other 
duties. 

.\gain.  if  one  newspaiH-r  in  a  city  is 
selected,  the  manufacturer  and  his  adver¬ 
tising  agent  are  urged  to  transfer  the 
campaign  to  other  publications  in  the 
town  or  at  least  to  issue  supplementary 
schedules.  A  host  of  alert  publishers’ 
representatives  seek  to  protect  the  in¬ 
terests  of  their  publishers. 

f)n  the  other  hand,  if  the  manufacturer 
has  a  policy  which  permits  any  retailer 
or  wholesaler  to  run  any  kind  of  copy 
he  wishes,  place  it  at  local  rates,  and 
bill  half  the  cost  to  the  inanufacturer, 
a  large  amount  of  grief  commences  for 
ail  concerned.  The  copy  varies  greatly 
in  (|uality,  the  dealer  often  tries  to  put 
over  other  products  and  services  than 
that  desired  by  the  manufacturer,  the  ob¬ 
taining  of  checking  copies  by  the  manu¬ 
facturer  is  difficult,  chances  for  disputes 
and  ill-will  are  legion  and  the  amount 
of  accounting  involved  is  immense.  The 
agency  also  is  deprived  of  commissions. 

•After  encountering  and  observing  these 
questions  which  arise,  (ieorge  W.  Vos, 
superintendent  of  the  advertising  division 
of  the  Texas  Company,  New  York,  put 
into  effect  the  plan  which  has  demon¬ 
strated  itself  profitable  to  dealers,  com¬ 
pany  and  publishers  alike. 

The  Company  issues  a  series  of  attrac¬ 
tive  half-page  Texas  advertisements 
which  would  make  striking  center  dis¬ 
plays  for  full  page  copy.  The  standing 
offer  is  made  that  the  Texas  Company 
will  pay  at  national  rates  for  this  half 
of  the  page,  provided  the  newspaper  or 
local  distributor  will  .sell  local  dealers 
on  buying  the  balance  c)f  the  space  at 
their  own  exijense.  The  newspaper  in 
any  city  is  empowered  to  sell  as  much 
'■pjice  as  it  wishes  on  this  basis. 

Proofs  of  the  advertisements  were  put 
in  the  hands  of  Texaco  salesmen  and 
distributors.  Newspapers,  esi)ecially  the 
Country  weeklies,  were  informed  of  the 
priPiHjsition. 

The  tmly  provisos  laid  down  were  that 
the  copy  must  always  be  at  least  a  full 
l>agc  and  the  names  of  at  least  six  dealers 
must  be  included.  It  was  ref|uired  that 
all  checking  copies  and  billing  for  the 
company's  share  must  be  made  to  the 
company’s  agency,  Hanff-Metzger,  Inc., 
Paramount  Building,  New  York  City, 

Originally  the  company  paid  only  one 
fourth  the  cost  of  a  page  and  furnished 
one  fourth  of  the  copy.  Suggestions  were 
offered  for  each  individual  dealer  to  have 
a  display  ‘‘ad’’  of  his  own.  No  objection 


was  made  to  his  mentioning  allied  items 
and  services  so  long  as  he  devoted  some 
space  to  Texaco.  .About  1,(X)0  news- 
pa]>ers  published  pages  on  this  basis 
during  1926  and  1,8(K)  in  1927.  Then  the 
company  changed  its  plan  to  pay  one  half 
the  cost,  as  outlined. 

The  company  discovered  that  where 
each  individual  dealer  had  display  copy 
of  its  own,  there  was  apt  to  be  a  multi¬ 
tude  of  small  “ads”  on  a  page,  all  com¬ 
peting  for  attention.  By  issuing  photo¬ 
stat  copies  of  good  co-operative  pages 
published,  the  company  now  tries  to  en¬ 
courage  the  dealer  simply  to  list  his 
name  and  address  in  good-size  type 
as  a  Texaco  outlet. 

New  copy  is  always  iK-iiig  issued  in 
proof  and  mat  form  for  this  type  of  ad¬ 
vertising. 

.A  good  example  of  how  the  “.sO-50” 
Texas  plan  works  out  is  a  full  page  pub¬ 
lished  Eeb.  2  by  the  dniiui  Hafiiih  I’n’ss. 
The  Texas-paid  copy  occupies  four 
columns  across  the  center  luider  the 
heading  “These  men  can  save  you 
money”  and  a  long  line  of  smiling 
service  men  standing  beside  the  Texaco 
pumps.  Two  columns  each  to  right  and 
left  have  the  dealers’  names,  addresses 
and  photos,  .sold  and  obtained  by  the 
newspapi-r  and  paid  for  by  16  local  deal¬ 
ers.  .At  the  top  of  the  columns  of  local 
copy  are  such  legends  as  “Patronize  your 
neighborhoorl  Texaco  man.  He’s  a  real 
business  man  anxious  to  give  you  prompt, 
courteous  service.’’ 

About  60  per  cent  of  the  page  adver¬ 


tisements  appear  in  weeklies.  In  one 
month,  following  an  announcement  by  the 
company,  800  weeklies  requested  mats  or 
electros.  Some  weekly  newspapers  and 
dailies  have  gone  to  the  local  trade  and 
solo  the  |)lan  to  apin-ar  lor  ten  wic.s  or 
nvire.  In  sonic  cases,  wliere  dealers 
were  too  few  to  justify  advertising,  the 
newspaper  has  In-en  intluential  in  creating 
new  Texaco  dealers.  A’alue  of  pages 
published  has  ranged  from  $2.s  to  $2,5(K). 

Recently  the  St.  l.ouis  Globe-Democrat 
put  over  a  smashing  double-p;ige  spread 
on  the  idea.  The  (  hicaf/o  llerald-l-.xam- 
iner.  lio.'stoii  Herald  and  other  large 
newspapers  have  sold  the  plan  at  vari¬ 
ous  times,  sometimes  with  telephone 
solicitors  iK'aring  the  brunt  of  the  work. 

If  a  Texaco  distributor  liegins  to 
clamor  li>r  new-paiH-r  siqqiort.  the  com¬ 
pany  has  the  proofs  ready  to  show  the 
large  fnll-iiage  advert  sing  available,  if 
the  distributor  and  the  newspaper  will 
priMlnce  evidence  of  co-o|H-ration  by  sell¬ 
ing  tie-up  space  from  the  local  trade. 
This  puts  the  distributor  lK‘hind  the  plan 
and  assures  his  co-operation  with  the 
newspaper  staff.  It  also  puts  it  up  to 
him  and  the  jiaiKT  to  do  something  ileti- 
nitc  before  tlie  Texas  Company  has  to 
siH-nd  its  money.  The  T'exas  Company's 
offer  to  jiay  oik -half  the  cost  at  nat  onal 
rates  holds  good  at  all  times  and  for  any 
numlier  of  insertions. 

.Several  papers  even  have  sold  the  plan 
on  a  yearly  basis,  with  .52  full  pages. 

The  plan  has  eliminated  any  possible 
cry  of  “favoritism”  of  one  section  or  one 


news|>aper  as  against  .another.  It  is  oi»cn 
to  all  without  di.scrimination. 

By  giving  distributor,  new>paj)er  and 
retailer  a  definite  job  to  do  and  some¬ 
thing  of  a  “stake”  in  time  or  money,  the 
plan  has  made  all  elements  much  more 
interested  in  and  appreciative  of  the 
advertising  done.  It  has  enableil  the 
newspa|K-r  solicitor  to  aeproach  the  trade 
with  a  definite  proposition.  It  has'  left 
the  way  clear  for  orig  nality  in  tie-up 
advertising  and  variety  as  to  copy. 

The  Texas  plan  has  as'ured  the  manu¬ 
facturer  that  his  story  will  lie  the  core 
of  the  page,  in  dominating  form.  The 
size  of  the  copy  has  guaranteeil  that  it 
will  be  read  by  the  public. 

The  newspaper  has  had  the  ailvantage 
of  iiublisliing  the  copy  on  “quiet  days” 
such  as  Saturday  or  .Monday.  T  ine  of 
release  has  lieen  entirely  in  the  hands  of 
the  local  distributor  and  newspaper. 

The  maze  of  details  of  hilling  and 
checking  has  been  handled  promptly  aiul 
el'licieiitly  by  paying  the  company’s  half 
of  the  page  throngli  the  agency  at  full 
national  rates  rather  than  on  a  local 
basis,  (in  contrast  to  the  usual  ".5(1- .50” 
plan  where  the  dealer  pavs  for  the  adver¬ 
tising  at  local  rates  and  then  hills  the 
inanufacturer !) 

The  Texas  t'oniiiaiiy  has  obtained 
wiilespread  advertis'iig  in  the  siiots  where 
its  distrihiitioii  is  the  largest  and  its  dis¬ 
tributors  and  salesmen  most  alert  and 
agressive. 

With  an  increased  fund  av.iilatile  for 
192^),  it  appears  that  the  sc.ip*  of  the 
plan  will  lie  enlarged  further  through 
publication  of  full  pages  in  add  tional 
paiiers.  In  addition,  the  conqiany  uses 
magazine  space,  dealer  helps  and  when¬ 
ever  s|iecial  situations  arrive,  as  recently 
in  connection  with  Captain  llawkes.  the 
Texas  Company  issues  a  special  national 
campaign  ent  rely  apart  from  its  co-oper¬ 
ative  “50-.5()“  plan. 

In  short,  the  Texas  Company  has  made 
its  dollars  do  double  duty. 

A.  P.  SERVICE  HIT 

Snow  Floodi  Cable  in  N.  Y.  Control¬ 
ling  Country-Wide  Printer  Circuit# 

I'.niergency  wires  and  messenger  serv- 
ici-  were  called  into  action  Eeb.  2.5  when 
a  cable  near  2.trd  street.  New  A’ork.  con¬ 
taining  the  Western  Union  wires  of  the 
.Xssix’iated  Press  controlling  the  niechan  ■ 
iral  (irinters  on  all  circuits  throughout 
the  country,  was  temporarily  put  out  of 
coniniission  by  thawing  snow  which 
flooded  a  manhole  through  which  the 
cable  runs.  The  New  A’ork- Havana  cir¬ 
cuit  was  ,ilso  affecteil. 

Messenger  service  was  in>titnted  to 
serve  New  York  niemliers  of  the  .\.  P  , 
ami  jiajiers  in  other  jiarts  of  the  country 
received  copy  over  the  Mor«e  wires, 
which  run  through  a  separate  cable  in 
New  5’ork  and  were  not  affected.  The 
“Mnx”  cable  vvas  out  of  oriler  for  almiit 
six  hours,  but  service  was  not  ili-riijited, 
according  to  W.  .\Ic(  anibridge.  traftic 
manager  of  the  .A  P. 


PLANS  NEW  MIAMI  DAILY 

.Apidication  for  a  charter  of  incorpora¬ 
tion  for  a  new  claily  newspaper  to  he 
starterl  in  Miami.  I'la..  was  filefl  this  week 
with  the  ‘"cretary  of  state  for  Mirida. 
The  new  de  ly  is  to  be  e.i!l"  1  the  Uiiimi 
Free  ['re:.f.  .and  S.  Hobo  Ifean.  fi  rmer 
iniblisher  of  ib  ■  Miniiii  Metrot'oli.f,  now 
the  .Vcrc.i'.  w  ill  le  jiresident  of  the  (nib- 
lishing  c  irpor.ition.  Publication  is  to 
start  as  ‘oo;!  ,is  the  charter  is  granted, 
it  was  anaote'ced  by  Mr.  Dean. 

SHOPPING  NEWS  QUITS 

A  Shopfdiifi  \rw.t  which  was  lieing 
published  in  the  Olneyvillc  business  sec¬ 
tion  of  Providence  has  cea -ed  iiu'ilication. 
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Typical  Texaco  full-page  ropy  showing  how  16  separate  Grand  Rapids 
dealers  lied-in. 
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800  REPORTERS  AND  CAMERAMEN  TO 
COVER  HOOVER  INAUGURAL 

Largest  Group  Ever  to  Cover  a  News  Event  Will  Go  Into  Action 
March  4 — Airplanes  and  Dirigible  to  Carry 
Writers — 300  Camera  Permits  Issued 


picture  organization  will  augment  its 
local  staff. 

In  most  instances  the  older  VV'^hite 
House  correspondents  and  cameramen 
will  be  retain^  there  by  their  organiza¬ 
tions,  although  in  some  instances  the  men 
who  covered  Hoover  through  the  cam¬ 
paign  and  later  will  be  assigned  there. 


CONFER  WITH  HOOVER 
ON  NEWS  METHODS 


White  House  Corps  Committee  Namsd 
to  Weit  on  President-Elect  With 
Idea  of  Establishing  a 
System 


By  GEORGE  H.  MANNING 

Washincton  Correspondent,  Editor  Sl  Publisher 


WASHINGTON,  D.  C.,  Feb.  28— The 
inauguration  of  Herbert  Hoover  as 
President  of  the  United  States  will  be  re¬ 
ported  and  pictured  by  the  largest  gather¬ 
ing  of  news  reporters  and  news  photog¬ 
raphers  that  ever  “covered”  any  assign¬ 
ment  in  this  country. 

With  permits  already  issued  for  more 
than  300  photographers  there  will  be 
cameramen — still,  movie  and  sound — 
everywhere  on  the  ground  around  Uie 
ceremonies  and  parade  and  scores  taking 
photos  from  the  air. 

The  press  associations,  special  corre¬ 
spondents,  and  local  men  who  have  ex¬ 
hausted  every  known  facility  for  the 
gathering  and  dissemination  of  news  of 
great  national  events  in  Washington  sev¬ 
eral  times  in  the  past  will  probably  es¬ 
tablish  a  new  record  in  that  respect. 

To  augment  the  force  of  cameramen 
and  news  writers  on  the  ground,  a  group 
of  staff  men  will  cover  the  spectacle  from 
the  air.  Many  of  this  group  will  fly  in 
service  and  commercial  planes  from  other 
cities,  gather  their  material  and  picture 
shots,  and  fly  back  to  write  their  stories 
or  develop  their  prints  in  their  own 
offices. 

Another  group  of  four  reporters,  repre¬ 
senting  the  press  associations  and  one 
movie  photographer,  will  fly  from  Lake- 
hurst.  N.  J.,  on  the  dirigible  Los  Angeles 
by  way  of  getting  a  colorful  feature 
angle.  The  news  men,  with  the  permis¬ 
sion  of  the  Navy  Department,  will  radio 
their  copy  from  the  sky. 

Aerial  photographers  from  all  branches 
of  the  service  will  fly  above  the  ceremony 
and  t>arade  taking  “shots”  for  their  own 
use. 

On  the  ground  the  pageant  proper  will 
be  covered  from  four  angles;  the  Capitol, 
where  the  oath  of  office  is  administered ; 
the  Inaugural  parade  down  Pennsylvania 
.Avenue ;  the  reviewing  stand,  erected  on 
the  pavement  in  front  of  the  White 
House;  and  the  crowd. 

The  active  news  story  starts  when  the 
President-elect  and  Mrs.  Hf>ovcr  leave 
their  S  Street  home,  accompanied  by 
Vice-president-elect  Curtis,  followed  by  a 
rei>resentation  from  the  “Hoover”  cor¬ 
respondent  group.  Stopping  at  the  White 
House,  they  “pick  up”  the  President  and 
Mrs.  Coolidge,  the  Vice  President  and 
Mrs.  Dawes,  and  the  inevitable  group  of 
White  House  news  men. 

At  the  Capitol,  the  real  story  begins. 
Copies  of  the  inauguration  addresses  of 
both  Hoover  and  Curtis  will  have  been 
delivered  to  the  press  associations,  and 
the  texts  wired  throughout  the  world,  to 
be  held  for  release. 

Although  the  allocation  of  press  posi¬ 
tions  at  the  inaugural  stand  has  not  been 
made,  it  is  the  opinion  of  “Jim”  Preston, 
superintendent  of  the  Senate  Press  Gal¬ 
lery,  who  is  in  charge  of  press  arrange¬ 
ments.  that  between  500  and  600  men  will 
cover  the  affair. 

The  greater  number  of  these  will 
fKTcupy  the  press  section  at  the  inaugural 
stand,  file  their  copy  on  wires  direct 
from  their  work  benches  there. 

.^s  for  the  picture  men.  a  stand  has 
been  erected  directly  in  front  of  the  Inau¬ 
gural  stand  for  their  use.  ,\t  least  75 
“still"  and  “movie"  men  and  seven 
“sound”  photf)graphers  will  “shoot”  from 
this  position,  while  a  few  will  occupy  a 
positif-n  on  top  of  the  Senate  Office 
Building. 

The  moment  the  parade  moves  from 
the  (  apitfd,  and  the  last  line  of  copy  is 
filed,  there  is  a  dash  for  the  Court  of 
Honor,  in  front  of  the  VV'hite  House. 
Taking  a  “back  way”  so  as  to  avoid  the 
crowd  and  traffic,  news  and  cameramen 
make  their  way  to  catch  the  parade  as  it 
goes  by.  The  distance,  in  a  straight  line 
from  the  Capitol  to  the  W'hite  House,  is 
one  mile. 

Meanwhile,  a  little  band  of  faithful 
“Coolidge”  reporters  and  photographers 


will  follow  their  old  news  source  to  the 
Union  Station  and  back  to  the  privacy 
and  semi-obscurity  of  Northampton, 
Mass.  Mr.  Coolidge  will  go  directly  from 
the  Capitol  to  the  Union  Station. 

The  lir.st  picture  negatives  will  leave 
for  New  York  at  1  o’clock  while  others 
are  being  telephoned  at  something  like 
$15  a  copy,  first  come,  first  served. 

News  machines  will  be  barred  from 
the  route  of  march,  although  permission 
has  been  given  the  movietone  trucks  to 
cruise.  Many  movie  and  still  men  will 
be  stationed  all  along  the  line  of  march, 
as  will  the  reporters  covering  the  parade. 

Approximately  75  cameramen  will  oc¬ 
cupy  a  stand,  kioking  into  the  face  of  the 
parade,  at  the  Treasury,  while  a  like 
number  will  work  on  another  stand  in 
front  of  the  Court  of  Honor. 

With  a  few  exceptions,  the  news  angle 
will  be  handled  entirely  by  men  on  duty 
here.  The  picture  version,  on  the  other 
liand,  will  attract  more  than  240  from  out 
of  town,  and  frf)m  places  as  far  distant 
as  Chicago.  One  movie  concern  is  mak¬ 
ing  plans  to  send  27  men  to  Washington 
to  cover  the  inauguration.  More  than  75 
movie  men  in  all  will  cover  the  story. 

Paramount  and  M-G-M  will  take  ad¬ 
vantage  of  the  affair  to  record  their  first 
sound  pictures,  it  has  been  announced, 
and  Universal  Pictures  is  expected  to  fol¬ 
low  suit. 

An  added  economy  feature  in  the  dis¬ 
tribution  of  picture  prints  is  to  be  inau¬ 
gurated  by  the  newsreel  outfits,  it  was 
learneil.  They  are  planning  to  eliminate 
the_  old  practice  of  chartering  special 
trains,  airplanes,  and  every  known 
methfxl  of  sjieed  in  travel  to  score  b<-ats, 
by  the  establishment  of  a  dead  line  for 
the  release  of  the  movies  in  the  theatres. 

Airplanes  will  be  used,  however,  in  the 
shipping  of  still  prints,  and  in  long  dis¬ 
tance  shipments  of  all  prints. 

By  way  of  something  new  in  press  ar¬ 
rangements,  iKJth  the  city  police  and  Fed¬ 
eral  authorities  have  left  the  entire  matter 
of  camera  assignments  to  a  committee  of 
White  House  news  photographers,  ask¬ 
ing  only  that  the  latter  group  vouch  for 
and  stand  responsible  for  the  entire  pic¬ 
ture  phase  of  the  ceremony. 

As  compared  to  the  handful  that  at¬ 
tended  the  last  of  the  Coolidge  confer¬ 
ences.  every  interested  correspondent  in 
the  city  will  be  on  hand  the  first  time 
Hfiover  meets  the  press,  with  the  view  of 
determining,  among  other  things,  just 
what  sort  of  a  news  source  he  will  be. 

The  same  thing  holds  true  of  the  news 
picture  interest.  Every  movie  and  still 


WRITERS*  SNOW  VIGIL 
AROUSES  SYMPATHY 


Rep.  Black  Would  Hare  U.  S.  Build 
$5,000  Shelter  for  Reporters 
Covering  President-elect 
Hoover 


Washi.vgtox,  D.  Feb.  26 — 

The  poor,  down-trodden  newspaper 
man  found  congressional  defenders  in 
both  branches  of  Congress  this  week 
when  Representative  Coring  M.  Black 
of  New  York  City  introduced  a  resolu¬ 
tion  to  authorize  appropriation  of  $5,000 
for  shelters  to  cover  those  correspondents 
who  daily  hold  their  hats  in  the  snow 
outside  Herbert  Hofiver’s  headquarters 
awaiting  what  crumbs  of  news  may  fall. 

The  Senate  crusade  was  inaugurated 
by  Senator  Pat  Harrison  of  Mississippi, 
who  recently  adopted  a  similar  role  in 
regard  to  censorship  problems  of  “the 
newspaper  boys,”  as  he  terms  them,  on 
the  Hoover  goodwill  tour  to  South 
America. 

After  tracing  the  course  of  this  tour, 
circumstances  of  which  have  been  re¬ 
ported  in  Editor  &  Publisher,  Harrison 
remarked  on  the  hospitality  shown  to  Mr. 
Hoover  in  P'lorida,  and  continued: 

“So  I  am  sure  that  those  who  have  the 
kindly  feelings  that  I  have  toward  the 
President-elect  read  with  surprise  the 
afternoon  papers  and  the  news  items  of 
the  morning  papers  saying  that  the  news 
correspondents  with  a  foot  of  snow'  on 
the  ground,  were  forced  to  stand  out  in 
front  of  the  residence  of  the  President¬ 
elect,  shivering  and  freezing,  waiting  for 
some  piece  of  news  to  drop. 

“The  picture  in  the  afternoon  paper 
which  I  hold  in  my  hand,  the  Washittn- 
ton  Daily  Nervs,  shows  three  fine  young 
correspondents — Thomas  L.  Stokes,  of 
the  United  Press ;  George  Durno  of  the 
International  News  Service;  and  Roger 
Cortesi  of  the  Associated  Press — dressed 
in  woolens,  with  hands  in  their  pockets, 
with  overcoats  and  shawls  wrapped 
around  them,  with  the  collars  of  their 
coats  all  turned  up,  no  fire  anywhere 
around,  bogged  down  in  this  snow  that 
is  unprecedented  this  winter  in  Washing¬ 
ton,  with  no  stirring  signs  of  life  inside.” 

He  concluded  by  expressing  the  hope 
that  Mr.  Hoover  might  .send  out  “some 
kindling  wood  so  that  these  boys  can 
build  up  a  little  fire  not  only  to  keep 
themselves  from  freezing,  but  to  apply 
a  little  warmth  to  the  cold  and  disap¬ 
pointed  office  seekers  that  leave  the 
chilly  presence  of  the  President-elect.” 


NEWS  MEN  SAY  FAREWELL  TO  COOLIDGE 


President  Coolidite,  renter,  with  Everett  Sanders,  right,  his  secretary,  sur¬ 
rounded  hy  White  House  rorrespondents  photographed  Tuesday  at  the  last 
official  conference  the  President  will  hold  with  these  men  who  “covered” 
him  for  the  past  years  before  he  retires  on  March  4. 


IBy  Telegraph  to  Editos  &  Publishci) 

Washington,  D.  C.,  Feb.  28— Presi¬ 
dent-elect  Hoover’s  views  on  how  the 
news  gathered  at  the  White  House  con¬ 
ferences  should  be  handled  will  be  solic¬ 
ited  by  a  committee  of  three  members 
appointed  Thursday  at  a  meeting  of  the 
White  House  correspondents  association. 

The  committee  is  composed  of  J.  Rus¬ 
sell  Young,  of  the  Washington  Star, 
president  of  the  group,  John  Lambert! 
former  president,  and  J.  Fred  Essary,  ot 
the  Baltimore  Sun.  They  will  await  a 
meeting  with  the  president-elect  with  a 
view  of  establishing  a  system  to  be  fol¬ 
lowed  throughout  his  term  as  President. 

There  has  been  much  speculation 
among  members  of  the  White  House 
conference  on  the  matter.  There  is  the 
group,  basing  their  contention  on  the 
censorship  of  news  during  the  recent 
South  .American  good  will  tour,  Mr. 
Hoover’s  continued  refusal  to  see  the 
press  since  his  election,  and  the  “curb 
market,”  that  speak  of  a  sharp  devia¬ 
tion  from  the  liberal  Coolidge  press  pol¬ 
icy  which  followed  a  comparatively 
broad  range  of  discussion  on  all  White 
House  matters.  (The  “curb  market”  is 
the  name  given  by  reporters  who  were 
forced  lately  to  “cover”  Hoover  from 
the  snow  in  front  of  his  house,  to  the 
accommodations  offered  them.) 

On  the  other  hand,  many  who  at¬ 
tended  the  President-elect’s  conference 
while  he  was  secretary  of  commerce 
point  to  his  liberal  handling  of  press 
matters  there  as  an  indication  of  the 
practice  he  will  follow  in  the  White 
House. 

At  any  rate  there  is  every  indication 
that  a  change  in  either  direction  from  the 
present  Coolidge  system  will  be  ordained 
at  the  first  conference  to  be  held  within 
24  hours  after  Hoover  takes  the  oath 
of  office.  It  has  already  been  whispered 
about  the  White  House  press  room  that 
the  incoming  executive  is  in  favor  of  the 
following:  (a)  The  use  of  direct  quotes 
in  some  instances;  (b)  the  use  of  a 
third  party  authority;  (c)  and  the  entire 
abolition  of  the  present  practice  of  ac¬ 
crediting  the  White  House  with  stories 
learned  at  other  sources,  or  deduced  from 
visitors. 

Hoover  it  is  said  also,  will  ask  the 
correspondents’  association  to  maintain 
more  rigid  supervision  over  and  lie  re¬ 
sponsible  for  all  who  attend  the  bi-weekly 
conferences. 

At  any  rate  there  is  a  belief  prevalent 
that  even  with  the  use  of  the  direct 
quote  permitted  at  times,  and  not  with¬ 
standing  his  liberality  before  entering  the 
Presidential  field,  the  new  President  will 
not  allow  the  freedom  his  pretlecessor 
did. 


BLACK  FLIES  OVER  “ZOO  ” 

\'an  Lear  Black,  chairman  of  the 
iHianl  of  the  A.  S.  Abell  Company, 
publisher  of  the  Baltimore  Sun,  en  route 
from  England  to  Cape  Town  by  air, 
arrived  in  Mongalla,  Anglo-E^yptian 
Siulan,  Feb.  25,  after  a  725-miIe  hop. 
The  plane  flew  at  an  altitude  of  .^0  to 
Kill  feet,  and  Mr.  Black  and  his  pilot 
said  they  were  able  to  observe  a  veri¬ 
table  “zoo”  of  wild  animals  beneath 
them.  .\t  places  the  natives  ran  wildly 
for  cover  as  the  plane  appeared  above 
them.  The  trip  took  six  hours  and  45 
minutes. 


FELBER  STARTS  WEEKLY 

Mark  L.  Felber,  formerly  editor  of  the 
Akron  Press,  managing  editor  of  the 
Cleveland  Press,  and  assistant  editor  of 
the  Cincinnati  Post,  started  publication 
of  the  East  Akron  Herald,  a  weekly,  Feb. 
27. 
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GENEVA  READY  FOR  MINORITIES  BATTLE 


Rights  of  Oppressed  Peoples  to  be  Debated  at  League  Council  and  in  the  Press  Next  Mcxith 
Stresemann  and  Dandurand  Expected  to  Provide  Hot  Copy 

fEN'KVA,  Ftb.  16. 


■There  is  hardly  a  By  ALBIN  I 

ly  movement  sponsored  or  promoted  m  Genev.  Corre.ponde 

ijtneva  that  doesn  t  survive  or  perish 

31  accordance  to  the  amount  of  publicity  tourage  admitted  afterward  that  they 
( receives.  It  is  almost  axic 
statesmen, 


,  JOHNSON  who  are  in  open  rebellion  against  Fas- 

t,  Editor  &  Publisher  cistization-a  process  which  in  some  dis¬ 

tricts  involves  even  changing  their  fam- 
tiines — at  Locarno,  at  Geneva  and  at  ily  names  on  gravestones;  in  the  Vilna 
Lugano.  There  were  a  dozen  "swan  district  and  Posen,  Lithuanians,  Germans 
songs”  already  typed  on  the  morning  of  and  others  make  almost  fantastic  charges 
the  final  council  session  at  Lugano,  against  their  Polish  administrators. 
Some  had  even  been  put  on  the  wires.  Even  in  Germany  there  are  Danes — in 
A  hostile  Reichstag  should  have  awaited  Schleswig  Holstein  —  and  Poles  who 
the  foreign  minister’s  re^rt  the  follow¬ 
ing  week  and  a  disappointed  Rhineland 
was  ready  for  a  dour  Christmas— with 

French  troops  still  in  their  midst.  ’  ,V 

Whether  it  was  premeditated,  instinc-  y  ^ 

tive  or  unsuspecting  makes  no  differ-  >  ajP-.  -  t-VV /■  t  Xt 

ence.  The  fact  is  j  ^ 

that  Stresemann  \  X  .O’  ■  w"  \ 


were  worried  sick — yet  feared  to  stem 
prominent  statesmen,  diplomats,  the  flow  of  oratory  that  came  from  the 
politicians,  reformers  and  ordinary  speaker  lest  its  suppression  prove  even 
«  who  make  the  home  of  the  Lea-  more  detrimental.  Overlooking  what 
their  mecca  that  if  they  can  get  Stresemann  said  the  incident  itself  over¬ 
shadowed  the  issue. 

As  proof — every  German  correspond- 
ent  at  Lugano  discarded  his  earlier  story 
featured  Stresemann  and  Minorities. 

And  therein  lies  another  tale. 

Stresemann,  at  the  conclusion  of  the 
Lugano  Council,  was 
as  close  to  political 
eclipse  as  he  has 
ever  been,  even  in- 
eluding  the  time 

when  he  warmed  the  Vx/f  ^  \(l- 

doorstep  of  the 
League  back  in  the 
spring  of  1926, 
futilely  waiting  for 
admission.  He  had 
come  to  Lugano  ^ 

where  the  Council  VvV ■ 
was  held  at  his  own 
request  on  account  ,  ■  X* 

of  his  health  to  try  I  F 
to  patch  up  the  diffi-  %  ^ 

culties  with  France 

over  evacuation  of  * 

the  R  h  i  n  e  1  a  n  d.  v 

Franco-German  rcla-  OkOXl  ''  f  ■' 
tions,  psychologic- 
ally  at  least,  were  in 
a  bad  way.  Chancel- 
lor  Muller  had  been 
bamboozled  a  bit  at  ‘ 

Geneva  in  Septem-  Drove*  by  Oscar  Lasar 
ber.  Briaml  having  Gustave  i 

“used  words  to  con¬ 
ceal  thoughts  rather 

than  express  them.”  It  is  true  that  a 
“forirtula”  and  “interpretations”  had  been 
arrived  at  after  ten  days  pourparlers  trical  parlance,  he 
among  the  foreign  ministers,  but  the  Ger-  show, 
man  press  was  ready  to  report  failure  That  afternoon 
as  the  Council  ended.  Even  the  Para-  ing,  instead  of  em] 
guayan-Bolivian  war  scare  had  not  in  securing  Rhinel 
shifted  the  spotlight  so  far  as  Germans  German  newspaper 
were  concerned.  to  conservative  rif 

Discouraged,  sick,  dejected — Strese-  mann’s  championshi 
mann  came  into  the  final  Council  meet-  pressed  peoples.  I 
Thirty-odd  millions  of  peoples,  voice-  ing.  A  few  routine  matters  were  on  he  had  staged  a  cor 
«s  until  the  peace  treaties  and  Wood-  the  agenda — including  a  dozen  minority  the  lion  of  the  he 
'ow  Wilson’s  league  Covenant  legally  appeals  from  Upper  Silesia  where  the  many,  where  matte 
defined  their  _  rights,  are  scheduled  to  Poles  are  alleged  to  be  rather  'unkind  to  Briand,  Dandur 
be  the  “plaintiff”  when  the  March  coun-  the  German-speaking  population.  Even  practically  all  the  n 
□1  of  the  League  calls  their  cast —  on  this  question  the  odds  were  against  cil  except  the  am. 
igainst  Poland,  against  Roumania,  Stresemann,  M.  Adatchi,  Japan,  who  line  behind  Stresen 
ipinst  Italy,  Jugoslavia.  Czechoslo-  was  rapporteur  for  the  item,  having  even  given  an  opp 


>•«■»  by  Oscar  Lazar 

.M.  Nicolai  Titules-ru 


A.  Zaleski 


^"'Ppril  dead  on  the  spot.  In  fact  sev- 
members  of  the  Council  and  his  en- 
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Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


specially  drawn  for  Kditoi  &  Pi'BUSHr.*  by  Seymour  Marcus. 


ms  is  the  best  town  of  its  size  in 
the  world,”  Herljert  Hixiver  de¬ 
clared  during  the  presidential  campaign, 
when  his  special  train  stopped  at  Hutch¬ 
inson,  Kan.,  and  he  stood  on  the  rear 
platform  to  address  the  crowds. 

Of  course,  everyone  who  heard  it  l)e- 
lieved  what  he  said.  No  one  considered 
it  a  mere  political  gesture,  but  the  per- 
■son  who  had  every  right  to  feel  that 
Hutchinson  was  entitled  to  that  s!ii>er- 
lative  praise  was  William  Y.  Morgan, 
publisher  of  the  1 1  Htrhin.ion  (Kan.) 
\euv  and  Herald. 

Interviewed  at  the  office  of  the  >- 
ciated  Press  in  Xew  York  recentls.  Mr. 
Morgan  talked  ahr»ut  Kansas. 

‘‘I  never  want  to  leave  Kansas,”  Mr. 
Morgan  admitted.  “When  I  leave  it.  1 
hope  to  go  to  heaven.  The>  tell  me 
it’s  a  Ijetter  place  than  Kansas,  luit  I 
df>ubt  it.” 

Mr.  Morgan  sp<aks  of  Kansas  fr  n. 
a  comparative  point  of  view,  not  as  a 
smug  self-satisfied  provincial.  I  his 
Hutchinson  publisher  makes  freipient 
trips  abroad.  He  has  toured  the  Conti¬ 
nent  back  and  forth  and  written  alHUit 
it  for  consumption  back  home.  Hisb<iok, 
printed  in  and  widely  distributed 
throughout  Kansas,  Jayhawker  in 

Europe,”  is  full  of  sage  wit,  and  his 
latest  book,  “Europe  As  Is,"  is  widely- 
liked  and  believed  in  by  Kansans. 

The  Hutchinson  News  and  Herald  is 
sent  out  as  far  as  100  miles  west  into 
the  wheat  country  the  publisher  likes  so 
well  to  discuss. 

“You  know,”  he  said,  “the  farmers 
out  our  way  have  a  new  machine  called 
the  combine.  It  cuts  and  thrashes  wheat 
in  one  operation  and  of  course  is  pow¬ 
ered  with  a  tractor.  That  is  the  kind 
of  farm  relief  that  our  farmers  like 
the  best.  They  don’t  care  for  any  ferl- 
eral  legislation.  W’hat  helps  them  most 
to  prosperity  or  at  least  a  g<«Kl  living 
is  improvement  in  the  quality  of  seeds 
and  methods  of  cultivation  which  have 
lieen  develojicd  in  recent  years  and  en¬ 
abled  the  farmers  of  my  district  to 
raise  more  wheat  per  acre  at  a  cheaper 
cost  than  ever  before.” 

Mr.  Morgan  has  guided  Hutchin>oii 

from  its  romper  days.  Being  a  man  of 
ideas,  he  was  a  good  parent,  and  Hutch¬ 
inson  is  noted  throughout  its  territory 
for  its  well-directed  schools,  its  g"ol 
roads,  library,  Y.  M.  C.  A.  and  most  of 
all  for  its  two  good  newspapers,  the 
News  and  Herald.  These  newspapers 

can  be  handled  from  top  to  bottom  hy 
their  owner.  He  can  fill  any  job  in  the 
plant  and  he  does  on  occasion.  W’hat 
he  likes  to  do  most  of  all,  he  confesserl 
the  other  day,  is  to  edit  the  Associated 
Press  copy  as  it  comes  in  over  the  wire. 

Mr.  Morgan  has  always  been  active 

in  A.  P.  affairs.  Since  the  press  asso¬ 
ciation  has  lieen  organized  he  has  never 
missed  an  annual  meeting  at  the  Waldorf 
Astoria  in  New  York  and  in  the  days 
of  the  old  Western  Associated  Press,  he 
was  one  of  the  pioneers. 

He  served  on  the  P.  board  of  direc¬ 
tors  from  1914  to  1917.  Right  now  he 
is  chairman  of  the  nominating  committee 
which  a  short  time  ago  nominated  10 

candidates  to  fill  the  five  directorates 
that  l)ecome  vacant  this  year.  He  also 
served  as  president  of  the  Kansas  Press 
Association. 

As  he  has  been  recognized  in  his  pro¬ 
fession.  so  has  his  state  rewarded  Mr. 
Morgan  for  the  work  he  has  done  for 
it  during  a  lifetime  of  newspaper  pub¬ 
lishing.  From  1905  to  1911  he  served 
in  the  state  legislature  and  he  was  ex¬ 
tremely  active  in  promoting  progressive 
bills  of  interest  to  the  farmer  of  those 
days.  Four  years  later,  the  people  nomi¬ 
nated  and  elected  him  Lieutenant 
Governor  of  the  state. 

Mr.  Morgan  is  a  type  of  man  who 
serves  for  the  recompense  of  helping  his 
fellow  citizens.  At  me  present  time,  for 
instance,  he  is  chairman  of  the  State 
Board  of  Regents,  a  non-salaried  posi¬ 


tion  which  requires  a  great  deal  of  his 
time  throughout  the  year.  In  his  volun¬ 
tary  position  he  is  in  charge  of  all  the 
state  educational  institutions.  For  its 
age  and  development,  Kansas  has  splen¬ 
did  schools.  The  state  spends  45%  of 
all  the  taxes  it  collects  on  education,  Mr. 
Morgan  is  always  proud  to  tell  his  east¬ 
ern  friends. 

Mr.  Morgan  was  l»rn  in  Cincinnati, 
Ohio,  in  1>^).  While  he  was  still  a 
baby,  his  family  moved  to  Cottonwood 
Falls,  Kan.  His  father,  William  .\. 
Morgan,  was  a  country  printer  who  pub¬ 
lished  the  Chase  County  Leader  and 
young  Morgan  learneil  his  trade  from 
him.  But  he  was  not  content  simply 
with  a  knowledge  of  type  fonts  or  a 
Washington  hand  press  and  the  other 
I>araphernalia  of  the  country  publish¬ 
ers’  print  shops.  He  had  an  insatiable 
curiosity  for  knowledge  that  led  him 
into  the  University  of  Kansas  where  he 
was  graduated. 

At  21,  just  after  he  was  graduated,  he 
bought  the  Stronrj  City  Republican,  a 
weekly.  This  boyhood  transaction  still 
makes  Mr.  Morgan  chuckle  when  he  re¬ 
calls  it.  He  acquired  title  to  his  first 
newspaper  property  by  payment  of  $25 
in  cash  and  for  permitting  the  editor  who 
had  to  leave  town  in  a  hurry  the  use  of 


his  newspajK-r  railroiid  pa.ss  for  three 
months. 

“Next  morning  I  came  down  to  my 
new  office  as  proud  as  could  be,”  Mr. 
Morgan  laughed.  ".\nd  waiting  for  me 
was  a  creditors'  committee,  each  mem- 
l>er  of  which  was  as  solemn  as  an  under¬ 
taker.  It  seems  that  the  former  editor 
of  the  Strong  City  Republican  had  left 
$1,000  in  bills  behind  him  when  he  rode 
away  from  town  on  my  newspaper  pass. 
By  dint  of  considerable  argument  I 
whittled  the  $1,(KX)  down  to  $.kK),  but 
even  that  seemed  big  to  me  in  those  days. 

“The  banker  came  to  see  me  on  the 
following  day.  He  had,  he  informed 
me,  a  mortgage  on  the  press.  By  this 
time,  I  was  exasperated. 

“  ‘Take  the  old  press,’  I  advised  the 
banker.  He  couldn’t  imagine  what  he 
could  do  with  it,  and  before  he  had  left 
I  had  liorrowed  enough  from  him  to 
pay  off  the  $300.  My  personal  credit 
was  go^,  I  guess,  because  of  my  father’s 
reputation  throughout  the  territory.” 

Thus  the  21 -year-old  publisher  ob¬ 
tained  his  weekly  property  for  the  sum 
of  $325.  As  a  matter  of  fact,  the  towns¬ 
people,  and  creditors  were  glad  to  sec 
young  blood  handling  the  news  once 
again,  and  cheerfully  forgot  that  they 
should  have  had  $1,000  instead  of  $300 


from  young  Morgan.  The  Kepubli.-an’s 
c(juip  1  ent  coiusisted  of  a  Prouty  prcNS.  a 
job  press,  and  sufficient  type,  n  yi>u 
hunted  hard  enough,  to  run  a  lour-paj(t 
weekly  and  do  job  work. 

Mr.  Morgan  remained  four  years  at  the 
head  of  the  weekly.  During  that  time, 
he  became  a  Ikjss.  One  of  the  first  per¬ 
sons  ever  to  work  for  him  wun  Jay 
House,  who  later  became  mayor  of 
To|teka  and  is  now  columnist  of  the 
I’liiladetphia  Public  Ledger,  the  .Vrrr 
York  livening  Post  and  other  newspaper^ 
through  the  Ledger  .Syndicate.  Mr. 
Morgan  paid  Mr.  HoU'C  $2  a  week.  \ 
few  months  ago  they  met  again  at 
rojieka  and  recalled  the  early  days  with 
smiles. 

In  18*)2,  with  four  years  at  .'stroii)! 
City  liehind  him,  Mr.  Morgan  moved 
to  the  “metropolis”  of  Emporia.  It  had 
aliout  10.000  population  and  people 
thought  a  brilliant  future  lay  ahead. 

“Newspapers  were  not  considered 
valuable  properties  in  tliose  days;  men 
used  them  for  political  purposes  or  to 
build  up  communities,  making  most  of 
their  money  out  of  the  job  plant,”  Mr. 
Morgan  continued.  “1  thought  I  jiaid  a 
big  i»rice  when  I  raised  and  turned  over 
$1..'(X)  for  the  limporia  Gasette.  In  thoj.* 
days  the  banker  or  local  political  lioss 
usually  held  a  mortgage  on  the  press. 

"I  ran  the  Gazette  for  three  years. 
Then,  in  1W5.  I  sold  it  to  William  .Mien 
White  for  $3,(X)0. 

■’  ’That  was  three  times  what  it  was 
worth.’  Mr.  W^hite  has  said  to  me  since" 

l-'rom  Empf)ria,  Mr.  Morgan  moved  to 
Hutchinson  where  he  Ixiught  the  News, 
paying  $10,000  for  the  property.  The 
thirty  years  since  that  time  he  has 
spent  in  Hutchinson  with  the  exception 
of  the  trips  abroad  mentioned  liefore. 
Four  years  ago,  he  took  over  the  Hutch 
inson  (Kan.)  Herald  from  a  syndicate 
of  Democrats  who  had  failed  financially 
when  they  ,  had  tried  to  run  the  paper  as 
a  party  organ. 

Mr.  Morgan  began  earning  sufficient 
money  to  pay  for  travel  25  years  ago, 
and  be  has  covered  considerable  territory 
in  the  intervening  years.  During  the 
war.  he  served  in  France  as  Y.  M.  (7.  \. 
secretary  with  the  35th  division.  He  is 
particularly  active  in  Y.  M.  C.  work. 


GOVERNOR  HOST  TO  WRITERS 


Illinoi*  Executive  Give*  Dinner  for 
17  Capitol  Reporter* 

(lov.  I^juis  L.  Emmerson  was  host  to 
a  group  of  17  Chicago  and  Springfield, 
Ill.,  newspaper  men,  covering  the  general 
assembly,  at  a  dinner  in  the  executive 
mansion  Thursday,  F'eb.  21. 

The  guests  included:  Parke  Brown 
and  Carl  Warren,  Chicago  Tribune ;  C. 
B.  Kourke  and  Warren  Phinney,  Chicago 
Daily  News;  H.  L.  Polland,  Chicago 
Herald  and  Examiner;  William  Stuart 
and  Hustin  Forrest,  Chicago  American 
Michael  Munie,  Chicago  Journal;  Ixiuis 
J.  Humphrey,  International  News  Serv¬ 
ice;  B.  P.  Bolton,  Giles  L.  Findley  and 
Morris  W'atson,  Associated  Press, 
Harold  J.  Reifler  and  Charles  .Mlison, 
United  Press;  Cieorge  W.  Marnevi 
Springfield  State  Journal;  Robert  L 
Stubbs  and  George  W.  Munford.  Illi¬ 
nois  State  Register,  Springfield ;  Hal  0 
Crews,  Chicago,  and  Harold  Watson. 


NICHOL  ESTATE  $2,840,542 

Hon.  Walter  Cameron  Nichol,  former 
Lieutenant-Governor  of  British  CoFm'i  i 
and  newspaper  publisher,  who  died  i 
Victoria,  Dec.  19,  left  an  estate  of 
|2,840,.542,  the  probate  of  his  will  hav  nc 
been  granted  by  Mr.  Justice  D.  A.  Mac 
Donald  in  Supreme  Court  Chambers 
Hon.  Mr.  Nichol  sold  his  paper,  the  Van¬ 
couver  Province,  to  the  Southams,  for  < 
price  of  approximately  $2,000,000. 
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MAKING  AD  COPY  AN  “INVITATION  TO  READ” 

Coast  Daily’s  Mechanical  Superintendent  Tells  Merchants  How  to  Avoid  Crowding,  Forbidding  Type 

and  Use  of  Heavy  Blacks  in  Store  Advertising 


uV  EVER  yell  at  a  customer  when 
*  '  you  can  speak  to  him.” 

In  this  sentence  David  Foulkes,  me- 
(tanical  superintendent  of  the  Portland 
{)rtgonian,  voiced  a  plea  to  the  Oregon 
Urtail  Merchants’  Association  for  Iwr- 
fflonious  and  effective  advertising  with¬ 
out  resort  to  extremes  in  type  or  border, 
plenty  of  white  space  judiciously  used, 
«ith  the  type  selected  and  arranged  by 
jn  expert  printer,  summed  up  Mr. 
Foulkes’  advice  to  the  merchaitts,  to 
elinni  he  spoke  at  their  annual  conven- 
twn  at  Corvallis  recently. 

"Because  advertisements  are,  first  and 
iMt.  an  invitation  to  read,  make  them 
easy  to  read,”  cautioned  Mr.  Foulkes. 
clean,  clear  type  faces.  Speak 


By  H.  E.  THOMAS 
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muMomo. 


"The  true  artist  will  devekip  .something 
g(K)d  out  of  all  this  madness.  I  believe 
we  are  on  saner  ground  than  one  short 
year  ago. 

“With  more  care  in  preparing  copy, 
and  with  the  artist  with  his  pen  and 
brush,  and  the  printer  with  beautiful  type 
faces,  all  joining  hands  over  the  printed 
page,  your  message  will  become  a  thing 
of  life  and  beauty;  so  attractive  it  will 
create  a  desire  above  the  tltousand  and 
one  things  that  hid  for  attention — and 
the  surplus  cash  in  your  community.” 

Mr.  Foulkes  took  occasitm  to  present 
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Above  (left)  is  a  shoe  advertisement  which  appeared  in  the  Oregon  press,  and 
at  the  right  is  the  same  ropy  reset,  making  better  use  of  white  spare  lost  in 
ihe  original  ad. 


quietly  and  distinctly,  with  as  much  em¬ 
phasis  as  you  think  proper.  Heavy  black 
ope,  crowded  for  space,  or  line  upon 
line  of  capital  letters  or  long  thin  lines 
of  body  type  will  not  receive  that  kindly 
attention  you  so  much  desire.” 

‘‘.My  objection  is  not  to  black  type, 
but  to  crowding,”  said  Mr.  Foulkes  in 
continuing  on  this  theme.  “Black  type 
can  be  most  effective  if  properly  spaced 
on  a  field  of  white.  There  is  no  excuse 
tor  line  upon  line  of  small  capital  let¬ 
ters— italic  capitals  least  of  all.  The 
long  line  of  small  type  running  across 
the  space  is  very  hard  to  follow,  and  the 
reading  of  a  number  of  lines  becomes 
areal  task. 

‘‘It  is  hard  to  give  the  exact  length  for 
the  different  sizes  of  type,  and  harder 
,»et  to  comply  with  this  rule.  A  very 
food  guide  is  one  and  one-half  times  the 
length  of  the  lower-case  alphabet  of  the 
size  type  you  are  using.” 

Freakish  styles  of  modem  type  where 
legibility  and  clearness  are  sacrificed  for 
■imamentation  and  the  unusual  were 
roundly  condemned. 

‘‘Some  of  you  are  flirting  with  this 
new  girl.  Miss  Modernism,”  said  Mr. 
Foulkes.  “I  am  sure  it  is  only  a  harm- 
le«  flirtation.  I  have  nothing  against 
ihis  young  lady.  She  is  trying  to  do 
things  in  a  different  way  and  just  now  is 
ittracting  more  attention  to  herself  than 
to  your  merchandise ;  you  are  paying 
more  for  this  service  than  it  is  worth. 
I  am  thinking  now  of  this  new  art  and 
new  typography  which  leads  the  eye 
iway  from  the  message — in  fact,  wan- 
'lers  all  over  the  space  and  back  again, 
with  no  thought  of  your  story.  You  are 
completely  forgotten,  and  only  the 
mist’s  work  is  remembered. 

“Some  printers  are  doing  the  same 
thing— advertising  their  own  business  in 
jour  space.  You  don’t  dress  yotir  win- 
ifcws  or  display  your  goods  as  these 
■odernists  put  forth  your  thoughts. 
Walking  on  bias  or  standing  on  one’s 
htad  on  the  counter  is  not  a  good  way 
to  impress  a  prospective  customer. 


to  the  Oregon  merchants  something  of 
the  background  of  advertising  from  the 
printer's  standpoint.  .Speaking  along  this 
line  he  said : 

"When  the  first  printer  came  upon  the 
scene  he  found  l)ooks  then  in  existence. 
These  IxKiks  had  iKen  prixluced  by  real 


artists  with  brush  and  pen.  The  printer, 
with  his  movable  type,  came  into  a  great 
heritage.  The  dream  of  his  life  was  to 
prixluce  with  type  and  type  materials  the 
like  of  these  hand -made  biKiks  and  docu¬ 
ments. 

"The  work  of  vears  is  now  reproduced 
in  days  and  weeks.  The  printer  today, 
with  all  the  beautiful  type  faces  and 
nuxlern  machinery,  is  prodiKing  wonder¬ 
ful  things  in  the  priming  art.  .And  now, 
more  than  ever,  he  is  turning  his  atten¬ 
tion  to  display  advertising — the  turning 
of  the  spotlight  upon  the  main  characters 
in  your  story.  He  is  endeavoring  to 
make  a  dignified  and  harmonious  display 
of  your  thoughts  upon  the  printed  page — 
not  overdone  to  the  confusion  of  ideas 
-  but  with  a  simplicity  that  arrests  and 
pulls  and  sells. 

"Your  home  paper  is  a  part  or  should 
have  a  part  in  this  good  work.  The  mer¬ 
chant  should  do  his  part  in  raising  the 
standard  of  this  art  and  thereby  create 
more  love  for  the  beautiful. 

"The  wonderful  work  now  lieing  done 
by  national  advertisers  through  the  lead¬ 
ing  magazines,  trade  publications  and 
newspapers  (Miints  the  way.  Your  home 
[laper  thus  becomes  your  opportunity — 
your  medium — through  which  you  can 
turn  to  your  advantage  the  impressions 
made  by  all  this  lieautiful  printing  of  type 
with  art  and  color.  You  can  assiKiate 
your  store  with  these  national  campaigns 
by  falling  in  line  with  their  style  and 
spirit  as  you  follow  up  or  hook  on 
through  the  home  paper. 

“By  thus  supp<irting  your  home  pa{ 
you  help  to  build  your  community, 
that  you  are  building  a  real  live  American 
community,  with  a  love  for  all  that  is 
highest  and  best.  You  can  do  this  in 
no  small  way  by  the  thought  and  care 
with  which  you  prepare  your  advertising. 
.Announcing  the  arrival  of  lieautiful 
things  in  a  beautiful  way  creates  more 
love  for  the  lieautiful  and  raises  the 
standard  of  appreciation,  and  at  the  same 
time  creates  that  desire  to  possess  which 
stimulates  business  and  advances  living 
conditions  in  vour  communitv. 


a  per 
See 


"Louis  1'.  Jordan,  editor  of  the  Valley 
VirgiHMii,  .said  recently:  ‘The  statement 
that  the  newspaper  in  .America  has  be¬ 
come  a  great  instrument  in  community 
building  requires  no  defense.’  Also,  ‘By 
degrees  .America  sought  for  the  best  in 
every  field  of  endeavor — grace  of  nun- 
ner,  diplomacy,  state  craft,  reviews  of 
art,  music,  literature,  the  theater  and  the 
editorial — to  lend  charm  in  making  the 
many-sided  .American  press  which  now 
shapes  the  destinies  of  each  and  every 
community  in  the  United  States.’ 

“When  you  buy  space  in  your  Ixime 
paper  you  buy  white  space  in  which  to 
tell  your  story  with  type  and  type  ma¬ 
terials— to  invite  your  neighbors  and 
friends  and  fellow  citizens  to  come  and 
see  what  you  have  at  their  disposal.  This 
is  advertising. 

“When  you  buy  this  white  space  you 
are  paying  for  the  space  and  the  pro¬ 
ducing  power  of  the  paper,  and  this  iiv- 
cludcs  the  services  of  a  printer.  Keep 
your  eye  on  this  white  space.  See  that 
it  is  so  used  that  your  type  will  talk. 
Small  type,  properly  opened  up  and  in 
lines  of  proper  length,  will  talk.  There 
is  char.icter  in  tyiie  faces.  There  is  a 
tyiie  face  for  every  message. 

"This  old  world  is  in  an  awful  hurry 
today,  and  you  must  talk  fast.  For  this 
reason  you  must  use  display  headings 
and  illustrations.  Illustrate  your  mes¬ 
sage  with  giKKl  cuts — cuts  that  tell  your 
story,  and  not  the  story  of  a  style  or 
fashion  that  was.  Man  first  used  pictures 
to  tell  his  story — pictures  on  the  dry 
skins  of  wild  animals  or  carved  on  wood 
or  stone.  I’rintiug  from  type  came  in 
14.s0  and  w<xh1  engravings  in  1420.  XVe 
should  understand  the  proper  use  of  pic¬ 
tures. 

"But  if  tixlay  you  can  see  tyjK-  and 
type  materials  only  as  cold,  hard  metal, 
please  remember  that  this  same  cold, 
hard  metal  is  all  we  have  to  record  our 
coming  and  our  going  and  all  our  ex¬ 
periences  along  the  way.  In  advertising 
your  merchandise  you  will  find  nothing 
more  forceful  than  tyjie  when  prigierly 
used. 

"Because  all  newspaiier  pages  are  about 
the  same  size  and  shaiie,  something  might 
(Continued  on  pane  .^) 
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At  left,  original  tet-ap  ai  it  appeared  in  one  of  the  Oregon  newspapers.  It  is  a  fairly  good  ad  with  the  exception  of  the 
heading.  At  the  right  is  shown  how  the  appearance  was  improved  by  resetting. 
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Editor  dk  Fublisher  The  Fourth  Estate  for  March  2  ,  1929 


JANUARY  UNAGE  SHOWS  LARGE  GAIN 


Sunday  Slump  Is  Definitely  at  Elnd,  According  to  Media  Records’  Figures  for  248  Daily  and 

130  Sunday  Newspapers  in  76  United  States  Cities 


\C0in-M 


Daily  newspaper  advertising  put  its 
best  foot  a  long  stride  forward  in 
the  first  month  of  1929.  Reports  compar¬ 
ing  January  volume  with  that  of  the 
same  month  last  year  for  90  morn¬ 
ing  papers,  158  evening  papers  and  130 
Sunday  papers,  published  on  other  pages 
of  this  issue,  show  a  total  linage  for  the 
month  of  202,661,033  agate  lines,  a  gain 
of  9,299,911  lines,  or  4.8  per  cent,  over 
the  193,461,122  lines  recorded  last  year. 

This  is  the  most  comprehensive  tabula¬ 
tion  of  monthly  linage  figures  that  has 
ever  been  published,  and  it  will  be  a  reg¬ 
ular  monthly  feature  of  Editor  &  Pub¬ 
lisher  from  now  on.  The  statistics  are 
compiled  by  Media  Records,  Inc.,  from 
actual  daily  measurements  of  the  news¬ 
papers  listed  in  its  New  York,  Chicago, 
Columbus,  and  San  Francisco  offices.  All 
figures  are  from  these  measurements,  not 
"from  the  rejiorts  of  individual  publishers. 


or  from  other  organizations  having  vary¬ 
ing  standards  and  methods  of  calculation. 
For  this  reason.  Editor  &  Publisher 
believes  that  these  figures,  in  addition  to 
being  the  most  comprehensive,  are  also 
the  most  accurate  and  useful  linage  tabu¬ 
lations  ever  offered  to  the  newspaper  and 
advertising  industries. 

The  monthly  tabulation  will  show  com¬ 
parative  grand  totals  for  each  paper, 
with  a  notation  of  gain  or  loss.  In  addi¬ 
tion  to  these,  it  is  planned  to  present 
quarterly  summaries  of  linage  carried 
by  these  newspapers,  showing  Asides  the 
grand  totals,  the  volume  carried  in  the 
principal  linage  divisions — national  dis¬ 
play,  local  display,  automotive,  financial, 
total  display,  and  classified.  This  tabu¬ 
lation  will  be  presented  as  early  as  pos¬ 
sible  after  the  close  of  each  quarter’s 
business. 

The  current  tabulation  indicates  that 


the  upward  trend  in  newspaper  advertis¬ 
ing  is  now  definite.  Comparison  of  the 
figures  for  January,  1929  and  1928,  is 
rendered  difficult  by  the  fact  that  Jan¬ 
uary  last  year  had  five  Sundays,  while 
the  month  this  year  held  only  four.  As 
a  result,  the  linage  of  most  Sunday  news- 
pTiiers  falls  behind  last  year’s  record  and 
the  daily  editions  have  more  than  over- 
Cfime  this  loss  in  order  to  place  the  grand 
total  ahead  of  the  1928  figures. 

A  true  picture  of  the  month’s  linage 
therefore  requires  further  analysis  of  the 
figures.  A  count  of  the  Sunday  papers 
shows  that  only  ten  registered  gains  for 
the  month,  while  120  showed  losses.  The 
total  Sunday  linage  for  January,  1929, 
was  35,870,703  lines,  against  41,143,837 
lines  in  the  Sunday  issues  a  year  ago,  an 
apparent  loss  of  12.8  per  cent,  or  less 
than  might  have  been  expected  from  the 
loss  of  one  Sunday  edition. 


The  average  linage  per  Sunday,  how 
ever,  in  1929,  was  8,967,676  lines, 
an  average  Sunday  volume  in  January 
1928,  of  8,168,767  lines.  The  increase  it 
average  1929  volume  over  that  of  1928  is 
9.8  per  cent.  Subtracting  the  Sunday 
linage  from  the  total  shows  that  the  daily 
issues  in  1929  carried  166,790,330  lines, 
against  152,217,285  lines  in  January,  19> 
an  increase  of  14,473,045  lines,  or  9.7  per 
cent.  The  actual  gain  for  the  month 
therefore  approximates  the  latter  figure, 
and  the  slump  which  for  the  past  two 
years  has  especially  affected  Sunday 
papers  appears  to  have  definitely  ended. 

The  upward  trend  is  nation-wide 
Losses  are  shown  in  only  15  of  the  7t) 
cities  listed.  There  are  no  tremendou: 
declines  in  any  of  these  cities,  and  it 
almost  every  case,  the  cause  is  found  it 
the  missing  Sunday  in  1929. 


COMPARATIVE  JANUARY,  1929-1928,  ADVERTISING  OF  248  NEWSPAPERS  IN  76  CITIES 


SUMMARY  OF  ADVERTISING 
BY  CITIES 

76  citir*  Iiktrd  <•!  she  w  xain  I.s  show  loss 

243  paiiers  listed  172  show  K^in  71  show  loss 

1929  1928 

Akron.  0 .  2,649,489  2,385,171  264,348  (lain 

Allany,  N.  V .  1,918,110  2,108,181  190.071  Uiss 

Albuquerque,  N.  M..  656,413  559,992  96,421  Gain 

AUanU,  Ga .  2,792,184  2,752,143  40,041  Gam 

Baltimore,  Md .  3,868,781  3,757,789  110,992  Gain 

Birmingham,  Ala.  . . .  2,498,533  2,527,000  28,567  Ix>ss 

Boston,  Mass .  6.520,482  6,338,477  182.005  Gain 

Bridgeport.  Conn.  ...  1,301.272  1,204,210  97,062  Gain 

Buffalo.  N.  Y .  3,208,499  2,867,259  341,240  «.ain 

Canton,  0 .  1,589,974  1,700,557  110,583  lx.ss 

Chicago,  Ill .  7,258,731  5,847,499  1,41 1,232  C  lain 

Cincinnati,  0 .  3,540,912  3,430,969  109,943  (iain 

Cleveland,  0 .  3,573,217  3,485,861  87,356  Gain 

Columbus,  0 .  3,084,333  3,086,553  2,220  lajss 

Dallas,  Texas  .  2,903,135  2,907,465  4,330  Ia<ss 

Denver,  Colo .  1,825,310  1,800,193  25,117  Gam 

Dayton,  0 .  2,379,103  2,469,751  90,648  Uss 

Dei  Moines,  la .  1,509,122  1,372,325  136,797  Gain 

Detroit,  Mich .  4,920,429  4,557,547  362,882  (iain 

Duluth,  Minn .  1,206,245  1,181,731  124,514  Gam 

K1  Paio,  Tex .  1,376,148  1,164,005  212,143  Gam 

Fall  River,  Mass .  512,930  518,324  5,394  laiss 

Fort  Wayne,  Ind.  ...  1,731,939  1,645,763  86,176  Gam 

Fort  Worth.  Tex.  ...  1,654,154  1,545,187  108,967  Gain 

Hartford,  Coaa .  2,379,011  1,947,920  431,091  Gain 

Houiton,  Tex .  2,758,327  2,747,111  11,216  Gain 

Indianapolii,  Ind.  ...  2,770,898  2,635,332  35,566  Gain 

Jacksonville.  Fla .  1.365,521  1,410,639  45,118  Doss 

Kansas  City,  Mo.  ...  2,804,114  2,628,548  175,566  Gain 

Knoxville,  Tenn  _  1,401,510  1,375,032  26,478  Gain 

Dos  Angeles,  Cal .  6,373,309  6,542,558  169,249  laiss 

laruisvilTe,  Ky .  2,924,173  2,708,917  215,25b  Gain 

Uwell,  Mass .  827,739  851,971  24.232  la>ss 

Manchester.  Vt .  691.982  652,984  38,998  Gain 

-Memphis,  Tenn .  2,403,703  2,359,587  44,116  Gam 

MUwaukee,  Wis .  2.849,228  2,704,669  144,559  Gain 

Minneapolis.  Minn.  ..  2,805,955  2,536,269  269,686  Gain 

Nashville.  Tenn .  1,344,237  1,285,742  58,495  Gain 

Newark,  N.  J .  3.527.749  3,157,276  370.463  Gain 

New  Bedford,  Mass  ..  888,394  859,142  29,252  Gain 

New  Haven,  Conn.  ...  2,180,698  2,013,708  166,990  Gain 

New  Orleans.  I^.  ...  3,475,592  3,320,701  154,891  Gam 

New  York.  N.  Y .  15.484.247  15,104,896  379,351  Gain 

Norfolk,  Va .  1.634.245  1,507,562  126.683  Gain 

Oakland.  Cal .  2,166,163  2,029,493  136.670  Gain 

Oklahoma  City,  Okla..  2,040,749  1,862,529  178,220  Gain 

Omaha,  Neb .  1,559,938  1,503,157  56,781  Gain 

Philadelphia,  Pa .  6,647,870  6,407,036  240,834  Gain 

Pittsburgh,  Pa .  4,065,755  3,842,098  223.657  Gain 

Portland,  Ore .  2,511,161  2,350,929  160.232  Gam 

Providence,  R  I.  ...  2,611.693  2,519,537  92.156  Gam 

Reading.  Pa .  1,441,812  1,447,850  6,038  Doss 

Richmond,  Va .  1,726,424  1,777,383  50,959  t.r.ia 

Rochester,  N.  Y .  3,269,360  3,224,393  44.967  Gain 

Salt  I.ake  City,  Uuh..  1.751,544  1.631,012  110,532  Gain 

San  Antonio,  Tex.  ...  2,685,525  2,650.119  35,406  Gain 

San  Diego,  Cal .  3.363,188  3,083,958  279,230  Gain 

San  Francisco,  Cal...  4,329,285  4,060,307  268.978  Gain 

Scranton,  Pa .  2.274,120  2,173,485  100,635  Gain 

Seattle.  Wash .  2,738,053  2,574,709  163.344  Gain 

South  Bend,  Ind .  1.638,220  1,547,646  90.574  Gain 

Spokane,  Wash .  1,902,682  1,706.074  196,608  Gain 

Springfield.  Mass.  ...  1.307,313  1.254,668  52,645  Gain 

St.  Ixiuis,  Mo .  3.752,144  3,473,796  378,048  Gain 

St.  Paul.  Minn .  2.284,146  2.211.984  72,162  Gain 

Syracuse.  N.  Y .  2.237,999  1,933.854  304,145  Gain 

Tacoma,  Wash .  1.704,391  1,468,757  235,634  Gain 

Tamm,  Fla .  1.232,961  1.363,947  130,986  I.oss 

Toledo.  0 .  2,564,598  2.429.031  135,567  Gain 

Trenton,  N.  J .  859.837  856,630  33,207  Gain 

Tulsa.  Okla .  1,693,308  1,641,302  52,006  Gain 

Utica.  N.  Y .  1.. 564,971  1,641,815  76,844  I.oss 

Washington.  D  C.  ..  3,896.397  4,140,233  243,6.16  I.osa 

Wilmington.  Del .  1.569,586  1.515.935  53,651  Gain 

Worcester,  Mass .  2,173,097  1,939,001  234.076  Gain 

Youngstown,  0 .  1,724,666  1,633.936  90,730  Gain 

ToUU  . 202,661,033  193,461,122  9,299,911  Gain 

AKRON.  O. 

1929  1928 

•Beacon-Journal  .  1,445,227  1,246.919  198,308  Gain 

Times  Press  .  1.204,262  1,138.252  66,010  Gain 

Totals  .  2,649,489  2,385,171  264,348  Gain 

•No  Sunday  edition. 


Knickcrliocker 

•News  . 

•Times-Union 


ALBANY.  N.  Y. 

1929  1928 

Press..  721,267  863.662 

.  634,596  644,774 

.  562.247  599.745 


142,395  Doss 
10,178  Doss 
37,498  I^ss 


Totals 


Journal  . 

'N.  M.  State  Tribune. 


1,918,110 

2.108.181 

190,071 

Doss 

QUERQUE, 

N.  M. 

1929 

1928 

414,415 

328,665 

85,750 

(iain 

241,998 

231,327 

10,671 

Gain 

Totals  . 

.  656,413 

559,992 

96,421 

ATLANTA, 

GA. 

1929 

1928 

(  cmslitution  . . 

805,222 

139,493 

ItcorKian  . 

.  615,558 

670.442 

54,884 

Journal  . 

1,276.479 

44,568 

Totals  . 

2,752.143 

40,041 

BALTIMORE, 

MD. 

1929 

1928 

.-American  . 

.  221,197 

298,959 

77,762 

*Ncws  ... 

.  665,252 

640,792 

24,460 

*  I’ost  . 

.  336,035 

292.896 

43,139 

Sun  . 

1,263,250 

42,181 

•Evening  Sun  . 

. .  1,425.228 

1,261,892 

163,336 

Totals  . . . . 

3,757.789 

110,992 

BIRMINGHAM, 

ALA. 

1929 

1928 

’Arc  Herald  . 

630,402 

42,208 

News  . 

1.381.238 

67,409 

•Post  . 

.  512,094 

515.360 

3,266 

Totals  . 

_  2,498,533 

2,527,000 

28,467  Loss 

BOSTON.  MASS. 

1929 

1928 

•Advertiser  (tah) 

_  132.264 

124.669 

7,595  Gain 

Sun<lav  Advertiser 

197,561 

227.272 

29,711  l,oss 

•.American  . 

_  417,746 

476.154 

58,408  I^tss 

( ilol»e  . 

_  1,323.901 

1,357,912 

34,011  laiss 

Herald  . 

_  1.394.876 

1,317,924 

76.952  Gain 

Post  . 

_  1.161,536 

1.057.970 

103,566  Gain 

•Transcript  . 

_  701,389 

693.909 

7,480  Gain 

•Traveler  . 

_  1,191,209 

1,082,667 

108.542  Gain 

Post-Telegram 
Sunday  Ilerald 
•Times-Star  ... 


,  6,520,482 

6,338.477 

182,005  Gain 

GEPORT, 

CONN. 

1929 

1928 

804,046 

752,976 

51,070  Gain 

75,451 

75.789 

338  Loss 

421,775 

375,445 

46,330  Gain 

Totals 


Courier  Express 

•.News  . 

Times  . 


.  1,301.272  1.204.210 

BUFFALO.  N.  Y. 

1929  1928 

.  946,446  793,526 

.  1.225.822  1,110,638 

.  1,036.231  963,095 


97,062  Gain 


152,920  Gain 
115,184  Gain 
73,136  Gain 


Totals  . 

2.867.259 

341,240 

CANTON, 

o. 

1929 

1928 

News  . 

.  450,255 

570,103 

119,848 

Repository 

1.130.454 

9,265 

Totals 


•.\merican  .  . 

Herald  &  Examiner... 

•Journal  . 

•News  . 

•  Post  . 


1,589,974 

1.700,557 

110,583 

HCAGO, 

ILL. 

1929 

1928 

1.182.336 

936,813 

245.523 

1,004,084 

895.476 

108,608 

359,551 

344,061 

15,490 

1,670,020 

1,353,005 

317,015 

501.225 

456.713 

44,512 

.  2,541.515 

1.861.431 

680,084 

Totals 


1929 

Commercial  Tribune  290,024 

Knquirer  . .  1,161,177 

•Post  . .  805,851 

•Times-Star  .  1.293,860 


_  7.258.731  5,847,499  1,411,232  Gain 

CINCINNATI.  O. 


1928 

330.466 

1,233,328 

706,810 

1,160.365 


40,442  IxMs 
72,151  Loss 
99,041  Gain 
133.495  Gain 


Totals 


3.540,912  3,430,969  109,943  Ckin 


News  . 

Plain  Dealer 
•  Press  . 


CLEVELAND.  O. 

1939 

_  978.279 

_  1.359.228 

_  1.235,710 


3,573,217 


•Citizen  . 

I  lispatch  . 

Ohio  Stale  Journal... 


1929 

871,842 

1,656,066 

556.425 


1928 

1,058,851 

1.335,032 

1.091,978 

80,752  I.0II 
24,196  C.' 
143,732  ... 

3,483,861 

87,356 

o. 

1928 

908,146 

1.597.880 

580,227 

36,604  I  ..  - 
58,186  ! 

23,802  Lost 

Totals 


OK  It 
hstl'isi 

Press 


Totals 


•Tinifs 

Totals 


loiiriul 

fisies  Ui 


Totals 


I«rn.d-I 

SUr 

•stir  (' 
Tnt.ds 


luriial 
Ntws  Se 


Eiannnr 
Ex  pres 
•Herald 
•lllustra 
•Record 
Times 


Total. 


Totals  .  3,084,333  3,086,553 


2,220  I. 


fourier- 
!  •Times 
I  Herald  I 


•  I  lispatrh  . . . 

•Journal  _ _ 

News  . 

Timt-vHerald 


DALLAS.  TEX. 

1929 
410,609 

_  377,846 

_  9.10,758 

...  1.183,922 


1928 

418,395 

376,621 

956,076 

1,156,373 


7,786  l4» 
1,225  Gair 
25,318  Los- 
27,549  (rt 


Totals 


2,903,135  2,907,465 


4,330  I.ra 


•I'ourie 

'Son 

Simlar 


DAYTON.  O, 


•Herald 
Journal 
New  s  . . 


1929 

741,018 

516,154 

1,121,931 


1928 

741,497 

620,640 

1.107,614 


479  l.o» 
104,486  1  ot. 
14,317  (iain 


Totals 


I'ost  . 

Rocky  .Mt. 


_  2,379,103  2,469,751 

DENVER.  COLO. 

1929  1928 

.  1.143.610  1.120,865 

.  681.700  679,328 


90,648  I.oi< 


22,745  Gain 
2,372  Gain 


Totals 


Register 

•Tribune 


. .  1,825,310  1,800,193 

DES  MOINES.  lA. 

1929  1928 

.  682,966  656,770 

.  826.156  715,555 


25,117  Gain 


26,196  Cain 
110,601  Gain 


Totals  .... 

.  1,509,122 

1,372,325 

136,797  Gain 

DETROIT,  MICH. 

Free  Press  . . 

1929 

.  2.464.413 

1928 

1.268,271 

2,181,016 

1,108,260 

20,836  IxiM 
283,397  Cain 
100,321  Gam 

Times  . 

.  1,208.581 

Totals  .... 

.  4,920,429 

4,557,547 

362,882  Cain 

•Herald  . 

News-Tribune 


DULUTH.  MINN. 

1929  1928 

.  672,807  567,217 

.  533.438  514.514 


105,590  Gsin 
18.924  Gain 


Totals 


-  1,206.245  1,181,731 

EL  PASO.  TEX. 


124,514  Gsin 


•Herald 
Times  . 
Post  . . . 


1929 

498.405 

455.917 

421,826 


1928 

440.698 

432.698 
290,609 


57,707  Gsin 
23,219  Cain 
131,217  Gain 


Totals  .  1,376,148  1.164.005  212,143  Gaia 


FALL  RIVER,  MASS. 


•Herald-News 


1929 

512,930 


1928 

518,324 


5.394  I.o» 


Totals 


513,930  518,324  5,394  !  ■ 


FORT  WAYNE,  IND. 


Journal-Gazette 

•News-Sentinel 


1929 

823,958 

907.981 


1921 

795.652 

850,111 


28,306  (  . 
57,870  I  , 


1,731,939  1.645.763  86,176 


FORT  WORTH,  TEX. 


Record-Telegram 
•Star-Telegram 
•Press  . 


1929 

667.790 
531,574 

454.790 


1928 

701,123 

462,767 

381,297 


33.333  I  n 
68,807  tia 
73,493  C.aiif 


Totals 


1,654,154  1,545,187  108,967  C.aid 


I'ninn- 

T.tal 


I  omiiie! 
'  AWiea 
Press 


)iiurii,d 
Ix-adri 
entine 
AN  i  SCO 


1olal 


.i«iirii.d 

‘Star 

Tiitiim 


Banner 

Tenues 


Tula 


•Sews 
Udgrr 
•Mar- 1 
Snndai 


Tota 


Manda 

'Time' 


Tula 


.lourn 

jtegisK 


Time! 

Tota 


Item 

'Wales 

•Triliii 

Times 


Tola 
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COMPARATIVE  JANUARY,  1929-1928,  ADVERTISING  OF  248  NEWSPAPERS  IN  76  CITIES 


HARTFORD,  CONN. 


1929  ■ 

1928 

nd 

830,857 

142,310  Gain 

Twi' . 

1.117,063 

288,781  Ciain 

TotiiN . 

1.947,920 

431.091  Gain 

HOUSTON.  TEX. 

,, 

1929 

1928 

.  1.123,823 

1,171,571 

47,648  Lo** 

.  1,024,611 

1.010.200 

14,411  Gain 

arv 

'Pre** . 

.  609,793 

565.340 

44,453  Gain 

C  j' 

Total*  . 

.  2,758.327 

2,747.111 

11,216  Gain 

INDIANAPOLIS, 

IND. 

1929 

1928 

•Se* . 

.  1.376,719 

1.303,790 

72,929  Gain 

967.944 

35,291  1.0** 

363.598 

97,828  Gain 

921- 

pt: 

Total*  . 

.  2.770,898 

2,635,332 

35,566  Gain 

3nth 

JACKSONVILLE 

FLA. 

1929 

1928 

463,.19fl 

22.881  Gain 

two 

lW>  I'nion 

947.249 

67,999  I.o'S 

. .  — 

.  ..  - 

hH 

Total*  . 

1.410,639 

45,118  I.o** 

KANSAS  CITY 

MO. 

m, 

1929 

1928 

.  552,932 

541.526 

11,406  tiain 

lous 

.  1,. 392.097 

1.. 362.604 

29,493  Gain 

in 

■star  (Time*) 

.  8.59,085 

724.418 

134,667  (lain 

in 

Total*  . 

2,628.548 

175,566  (iain 

KNOXVILLE,  TENN. 

1929 

1928 

656.490 

14,849  1.0** 

5t»*  Sentinel 

718.542 

41.327  Gain 

— 

Total*  .... 

1.375,032 

26,478  (tain 

LOS  ANGELES, 

CAL. 

1929 

1928 

IjX! 

Exantmer  . . . 

1.813.477 

100.698  Lo*« 

'£xprc!»s  .  . , . 

.  735.971 

778.099 

42,128  I  os* 

•Herald  . 

1.298..365 

3,146  I.OHH 

*Illu'9lratef|  Newn(tab)  .^09,52^» 

228.080 

81,446  Gain 

'  Ul' 

'Reciint  . 

.  .190.760 

402,890 

12.130  1.0** 

Times  . 

.  1,929.054 

2.021.647 

92,593  Loss 

Total*  . 

6,542.558 

169,249  Lo** 

1.. . 

LOUISVILLE, 

KY. 

'  ■ 

1929 

1928 

Lon 

Courier-Journal 

.  1.133.553 

1.048,274 

85,279  (iain 

‘Time%  . 

.  1,024,730 

896.708 

128,022  Gain 

'  ■ 

Herald  Po«t  .. 

763.935 

1,955  Gain 

TotaU  .... 

.  2.9>4.173 

2.708.917 

215,256  Gain 

LOWELL,  MASS. 

lait 

1929 

1938 

Gtir 

•Courier-Citizen  .  401,541 

420.662 

19.121  1.0*0 

Los‘ 

•Snn  . 

344,604 

5.925  ('.ain 

Ga 

^imlay  Teleifram  ....  75.669 

86.705 

11,036  Loss 

!,(•* 

Total*  .... 

851,971 

24,232  Loss 

MANCHESTER,  VT. 

1929 

1928 

I.0U 

•I'nion- l.(*.*i<ler 

652.984 

38.998  Gain 

1 

T.tal . 

652.984 

38.998  Gain 

MEMPHIS,  TENN. 

1.01^ 

1929 

1928 

i<AmnirrciRl  .\r*neal  ..  1,070,19' 

1.069.761 

431  Gain 

1  •  V|H»e4!  .... 

.  619,806 

494,199 

125.607  Gain 

•Pre’OiSiimitar  .  713,705 

795.627 

81,922  Los* 

(iain 

TolaU  . 

2.359.587 

44,116  Gain 

MILWAUKEE, 

WIS. 

1929 

1928 

*ourti.il  . 

1,318.349 

72.605  (iain 

‘Uader  . 

207.363 

25,108  1.0** 

■eiitinel  . 

.  644.917 

635.511 

9,406  (>ain 

Gain 

'W  incon^in  N 

rw*  _  631.102 

543.446 

87,656  Gain 

Total*  .... 

.  2,849.228 

2.704.669 

144,559  Gain 

MINNEAPOLIS, 

MINN. 

1929 

1928 

.Wrn.il  .... 

1.029,083 

113,698  Gain 

T  ii 

•Star  . 

462,189 

119,385  Gain 

Tfiliune  . .  . . 

.  1.081,600 

1.044,997 

36,603  Gain 

Gain 

Totals  .... 

.  2.805,955 

2,5.36.269 

269,686  Gain 

Gaia 

NASHVILLE.  TENN. 

1929 

1928 

lantier  .... 

.  699,995 

651.103 

48,892  Gain 

Tenne««^an 

634,639 

9,603  Gain 

Gain 

»  — - - - 

Gain 

Total*  .... 

.  1,244.237 

1.285.742 

58,495  (lain 

NEWARK,  N.  J. 

lain 

1929 

1928 

•New,  . 

.  1.720.981 

1.531,652 

189.329  Gain 

Ud|er  . 

.  496.336 

429.962 

66,374  Ciain 

.  866.106 

825.340 

40.756  Gain 

Gain 

Monday  Call 

.  444,326 

370.322 

74,004  Gain 

Total*  .... 

3.157.276 

370.463  Gain 

■  ;  ;n 

NEW  BEDFORD 

,  MASS. 

1929 

1928 

.  473.473 

501.545 

28.072  U*t 

’Time'  . 

357,597 

57.324  Gain 

Lo« 

TotaU  .... 

.  888.394 

859.142 

29,252  Gain 

I '  ■' 

NEW  HAVEN, 

CONN. 

1929 

1928 

r.Mmtnal  C  ourier  .  626,903 

584.809 

42,094  Gain 

1,205.776 

95,000  Gain 

1  imes-Uniem 

223,123 

29,896  Gain 

Total*  .... 

.  2.180.698 

2,013.708 

166,990  Gain 

NEW  ORLEANS,  LA. 

1929 

1928 

llein  . 

785,068 

10,365  Gain 

’9atr<  . 

695,0.10 

779  Ixiaa 

Trilmne  . . . 

.  492.306 

462.160 

.10,146  Gain 

(iain 

1  Timr%  Picayune  .  1,493,602 

1.378.443 

115.159  (iain 

NEW  YORK, 

N.  Y. 

1929 

1928 

American  . . 

.  1,031.489 

1,154,705 

123,316 

laUS't 

Time*  . . 

2,596.208 

139,950 

(sain 

Herald  Tribune 

1.729.725 

81.490 

('■ain 

World  . . 

1.309,325 

98,713 

l8>sa 

•Mirror  (tab)  .. 

254,177 

72,054 

Lons 

•Vewt  (tab)  _ 

801,683 

119.521 

(•am 

^Ciraphic  (tali) 

235,419 

49.948 

(•ain 

*lournal  . 

.  1.223.592 

1.127.533 

96.059 

Gain 

•  Po*i  . 

554,511 

77.369 

(iain 

•.Sun  . 

.  1.591,244 

1.464.411 

126,833 

(iain 

•Telejram  . . 

.  526.0()t. 

521.427 

4.579 

(»aiii 

•  Kvening  \N  orld 

-  867.334 

861.734 

5,600 

(Uiin 

Brooklyn  Kagte 

.  1.413.126 

1.415,135 

2.009 

la<1SS 

•|ikln.  Standard 

l’ni<m  516,679 

509.618 

7.061 

(iain 

Kkin.  Times  ... 

.  536.218 

569.285 

33,067 

laOSS 

Totals  . 

.  15,484,247 

15.104.896 

379.351 

(lain 

Note—  Brooklyn 

1  Standar.l  I'nion 

total  for 

1928  includes 

1. <2,291  lines  of  Sunday  adcvrtisiiiK. 


NORFOLK,  VA. 


1929 

1928 

•Leduer  Uisitatch 

_  808.677 

774,271 

34.40ti  (iain 

N  irKinian-rilot 

733,291 

92,J77  (iain 

Totals  . 

.  1.634.245 

1.507,562 

lih.fiHJ  (iain 

OAKLAND.  CAL. 

1929 

1928 

•Po«t  iLtniuirer 

. .  761,  « 

712.977 

48.209  (iain 

T  ribnne  . 

1,316,516 

88.461  (iain 

T<.t.al*  . 

.  2,166,163 

2.029.493 

136,670  Ci.iin 

OKLAHOMA  CITY.  OKLA. 

1929 

1928 

•News  . 

.  539,161 

394,996 

144,165  Gain 

<  )klahoinan  . . . . 

.  819,488 

862.220 

42,732  1  o«* 

•Time*  . 

605,313 

76.887  (iain 

Total*  . 

1,862,529 

178.220  (iain 

OMAHA,  NEB. 

1929 

1928 

Bee  News  . . 

.  606,948 

661,085 

54.137  loss 

World-Herald  .. 

.  952.990 

842,072 

1 10,918  (iam 

Totals  . . . 

.  1,5.59.938 

1,. 503,157 

56,781  (iain 

PHILADELPHIA.  PA. 

1929 

1928 

•Bulletin  . 

.  1, 593.3,17 

1,429,.160 

163.977  (Iain 

Innuirer  . 

.  1.475.959 

1.511.525 

35,566  Loss 

•.New*  . 

440.748 

124,052  ( tain 

Public  laedner 

.  1,124.166 

1.162,350 

38,184  l»ss 

•public  Tardier 

1,118,090 

8,556  Gain 

Record  . 

.  762.962 

744.963 

17,999  (iain 

Totals  . 

6.407,036 

240,834  Gain 

PITTSBURGH 

,  PA. 

1929 

1928 

•  Post-CJazette  . 

611.272 

274,270  ( lain 

Pres*  . 

.  1,896.630 

1.877,638 

18,992  (iain 

.Sun  TeleKrai>h  . 

1,353.188 

69,605  luHis 

Totals  . 

.  4,065.755 

3.842,098 

223.657  Gain 

PORTLAND, 

ORE 

1929 

1928 

•New*  . 

3.19.333 

22.130  (iain 

Oregonian  .... 

.  920,H9.S 

887,655 

33.240  (iain 

Oregon  journal 

712.287 

26,864  (iain 

•Telegram  .... 

.  489,652 

411,654 

77,998  (iain 

Totals  . 

2.350,929 

160,232  Gain 

PROVIDENCE 

,  R.  1. 

1929 

1928 

•Bulletin  . 

1.068,786 

82.988  (iain 

Journal  . 

762.407 

10.977  lai** 

Sew*  . 

.  397,764 

379.049 

18,715  (iain 

Trilmne  . 

.  210.725 

309,296 

1,430  Gain 

Tntals  . 

2.519.537 

92,156  (iain 

READING. 

PA. 

1929 

1928 

Ka^le  . 

828.364 

43,244  (iain 

•Times  . 

619,486 

49.283  laiss 

Total*  . 

.  1,441.812 

1.447.850 

6,038  l.os'a 

RICHMOND, 

VA. 

1929 

1928 

•  News'laeader 

951.828 

28,419  Ln«< 

Time*  IHspatch 

825,555 

22,540  laims 

Total*  . 

1,777,383 

50.959  Ia>** 

ROCHESTER, 

N.  Y. 

1929 

1928 

Democrat  St  Chronicle.  1,255.549 

1.333,090 

77,541  laoss 

Journal- American  ....  842.787 

839,380 

3,407  (iain 

•Times-Union  , 

.  1.171.024 

1.051,923 

119,101  (iain 

■Total*  . 

3,224.393 

44,967  Gain 

SALT  LAKE  CITY,  UTAH 

1929 

1928 

•Deseret  New* 

323.164 

57.604  (iain 

Telegram  . 

405.763 

48,402  liaiii 

Tribune 

902,085 

4,526  Gain 

Totals  . 

I.63I.0I2 

110,532  (iain 

SAN  ANTONIO,  TEX. 

1929 

1928 

Kxpress  . 

962.389 

12.617  Gain 

•New*  . . 

742.055 

55.175  (iain 

Light  . 

945.675 

32,386  1.0** 

Totals  . . . . . 

2,650,119 

35,406  Gain 

SAN  DIEGO, 

CAL. 

1929 

1928 

I'nion  . 

.  1,340,837 

1,215,457 

125,380  Gain 

•Sun  . 

.  870..506 

819.263 

51.343  Gain 

•Tribune  .... 

.  1,151,845 

1,049.238 

102,607  Gain 

Total*  .... 

.  3.363.188 

3.083.958 

279,230  Gain 

SAN  FRANCISCO,  CAL. 

1929 

1928 

(Tironicle 

918.882 

21.132  Gain 

Kxaminer  . , . 

1.347,502 

14.793  !»•* 

•Bulletin  .... 

.  675.044 

535,244 

140.700  (iain 

•Call  . 

692.414 

79.646  Gain 

•News  ...... 

........  609.4  56 

566.165 

43.291  (iain 

ToiaN  . 

.  4.129.285 

4,060  .107 

268.978  (iaiti 

SCRANTON,  PA. 


1929  1928 

•Sim  .  HJ.J59  356.121  57.238  lUia 

•Time*  .  1.024,685  977.734  46.951  (mib 

*  Ke;nil>Iican  .  616.987  649.378  32.391  lx«s 

.Scranlonian  .  219.089  190.252  38.837  Gaia 


Total .  2.274,120  2.173.485  100.635  Gaia 

SEATTLE.  WASH. 

1929  1928 

Post-liilrlliKencrr  ....  897,179  868.056  39,123  Gaia 

Time*  .  1,283,486  1,257.197  26.289  (.ain 

.Star  .  557.388  449.456  107.932  Gaia 


Total*  .  2.738,053  2,574.709  106.344  ('.aiii 

SOUTH  BEND,  IND. 

1929  1928 

New*  Times  .  822.718  769.824  52.894  t'.ain 

Tribune  .  815,502  777,822  37,680  (lam 


Total*  .  1.638.220  1,547.646  90,574  (Uin 

SPOKANE.  WASH. 

1929  1928 

Snokesman  Keview  ...  665,551  629,537  36,014  Gain 

•Ghronicle  .  893.486  785.812  107,674  Gain 

•l’re»i  .  343,645  290,725  52,92ntiain 


Total .  1.902,682  1,706.074  196,608  Gaia 

SPRINGFIELD,  MASS. 

1929  1928 

Ki'iiubluan  .  559,578  527,908  31.670  t  lain 

I'nion  .  570.137  542.780  27.357  Gain 

rni<n  &  Kepuhlican  .  .  177,598  183.980  6.382  1  os* 


Total*  .  1.. 107.313  1,254.668  52,645  Gain 

ST.  LOUIS.  MO. 

1929  1928 

Glotie  I  lemocrat  .  1.093.929  1.075.762  18.167  Gain 

P..»t  l)i*|>atch  .  1,682.885  1.642.887  39.998  tiain 

•Star  .  624,520  478.500  145.980  tiam 

•Time*  .  350.810  276,607  74,203  t'.ain 

Total*  .  3.752.144  3,473,796  378.048  C^tin 

ST.  PAUL,  MINN. 

1929  1928 

Pioneer  Pre**  .  835,840  747,648  88,192  Gain 

•|>i*|)atch  788,422  725,373  63,049  Gain 

New*  .  659.884  638,96.1  20,921  ('.ain 

Total*  .  2.284.146  2.211.984  72.162  (lain 

SYRACUSE.  N  Y. 

1929  1928 

Herald  .  820.950  711.533  109,417  Gain 

Po*t  St.indard  .  65.1.270  618.517  34.753  Gain 

•J.mrnal  .  612.820  473.892  138,927  Gain 

.\merican  .  150.959  129,912  21.047  Gain 


Total*  .  2,2.17,999  1,933,854  .304,145  Gain 

TACOMA,  WASH. 

1929  1928 

Gedger  .  559.952  448.433  111.519  Gain 

•.New*  Tribune  .  688.364  6.39,088  49.276  Gain 

•Time*  .  446.075  381.236  64,839  Gain 


Total*  .  1,704..391  1.468,757  235.634  ('Main 

TAMPA,  FLA. 

1929  1928 

•Time*  .  518.816  597.778  78.962  I  o** 

Tribune  .  714.145  766.169  52,024  I.o*» 


Total*  .  1.232.961  1.363.947  130,986  I.o»a 

TOLEDO,  O. 

1929  1928 

Time*  .  642.120  596,173  45,947  Gain 

•Klade  .  1,194.710  1. 155.692  .39.018  ('.am 

•New*  Bee  .  727,768  677.166  58.602  ('din 

Total*  .  2.564.598  2.429.031  135.567  Gain 

TRENTON,  N.  J. 

1929  1928 

Time*  h  Stale  Garette  S59.837  856  (,30  3.207  (kiin 

Total*  .  859.837  856.630  3.207  (’.aia 

TULSA,  OKLA. 

•  1929  1928 

Tribune  .  805,221  804.604  617  Gain 

World  .  888.087  836.698  51.389  Gain 


Total*  .  1.693.308  1.641. .102  52.006  Gain 

UTICA,  N.  Y. 

1929  1928 

Observer  l)i*|>atrh  ...  949.971  985.569  35,598  I  o*a 

•Pres*  .  615.000  656.246  41.246  I  o** 


Total*  .  1.564.971  1.641.815  76.844  I  o** 

WASHINGTON,  D.  C. 

1929  1928 

Herald  .  407.811  492.927  85,916  Ia>** 

•New*  .  200.111  207.979  7.868  l.o«* 

P<Mt  .  687.015  779,489  92,474  l.o«* 

Star  .  2.062.042  2.077  055  15,013  I  imi* 

Time*  .  539,418  582.783  43.365  I  ni* 

Total*  .  3.896,397  4.140.233  243.836  !,«»* 

WILMINGTON,  DEL. 

1929  1928 

•Every  Evening .  475.602  455.993  19,609  Gain 

•Journal  .  684,210  667.312  16.898  Gain 

•New*  .  235.154  216.771  18.4.11  Gain 

Sunday  SUr  .  174,620  175,909  1.289  Ia»M 

Total*  .  1.569.586  1.515,935  53.651  Gain 

WORCESTER,  MASS. 

1929  1928 

•Post  .  514.056  405.750  108.106  Gain 

Gazette  .  749,791  732.24.1  17.548  Gain 

Trleitr.im  .  909.230  801.008  108,222  Gain 

Tol.il*  .  2,173,097  1.939.001  234.0^6  Gain 

YOUNGSTOWN,  O. 

1929  1928 

Vindicator  .  9,16.593  914.844  21,749  Gain 

•Tele«ram  .  788.073  719.092  68,981  Gain 


V.-1 


.i 


j 


i  ■ 


i 


4 


4 

1 


Tulab 


3,475.592  3.320.701  154,891  Gain 


Total* 


T  oial* 


1,722.666  1.633.936  90.730  Gain 
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I.  T.  U.  MEMBERS  HAVE  48-HOUR  WEEK 
IN  435  U.  S.  AND  CANADIAN  CITIES 


Average  Day  Wage  Is  $41.98,  While  Night  Workers  Receive 
Average  of  $43.39  Per  Week  in  Newspaper  Shops,  Com¬ 
pilation  by  W.  G.  Hooker  of  Coast  Group  Reveals 


MKMBERS  of  the  International  Typo¬ 
graphical  Union  work  a  48  hour 
week  in  435  towns  in  the  United  States 
and  Canada,  according  to  a  survey  of 
union  data  made  recently  by  W.  G. 
Hooker,  executive  secretary  of  the 
Pacific  Northwest  Newspaper  Associa¬ 
tion. 

"The  48  hour  week  covers  the  coun¬ 
try  like  a  blanket.”  stated  Mr.  Hooker, 
“the  I.  T.  U.  having  48  hour  contracts 
in  every  state  in  the  union  and  in  six 
of  the  eight  Canadian  provinces,  .\lberta 
and  British  Columbia  are  the  two  Cana¬ 
dian  provinces  where  the  48  hour  week 
is  not  in  vogue  in  newspaper  composing 
rooms  where  union  printers  are  em¬ 
ployed. 

"An  average  weekly  wage  of  $41.08 
for  48  hours  (day  work)  is  shown  for 
435  towns  according  to  data  published 
by  the  I.  T.  U.  in  its  Wage  Scale  Pam¬ 
phlet  as  of  May  31,  1028. 

"Out  of  this  list  of  435  towms,  343 
have  contracts  providing  48  hours  a 
week  for  night  printers  employed  by 
newspapers.  An  average  weekly  wage 
of  $43.30  prevails  for  these  night  print¬ 
ers.  The  I.  T.  U.  data  shows  that  ^.255 
— or  more  than  one-third  of  the  entire 
memltership  of  the  I.  T.  U. — reside  in 
these  435  towns  where  newspaper  day 
operators  work  a  48  hour  week. 

"The  435  towns  range  in  popiilation  up 


to  2,U0(),000  (Philadelphia)  and  average 
in  population  62,685. 

"According  to  the  average  hourly  rate 
shown  by  this  union  data  for  day  work 
and  night  work,  those  cities  where  the 
45  hour  week  prevails  are  entitled  to  an 
average  day  wage  of  $39.35  and  to  an 
average  night  wage  of  $42.55. 

“That  union  printers  in  some  localities 
are  returning  to  the  48  hour  week  is 
shown  by  a  statement  published  by  the 
I.  T.  U.  on  page  11  of  the  supplement 
of  the  August,  1928,  Typographical 
Journal.  This  data  shows  that  the  Ger- 
man-American  typographical  union  of 
Cincinnati,  and  the  typographical  unions 
of  Durham,  N.  C. :  Kingston,  N.  Y.. 
and  Marshalltown,  la.,  have  signed  con¬ 
tracts  increasing  the  number  of  hours 
per  week  from  44  to  48. 

“The  typographical  union  in  Reading, 
Pa.,  has  signed  a  contract  increasing  the 
night  hours  from  45  to  48.  The  typo¬ 
graphical  union  at  McKeesport,  Pa., 
has  signed  a  contract  increasing  both 
day  and  night  hours  from  45  to  48.” 

In  a  summary  printed  in  Editor  & 
Pi'BLiSHFR  Dec.  1,  1928,  it  was  shown 
that  265  unifins  work  less  than  48  hours 
per  week. 

The  following  table  shows  I.  T.  I’, 
statistics  for  the  435  towns  where  news¬ 
paper  <lay  operators  work  a  48  hour 
week : 

435  Town!  Where  343  Town*  Where 
.Vewspaper  Day  New>papcr  Nisht 
Operator*  Work  ttperator*  Work 
48  Hour*  a  Week  48  Hour*  a  Week 


Day 

Day 

Night 

Night 

Hours 

Wage 

Hours 

Wage 

I  T.  U. 

Per 

Per 

Per 

Per 

Members 

Week 

Hour 

Week 

Hour 

13 

48 

.9375 

249 

42-48 

.975 

42-48 

$1,025 

II 

48 

.6816 

48 

.6816 

8 

48 

.7291 

48 

.7812 

71 

48 

.9375 

48 

1.00 

55 

42-48 

1.35 

42-48 

1.40 

10 

48 

.6816 

48 

.6816 

17 

48 

1.00 

48 

1 .0625 

10 

48 

1.0625 

48 

1.125 

113 

48 

.9687 

48 

1.0312 

17 

48 

.9375 

21 

48 

.9791 

48 

1.0416 

17 

48 

.8333 

48 

.8333 

18 

48 

1.1041 

48 

1.1666 

29 

48 

.9375 

48 

1.00 

21 

48 

.9375 

48 

1.00 

10 

48 

.8333 

8 

48 

.625 

70 

48 

.75 

104 

48 

.6666 

48 

7291 

21 

48 

.6666 

48 

.7291 

35 

48 

.7291 

18 

48 

.8958 

48 

.9583 

14 

48 

.  7083 

25 

48 

.7291 

8 

48 

.73 

48 

.8333 

10 

48 

.6875 

28 

48 

.6825 

48 

.7291 

16 

48 

.8958 

12 

48 

.8125 

16 

48 

.6875 

48 

.7291 

31 

48 

.7708 

19 

48 

.6875 

23 

48 

.6666 

7 

48 

.73 

48 

.1333 

62 

48 

1.0416 

48 

1.125 

230 

48 

.8333 

466 

48 

.9166 

26 

48 

.9166 

84 

48 

.9791 

58 

48 

.9166 

12 

48 

.8333 

48 

.8958 

19 

48 

.8333 

48 

.8958 

18 

48 

.875 

48 

.9375 

24 

48 

.9166 

68 

48 

.875 

48 

.9375 

38 

48 

.875 

166 

48 

.9791 

48 

1.0416 

31 

48 

.8958 

48 

.9583 

48 

48 

.8958 

48 

.9583 

180 

48 

.9166 

48 

.9291 

25 

48 

.875 

48 

.9375 

16 

48 

.8333 

25 

48 

.7916 

48 

.8541 

33 

48 

.7916 

95 

48 

1.125 

48 

1.125 

148 

48 

.875 

48 

.9375 

14 

48 

.9375 

48 

.9895 

13 

48 

1.00 

48 

1.00 

13 

48 

1.00 

48 

1.0625 

13 

48 

.9791 

48 

1.0416 

49 

48 

1 .00 

24 

4* 

1.00 

48 

1.0416 

41 

48 

1.00 

48 

1.00 

29 

48 

1.0104 

48 

1.0625 

16 

48 

.8854 

48 

.9479 

27 

48 

.9375 

71 

48 

.9375 

41 

1.00 

8 

48 

.9375 

31 

48 

.9375 

106 

48 

1.0208 

48 

1.0833 

67 

48 

.9687 

48 

1.0312 

Population 

-Anniston,  .Ma  .  20,531 

Birmingham,  Ala .  217,500 

Florenre,  Ala .  12,702 

Gmlaen,  Ala .  24,562 

Mobile,  Ala .  57,700 

-Montgomery,  Ala .  47,600 

Sheffield.  Ala .  7.000 

-Biibee,  Arii .  9,332 

-Uougla*.  Ariz .  11,169 

Pboeniz,  Ariz .  38,669 

-I*re*cott,  Ariz .  5,800 

-El  Dorado.  Ark .  3.887 

Fort  Smith,  Ark .  31,648 

-Ho*  Spring*,  Ark  .  11,695 

Eureka.  Cal .  13,533 

Kitreraide,  Cal .  20,829 

Brandon,  Man .  16,776 

Fredericton,  N.  R .  8,114 

St.  jehn,  N.  B .  62.500 

Halifax,  N.  S .  70.333 

Sydney,  N.  S .  25.000 

Brantford,  Ont .  30,000 

Fort  William,  Ont .  22,339 

finlt,  Ont .  19.000 

(juelph,  Ont .  18,875 

Kitchener,  ()nt .  21,763 

Niagara  Pall*,  Ont . 

Peterborough,  Ont .  21.000 

Port  Arthur,  Ont .  16,000 

Sarina,  ^t .  19,500 

Sault  Ste.  Marie,  Ont .  23,000 

St.  Catherine*.  Ont .  22,053 

St.  Thomaa,  Out .  20,327 

Stratford,  Out .  18,425 

Waterloo,  Ont .  6,756 

-Windaor,  Ont .  95,000 

iacnoro-Cartier  (French)  .  979,027 

lontreal,  Uue .  979,027 

Moose  Jaw.  Saak .  21.000 

ibegina,  Saak .  37,078 

SaSiatoon,  Saak .  31 ,202 

-Boulder,  Col .  11.837 

Canon  City,  Col .  4,551 

OraiKl  Junction,  Col .  8,992 

-Cmeley,  CW .  12.531 

Bridgeport,  Conn .  143.555 

Danbury,  Conn .  18,943 

Hartford,  Conn .  168,300 

-Meriden,  Conn .  .36.600 

New  Britain,  Conn  .  71,200 

New  Haven,  Conn  .  184,900 

New  l.ondon.  Conn .  29,103 

Norwalk,  Conn .  29.743 

Norwich,  Conn .  23,118 

Stamford,  Conn .  42.800 

Waterbury,  Conn .  98,411 

Wilmington.  Del .  126,400 

Daytona.  Fla .  25.000 

Fort  I-auderdale.  Fla .  16,000 

Fort  Myer*.  Fla . 

-(■ainesville,  Fla .  12,000 

Jacksonville.  Fla .  138,000 

Gkeland,  Fla .  25.000 

Orlando,  Fla .  31,200 

-Pensacola,  Fla .  25,303 

Saratala.  Fla .  10,000 

St.  AaaiMtine.  Fla .  10,000 

St.  Paler sburg,  Ha .  48,500 

SeWing,  Fla .  6.000 

TaUi^Mscc.  FU .  10.000 

Tampn,_  FU .  107,800 

Weatralm  Bwh,  FU .  lO.CKM 


-  See  page  64. 


435  Town*  Where 
.Newspaper  Day 
Operator*  Work 
48  Hour*  a  Week 
__Day  Day 


I.  T.  U. 


’.Athena,  Ga . 

Atlanta,  Cia . 

Columbu*.  Ga . 

Macon,  Ga . 

Rome,  (ia . 

Way  cross,  Ga . 

l.ewi*ton,  Ida . 

Alton,  III . 

’.Aurora,  III . 

Kelleville,  III . 

Cairo.  Ill . 

Centralia,  III . 

Champaign,  Ill . 

(  harlestcn.  III . 

Danville,  III . 

Decatur,  HI . 

hidwardaville.  111 . 

’Galesburg,  III . 

Jackson vifle.  111 . 

Joliet.  Ill . 

Ij  Salle,  III . 

Moline,  III . 

Morris,  III . 

.Mount  Carmel.  Ill . 

Ottawa.  Ill . 

Peru.  Ill . 

Quincy,  III . 

•Rockford.  HI . 

Rock  Island,  HI . 

Springfield.  Ill . 

I  rhana.  III . 

Waukegan,  HI . 

.Anderson,  Ind . 

ilrazil,  Ind . 

Crawfordsville,  Ind  ... 

F.vansville,  Ind . 

Fort  Wayne,  Ind . 

Huntington,  Ind . 

Indianapolis,  Ind . 

Kokomo,  Ind . 

■  .afayrtte.  Ind . 

I.x>gans|H>rt,  Ind . 

•Marion.  Ind . 

Muncie,  Ind . 

Peru,  Ind . 

South  Bend.  Ind . 

Terre  Haute.  Ind . 

\  incennes.  Ind . 

Wabash.  Ind . 

Washinipon,  Ind . 

Boone,  la . 

Burlinirtcn.  la . 

Cedar  Ranids,  la . 

Clinton,  la . 

Council  Bluffs,  la.  . . . 

I  tavenisirt,  la . 

lies  Moines,  la . 

Dubu^e,  la . 

Fort  Dodge,  la . 

Fort  Mamson,  la . 

Iowa  City,  la . 

Keokuk,  la . 

’.Marshalltown.  la . 

’Mason  City,  la . 

Muscatine,  la . 

•Oelwein.  la . 

Ottumwa,  la . 

Waterloo,  la . 

.Atchison,  Kan . 

Coffeyville,  Kan . 

•KI  Dorado,  Kan . 

’Fort  Scott,  Kan . 

’Hutchinson,  Kan . 

Independence,  Kan.  ... 

’lola,  Kan . 

i.eavenworth,  Kan.  . . . 

’Ottawa,  Kan . 

Parsons,  Kan . 

Pittsburg.  Kan . 

Salina,  Kan . 

Toiieka.  Kan . 

W’ichita,  Kan . 

Ashland,  Ky . 

Blue  Grass,  Ky . 

Hendcrsiji,  Ky . i. 

I.nuisville,  Ky . 

Madisonville,  Ky . 

Owensboro,  Ky.  (HC) 

Paducah,  ky . 

•Raton  Rouge,  Ky . 

I.ake  Charles,  Ky . 

Auburn,  Me . 

Augusta,  Me . 

Hangor,  Me . 

l.ewiston.  Me . 

Portland,  Me . 

Waterville.  Me . 

Cumberland,  Md . 

Brockton,  Masa . 

Fall  River,  Mast . 

’Fitchburg,  Matt.  ...... 

Greenfield,  Mast . 

Haverhill,  Mats . 

Hudson,  Matt . 

Lawrence  Matt.  .... 

l.owell.  Mats . 

Marlboro.  Matt . 

New  Bedford,  Matt.  , . 
Newburyport,  Mast.  . . 
North  Adams,  Matt.  . . 

Taunton,  Matt . 

Worcester,  Matt . 

Adrian,  Mich . 

’Ann  Arhor,  Mich . 

Battle  Creek,  Mich.  ... 

Bay  City,  Mich . 

Benton  Harhor,  Mich. 

Escanaba,  Mich . 

-Flint,  Mich . 

-Grand  Rapids,  Mich.  , 

-^ckton,  Mich.  . 

-Kalamazoo,  Mich . 

Lansing,  Mich . 

Muskegon,  Mich . 

-Pontiac,  Mich . 

Port  Huron,  Mich . 

St.  Joseph,  Mich . 

Traverse  Citj,  Mich.  .. 

Valley  City,  Mich . 

Faribault.  Minn . 

Minneapolis,  Minn.  . . . 

New  Lim,  Minn . 

St.  Ooud,  Minn . 


Population 

Members 

18,787 

11 

.  249,000 

366 

45,800 

35 

60,100 

66 

13.905 

12 

20,098 

13 

6,574 

13 

26,797 

30 

46,500 

49 

26.969 

30 

15,572 

21 

14,082 

11 

18,191 

31 

6,615 

8 

38,200 

69 

56,000 

101 

5.336 

22 

24,822 

.36 

15,931 

29 

41,500 

70 

13.907 

13 

34.500 

53 

4,505 

7 

7,456 

5 

11, .542 

23 

9,188 

13 

39.131 

45 

78,400 

90 

41,000 

53 

64,700 

201 

11,348 

30 

22,023 

42 

33,854 

59 

9,293 

12 

10,530 

21 

96,600 

97 

103,100 

185 

15,914 

.36 

374,300 

627 

39,100 

40 

23,790 

76 

23,120 

29 

26,274 

34 

45.800 

84 

12,683 

19 

84.200 

158 

.  72,700 

127 

18,271 

29 

10,299 

11 

9,062 

18 

12,812 

21 

26,375 

49 

54,100 

78 

26,436 

25 

41,600 

27 

52,469 

53 

148,000 

322 

41,900 

62 

21,702 

25 

11,229 

1.3 

15,289 

19 

14,501 

17 

16,868 

28 

.  22.682 

35 

16.821 

21 

7,455 

13 

26,375 

22 

36,000 

.34 

15,028 

17 

20,000 

17 

9,500 

12 

11,763 

15 

25,970 

57 

10,900 

16 

8.513 

11 

20,889 

22 

10,165 

14 

14,839 

20 

19,182 

32 

15,624 

27 

61,900 

155 

96,100 

152 

.  30,000 

22 

48,100 

63 

12,574 

11 

.320.100 

304 

4,945 

12 

22,027 

18 

36,090 

30 

27,832 

48 

.  13,677 

15 

.  18,073 

12 

14,625 

15 

26,644 

46 

36,100 

13 

77,500 

123 

14,424 

18 

33,741 

38 

65,343 

77 

132,600 

75 

44,700 

37 

15,246 

16 

49,232 

25 

7,607 

7 

93,500 

65 

110,296 

116 

16,236 

7 

119,539 

93 

15.656 

6 

22,717 

19 

40,200 

19 

195,500 

197 

12,508 

16 

28.000 

62 

46.100 

62 

49,400 

42 

13,959 

10 

13,103 

16 

161,900 

73 

1 56,000 

196 

,  61,700 

59 

55,500 

51 

75,600 

84 

45,500 

30 

54,000 

45 

29.954 

34 

7,251 

9 

10.925 

13 

74.700 

65 

12.272 

447,700 

546 

.  6.745 

5 

18.660 

26 

(Continued 

OH  page  2 

Hours 

Per 

W'eek 

48 

42-48 

48 

42-48 

48 

48 

48 

48 


48 
44  48 
48 
48 
48 


48 

48 

48 

44-48 

48 

48 


Wage 

Per 

Hour 

.8541 

1.00 

.90 

.80 

.7291 

.625 

.8125 

.9583 

.9791 

.95 

.75 

.8437 

.9375 

.625 

.9375 

.9375 

.625 

.8333 

.8541 

.9791 

.7083 

.9375 

.7291 

.7291 

.8625 

.7083 

.875 

.9895 

.9375 

1.0047 

.9375 

.9583 

.9062 

.7083 

.625 

.9791 

.9375 


343  Towns  Where 
Newtpairr 
Owrator,  Wort 
48  Hours  a  Week 
Night  X,gi„ 
Wat, 
Per 
Hour 

1.0625 
.95 
.85 


Hours 

Per 

Week 

42-48 

48 

42-48 


48 

48 

48 

48 

48 

48 

48 

48 

48 

48 

48 

48 

48 

48 

48 

48 


.875 

.9791 

1.04U 

1.05 

.8854 

.6451 

.9791 

1.00 

.875 

.9166 

1.0312 

.75 

.9791 

.7291 

.7916 

.925 

.75 

.9166 

1.052 

.9791 

1.0672 

I  052 
.96H7 
.75 
.6666 
1.0416 
I  00 


.75 

48 

.8125 

1.0625 

48 

1.1562 

.8333 

48 

.89SS 

.8958 

48 

.9.575 

.7916 

48 

.875 

.8958 

48 

.95*3 

.9375 

48 

I.OO 

.7812 

48 

8t.57 

.9166 

48 

.9791 

.9479 

48 

1  0104 

.875 

48 

.937) 

.75 

44-48 

.825 

.7083 

48 

.75 

.80 

48 

.8625 

.8125 

48 

.875 

.8541 

48 

.927 

.9166 

48 

.9791 

.9062 

48 

.9687 

.9375 

48 

.9791 

.9895 

48 

1.062) 

.85 

48 

.9125 

1.0416 

48 

1.0416 

.7916 

48 

.8541 

.7916 

48 

8541 

.7916 

48 

.8541 

.9583 

48 

1.0206 

.8645 

48 

.927 

.6875 

.7291 

48 

.7812 

.8541 

48 

.9166 

.8333 

48 

.8956 

.75 

48 

.8125 

.8333 

48 

.8333 

.8541 

48 

.9166 

.7291 

48 

7916 

.875 

48 

.9375 

.75 

48 

.7916 

.9375 

48 

.9895 

.7708 

48 

.8125 

.7916 

.7812 

48 

.8229 

.8408 

48 

.9375 

.7708 

48 

.8333 

.875 

48 

.9375 

.875 

48 

.9375 

.927 

48 

.9895 

.8875 

48 

9375 

.8229 

48 

.8951 

.9375 

48 

1.00 

.625 

.625 

48 

.6666 

.75 

48 

.803 

.9541 

48 

1.0041 

.675 

48 

.7375 

.625 

48 

.6875 

.625 

48 

.7291 

.8645 

48 

.875 

.625 

48 

.6875 

.9375 

48 

1.00 

.75 

48 

.8331 

.8645 

48 

.927 

.875 

.875 

.875 

.7291 

.875 

48 

.or' 

.625 

48 

.8958 

48 

.956' 

.8958 

48 

.625 

48 

.625 

.875 

.6666 

.677 

.875 

48 

oy.: 

1.00 

48 

i.'>. 

.75 

48 

.51; 

.9791 

48 

1.02;' 

.8333 

48 

.8645 

48 

.625 

48 

.  7083 

48 

.75 

1.2083 

48 

I  ■ 

.9166 

48 

1.00 

48 

1.04: 

.9375 

48 

.8854 

48 

.9,1: 

.875 

48 

.9I5» 

1.0833 

48 

1.25 

.875 

48 

.925 

.625 

48 

.7291 

925 

.875 

48 

.7375 

.9791 

48 

1.0416 

hew  Vi 
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MORE  THAN 
63  YEARS  OF 
SERVICE 


Wxt  3flori6a  ^Imes 

JACKSONVILLE ,  FLA; 


Jitiion 


Mrw  Varfc . 2  Wnt  4Mh  St. 


Represented  Nationally  by  REYNOLDS-FITZGER ALD,  Inc.  (Formerly  Benjamin  &  Kentnor  Company) 


CMe«f« . 203  N.  WalMth  Avb. 


PhilaOelpMa  .  1524  CtiMtRMt  ft. 


tM  Antelet . 117  Wait  9th  8t. 


San  Franelaea . 50  Siittar  Sr. 


4JS  Towns  Where  343  Towns  W  here 
Newspaper  Day  Newspaper  Ni|h( 
Operators  Work  Operators  V\'urk 
48  Hours  a  Week  48  Hours  a  Week 
Day  Day  Nifht  Night 

Hours  Wage  Hours  Wacc 

I.  T.  U.  Per  Per  Per  Her 

Population  Members  Week  Hour  Week  Hour 

7,387  9  48  .7812 

97,OOU  96  48  .  8958  48  .  9583 

67,8UU  81  48  1.816  48  1.1233 

100,000  51  48  1.00  48  1.062S 

15,976  21  48  .  875  48  .  9375 

25,230  26  48  .9791  48  1  U2U8 

12,592  26  48  .7812 

72,300  1  8  48  .  8333  48  .  8958 

9,132  15  48  .7291 

14,347  18  48  .9166  48  .9791 

14,279  1  9  48  .  7916  48  8437 

120,000  102  48  1.0833  48  1.1458 

10.242  24  48  .  90  48  9625 

20.000  9  48  .  843  7  4  8  8854 

10,531  20  48  .7708 

37,500  3  7  48  .  9583  48  1.0200 

17,000  8  48  .8437  48  .8854 

73,000  72  48  1.1041  48  1 . 16<><, 

25,207  10  44-48  .875 

49,900  42  48  1.1458  48  1.2.195 

15,580  2  7  48  .  90  48  .  9791 

51,600  35  48  1.00  48  1  1)625 

14,412  13  48  1.0625 

23,260  30  48  .95  48  1.02 

2,035,900  1,196  48  1.0625  48  1.125 

19,759  15  48  1.0416 

114,500  161  48  1.0208  48  1.0831 

24,963  33  45  1.00  48  1.0625 

9,468  12  48  1.0625 

15,692  37  48  .958.1  48  1.0416 

15,116  30  48  .875  48  .9.175 

23,009  49  48  1.00  48  1.0729 

90,000  186  48  1.125  48  1.2187 

27,757  6  48  .7083  48  875 

71,000  5  4  48  1.0416  4  8  1.1041 

275.000  240  48  1.0833 

51.100  31  48  .8541  48  .9166 

74.100  43  48  .  927  48  .  9895 

36.000  4  9  42-48  .  875  42-48  .  9375 

27.511  3  1  48  .  8333  48  .  8958 

25,537  29  48  .875  48  .9375 

30,127  5  1  48  .  8.13  3  48  .  8958 

8,370  24  48  .8333  48  .875 

19,925  21  48  .75  48  .8.133 

14,362  1  9  48  .  7812  48  .  802 

102,100  86  48  .  9062  48  .  9687 

137.800  1  92  48  .  843  7  48  .  9062 

10,456  42  48  .9166  48  .9583 

(Continued  on  Page  64) 


I.  T.  U.  MEMBERS  HAVE  48<HOUR  WEEK  IN  435 
U.  S.  AND  CANADIAN  CITIES 


(Continued  from  Page  18) 


Pendleton,  Ore . 

.MIentuwn,  Pa . 

,\Jtooaa.  Ha . 

llea*er  Valley.  Pa.  . . 

Kradford,  Pa . 

Itutler,  Pa  . 

Charlenii,  Pa . 

’Chester,  Pa . 

(iearfield.  Pa . 

Connellstrille,  Pa. 

I»u  Hois.  Pa . 

'  Krie,  Pa . 

Franklin,  Pa . 

Greensburg,  Pa . 

'Greenville,  Pa . 

Itazelton,  Pa . 

Jeannette,  Pa . 

'Johnstown,  Pa . 

■  .ebanon.  Pa . 

.McKeesport,  Pa . 

.Miadville,  Pa . . 

New  Castle,  Pa . 

New  Kensington,  Pa. 

Oil  Citv,  Pa . 

‘Philadelphia,  Pa.  ... 

Pittston,  Pa . 

Reading,  Pa  . 

.''baron.  Pa . 

Tarentum,  Pa . 

Cniontown,  Pa . 

Warren,  Pa . 

Washington,  Pa.  . . . 
Wilkes-Barre,  Pa.  .. 

New|>ort,  R.  I . 

Pawtucket.  R.  I.  . . , 
Providence.  R.  I.  . . . 
Woonsocket,  R.  I.  . 
<  harleston,  S.  C.  . . . 
Columbia,  S.  C.  • . . 
Greenville,  S.  C.  ... 
S|Mirtanburg,  S.  C.  . 
Sioux  Falls,  S.  D.  . 

Bristol,  Tenn . 

Jackson,  Tenn . 

Johnson  City.  Tenn. 
Knoxville,  Tenn.  .. 
Nashville,  Tenn.  . . 
.Miilene,  lex . 


435  Towns  Where  343  Towns  Where 
.Newspaper  Day  Newspaper  Night 
Operators  Work  t  Iperators  Work 
48  Hours  a  Week  48  Hours  a  Week 
Day  Day  .Night  Night 

Hours  Wage  Hours  W'age 

I.  T.  U.  Per  Per  Per  Per 

Members  Week  Hour  Week  Hour 

346  48  1.0125  48  1.08 


Population 

250.100 
19,459 
23,698 
13,070 
18.072 

19.851 
29,902 

375,000 

22,745 

60,748 

78.400 
6,183 

6.326 

69.900 
219.2011 

4,144 

22,546 

84.800 

13,674 

54.200 

133.100 
136.700 

35,000 

4.304 

7,236 

119.500 

35.900 
35,677 
15.628 

73.900 
550.000 

23.345 

49.500 

22.110 

17.851 
15,784 
18,948 

45.100 
28,099 
21,676 
20,412 
66,600 
21,332 

35.900 

324.500 
30.328 
10.000 
93,000 

185,000 

72.300 
103.000 

33.100 
80,000 
45.7<K( 

50.300 
23,646 
30.371 

38.400 

77.100 
7,122 
5,409 

24,921 

21,725 

12.245 
208,435 

24.979 

25,066 

6,418 

16.258 

5,788 

113,300 

16,649 

291.400 
11,552 
21,989 
23,832 

18.246 

43.700 
14,492 

48.700 
44,000 
15,261 
32,511 
15.549 

19.326 
30.823 
30,461 
16.624 

6.886 

40.500 
11,075 
24,542 
71.600 
31,973 
15,582 

305.400 
7,621 

41,000 

30,442 

9.332 

17.190 

19,182 

18,150 

11,813 


St.  Paul,  Minn. 
Winona,  Minn. 
'Jackson,  Mis*. 
Natchez,  Miss 
'Vicksburg,  Miss. 
HannihalV  Mo.  . 


Kansas  Ci^,  Mn . 

Sedalia,  Mo . 

Springfield,  Mo . 

St.  Joseph,  Mo . 

Bozeman.  .Mont . 

Livingston,  Mont . 

I.incolft,  \rb . 

Omaha.  Neb . 

Tonofiah,  Nev . 

t'oiKord.  N.  H . 

Manchester.  N.  H . 

Asbury  Park,  N.  J.  .. 
.Xtlantir  I  ity.  .x.  J.  .. 

Camden,  N.  J . 

Trenton,  N.  J . 

.Mburqucrciue,  N.  .M  . 
Fjist  Las  Vegas.  N.  M 

Santa  F'e,  N.  M . 

Albany,  N.  V.  . 

.Nmsterdam,  N.  V . 

.Nuliurn.  N.  V . . 

Batavia,  N.  Y.  - - 

'Binghamton,  N.  Y.  ... 

Buffalo,  N.  Y . 

Cohoes,  N.  Y . 

Flnura,  N.  Y . 

Fult<  n  County,  N.  Y. 
Glen-.  Falls,  N.  Y.  ... 

Horn.ll.  N.  Y . 

Ithaca.  N.  Y . 

Jamestown,  \.  Y.  ... 

Kingaton,  N.  Y . 

i-.Kkport.  N.  Y . 

.Middletown.  N.  Y,  .. 
Niagara  Falls,  N.  Y.  . 

(Mean,  .N.  Y . 

Poughkeepiie,  V  Y.  . 

Rocncster,  K.  Y . 

Rome,  N.  Y . 

.Salamanca,  N.  Y.  — 
Schenectady,  N.  Y.  . . 

Syracuse,  N.  V . 

Troy,  N.  Y . 

Utica,  N.  Y . 

Matertown.  N  Y. ... 

•Charlotte,  N.  C . 

•Durnam,  N.  C . 

(ireensboro.  N.  C.  ... 
High  Point,  K.  C.  ... 

Raleigh,  N.  C . 

•Wilmington.  N.  . . 
Winston-Salem.  N.  C. 

Bismark,  N.  D . 

•Devils  I.ake.  N.  D.  .. 

Fargo.  N.  D.  . . 

(irand  Forks,  N.  D.  . 

Minot,  N.  U . 

Akron.  O . 

.Nlliance,  O . 

Ashtabula,  O . 

.Ntbens,  O . 

Bellaire,  O . 

Bowling  (ireen.  O.  ... 

Canton,  O . 

Chillicothe,  O . 

Columbus,  U . 

Coshocton,  O . 

Fast  Liverpool,  (I.  ... 

F,lyra.  O . 

Findlay,  O . 

Hamilton,  Cl . 

•IrontoK.  O . 

Lima^  O . 

I^irain.  U . 

Marietta,  O . 

Marion.  O . 

Martins  Ferry  O . 

Massillon,  O . 

Middletown.  U . 

•.Newaik,  O . 

Niles.  O . 

Painesville,  O . 

Portsmouth,  O . 

>alem,  O . 

Sandusky,  O . 

Springbeld,  O . 

Steubmville,  Okio  . . . . 

Tiffin,  Ohio  . . 

Toledo,  Ohio  . . 

Urbana.  Ohio  . . 

Warren.  Ohio  . 

Zanesville,  Ohio  . . . , 

Ada,  Okla  . 

Ardmore.  Okla.  . 

Bartlesville,  Okla.  . . 

*Enid,  (>kla . 

Guthrie,  Okla . 

Iloldaville,  Okla . 

I.awtaa.  Okla . 

Mc.Mester,  okla . 

Miami.  Okla . 

Muskogee,  Okla . 

Oklahoma  City.  Okla. 

oicmulgM,  Okla . 

I’awfauKa,  Okla.  . 

•Ponca  Citv.  Okla.  _ 

Shawnee.  Okla . 

Tulsa.  Okla . . 

•Albany,  Ore . 

Ashignd.  Ore . 

Baker.  Ore . 

•Eugene.  Ore . 

LaGrande.  Ore  . 

•Marshheld,  CJre  .... 
•Mnlfiird,  Ore . 


1.0625 
l.tlO 
1.125 
1  .IK) 
.H.t.t.t 
1 .00 
1 .0625 
.875 
.8125 
.8072 
1 .  IbM, 
1.0625 
.9375 
.9166. 
.8541 
.875 
.9375 
.875 
.875 
.7291 
.833.1 
1.0416 
.9791 
.875 
.875 
1 .0416 
.625 
.625 
1 . 0208 
1.00 
.9375 
.9.583 
.8333 
1.2033 
1.1562 
.875 
.875 
.875 
.9375 
.875 
.94 
.7291 
.9791 
.9166 
.9375 
1.0416 
.7916 
.625 
.875 
.8333 
.7708 
1 .0625 
.  708.) 
1 . 1041 
.8041 
.9375 
.8541 
.8333 
.8541 
.9166 
.875 
1.00 
.8333 
.8125 
.9375 
1.0416 
.7083 
.8541 
.84 
.76 
1.00 
.7291 
.8333 
.9583 
1.00 
.7916 
1.0625 
.6354 
.9375 
.9166 
.7916 
.9375 
.9375 
.9375 
.  7083 
.8333 
.875 
.8333 
.8333 
.875 
1.00 
.9375 
.8333 
.9166 
.9375 
1.00 
.9583 
.9375 
875 
1.0625 
.875 
.9062 
.9375 


8489 


1.125 
1 . 0208 
.9791 
.9166 
.9375 


128  48 

.141  48 

140  48 

162  48 

26  48 

63  48 

31  48 

54  48 

13  48 

97  48 

30  48 

51  48 

30  48 

11  48 

43  48 

31  48 

22  48 

151  48 

23  48 

19  48 

10  48 

14  48 

16  48 

142  48 

14  48 

431  48 

15  48 

26  48 

18  48 

25  48 

28  48 

13  48 

64  48 

26  48 

22  48 

26  48 

18  48 

22  48 

31  48 

31  48 

13  44-48 

15  48 

50  48 

17  48 

40  48 

121  48 

58  48 

26  48 

280  48 


.9375 
.9895 
.9375 
1.0025 
.7916 
1 .0416 
.9791 
1 .00 
1.1041 
.8333 
.6875 


The  unique 
variety  of  its 
contents  Insures 
the  Morning 
Now  'York 
Ajoerlcan  more 
readers  per  copy 
than 

any  other 
newspaper  we 
know 


1.1875 
.  8666 
1.00 
.9375 
.8958 
.875 


F.S*-The  only  three  cent 
morning  newspaper 
in  New  York 


9895 

7708 

.875 

9375 

.875 


7.051 

33,000 

169,400 

4.840 

4.283 

7,729 

11.421 

6.913 

4,0.34 

5,756 
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891  Columns  of  News 

in  the  Average  Sunday  Edition 

of  The  New  York  Times — 


The  average  Sunday  edition  of  I'he  New  York.  Times  during 
1928  contained  891  columns  of  news— an  excess  of  126  columns 
over  any  other  metropolitan  new  spaper.  On  weekdays,  too,  The 
Times’  leadership  in  news  gathering  service  was  unequaled,  the 
average  issue  containing  201  columns  of  news — 14  columns  more 
than  were  published  by  any  other  New  York  newspaper,  morning 
or  evening. 

Readers  of  The  limes  receive  all  the  news  of  the  preceding 
twenty-four  hours  every  day  in  the  year.  Whether  it  be  the  adven¬ 
tures  of  an  exploring  expedition  at  the  South  Pole,  a  Nationalist 
uprising  in  China,  a  collegiate  basketball  game  or  a  symphony 
concert,  the  account  in  The  Times  is  complete,  accurate,  com¬ 
petent.  The  vast  organization  of  I  he  Times  reaches  to  the  furthest 
corners  of  the  earth  for  significant  new  s  events  and  combines  them 
into  what  has  been  called  a  “daily  miracle  of  accuracy,  comprehen¬ 
siveness  and  proportion.” 

The  net  paid  circulation  of  The  New  York  Times — 
more  than  425fl00  copies  daily ^  over  TSOflOO  Sunday — 
includes  more  than  40f)00  new  readers  gained  in  1928, 


-Nlettr  %oxk 
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CHARLES  P.  TAFT  MARKS  50TH  YEAR  AS 
CINCINNATI  TIMES-STAR  PUBLISHER 

Gives  Every  Staff  Member  Increase  in  Salary  Based  on 
Length  of  Service — Purchased  Times  in  1879  With 
H.  P.  Boyden — Praises  C.  H.  Rembold 


LJ  ALF  a  century  f»i  service  for  the 
iiews|>ai»er  readers  of  Cincinnati  as 
a  Taft  newspajKT  was  n  winded  out 
Thurstlay,  l•'ef).  21,  by  the  Cincintuiti 
Tiwes-Star.  In  celebration  of  tbe  event 
every  member  of  tbe  staff  of  the  |>aper 
was  Riven  an  increase  in  salary,  in  pro- 
p<jrtion  to  his  term  of  service. 

It  marked  the  fiftieth  anniversary  of 


(Juries  I*.  Taft 

the  date  in  1K7'>  when  t  harles  Phelps 
Taft  and  H.  P.  Hoyden  purchased  the 
majority  of  the  stock  ni  the  Evcninn 
Times.  Within  a  few  months  tlie  Cf»i- 
citmati  Star  was  merRifl  with  the  Times. 

What  the  event  will  briiiR  has  not  yet 
been  annrHinced,  but  it  is  currently  re¬ 
ported  that  Charles  P.  Taft,  now  the 
sole  owner  of  the  Times-Star  properties, 
is  planninR  to  make  public  plans  for  a 
new  home  for  the  newspajK-r  which  will 
eclipse  anythiiiR  in  tbe  line  of  a  news¬ 
paper  office  in  the  Middle  West  in  its 
exSent  and  size.  Just  where  the  new 
Times-Star  btiildiiiK  is  to  f>e  located  has 
not  been  disclosed,  hut  it  is  said  that 
several  sites  are  under  consideration  and 
that  one  site  ha>  iK-en  acipiired. 

In  the  unostentatious  birthday  celebra¬ 
tion  held  last  week  Mr.  Taft  told  his 
assembled  employes  sometliiiiR  of  the 
beRuininRS  of  his  career  as  a  newspaper 
owner.  He  sakl  that  his  father-in-law, 
the  late  David  Sint<Hi,  one  of  the 
pioneer  iron-m<  Hirers  of  the  Middle 
West,  did  not  take  kindly  to  tbe  idea. 

Old  “Davy”  rather  |)oure<l  cidd  water 
on  the  idea  of  a  newspa|R'r  as  an  invest¬ 
ment.  He  .said :  “You  can  take  other 
saleable  comnK>»litles  and  shelve  them  for 
the  time  and  they  are  just  as  Rood  to 
sell  the  next  month  or  the  next  year. 
But  yfju  cannot  do  that  with  a  news¬ 
paper.  The  newsi>aper  is  a  clean,  fresh, 
Mleable  commorlity  today,  but  tomorrow 
it  is  nr>t  saleable  in  so  far  as  as  it  is  a 
today's  piece  of  rckkIs." 

All  of  this  was  true  but  youiiR 
**C!harley’’  Taft  as  he  was  known  in 
those  days,  was  not  so  easily  di-^'ouraRed. 
He  realized  that  owniiiR  a  newspaper  in 
1879  was  ntit  a  very  profitable  under- 
takinR,  but  he  decided  to  keep  at  the 
grind  and  make  it  a  success,  which  he 
did 

In  speaking  to  his  employes  last  week, 
Mr.  Taft  said:  “Among  the  really  val¬ 
uable  assets  we  took  over  was  C.  H. 
Rembold,  and  he  is  still  with  us.”  Mr. 
Remlnild  has  been  the  general  manager 
of  the  Times-Star  during  all  of  its  ca¬ 
reer  as  a  Taft  paper. 

Associates  of  Mr.  Taft  attriinjte  his 
success  to  the  policy  established  50  years 
ago  when  he  declared  against  the  in¬ 
vasion  of  home  life  for  the  exploitation 
of  family  troubles  to  make  newspaper 
sensations. 


In  commcntiiiR  upon  this  part  of  Mr. 
Taft's  career,  the  late  Louis  -Alexander 
l-eonard  said  in  his  book ;  “Life  of 
■Alonzo  Taft”; 

“When  Charles  I*.  Taft  found  him¬ 
self  at  the  head  of  the  Times-Star  by- 
purchase  and  consolidation,  journalism 
throughout  the  country  was  at  a  low  ebb. 
To  say  that  much  of  it  was  yellow 
would  Ik*  to  use  a  light  tint  to  indicate 
the  recklessness  and  sen.sationalism  that 
prevailed  in  many  quarters.  It  was  rc- 
gartled  as  legitimate  journalism  to  in¬ 
vade  home  life  and  to  exploit  family 
troubles  to  make  newspaper  sensations. 

“Mr.  Taft  laid  down  principles  of 
fairness  and  decency  that  were  to  l>e 
followwl  in  all  cases.  .And  they  were 
followed.  Crime  was  ex|K>scd  but  not 
exploited ;  and  the  Times-Star  became  a 
clean,  high-grade  newspaper ;  and  it  re¬ 
mained  so  and  prospered  on  these  lines. 

“  '(five  the  people  what  (hey  want,’ 
was  a  favorite  newsna|>er  adage  in  those 
days.  I’ut  Taft  lielieved  in  catering  to 
the  letter  tastes  instead  of  pandering  to 
tlie  depraverl.  It  was  s<x>n  found  that 
as  a  rule,  people’s  tastes  were  above  the 
kinds  of  food  that  had  been  dispensed 
to  them.  The  evidence  of  approval  came 
in  the  fact  that  the  circulation  of  the 
newspaiier  soon  exceeded  the  combined 
circulations  of  the  two  old  ones  .  .  . 

.As  competent  a  journalist  as  .Archer 
Rrown  insisted  the  Times-Star  was  too 
fine  a  pajKr  for  the  people  of  the  day 
and  that  it  could  not  succeed  on  these 
lines,  as  desirable  as  such  success  would 
he.  But  it  did :  and  years  afterward 
Brown  congratulated  the  proprietor  of 
the  Times-Star  on  having  the  nerve  to 
fight  out  the  battle  on  lines  of  decency 
and  fairness.  Taft  never  varied  nor  per¬ 
mitted  a  variation  from  the  principles 
he  laid  ilown  on  founding  the  paper.” 

NEW  DAILY  PLANNED 
FOR  MOBILE 


Local  Business  Interests  Backing 
Evening  Paper  to  Appear  in 
April  —  R.  B.  Chandler 
Named  Publisher 


(By  Itlrgraph  lo  Editor  &  Pvsusresi 

Mobile,  Ala.,  Feb.  28 — Publication  of 
the  Mobile  Press,  an  evening  daily,  will 
be  started  early  in  .April  backed  by  a 
group  of  Mobile  business  and  civic  lead¬ 
ers.  including  the  shipping,  lumber,  pro¬ 
fessional  and  banking  interests  of  that 
city.  R.  B.  Chandler,  former  president 
and  business  manager  of  the  Birming¬ 
ham  f.Ala.)  f'ost  and  later  publisher  of 
the  Creenrille  f.S.  C.)  Piedmont,  is  as¬ 
sociated  with  this  group  as  publisher. 

Chandler  stateil  tliat  4.J  merchants  have 
signed  ciHitracts  covering  a  minimum 
Commitment  of  more  than  a  million  lines 
of  advertising. 

Frederick  Sale,  advertising  director  of 
the  Richmond  Nesvs-l.eader  has  been  re¬ 
tained  as  business  manager  and  J.  F. 
Kilgo  will  be  circulation  manager.  An 
.Alabama  editor  whose  identity  will  lie 
announced  later  has  been  retained. 

Following  is  the  list  of  the  stockhold¬ 
ers  who  have  subscribed  for  the  purchase 
of  stock  in  the  corporation  which  will 
own  and  operate  "the  Molriie  Press: 
Frank  C.  .Anderson,  manager,  Anderson 
Clayton  &  Co.;  J.  L.  Bedsole,  president, 
Bedsole  Colvin  Drug  Company;  W.  D. 
Wellinggrath,  president,  Slobile  Coca 
Cola  Company:  D.  P.  Bestor,  Jr.,  presi¬ 
dent.  First  National  bank ;  Albert  P. 
Bush,  president,  T.  G.  Bush  Grocery 
Company;  J.  U.  Blacksher ;  John  'T. 
Cochran,  president.  Alabama  Tennessee 
&  Northern  Railway. 

H.  P.  Cole,  physician ;  R.  B.  Chandler, 
publisher;  D.  R.  Dunlap,  president,  Ala¬ 
bama  Dry  Dock  —  Shipbuilding  Com¬ 
pany;  F.  Marion  Inge,  physician,  T.  K. 


Jackson,  Mobile  manager,  Alabama 
Power  Comi>any ;  Ernest  F.  I^dd,  presi¬ 
dent,  Mercliants  Natiotial  bank;  Ci.  Rus¬ 
sell  Ladd  of  Thames  &  Batre;  G.  M. 
Luce,  president.  Bay  City  Export  Com- 
lany;  Frank  H.  Lyon,  real  estate; 
.eliaron  Lyons,  president,  Alabama  Corn 
Mills;  R.  J.  Milling,  president.  Mobile 
Paper  Company;  'Thomas  R.  Murray, 
president.  Murray  Stevedore  Company. 

J.  F.  McGowin,  president,  McGowin 
Lumlicr  Company ;  G.  G.  (Jswalt,  phy¬ 
sician  ;  \V.  B.  Patterson,  president,  Rob¬ 
inson  Lyons  Lumber  Company ;  A.  L. 
.Staples;  T.  M.  Stevens,  attorney;  W. 
Marshall  Turner,  president.  Turner  Sup¬ 
ply  Company;  William  B.  Taylor,  presi¬ 
dent,  Mobile  National  bank;  R.  T.  Speer, 
manager  Mobile  Gas  Company ;  James 
C.  Van  Antwerp,  president.  Van  Ant¬ 
werp  Drug  Company:  J.  M.  Walsh, 
president,  Walsh  Stevedoring  Company. 


M.  E.  BUYS  OHIO  PAPER 

C.  B.  Floyd,  managing  editor  of  the 
Belle  Center  (O.)  Herald-l'oice,  has 
purchaseil  the  paper  from  the  owners, 
the  Midland  Ncwspajier  Union  of  Colum¬ 
bus,  O. 


CORDIS  PROMOTED 

Frank  J.  Cordis  is  now  advertising 
manager  of  the  Tucson  (.Ariz.)  Daily 
Citizen  and  also  in  charge  of  national 
advertising. 


POLITICIAN  LOSES  SUIT 


Jury  Decide*  $10,000  Libel  Cate  for 
Publisher  in  Seven  Minute* 

.A  verdia  in  favor  of  the  dcftiidam, 
B.  A.  Wilson,  publisher  of  the  Los  Banos 
(Cal.)  linterprise,  was  returned  b\  a  su¬ 
perior  court  jury  at  Merced,  Cal.,  rtcendy 
in  a  $10,000  libel  action  filed  by  S.  R 
Disinukes,  former  city  trustee. 

The  action  grew  out  of  an  editorial  in 
the  Enterprise  a  year  ago  entitled  “Prog, 
ress  Demands  Defeat  of  Dismukes.”  and 
which  was  alleged  to  have  caused  Dis- 
muke’s  defeat  for  re-election  as  a  trustee. 
The  jury  was  out  only  seven  minutes. 


JOINS  BAL'HMORE  AMERICAN 

Raymond  C.  Hall,  formerly  with  N. 
W.  Ayer  &  Son,  later  president  of 
Freeman  Advertising  Agency  of  Rich¬ 
mond  and  more  recently  in  an  executive 
position  on  the  Richmond  Times-Dis- 
patch,  joined  the  Baltimore  American 
Feb.  25. 


McCARRENS  TOURING  EUROPE 

John  L.  McCarrens,  business  manager 
of  the  Cleveland  Plain  Dealer,  is  tour¬ 
ing  Europe  on  a  business  trip.  He  is 
accompanied  by  Mrs.  McCarrens  and 
their  srm  John. 


Worcester,  Massachusetts 


Worcester  Forges 
Steadily  Ahead 


In  a  state  that  has  almost  doubled  the  value  of  its  manufac¬ 
tured  products  since  1913.  and  more  than  doubled  its  aver¬ 
age  and  total  wages,  Worcester  has  more  than  kept  pace. 

According  to  figures  compiled  from  the  report  of  the  Mas¬ 
sachusetts  Department  of  Labor  and  Industries,  the  total 
value  of  products  manufactured  in  the  state  of  Massachu¬ 
setts  increased  from  $1,658,728,363  in  1913,  to  $3,306,- 
058,765  in  1927.  Total  wages  increased  from  $351,299,- 
706  to  $704,983,988.  The  average  wage  increased  from 
$569.23  to  $1,220.83. 

Over  this  same  period,  1913  to  1927,  Worcester’s  m2mu- 
factured  products  increased  from  $89,707,793  (5.4%  of 
the  state  total)  to  $191,865,312  (5.8%  of  the  state  total). 
Total  wages  in  Worcester  increased  from  $19,887,759 
(5.66%  of  the  state  total)  to  $41,082,936  (5.82%  of  the 
state  total).  In  1913  the  average  wage  in  Worcester  was 
$56.15  higher  than  the  state  average;  in  1927  it  was 
$141.24  higher. 

State  Gain  Worcenter**  Gain 

Value  of  Products .  99.3%  1  13.8% 

Total  Wages  .  100.6%  106.6% 

Average  Wage .  114.5%  117.8% 

The  wide  diversification  of  Worcester’s  industries  have  made 
for  stable  business  conditions  and  kept  production  and 
wages  well  above  the  average.  In  this  great  market — the 
second  largest  in  New  England — the  circulation  and  influ¬ 
ence  of  The  Telegram-Gazette  have  made  it  the  dominating 
factor  for  advertisers. 

The  city  and  suburban  territory  has  approximately  89,000 
families.  The  Telegram-Gazette  sells  them  every  day 
90,015  papers. 

Within  18  miles  of  center  of  city .  90,015 

Within  25  miles  of  center  of  city .  96.813 

Beyond  25  miles  of  center  of  city .  3,475 

Total  net  paid  circulation.  . .  100,288 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block,  Inc.,  National  Ropratantativo 
New  York  Bootoa  Chicafo  Dotroit  PkilaSolphU  Saa  Fraaaiaoo 
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iHMOim 


A  Great  Market 
Beckons  to  You 

More  than  two  hundred  thousand  prosperous 
people  .  .  .  32,900  industrial  workers  alone  spend 
more  than  TWENTY-EIGHT  MILLION  DOL¬ 
LARS  ANNUALLY  for  necessities  and  luxuries. 
.  .  .  Living  standards,  influenced  by  environment, 
are  of  the  highest  type.  ...  A  market  instantly 
responsive  to  intelligently  presented  messages 
through  a  medium  enjoying  the  fullest  public 
confidence.  .  .  .  This  great  market  of  Richmond, 
Virginia,  beckons  to  you.  .  .  .  What  will  you 
answer?  • 


98.45%  Coverage 
With  Only  One 
Advertising  Expense 


50,345  of  Richmond’s  51,136  family  units 
in  the  metropolitan  area  are  regular  readers 
of  the  News  Leader  every  evening.  .  .  .  You 
can  concentrate  your  advertising  in  the  News 
Leader  ....  and  secure  RESULTS. 


Richmond 

NEWS  LEADER 

^'Virginia’s  Greatest  Newspaper” 

Represented  by  Kelly-Smith  Co. — Atlanta,  Boston,  Chicago,  Detroit,  New  York,  Philadelphia 
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LEGISLATURE  CENSURES  TORONTO  STAR 
FOR  MIXED  NAMES  IN  STORY 


Hot  Debate  Precedes  Action,  First  of  Its  Kind  in  Canada— 
Name  of  Conservative  Printed  in  Dispatch  Instead  of 
Liberal — May  Cause  Libel  Law  Reform 


By  J.  J.  DINGMAN 


rOR  the  first  time  in  the  history  of 
■-  Canada,  press  and  parliament 
officially  clashed  on  the  floor  of  the 
Ontario  le^i^dature  recently  when 
serious  misreportinp  by  the  Toronto 
Daily  Star  caused  the  legislature  to 
pass  a  vote  of  censure  and  to  affirm, 
by  a  vote  of  63  to  24,  that  “This  house 
has  the  right  and  duty  of  protecting 
itself  against  the  publication  of  false 
and  untruthful  reports  of  its  proceed¬ 
ings.  both  for  the  preservation  of  its 
honor  and  dignity,  and  to  prevent  the 
public  from  l)eing  misled  as  to  its  de¬ 
liberations.”  This  resolution  caused 
the  first  division  of  the  present  ses¬ 
sion,  following  an  acrimonious  debate 
lasting  an  hour  and  a  half. 

The  Toronto  Daily  Star,  staunchly 
l.iberal.  has  often  offended  the  Con¬ 
servative  government,  headed  by 
Premier  G.  H.  Ferguson,  but  the  error 
which  gave  rise  to  the  resolution  was 
considered  too  serious  to  pass  un¬ 
noticed.  The  Ferguson  government 
introrluced  the  T-iquor  Control  .\ct 
now  in  force  in  Ontario,  and  the  Lib¬ 
eral  party,  advcxrating  prohibition, 
hises  no  chance  to  discredit  its  onpo- 
nents  on  liquor  administration.  When 
it  was  discovered  that  the  Toronto 
Liberal-Conservative  Association  had 
sent  a  circular  letter  to  breweries  and 
wineries  soliciting  subscriptions,  an 
explanation  was  demanded  in  the 
House  by  W.  E.  N.  Sinclair,  Liberal 
leader.  Premier  Ferguson  read  a  let¬ 
ter  dated  Feb.  1,  which  he  had  sent  to 
J.  R.  L.  Starr,  K.  C.,  treasurer  of  the 
Toronto  association,  calling  such  so¬ 
licitation  improper,  suggesting  that  it 
should  end,  and  urging  that  any  money 
which  had  been  received  should  be 
returned  to  the  subscribers  at  once. 
The  premier  made  it  clear  that  the 
circular  was  of  purely  local  origin, 
written  without  the  knowledge  or  con¬ 
sent  of  any  officials  of  the  Ontario 
Conservative  Association.  He  empha¬ 
sized  that  the  Government  absolutely 
disassociated  itself  from  any  movement 
to  obtain  money  from  the  liquor  in¬ 
terests. 

However,  in  reporting  the  discus¬ 
sion.  the  Toronto  I)aily  Star  represen¬ 
tative  wrote  “Price”  instead  of  "Starr.” 
Col.  Price  is  Attorney-General  in  the 
Ferguson  government,  .so  this  change 
put  an  obviously  different  complexion 
on  the  affair.  The  reporter  discovered 
his  error  an  hour  before  press  time 
and  wired  a  correction,  but  this  was 
mislaid,  the  story  ran  as  written,  and 
prominent  headlines  declared  “Price 
ordered  to  return  all  ‘brewery  cbest’ 
funds,”  etc. 

A  one-paragra-'h  correction,  in  an 
obsture  position,  was  published  in  next 
day's  n<x)n  edition,  but  not  deemed 
sufficient  by  the  government.  Accord¬ 
ing  to  the  Premier,  “The  Star  shouts 
a  slander  and  whispers  an  apology.” 

_  There  was  a  bitter  debate.  Opposi¬ 
tion  members  warmly  championing 
the  cause  of  the  offending  newspaper, 
and  protesting  at  the  unfairness  of 
trying  a  party  unrepresented  and  un¬ 
defended.  But  the  resolution  of  cen¬ 
sure  was  passed  by  an  overwhelming 
majority,  the  division  being  on  strictly 
party  lines. 

F'ollowing  the  paragraph  already 
quoted.  the  resolution  continued: 
"That  the  attention  of  this  House  has 
been  drawn  to  what  purports  to  be  a 
report  of  a  debate  as  contained  in  the 
Toronto  Daily  Star  of  Feb.  11,  1929, 
published  under  the  following  head¬ 
lines  : 

“  ‘Price  was  ordered  to  return  all 
Ijrewery  chest’  funds,  Ferguson  tells 
ICirislature.* 

"That  the  said  report  contained  the 
following  statement; 

"  ‘Demanding  that  an  explanation  be 


given  by  the  Conservative  party  for  its 
alleged  action  in  soliciting  funds  for 
campaign  purposes  and  the  sinews  of 
their  ‘war  chest'  from  liquor  interests, 
through  the  medium  of  its  organiza¬ 
tion,  the  Liberal-Conservative  Associ¬ 
ation.  W.  F.  N.  Sinclair  was  success¬ 
ful  in  drawing  from  Premier  Ferguson 
an  admission  that  such  letters  had 
been  sent. 

■■‘Mr.  Ferguson  stated  that  he  had 
ordereil  .\ttorney-t leneral  Price  to  re¬ 
turn  any  such  subscriptions  so  re¬ 
ceived  to  the  donors,  and  stated  that 
the  action  of  the  local  association  in 
sending  out  such  letter  was  ‘unwise’ 
and  ‘done  on  the  spur  of  the 
moment.'  ” 

“That  this  House,  having  cognizance 
«>f  the  debate  in  question,  hereby  de¬ 
clares  that  no  such  statement  was 
made,  that  the  said  rei>ort  is  false, 
slanderous,  and  injurious  and  there¬ 
fore  a  flagrant  breach  of  the  privileges 
of  this  house,  as  well  as  such  an  abuse 
of  the  traditional  freedom  of  the  press 
and  a  violatifui  of  the  ethics  of  clean 
journalism  as  merits  the  censure  and 
condem"ation  i>f  this  legislative  .As¬ 
sembly.” 

AWARD  JURY  NAMED 

Power  Heads  Judges  for  A.  B.  P. 

Editorial  Awards  Contest 

The  jury  of  awards  for  the  1628-192*^ 
Editorial  .Awards  Contest  of  the  Asso¬ 
ciated  Business  I’aiK-rs  was  chosen  this 
week  with  A’ictor  H.  Pf»wer,  vice-presi¬ 
dent  of  the  ^fallufot^turfrs  Record,  as 
chairman. 

Other  memliers  of  the  jury  are :  Eve¬ 
rett  B.  Terhune,  piesident.  Hoot  and  Shoe 
Recorder,  representing  the  publishers; 
\els<in  S.  Greensfehler.  president.  \a- 
tional  Industrial  .Advertisers'  .Association, 
representing  the  advertisers:  \V.  L.  Rick¬ 
ard.  jgesident,  Rickard  &  Co.,  represent¬ 
ing  the  agency;  Dr.  Frank  M.  Surface, 
assistant  director.  Bureau  of  F'oreign  and 
Domestic  Commerce,  representing  the  De¬ 
partment  of  Commerce. 

RUSHVILLE  REPUBLICAN  SOLD 

Hancock  and  Braden  Buy  Paper  from 
Feudner  and  Aatociate* 

Will  O.  Feudner  and  his  associates  on 
F'eb.  28  sold  the  Ru.fh-ille  (Ind. )  Daily 
Repuhlietm  to  FI.  J.  Hancock  aixl  Luther 
D.  Braden  and  company,  publishers  of 
the  Creenshurrj  (Ind.)  Xctr.K.  Bert  O. 
.‘simpson,  Frank  Priest  and  Louis  C. 
Hiner,  who  were  associated  with  Mr. 
F'eudner.  retained  strick. 

The  Republican  is  in  its  89th  year, 
atui  was  changed  to  a  daily  in  1904  by 
J.  F'eudner  and  his  son  Will.  They  in¬ 
corporated  in  1910  and  took  Mr.  Simp- 
.son  and  his  brother  Claude  into  the 
Cfimpany.  Several  changes  were  made 
in  the  ownership  until  in  1918  Jacob 
Fewiner  sold  bis  interests  to  his  son 
along  with  three  other  of  his  associates. 

Mr.  F'eudner  joinerl  Thomas  .Adams. 
ff»rmer  editor  of  the  Tineennes  (Ind.) 
Commercial  in  the  fight  against  the  Rip¬ 
per  Bill  while  Mr.  F'eudner  was  secre¬ 
tary  of  the  Indiana  Republican  F'ditorial 
.Association,  and  was  one  of  the  publish¬ 
ers  active  in  the  recent  clean-up  of 
Indiana  politics. 

.Asvxriated  with  Mr.  Hancock  and 
Mr.  Braden  in  publication  of  the  Repub¬ 
lican  will  be  John  C.  Hancock,  son  of 
FMward  J.  Hancock ;  Walter  B.  I>owe. 
Wilber  I^.  Kendall  and  William  H. 
Wintin.  all  of  whom  are  connected  with 
the  Greensburg  News. 

Edward  J.  Hancock  will  be  general 
manager  of  both  papers.  He  and  Mr. 
Braden  friunded  the  (ireensburg  News  in 


nVE  PAPERS  ADDED 
TO  TEXAS  GROUP 


EDITOR  SWAMPED  IN  “BLOT 
OH”  DELUGE 


S.  Fentress,  C.  E.  Marsh  si 
Walter  Murray  Incorporate  as 
Texas  Newspapers,  Inc. — 
Murray  Named  Manager 


(By  Telegraph  to  Editos  &  Puslismes) 
.Ai'stin,  Tex.,  F'eb.  27. — Texas  news¬ 
papers.  Inc.,  has  just  been  granted 
a  charter  by  tbe  state.  This  conqiany 
will  publish  five  West  Texas  news|)aper$, 
the  Raiifier  Times,  Eastland  Telenram. 
Mineral  Wells  Index,  Cisco  Times  and 
Hrcckenridfie  .American. 

This  group  has  been  brought  into  asso¬ 
ciation  with  Southwest  Newspapers,  Inc., 
as  members  of  the  group  of  Texas  news- 
|>a|>ers  ojierated  by  F'.  S.  Fentress  of 
Waco  and  C  harles  E.  Marsh  of  .Austin. 

IncorjKirators  of  Texas  Newsjiaiters. 
Inc.,  are  Messrs.  F'entress  and  Marsh 
and  Walter  Murray.  Mr.  Murray, 
former  publisher  of  the  Ranger  ami 
Cisco  iiaiK-rs.  will  be  manager  of  the 
new  grou|)  for  the  company. 

Texas  Newspapers,  Inc.,  and  .south¬ 
west  Newspajiers,  Inc.,  now  include 
pro|K-rties  at  .Austin,  Waco,  Port  .Arthur, 
Brownsville,  I.aredo,  Wichita  Falls, 
Mineral  Wells.  Breckenridge,  Cisco. 
Flastland  and  Ranger.  Puhlicatioii  of 
the  five  newspaiHTs  under  the  new  o|ier- 
ation  is  already  under  way. 


A  “hlol-oh”  roiilest  rerently  started 
by  the  Memphis  PreMS-Scimitar  drew 
so  niurh  mail  from  contestants  that 
an  appeal  had  to  Ite  maile  by  the 
paper  for  readers  to  ease  up  on  the 
entries.  The  above  photograph  of  El¬ 
don  E.  Roark.  Jr.,  feature  writer  for 
the  Press-S<-imitar,  buried  to  his  neck 
in  “blot-oh”  mail  was  printed  as  the 
“please  slop”  appeal  to  readers. 


WENZLICK  RESIGNS 

Roy  W.  Weiizlick.  who  organized  and 
headed  the  business  research  deparinimt 
of  the  St.  Louis  Po.tl-Dispatch.  ha'  re¬ 
signed  to  join  the  .AII)crt  ^'enzlick  Real 
Fstale  Company  as  vice  president  in 
charge  of  research  work. 


19IH  and  .Mr.  Hancock  was  twice  presi¬ 
dent  of  the  Indiana  Republican  FMitorial 
.Ass(  c  ati<  n. 


It  you  could  turn  me 
SearcKli^Ki  on. 

%  Boom  NEWSRVPER  AREA 


Boom  NEWSBVPERS 


I  HIS  interest  is  the  result  of  long  years  of  con¬ 
structive  newspaper  editing  and  it  has  built  a  con¬ 
fidence  that  is  readily  reflected  in  Advertising  results. 

The  1,350,000  persons  living  in  The  Booth  News¬ 
paper  Area  depend  upon  these  metropolitan  news¬ 
papers  for  their  entire  supply  of  news. 

If  you  would  like  the  most  favorable  entrance  into 
these  269,365  homes  for  your  sales  message  use  The 
Booth  Newspapers. 


Qtni  Rapids  Press  Fliat  Daily  Jooraal 
Sasiuw  Daily  News  Jacksoi  Gthea  Patriot  Niskefoa  (^onide 
Kalamazoo  Gazette  Bay  City  Daily  Taes  Au  ArBor  Da3y  News 

I.  A.  KLEIN,  Kmotorn  RaprmmantmUea  i.  E.  LUTZ,  Waatmis  Hmpeoamntmtio* 

■0  EmI  4Sa4  St..  New  Yark  •  Nertk  MIckIgaa  Ava.,  Ckicafo 

THE  BOOTH  PUBU8HING  CO. 

CmstrmI  OMtmt  M§00  UmhI  Bldg.,  Dutroit,  mr  msy  msmtpmptr  Uatad. 
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IOWA  GROWS  AS  PACKING  CENTER 


NEW  BUILDING  IN 
IOWA  APPROACHED 
$60,000,000  MARK 


These  and  a  Score  of  Other  Packing  Houses  in  Iowa 

Make  Meat  Packing  the  State* s  Largest  Industry 


Construction  Activities  in  1928 
Surpassed  Previous  Year 
by  31  Per  Cent 


Diirlii!?  1928  new  construc¬ 
tion  in  Iowa  totaled  $59,73<(,400, 
an  increase  of  31  per  cent 
orer  the  mark  set  the  prevl- 
ons  year,  according  to  the  an- 
noiiiKeinent  of  the  F.  W.  Dodge 
t'orporation.  Not  only  was 
1)38  u  remarkably  good  build¬ 
ing  year  for  the  state,  but 
from  present  Indications,  even 
more  building  will  be  done 
during  1929. 

In  the  thirteen  cities  covered 
in  the  monthly  reports  of  the 
Iowa  Bureau  of  Lal)or — Cedar 
Rapids,  Council  Bluffs,  Daven- 
iwrt,  Des  Moines.  Dubuque, 
Port  Dodge,  Iowa  City,  Keo¬ 
kuk.  Marahalltown,  Mason 
nty.  Ottumwa,  Sioux  City  and 
Waterloo — the  total  valuation 
of  imrmits  issued  in  1928  was 
$1),373,353,  which  was  a  gain 
of  S2, 746.727  over  the  permits 
iHsued  in  those  cities  during 
1927.  Cedar  Rapids,  Daven- 
IK)rt,  Dubuque,  Iowa  City,  Mar¬ 
shalltown,  Sioux  City  and  Wa¬ 
terloo  all  passed  the  million- 
dollar  mark  in  new  construc¬ 
tion. 


TOTAL  OUTPUT  OF 
IOWA  PLANTS  SET 
AT  $213,741,084 


State's  23  Packing  Housea  Paid 
Iowa  Farmers  Over  175 
Millions  in  1928 


In  .Marshalltown, particularly, 
huilding  was  especially  active, 
reports  from  that  city  indicat¬ 
ing  that  more  building  was 
done  last  year  in  |>roportion  to 
population  than  in  any  other 
city  in  the  state.  More  than 
100  permits,  totaling  |1,6.'>0,000, 
*ere  issued,  making  1928  the 
largest  building  year  In  the 
city’s  history.  The  new  14.50,000 
Hotel  Tallcorn,  built  by  the 
Kppley  Hotels  Coimpany,  heads 
the  list  of  local  Improvements. 


t  Hifiht )  J  »  h  n 
Miirrrll  omi  Com- 
pnny.  Inr.,  at  (}t- 
tumira,  ia  repftrtril 
to  br  the  laryeat 
independently  otrn- 
eil  uarkinii  hortae  L 
in  the  world. 


f  Above  >  The  atoekyarda  at  ttioiix 
City,  with  the  planta  of  HuHft.  Cudahy 
ana  Artnour  <»i  the  barkffround.  More 
hoffa  are  alaughtered.  at  Sion.r  City 
than  at  any  other  paokiny  renter  out- 
aide  of  Chirngn.  Theme  are  only  three 
of  rntcn’*  ticrnty-three  parking;  planta. 
ten  of  whirh  are  f/overnmenl  inaprctrd. 


Use  of  Electricity 
€6  Per  Cent  Ahead 
of  Five  Years  Ago 

Figures  recently  released  by 
the  U.  S.  Department  of  Com¬ 
merce  show  that  the  use  of 
electricity  in  Iowa  has  in¬ 
creased  66.4  per  cent  in  the 
last  five  years.  According  to 
the  quinquennial  census  of 
electrical  industries  taken  in 
1928,  the  1927  output  of  light 
and  power  in  the  state  was 
1,429,003,9.55  kilowatt  hours,  as 
compared  with  858, .542.890  kilo¬ 
watt  hours  in  1922. 

Five  years  ago  there  were 
298,911  customers  of  Iowa 
power  and  light  companies, 
while  by  1927  that  flgure  had 
Increased  to  438,960.  The  in¬ 
dividual  Iowa  producer  is  de¬ 
veloping  almost  two  and  a 
half  times  more  electrical 
power  than  the  producer  of 
1922,  and  the  capacity  of  all 
Iowa  electrical  establishments 
is  almost  three  times  as  great 
as  it  was  in  previous  survey. 


Here  and  There  in  Iowa 


87,624  New  Cart  Sold  Last 
Year  in  Iowa 


/advertisers  who  understand  the  Iowa 
market  know  from  experience  that  it  cannot  be 
covered  by  any  single  newspaper.  The  use  of 
newspapers  in  these  twenty-two  commercial 
centers  is  neces.sary  in  getting  your  full  share 
of  the  Iowa  business. 


IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


AmM  . Tribuna 

Boon*  . N*w*.R*publicaa 

Burlington  . G*x*tt* 

Burlington  . Hawk-E,* 

Cedar  Rapid*  . Gaxatt* 

A  Rapublicaa 

Centarvilla.Iowagian  A  Cititaa 

CUataa  . Harald 

Council  Bluff*  . Noaparail 

Davaapart . Oamocrat 

a  Laadar 

Davaapart  . Tima* 

Dubugua  .  .  .Talagrapb-Harald 
aad  TIbm*  Jaunul 

Fort  Dodfo  . Moasaagar 

A  CbraakU 

Fart  Madlaea  . Daaaacrat 


lawa  City  . Praaa  Cltiaaa 

Kaokuh  . Gat*  City 

Marsballtawn  . Tima*- 

Rapublicaa 

Maaon  City  .  . .  .Gleba-Gaxatta 
A  TIbm* 

Muscatiaa  . Journal  A 

Naara-Tribuaa 

Oalwaia  . Ragiatar 

Oabaloosa  . Harald 

Ottumwa  . Couriar 

Sloua  City  . Journal 

Sioux  City  . 'Tribun* 

Waahiugtaa  . Journal 

Watorloo  ....  Evaaiag  Couriar 
Wotorloo  . Tribuao 


The  87.624  new  cars  sold  In 
Iowa  last  year  represent  an 
Increase  of  20.485  cars,  or 
nearly  35  per  cent,  over  the 
total  sales  of  67,485.  new  cars 
in  1927.  It  is  estimateil  that 
the  lowans  who  bought  these 
87.624  new  cars  paid  In  the 
neighborhood  of  $75.00<i.0<K)  for 
them.  But  this  figure  does  not 
give  a  complete  picture  of 
Iowa’s  expenditures  for  auto¬ 
mobiles  unless  it  includes  the 
100,000  used  cars  whloh-  also 
changed  hands. 

Part  of  this  remarkalde  sales 
increase  is  reflectetl  in  the  to¬ 
tal  automobile  registrations  of 
741,989  in  1928,  as  compared 
with  711,951  for  the  previous 
year. 


crease  of  77.8  per  cent  over  a 
year  ago.  rye  an  Increase  of 
50.7  per  cent,  and  barley  an 
increase  of  89.9  per  cent.  Tame 
hay,  another  of  Iowa’s  leading 
crops,  added  another  $55,000,000 
to  the  total  value  of  Iowa’s 
farm  production. 


With  a  total  murketa!>le  out¬ 
put  of  $213,741,084.  the  twenty- 
three  packing  plants  of  the 
state  h.ive  established  meat 
packing  as  Iowa’s  leading  In¬ 
dustry.  This  fact  was  disclosed 
in  a  new  directory  of  manu¬ 
facturing  establishments  In 
Iowa,  recently  published  by  the 
state  bureau  of  labor. 

The  packing  situation  in 
Iowa  is  a  little  different  from 
that  of  other  centers,  .however, 
owing  to  the  fjct  that  most  of 
the  money  Iowa  packers  pay 
for  livestock  is  kept  within  the 
state.  The  cattle,  hogs  and 
.sheep  slaughtered  by  Iowa 
packers  last  year  cost  th«Mii 
$189,874,322.  practically  all  of 
which  went  to  Iowa  fasniers. 


Leads  In  Livestock  Production 


Income  Tax  Increases  Over 
Last  Year 


Savings  Deposits  Grow  In  Iowa 
Banks 

Thirty-eight  banks  of  Iowa, 
members  of  the  Federal  Re¬ 
serve  System,  reported  savings 
deposits  of  $102,203,783  on  De¬ 
cember  31.  According  to  the 
report  recently  issued  by  the 
Federal  Reserve  Bank  of  (<hl- 
cago,  this  is  an  increase  of 
nearly  a  million  dollars  over 
last  year’s  report. 


Iowa  paid  $732, .546  more  in¬ 
come  tax  in  1928  than  in  1927. 
according  to  reports  recently 
relea.se<V  from  the  office  of  the 
collector  of  Internal  revenue. 
Iowa’s  income  tax  bill  last  year 
was  $11,783,763.  This  gain  is 
remarkable  in  view  of  the  fact 
that  there  was  a  slight  de-  j 
crease  In  the  income  tax  total 
for  the  Unitecl  States  as  a 
whole. 


Iowa  produces  more  than  18 
per  cent  of  the  nation’s  hogs 
and  over  seven  per  cent  of  the 
nation’s  cattle.  And  nearly 
half  of  all  the  cattle  and  hogs 
raised  in  the  state  are  shipped 
to  Iowa  packing  plants. 

•According  to  llie  1925  census, 
only  Illinois,  Kansis  and  New 
York  outranked  Iowa  as  pack¬ 
ing  centers.  But  as  Iowa  pack¬ 
ers  continue  to  slaughter  an 
increasingly  larger  percentage 
of  Iowa  -llvestoik,  they  are 
rapidly  overtaking  the  older 
centers  of  meat  ptu’klng. 


$75,000,000  for  One  Packer 


Fewer  Bueinees  Failures  in 
Iowa 


Oats,  Potatoes,  Rye  and  Barley 
Crops  Gain 


Sc.  much  is  heard  of  Iowa’s 
gigantic  corn  crop  of  476,- 
000,000  bushels,  valued  at 
$315,000,000,  that  Iowa’s  other 
crops  seem  overshadowed.  As 
a  matter  of  fact,  substantial 
increases  were  also  set  up  by 
oats,  potatoes,  rye  and  barley 
laat  year. 

The  huge  oats  crop  of  1928 
alone  contributed  $86,000,000 
to  the  state’s  agricultural  In¬ 
come.  Potatoes  ahowed  an  in- 


Last  year  there  were  only 
236  business  failures  in  Iowa, 
as  contrasted  with  362- business 
failures  In  1927,  It  Is  reported 
by  the  Des  Moines  office  of  the 
Bradstreet  (’ompany.  The  as¬ 
sets  of  these  236  failures  were 
only  $6,180,899,  while  those 
of  the  previous  year  were 
$13,297,214. 


Industrial  Output  Reaches 
$850,000,000 


E.  A.  Kimball,  secretary  of 
the  Iowa  Manufacturers’  Asso¬ 
ciation,  reports  that  the  value 
of  Iowa's  manufactured  prod¬ 
ucts  last  year  was  $850,000,000, 
which  is  an  increase  of  $50,- 
000,000  above  1927,  the  previ¬ 
ous  high  year  for  the  state’s 
industries.  Since  1924,  the 
value  of  Iowa’s  industrial  out¬ 
put  has  steadily  surpassed  the 
total  value  of  Its  agricultural 
(Mitput. 


Reports  from  Ottumwa  state 
that  John  .Morrell  and  (Com¬ 
pany,  Inc.,  which  is  reported 
to  he  the  largest  independently 
owned  packing  house  in  the 
world,  closeil  1938  with  a  vol¬ 
ume  of  sales  $3,402,906  larger 
than  the  previous  year.  This 
com|>any  has  been  esUiblisbed 
in  Ottumwa  for  fifty-one  years, 
and  its  total  sales  last  year 
were  close  to  $75,000,000. 

The  growth  of  the  Morrell 
('ompany  is  typical  of  the  de¬ 
velopment  of  meat  packing  in 
Iowa.  At  Sioux  (’Ity,  the  plants 
of  Armour.  Swift  and  ('udihy 
slaughter  more  hogs  than  any 
other  packing  center  outside  of 
('hicago.  T.  .M.  Sinclair  and 
Company,  Ltd.,  of  Cedar  Rip- 
ids,  slaughter  600,000  hogs, 
36,000  cattle  and  10.000  calves 
annually.  The  Rath  Packing 
Company  of  Waterloo  handle  t 
5,000  cars  of  livestock  a  ve  r. 
Jacob  K  Decker  and  Sons  of 
.Mason  City  buy  over  half  a 
million  hogs  every  year. 

Other  government  Inspecte ! 
packing  plants  in  Iowa  are; 
Dubuque  Packing  Company 
Dubuque,  Iowa  Packing  Com 
pany,  Des  Moines,  and  Kohri 
Packing  Company,  Davenport. 
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INVITED  SPEAKER  DISCARDS  BOUQUETS 
TO  CRITICIZE  LEGAL  REPORTING 

R.  W.  Montague  Surprises  Editors  Attending  Oregon  Con¬ 
ference  With  Attack  on  Accuracy  of  News  Writers — 
Richardson  Elected  President  at  Portland  Meet 


An  attack  upon  the  press  by  the  princi¬ 
pal  speaker  at  the  annual  banquet 
came  as  a  surprise  at  the  Oregon  News¬ 
paper  Conference  held  in  Portland  Feb. 
z2  to  24.  Departing  from  the  usual  cus¬ 
tom  of  outside  speakers  appearing  before 
the  Conference,  R.  V\'.  Montague  of 
Portland  lashed  the  newspapers  for  their 
faults  and  found  little  to  praise.  He  is 
a  lawyer  and  brother  of  James  J. 
Montague,  newspaper  poet  and  para- 
grapher.  Since  he  was  the  guest  of  the 
Conference  his  attack  went  unchallenged. 

Mr.  Montague  began  by  criticising  the 
accuracy  and  reliability  of  reporting, 
referring  particularly  to  stories  pertain¬ 
ing  to  the  law. 

"In  reporting  matters  of  litigation,” 
nid  Mr.  Montague,  "the  newspapers  fall 
ao  far  short  of  presenting  reliable  ac¬ 
counts  that  one  wonders  at  their  capacity 
for  misrepresentation.  It  is  often  re¬ 
marked  by  lawyers  when  they  see 
accounts  of  their  cases  in  the  newspapers 
that  they  would  not  recognize  them  if 
hetitious  names  were  substituted.  It 
would  be  hardly  too  much  to  call  court 
reporters  stupid.” 

The  modern  press,  said  Mr.  Montague, 
is  so  prosperous  that  it  has  come  into 
the  class  of  “big  business,"  perhaps  the 
biggest  business  of  all.  He  added  that 
it  had  brought  a  smugness  and  a  satis¬ 
faction  with  conditions  as  they  are  that 
kills  its  initiative  as  a  crusader. 

^  “I  must  admit  that  there  are  excep¬ 
tions,”  he  added.  “If  I  did  not  the  spirit 
of  I3on  Mellett  w<Hild  come  forth  from 
hii  grave  to  rebuke  me.” 

In  national  affairs  he  said  there  had 
been  no  able  and  courageous  critic  of  the 
Administration  in  the  past  eight  years. 

Other  speakers  at  the  banquet  included 
R.  G.  Callvert.  managing  editor  of  the 
Portland  Oregonian  and  Frank  Jenkins, 
publisher  of  the  Eugene  Register. 

In  this  session,  which  was  its  eleventh, 
the  Conference  devoted  an  entire  day  to 
the  consideration  of  daily  newspaper 
problems.  This  plan  was  initiated  by- 
Frank  R.  .Appleby  of  La  Grande,  retir¬ 
ing  president,  and  will  be  an  annual 
feature.  The  dailies  devoted  their  day 
chiefly  to  consideration  of  cost  data  and 
to  explanation  of  an  exchange  of  in¬ 
formation  effected  among  14  Oregon 
dailies  in  the  past  year. 

Radio  was  the  featured  subject  on  the 
second  day’s  prf>gram.  VN'ith  general 
discussion  following  addresses  by  O  L. 
Price,  manager  of  the  Oregonian,  and 
L.  n.  Felsheim  of  the  Bandon  U’estem 
iVorld. 

Several  editors  contended  that  radio 
programs  should  now  be  printed  as 
^vertising.  Mr,  Price  held  that  news 
interest  justified  free  publication  but  that 
in  the  future  it  might  be  necessary  to 
charge  for  them. 


Earle  E.  Voorhies  of  Grants  Pass 
explained  a  new  budget  system;  Verne 
McKinney  of  Hillsboro  spoke  on  classi¬ 
fied  advertising;  George  Putnam  of 
Salem  attacked  free  publicity;  C.  E. 
Brazier  of  the  Portland  I  elegram  hehl 
that  news  pictures  were  overplayed  and 
C.  J.  Gillette  of  Forest  Grove  discusse<l 
local  advertising. 

At  the  luncheon  on  Saturday,  Rol>ert 
W.  Sawyer,  publisher  of  the  Bend  Bul¬ 
letin  brought  the  Conference  to  a  close 
with  an  address  on  Oregon’s  industries 
and  resources  in  which  he  urged  news¬ 
papers  to  maintain  a  constructive  and 
optimistic  attitude. 

Dr.  Arnold  Bennett  Hall,  presiilent 
of  the  University  of  Oregon,  outlined  a 
plan  for  a  business  survey  of  Oregon  in 
its  relations  to  the  Orient  and  to  other 
states. 

Officers  elected  were;  President,  Earle 
Richardson,  publisher  of  the  Dallas  llcm- 
izer-Observer ;  secretary,  George  S.  Turn- 
bull,  Professor  of  Journalism,  University 
of  Oregon. 


CATHOLIC  EDITOR  REPENTS 


Daignault  Ceaae*  Attack*  on  Diocata 
Administration  in  R.  I. 

Elphege  J.  Daignault,  publisher  and 
e<litor  of  La  Defense,  French  language 
paper  published  in  VVoonsocket,  R.  I., 
which  succeeded  La  Sentinelle  when  the 
latter  paper  was  placed  on  the  index  by 
the  Roman  Catholic  church  and  Daignault 
and  61  of  his  followers  ex -communicated 
by  the  church  last  April,  has  suspended 
publication  of  the  paper  and  signed  forms 
expressing  repentance  for  his  acts.  Daig¬ 
nault  attempted  to  cite  the  Bishop  and 
the  corporations  of  the  12  parishes  of 
Rhode  Island  into  the  civil  courts  for  an 
accounting  of  diocesan  funds. 

Daignault  has  repudiated  a  statement 
that  Henri  Perdriau,  his  former  asso¬ 
ciate,  will  publish  a  paper  in  place  of 
I.a  Defense,  which  has  also  been  under 
the  ban  of  the  church  for  its  contents. 


PUBLICITY  MANAGER  NAMED 

Main  Johnson,  Toronto  newspaper  man, 
was  this  week  appointed  general  manager 
of  the  newly  constituted  Toronto  Indus¬ 
trial  and  Publicity  Commission,  and  will 
l)e  in  active  charge  of  its  operations, 
under  the  executive  committee  of  which 
C.  L.  Burtton  is  president.  Mr.  Johnson 
was  private  secretary  to  Hon.  N.  VV. 
Rowell  when  the  latter  was  president  of 
the  Privy  Council  at  Ottawa.  The 
Toronto  Industrial  and  Publicity  Com¬ 
mission  is  composed  of  retiresentatives  of 
the  Toronto  City  Council  arxi  other  local 
bodies. 


After  The  Ball: 


She:  Wa.sn’t  Jim  scintillating  again  tonight?  Where  does  he  get 
all  his  stories?  He  knows  something  witty  and  entertaining 
about  everybody  worth-while! 

He:  I've  got  his  number  at  last.  You  remember  they  delivered  the 
“Ledger”  in.stead  of  the  “Courier”  la.st  SUND.W?  Well.  I 
saw  every  story  Jim  told  tonight  in  a  column  called 

An  Attic  Salt-SKaker 

By  ff  \  Orton  Tewson 

She:  Oh,  let’s  get  the  “Ledger”  in  the  future! 

OmE  A  WEEK  A  FAMILY  FAVORITE 

Proofs  and  Prices: 

W.  ORTON  TEWSON,  420  Riverside  Drive,  New  York  Gty 


GIRL  REPORTER  NAMED 
JUSTICE  OF  THE  PEACE 


Miss  Helen  Bain,  staff  reporter  of  the 
Martinsville  find.)  Reporter,  who  has 
Iteen  appointed  a  justice  of  the  peace, 
the  first  woman  to  he  named  as  jus¬ 
tice  in  Morgan  county.  Miss  Bain  is 
believed  to  l»e  one  of  the  youngest 
women  justices  of  the  peace  in  the 
country. 


REPORTER  MAKES  BIG  PROFIT 

R.  J.  W  atts,  city  hall  reporter  for  the 
Houston  Chronicle,  recently  made  14,900 
per  cent  on  an  investment.  Watts  negoti- 
ate<l  purchase  from  the  city  of  an 
abandoned  bridge  for  a  dime,  with  the 
understanding  that  he  was  to  remove  the 
.V)-year-oId  span  over  Buffalo  Bayou 
within  90  days.  Watts  in  his  petition  to 
thc_  city  council  set  forth  that  he  was 
acting  in  the  interest  of  civic  beautifica¬ 
tion.  He  sold  the  steel  for  $1.S,  the  buy¬ 
ers  assuming  responsibility  for  remov¬ 
ing  it. 


HUGGINS  NEW  EDITOR 
OF  HOUSTON  DAn.Y 

Named  to  Succeed  the  Late  C.  B. 
Gillespie  on  Chronicle — Ha*  Been 
Vice-President  and  Counsel 
of  Paper 


.Appointment  of  W.  O.  Huggins  to  be 
editor  of  the  Houston  Chronicle  was  an¬ 
nounced  Feb.  23  by  Jesse  H.  Jones,  pub¬ 
lisher.  Mr.  Huggins  succeeds  the  late 
C.  B.  Gillespie,  who  died  Feb.  7.  Mr. 
Huggins  is  vice-president  and  counsel  of 
the  paper  and  for  many  years  has  been 
a  director.  He  was  acting  editor-in-chief 
during  the  long  illness  of  Mr.  Gillespie 
and  for  years  has  been  a  contributing 
editor  to  the  publication. 

The  new  editor  is  a  native  of  Smith 
county,  Texas,  and  has  practiced  law  in 
Tyler.  Orange  and  Houston.  In  that 
city  he  is  associated  with  the  firm  of 
Huggins,  Kayser  &  Liddell. 

He  has  occupied  a  prominent  part  in 
state  affairs,  although  not  holding  polit¬ 
ical  office,  and  has  been  president  of  the 
fiulf  Coast  Good  Roaids  AssfK-iation 
since  its  organization  two  and  a  half 
years  ago. 

Mr.  Huggins  announced  that  there 
would  be  no  editorial  or  administrative 
changes. 


DAILY  AWARDS  MEDALS 

Nine  R.  O.  T.  C.  high  school  students 
from  three  different  schools  were 
awarded  medals  for  outstanding  soldierly 
qualities  in  the  Best  Soldier  contest 
sixmsorerl  by  the  Chicago  Daily  h’eivs, 
at  special  Washington’s  birthday  as¬ 
semblies  in  the  schools. 


TO  HONOR  COLUMBUS  M.  E. 

Harry  F.  Busey,  managing  editor  of 
the  Columbus  (O.)  Citizen,  has  been 
chosen  for  initiation  as  an  associate  mem¬ 
ber  of  the  Ohio  State  Chapter  of  Sigma 
Delta  Chi,  national  journalism  fraternity. 
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Confidence 


Confidence  is  born  of  e.xperiencc. 

In  the  over  400  newspaper  plants  where 
they  use  Certifieds  they  know  that  they 
can  depend  upon  our  dry  mats  for  the 
production  of  well-printed  papers  day  in 
and  day  out. 

Publishers  and  stereotypers  alike  have 
confidence  in  Certified  Dry  Mats  because 
they  have  found  them  reliable  and  de¬ 
pendable.  We  appreciate  and  respect  this 
confidence  by  making  only  the  best  mats 
we  know  how,  and  by  maintaining  one 
and  the  same  price  to  all. 

We  know  that  Certifieds  will  merit  your 
confidence,  and  so  we  respectfully  invite 
you  to  get  acquainted. 

To  compare  is  to  know. 


Certified  Dry  Mat  Corporation 

340  Madiaon  Avenue,  New  York,  N.  Y. 

^  for  wet  mat  printing  with  DRY  MAT  facility — use  CERTIFIEDS  ^ 
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As  the  Department  Stores  Go 
So  Goes  the  Space  Buyer - 

Facts  .about  Los  Angeles  not  found  in 
Standard  Rate  and  Data. 


Department  Stores  probably  select  their  media  more  closely  than  any  other 
kind  of  advertuers.  Each  advertisement  is  carefully  checked  and  the  adver¬ 
tising  MUST  produce  business. 

There  are  twelve  large  Stores  in  Los  Angeles  accepted  and  rated  as  Department 
Stores.  These  twelve  Stores  in  1928  carried  12, 870, 725*  Agate  Lines  of  ad' 
vertising  in  the  Six  Los  Angeles  Newspapers,  daily  and  Sunday  included. 

The  Evening  Herald  is  the  ONLY  Los  Angeles  newspaper  csirrying  the  advertis¬ 
ing  of  ALL  of  these  stores.  In  1928  The  Evening  Heridd  carried  3,873,644* 
Lines  of  Department  Store  advertising  in  its  Six  Issues  a  Week.  This  was  686,347* 
Lines  MORE  than  the  Second  newspaper  (a  morning  paper  with  a  Sunday  edi¬ 
tion)  and  1,454,704*  Lines  MORE  than  the  Second  Evening  Paper. 

Shrewd  advertisers  consider  these  facts  when  making  up  their  schedules  for  Los 
Angeles. 

*AII  Figure*  from  Media  Record*.  Inc. 


Rtpreaented-  in 

Chicago 

by 

JOHN  H.  LEDERER, 
910  Hears!  Bldg. 


New  York 
by 

HERBERT  W.  MOLONEY, 
342  Madison  Aec. 


San  Franciico 
by 

A.  J.  NORRIS  HILL, 
610  Hears!  Bldg. 
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GRAND  JURY  AFFIRMS  GRAFT  CHARGES 
MADE  BY  CHICAGO  NEWSPAPERS 

Affairs  of  Sanitary  District  Frequently  Aired  by  Local 
Dailies — Payroll  Padding  Revealed — Trying  to 
Break  Political  Domination 


Recent  revelations  of  payroll  pad¬ 
ding  in  the  organization  of  the  Sani¬ 
tary  District  of  Chicago,  disclosed  by  a 
special  grand  jury  investigating  the  al¬ 
liance  of  crime  and  politics  in  Chicago, 
were  the  direct  result  of  exposures  by 
(.'hicago  newspapers,  which  for  the  past 
two  years  have  called  attention  to  the 
practices  of  the  Sanitary  District  board. 

Indictments  have  been  asked  against 
seven  trustees  and  former  trustees  under 
fire  in  the  investigation.  They  are: 
Timothy  J.  Crowe,  Democratic  president 
of  the  board  during  the  last  two  years; 
John  J.  Touhy  and  James  M.  Whalen, 
also  Democrats;  I^wrence  F.  King, 
John  K.  Lawler  and  August  W.  Miller, 
elected  as  America  First  Republicans, 
and  Frank  J.  Link,  Deneen  Republican. 

Henry  A.  Berger,  appointed  by  the 
Cook  county  board  just  before  the  elec¬ 
tion  last  November  to  fill  a  vacancy,  is 
the  only  member  to  escape  the  investi¬ 
gators’  fire. 

In  1927  both  the  Chicago  Daily  News 
and  the  Chicago  Tribune  conducted  in¬ 
vestigations  of  their  own,  publishing 
their  findings  from  time  to  time  in  their 
columns.  It  was  largely  as  a  result  of 
these  stories  that  a  special  grand  jury 
to  investigate  election  frauds  and  the 
partnership  between  crime  and  politics 
in  Cook  county  in  its  final  report  last 
summer  recommended  ‘‘a  thorough  in¬ 
vestigation  of  payrolls  and  expenditures 
of  the  sanitary  district”  by  another 
special  grand  jury. 

Vigorous  news  stories  and  editorials 
called  the  attention  of  newsjiaper  read¬ 
ers  to  conditions  existing  in  the  Sani¬ 
tary  District’s  internal  organization. 

Back  in  1927.  long  In-fore  the  grand 
jury  investigation  which  disclosed  the 
payroll  padding,  the  Daily  News  and  the 
Tribune  called  attention  to  the  same 
situation.  A  story  in  the  Daily  News 
read  as  follows : 

“The  sanitary  district  as  a  political 
feed  trough  lofimerl  busier  than  ever  to¬ 
day.  as  a  score  of  clerks  were  preparing 
the  monthly  checks  for  the  several  thfiu- 
sand  payrollers.  For  everv  one  of  the 
80tl  jobs  cerem»«niouslv  lopiied  off  in  the 
•Kj-called  economy  drive  of  the  1  )etno- 
crats  shortly  after  they,  with  the  aid  of 
the  I  Vneen  member  of  the  iKiard,  gained 
control  of  the  district  last  spring,  at 
leas*  n***-  new  job  has  been  created,  it  is 
revealed.” 

.^n  editorial  printed  about  the  same 
time  .said: 

"It  is  no  new  thing  for  the  public 
to  lie  afforded  inc<Hitrf»vertiblc  pr<Kif  that 
this  board,  which  annually  has  many 
millions  of  dollars  to  spend  and  which 
duly  spends  them,  is  a  particularly  valu¬ 
able  feeding  trough  for  prditical  fac¬ 
tions  Puppet  trustees  respond  with 
alacrity  to  each  new  ukase  issued  by 
their  politician  controls.  The  people’s 
business  ranks  secondary  to  commands 
from  the  big  bovs  in  the  liack  rooms. 
.  .  .  Failure  to  ref|uire  all  braiKhes  of 
sanitary  district  service  to  lie  organizefl 
and  conducted  on  a  strict  merit  Iiasis  is 
perhaps  the  most  mitstanding  error  of 
ponular  government  to  this  community.’” 

The  Tribune  in  1027  printed  the  fol¬ 
lowing  in  a  news  story: 

“This'  is  the  third  time  in  recent  years 
that  bi-partisan  combinations  have  con¬ 
trolled  the  hundreds  of  iobs  on  the 
drainage  lioard  payr«>II.  First  the  Re¬ 
publicans  had  it  and  voluntarily  gave  the 
Democrats  a  share.  I-ast  year  the 
TVmocrats  won  five  of  the  nine  places 
and  in  the  reorganization  of  the  hoard, 
ignorant  of  the  fact  that  Trustee  Porter 
was  dying.  Frank  T.  Link,  a  Deneenite. 
votefl  with  them  and  helped  elect  Demo¬ 
cratic  cifficers.  Since  then  he  has  been 
going  along  with  them  and  receiving  a 
share  of  the  patronage.” 

shadv  contract  for  coal  for  the 
Sanitarv  District  was  exposed  bv  the 
Daily  News  after  a  private  bivestigation 


and  resulted  in  a  change  in  ptjlicy  by 
the  Itoard.  The  News  p<nnted  out  that 
the  Sanitary  District  was  paying  an  ex¬ 
cessive  price  for  c(»al  from  a  company 
representing  certain  mining  interests  in 
Illinois.  .\s  a  result,  the  trustees  modi¬ 
fied  their  coal  buying  orders,  announc¬ 
ing  that  “to  offset  implications  of  politi¬ 
cal  favoritism  toward  certain  mining  in¬ 
terests  the  sanitary  board  has  voted  to 
buy  coal  hereafter  from  any  mine  in 
Illinois.” 

How  the  Sanitary  District  spent  al¬ 
most  three  times  as  much  as  its  adver¬ 
tising  budget  to  boost  itself  was  revealed 
by  the  Tribune,  which  said: 

“The  Sanitary  District  trustees,  it  ap¬ 
pears,  deemed  it  so  importa'it  to  let  thi 
public  know  of  the  district’s  affairs  that 
they  dipiied  into  the  tax  receipts  or  bond 
funds  to  get  money  to  spend  for  that 
purpo.se.  They  delilierated  on  this  sub¬ 
ject  last  January  and  came  to  the  con¬ 
clusion  that  they  should  set  aside  $67,100 
for  advertising  signs  during  1928,  when 
three  trustees  were  running  lor  renomi¬ 
nation  and  re-election.  Then  they  per¬ 
formed  the  surprising  feat  of  spending 
$176,132.8.s  out  of  that  appropriation. 
The  trustees  in  the  same  period  have  en¬ 
larged  the  payrolls  to  $9,372,000,  spent 
$20,000,000  and  more  on  contracts,  sold 
$.37,000,000  in  bonds  and  collected  several 
millions  more  in  taxes.” 

Another  example  of  the  conduct  of 
the  canal  lioard  trustees  was  given  by 
the  Chicago  Herald  and  Examiner  in  a 
story  which  started  as  follows: 

“It's  not  the  original  cost,  but  the 
upkeep  -especially  when  ‘plums’  are  in- 
volveil — exjienditure  records  of  the  Sani¬ 
tary  District  revealed  yesterday. 

"R<*cords  show  that  since  its  organi¬ 
zation  in  IfWf.  the  district  has  spent  a 
grand  total  of  $2'>0, 920.902  out  of  the 
public  pocketbook. 

“Of  that  $166,9fif».610  has  Ijeen  ex¬ 
pended  in  construction  of  canals,  sewers, 
pumping  stations,  sewage  treatment 
plants,  etc.,  while  the  remaining  $123.- 
'».^4.2')2  has  gone  for  ‘maintenance,  ad¬ 
ministration  and  bond  interest.’  ” 

Efforts  are  now  lieing  m.ide  to  put 
the  Sanitary  District  on  a  civil  service 
basis  or  to  have  state  control  of  the  or¬ 
ganization. 


FORTES  GIL  WARNS  PRESS 

Says  Papers  Have  Overstepped  Bounds 
of  Liberty — Threatens  Punishment 

.■\n  ultimatum  to  the  press  of  Mexico, 
warning  that  it  had  overstepped  the 
iHiunds  of  the  governments  tolerance,  was 
issued  last  week  by  President  Portes  Gil 
through  .Acting  Secretary  of  the  Inferior 
t'anales.  It  specifically  mentioned  Ex¬ 
celsior,  El  I’nh'ersal  and  Ea  Prensa,  all 
of  Mexico  City  and  stated  that  further 
offenses  would  be  punished. 

The  specific  act  instigating  the  edict 
was  publication  of  a  statement  of  Bishop 
Miguel  I)e  I  .a  Mora  of  San  Luis  Potosi 
denying  that  Catholic  clergy  were  in- 
volveil  in  subversive  movements  in 


Complete 

Newspaper  Equipment 
For  Sale 

8  pg.  Coss  Comet;  4-mag.  Inter- 
type;  good  office  furniture;  job 
equipment;  type,  atone*,  etc. 
Good  condition.  Will  be  aold 
cheap  IMMEDIATELY.  Wire 
Hamilton,  214  Fifth  St.,  Racine, 
Wi*. 


Jalisco,  or  in  the  bombing  of  the  Presi¬ 
dential  train,  Feb.  10. 

It  was  also  stated  that  the  papers  had 
overstepped  the  bounds  of  liberty  on 
several  occasions. 

The  warning  terminated:  “This  time, 
for  once  and  for  all,  the  Goverment 
declares  that  either  the  directors  or  those 
resiHiiisible  for  any  publication  which 
excites  or  tends  to  excite  alteration  of 
public  order  or  foment  rebellion  will 
lie  energetically  punished,  because  they 
delilx;rately  violate  the  law  and  are  not 
properly  using  the  liberty  which  the 
(Government  offers  them,  but  are  guilty 
of  the  most  unpatriotic  abuse  of  freedom.” 

DENTISTS  OPPOSE  AO  BILL 

.Advertising  dentists  protested  against 
a  bill  recently  introduced  in  the  Texas 
legislature  backed  by  the  Texas  State 
Dental  Society  and  providing  tlut  any 
practitioner  sponsoring  an  advertisement 
found  deceptive  may  be  fined  $50  to  $100, 
confined  in  jail  for  six  months  or  sub- 
jcctetl  to  both  fine  and  imprisonment  and 
the  revocation  of  his  license. 


RUNNING  FOR  CITY  COUNCIL 

H.  .A.  Wenige,  publisher,  and  Herb 
McGregor,  sports  editor,  of  the  Jeffer- 
siim'ille  (Ind. )  Evening  Xeios,  and  Luns¬ 
ford  Jones,  Jeffersonville  correspondent 
for  the  Eouinille  Herald-Post,  are  can¬ 
didates  for  iHiinination  for  city  couiKil 
on  the  Democratic  ticket. 


$200,000  AD  BILL  PENDING 

Indication  that  the  Michigan  senate  will 
pass  a  $2()0.(XX)  appropriation  to  adver¬ 
tise  the  state  was  seen  last  week  when  it 
turned  down  a  motion  to  return  the  meas¬ 
ure  to  committee  for  a  peaceful  death. 


SEES  NEWS  PICTURE 
INCREASE  IN  S.  A. 

Smith  of  Ataociatod  Pro**,  Bock  from 
South  America,  Say*  Dailie*  Are 
Giving  Greater  Picture 
Coverage  of  New* 


.\  strong  trend  toward  photographic 
treatment  of  news  is  evident  in  many 
.'south  American  newspapers,  according 
to  Charles  Stephenson  Smith,  chief  of 
foreign  service  of  the  Associated  I’rcsi, 
who  returned  recently  from  a  three 
iiMinths'  tour  of  South  American  coun¬ 
tries. 

“The  larger  papers  down  there  have 
their  own  staff  photographers  who  meet 
trains  and  boats  getting  pictures  of  cele¬ 
brated  visitors  the  same  as  American 
photographers,’’  Mr.  Smith  said.  He  also 
declared  that  foreign  picture  services  are 
used  to  a  very  great  extent  for  world 
news  coverage. 

Mr.  Smith  told  Editor  &  Pubi.ishix 
he  was  much  impressed  by  the  notice¬ 
able  modernization  of  newspapers  in  the 
smaller  South  American  cities.  Those 
in  the  large  cities  have  been  keeping 
abreast  of  the  times  for  the  past  25  years, 
he  explained,  but  it  is  only  within  recent 
years  that  the  small  city  papers  have 
adojited  modern  methods. 

The  rt»ute  of  Mr.  Smith’s  tour  look 
him  along  the  trail  of  the  Hoover  trip 
and  he  said  he  noticed  a  marked  attitude 
r>f  friendliness  toward  Americans,  which 
he  credits  to  the  Hoover  mission.  He 
also  noticed  a  large  increase  in  the  num¬ 
ber  of  tourists  visiting  South  America 
over  a  few  years  ago. 


WKTERBURY 

CONNECTICUT 

I 

fee/?ogress/Ve  City 


Waterbury  is  the  brass  center  of 
the  world.  It  is  a  fast  growing 
manufacturing  city,  with  the 
manufacture  of  brass  and  copper 
its  chief  industry.  An  excellent 
indication  of  the  enormity  of 
Waterbury 's  industry  i*  the  fact, 
that  W’aterbury’s  railroad  freight 
tonnage  is  larger  than  that  of 
any  other  city  in  New  England, 
excepting  Boston. 


A  MflR,KE.T  Easy  To  Cover. 

This  thriving  city  and  its  trading  territory  of  42  cities  and 
towns  is  thoroughly  covered  by  The  Republican  and  The 
American.  More  than  4  out  of  every  .5  English  reading 
families  in  Waterbury,  who  read  a  Waterbury  newspaper, 
read  The  Republican  or  The  American,  and  81%  of  these 
readers  read  no  other  Waterbury  newspaper.  Hence,  to 
thoroughly  cover  Waterbury  and  territory  at  one  cost 
use  the 

WATERBURY  REPUBUCAN 

AND 

(;il.M  \N.  NK'OLL  A  Rl’THMAN 
NatiMial  RrpresrnUtivc* 

N'**  Y*rli  BosIm  Cturag*  8m  f ranrisr* 
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POPULATION 

1 16,366 


T  - 


K.F.S.  has  earned  the  distinction 
of  being  the  greatest  circulation  combination 
on  earth  because  its  features  are  selected  only 
after  surviving  the  most  rigorous  tests  for 
quality  and  power  to  attract  readers. 


Summary 

of  K.  F.  S.  Offerings: 


This  highly  selective  policy  has  enabled 
us  to  concentrate  upon  the  outstanding  prod¬ 
ucts  of  authors,  editors,  artists  and  world 
celebrities — the  creations  of  “all  the  stars  all 
the  time.” 


Sunday  Comics . 20 

Daily  Comics . 42 

Sunday  Magazine . 21 

Daily  Magazine . 69 

Sport  Features . 8 

Sunday  Miscellany . 12 

Daily  Miscellany . 15 


Fiction  Selections . 135 


TOTAL . 322 


The  322  K.  F.  S.  units  also  represent  the 
widest  diversity  of  circulation-making  material 
— circulation  for  the  greatest  metropolitan 
dailies — circulation  for  the  little  country  week¬ 
lies— circulation  be.cause  all  human  beings  in¬ 
stinctively  recognize  quality — class! 

K.  F.  S.  covers  every  requirement  of 
every  newspaper — in  comics,  magazine  pages, 
fiction,  sport,  humor,  photos,  editorials  and 
women*s  features.  In  short,  K.  F.  S.  is  the 
dynamic  power  that  spins  the  wheels  of  cir¬ 
culation  the  world  over! 


King  Features  Syndicate  Preniier  Syndicate 

International  Feature  Service  International  Illustrated  News 

Newspaper  Feature  Service  ^  International  Newsreel  Photo  Dept. 


KIXG  FEATURES  SYNDICATE,  Inc. 

2  COLUMBUS  CIRCLE  ▼  ▼  ▼  NEW  YORK  CITY 


The  Feature  Cross-Roads  of  the  World 
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SESSIONS  OF  REPARATIONS  EXPERTS 
CAREFULLY  GUARDED  IN  PARIS 

Representatives  of  Each  Nation  Have  Official  Spokesman 
Who  Gives  Out  Daily  “Ration”  of  Information — 
Lamont  Acting  for  U.  S.  Group 


iSpfctal  to  Luiiuk  &  Plblumek) 
IRAKIS,  Fd).  19. — Ever  since  the  war 
there  have  been  imfwrtant  interna- 
tirmaJ  conferences  held  in  various  parts 
of  Europe  and  in  Washington,  and  in 
every  one  of  them  to  date  the  relations 
of  representatives  of  various  govern¬ 
ments  w  ith  newspaper  correspondents  has 
been  a  perplexing  pnjblem. 

First  Versailles,  then  VVashingfton, 
Geneva,  I^ocamo  and  especially  the  not¬ 
ing  of  the  original  Dawes  Committee 
saw  news  leak  out  to  one  correspondent 
or  another  that  proved  more  embarrass- 
to  the  conferring  statesmen  perhaps, 
than  revealing  to  the  public.  When  the 
original  Dawes  committee  was  about  to 
finish  up  its  work  in  Paris  in  1924  one 
American  and  one  EurojKtan  paper  pub¬ 
lished  the  complete  plan  a  day  in  advance 
of  all  rivals. 

And  so  when  the  present  committee 
of  experts  gathered  in  Paris  for  discus¬ 
sions  looking  to  a  final  settlement  of  the 
reparation  prf»blcm,  possibly  the  most 
importaiit  conference  since  the  war,  this 
question  of  relations  with  about  a  hun¬ 
dred  corresixrtidents  hanging  eagerly 
around  the  lobby  of  the  Hotel  George  V 
where  the  conferences  are  held,  pre¬ 
sented  itself  as  a  problem  more  serious 
than  ever.  Each  expert,  because  of  the 
feeling  that  unlimited  publicity  would 
bring  many  difficulties  and  wf>uld  surely 
put  a  curb  on  unrestrained  expression  at 
the  meetings,  is  understood  to  have  taken 
a  pledge  of  secrecy. 

The  result  has  l>een  a  system  of 
“ratior.ing’'  news  of  the  sittings  to  corre¬ 
spondents  in  the  hope  of  avoiding  a  leak 
and  srj,  far  this  system  has  been  success¬ 
ful. 

Owen  D.  Young,  chairman  of  the 
committee  of  experts  as  he  was  of  the 
Dawes  committee  five  years  ago,  is 
responsible  for  the  present  unique  plan  of 
daily  press  conferences,  which,  up  to  the 
present,  has  permitted  the  experts  to 
work  m  comparative  secrecy. 

Under  this  plan  one  member  of  the 
committee  from  each  country  has  been 
designated  to  form  a  sub-committee  whose 
members  discuss  among  themselves  the 
day’s  work  and  decide  how  much  of  jt 
should  be  made  public.  Following  this 
meeting  each  of  the  seven  committee 
memlirrs  receives  the  correspondents_  of 
newspapers  in  his  own  country  and  gives 
out  what  has  been  agreed  upon. 

Thfxnas  I^m<»nt.  alternate  expert  for 
J.  P.  Morgan,  has  given  the  American 
corresjx  mdents  their  daily  “ration”  of 
news.  For  the  FInglish  this  task  has 
beOT  assigned  to  Sir  Charles  Addis;  for 
the  Germans,  Dr.  Kastle;  and  for  the 
French  M.  de  Quesnay,  secretary  to  the 
French  committee  of  experts. 

Each  afternoon  four  groups  of  corre¬ 
spondents  gather  round  these  four  experts 
in  different  parts  of  the  lobby  of  the 
Hotel  fieorge  V  to  draw  their  daily 
“ration”  and  other  members  of  the 
experts  committee  have  consistently 
declined  to  see  newspaper  men. 

Because  of  the  intense  political  feelings 
of  the  FreiKh  and  fierman  press,  these 
conferences,  always  strictly  informal, 
have  attempted  only  to  give  an  accurate, 
though  not  detailed,  idea  of  the  general 
trend  of  the  day’s  work. 

So  far  as  American  and  German  cor¬ 
respondents  are  concerned  both  the 
reporters  themselves  and_  their  papers 
have  found  this  system  satisfactory.  The 
British,  on  the  other  hand,  have  made 
no  attempt  to  conceal  their  scorn  and 
the  French  have  largely  preferred  to 


S.  S.  AQUITANIA 

Sailiag  from  New  York  Juljr  3t 
Personallr  escorted  39  day  tour  of  8 
European  countries,  including  England, 
fiermany,  Switzerland.  Italy  and  France. 
$S7S.W — 10%  with  booking — bnlaisce  prior 
•a  fuly  !. 

Complete  itiaemry  upon  requmi 
JANE  TRYON 

Timti  Itut'd'xg.  New  York  CUy 


rely  on  the  intricate  systems  oi  under¬ 
ground  information  with  which  Paris 
ahtjunds.  They  declare,  the  F'rench,  that 
though  they  may  miss  some  information 
during  the  early  weeks  of  the  conterence, 
this  will  be  compensated  by  more  import¬ 
ant  exclusive  information  later. 

Although  the  experts  keep  themselves 
well  informed  by  cable  as  to  what  their 
home  newspapers,  through  the  Paris  cor¬ 
respondents,  are  printing  about  the 
meetings,  no  attempt  has  been  made  to 
censor  dispatches  or  to  prevent  corre¬ 
spondents  acquiring  news  through  privatc 
sources.  The  American  experts  arc 
receiving  daily  cabled  reports  of  the 
Paris  dispatches  and  editorial  comment 
on  their  work  by  American  papers  but 
thus  far  they  have  been  content  to  rely 
on  the  rationing  system  to  protect  them 
from  emltarrassment. 

Later,  when  the  conference  gets  beyond 
the  discussion  stage  and  a  real  plan  for 
a  settlement  of  the  reparation  problem 
l)egins  to  be  formulated,  it  is  unlikely 
that  the  correspondents  will  remain  satis¬ 
fied  with  their  daily  “ration”  and  there 
is  a  feeling  among  newspaper  men  in 
Paris  that  some  American  paper  will 
score  a  “beat”  through  the  functioning 
of  these  elaborate  systems  of  under¬ 
ground  news  gathering. 

.American  correspondents  covering  the 
cxj)erts  meeting  are:  Edwin  L.  James, 
F'uropean  manager ;  Percy  Phillip,  head 
of  the  Paris  bureau,  and  Carlyslc  Mac¬ 
Donald,  A'ru'  York  Times;  Harold  Scar- 
l)orough,  European  manager ;  Leland 
Stowe,  head  of  the  Paris  bureau,  and 
Joseph  B.  Phillips,  New  York  Herald 
Tribune;  Ralph  Barnes,  Paris  Herald; 
Arno  Dosch-Flcurot,  New  York  IV  or  Id; 
Henry  Wales,  Chicago  Tribune;  Ray¬ 
mond  Carroll,  New  York  Ei’ening  Post 
and  Philadelphia  Public  Ledger;  United 
Press,  Webb  Miller,  assistant  European 
manager ;  Sam  Dashicll  and  George 
Kent;  Associated  Press,  F'lmer  Roljcrts, 
European  manager ;  Smith  Reavis  and 
.Sam  Waidcr;  International  News  Serv¬ 
ice,  Robert  Thompson;  Universal  Serv¬ 
ice,  Harry  Hinman. 

RAISING  REWARD  FUND 

The  Chicago  Daily  Journal  has  con¬ 
tributed  $1,000  as  a  start  of  a  citizens' 
reward  fund  for  information  leading  to 
the  arrest  and  conviction  of  the  assassins 
who  killed  seven  men  at  2122  North 
(Mark  street  on  Feb.  14.  The  Cook 
county  board  authorized  State’s  Attor¬ 
ney  Swanson  to  offer  a  $20,000  reward. 


ADDS  PATTERN  SERVICE 

The  Mason  City  (la.)  Globe-Gazette 
has  added  a  new  ^ily  pattern  service  to 
its  women’s  department. 


On  the  Air 

with 

Major  White 

A  three-times-a-week 
I  five  •  hundred  word 
I  radio  feature.  DU> 
I  tributed  by 


Current  News  Featnres,  Inc. 

Waakington,  D.  C. 


OPENS  S.  F.  OFFICE 

California  Publishers  Start  Branch 
With  Yarwood  in  Charge 

A  San  F'rancisco  bureau  ofiice  of  the 
California  Xewsijaper  Publishers  Asso¬ 
ciation  was  opened  Feb.  15  at  621  Sharon 
building,  55  New 
.Montgomery 
street,  San  Fran¬ 
cisco. 

Walter  A.  Yar¬ 
wood,  native  of 
Rome,  N.  Y.,  but 
with  a  long  rec¬ 
ord  of  newspaper 
ex|H.-riencc  in  the 
business  and  ad¬ 
vertising  depart¬ 
ments  of  news- 
IKipers  at  Long 
iieach,  Pasadena, 
San  Bernardino 
and  Santa  Cruz, 
has  been  named  as  San  F'rancisco 
manager. 

This  is  claimed  to  be  the  first  state 
newspaper  association  with  two  separate 
Irusiness  offices  functioning  in  the  inter- 
e.sts  of  the  weekly  and  daily  newspapers 
(outside  of  the  metropolitan  division. 

President  Justus  F.  Craemer  and  a 
s|)ecial  committee  headed  by  past  Presi¬ 
dent  Harry  S.  Webster  are  now  working 
on  the  reorganization  of  the  C.  N.  P.  A. 
on  a  statewide  basis. 

John  B.  Long  remains  as  executive 
.secretary  with  headquarters  in  I.os 
Angeles. _ 

HOLDS  FOOD  SHOW 

Thousands  of  visitors  attended  the 
fourth  annual  food  show  of  the  Spring- 
field  Illinois  State  Journal  held  in  the 
State  .\rmory,  Feb.  21-23. 

ADDS  AVIATION  PAGE 

The  Chicago  Tribune  has  started  pub¬ 
lication  of  a  Sunday  page  of  aviation 
news  and  pictures. 


CENSORSHIP  OF  RADIO 
ADVERTISING  ASKED 


Nebraska  Editors  Oppose  Pretent 
Unrestricted  Broadcasting  and 
Printing  of  Free  Programs 
in  Newspapers 


A  resolution  opposing  unrestricted 
broadcast  advertising  for  presentation  to 
the  Federal  Radio  Commission,  was 
adopted  by  the  Nebraska  Press  Asso¬ 
ciation  at  the  close  of  the  conventioo 
held  in  Lincoln,  Feb.  21-23. 

The  editors  asked  that  stations  be  re¬ 
quired  to  give  the  names  of  parties  buy¬ 
ing  time  on  the  air  and  that  the  br<jad- 
casting  of  price  comparisons  be  banned. 
The  printing  of  free  radio  programs  by 
newspapers,  the  editors  decided,  is  detri¬ 
mental  to  their  best  interests  and  pub¬ 
lishers  were  urged  not  to  use  them. 

The  convention  decided  to  introduce  at 
the  next  legislature  a  resolution  to  stan¬ 
dardize  the  publication  of  election  no¬ 
tices.  There  is  now  a  variance  in  the 
len^h  of  time  before  elections  that  the 
notices  are  printed.  The  publishers  also 
plan  an  attempt  to  get  into  the  statutes 
a  declaration  of  the  number  of  times  no¬ 
tices  will  be  run.  The  inclusion  of 
papers  other  thM  those  at  the  county 
seats  in  the  publication  of  delinquent  tax 
notices  also  will  be  sought. 

Dan  Webster  of  the  St.  Paul  Phono¬ 
graph,  was  elected  president  of  the  as¬ 
sociation;  F.  H.  Price  oi  the  Nncman 
Grove  Reporter,  vice  president,  and  F. 
O.  F.dgecombe  of  the  Geneva  Signal, 
treasurer. 

For  the  eleventh  time  Ole  Buck  was 
named  field  secretary  of  the  association 
by  the  board  of  directors.  Mr.  Buck  is 
secretary-treasurer  of  the  National  As¬ 
sociation  of  State  Press  Field  Mana¬ 
gers.  The  next  convention  will  t)e  held 
at  Omaha  and  the  summer  meeting  at 
Hastings,  it  was  decided. 


Waltei  a.  Yaiwood 


If  you  gamble  — 
with  uncertain  mats 


It  is  difficult  to  satisfy 
the  disgruntled 
advertiser 


Wood  Dry  Mats  Are  Dependable 

'  I  ’HERE  is  a  standard  of  uniformity  in  the 
making  of  WOOD  mats,  which  assures  results 
satisfying  everywhere — from  the  stereotyping 
room  to  the  home  of  the  most  remote  reader. 


FLONG  CORPORATION 


STUiWATER.  N.Y. 


Humidors 


Cork  and  Felt 


Molding  Blankets 


PwoodI 

ranr 
MAXS 


ALWMVS  WWWI'I 


Scorchers 


No.  64 

Parting  Powder 
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newspaper  attains  its  greatest  usefulness  to  its  advertisers 


only  when  it  is  steadfastly  faithful  to  its  readers.  There  has 
come  a  new  day  in  the  science  of  space-buying.  Pulling  power 
is  now  reckoned,  not  merely  by  the  number  of  copies  printed, 
but  by  the  number  of  copies  read,  believed  and  respected. 


••fLITTLC  DRAMAS  IN  THK  LIFE  OF  A  nRi'-AT  NEWSPAPER  SYSTEM]^ 


And  every  just  damage-claim 
hall  be  paid  in  full  .  .  .  without 
the  delays  of  the  law’* 


¥lop  Wouse 

.  VOTE! 


Last  November,  a  sreac  disaster  occurred 
to  Piitsburfh.  An  eiplosion  of  ffiant  gas 
tanks  owned  by  a  public  utility  company 
took  a  heavy  toll  of  life  and  limb  and  de* 
stroyed  or  damaged  over  800  homes. 

Three  days  later.  The  Pittsburgh  Press,  a 
Scripps^H^uard  Newspaper,  laid  before  the 
officials  of  the  public  utility  company  a  sug* 
gested  plan  whereby  the  company  was 
to  settle  immediately  all  personal  damage* 
claims  without  pressure  from  the  law. 

In  a  fine  humanitarian  spirit,  the  C'om* 
pany*s  President,  A.  W.  Robertson,  promptly 
accepted  the  plan  suggested  by  the  Press. 
Hospital  bills  and  personal  injury  claims 
were  to  be  paid  voluntarily.  Cash  settle* 
ments  were  to  be  made  for  the  restoration 
of  dwellings  and  household  goods.  V('hen 
an  agreement  on  a  proper  sum  could  not 
be  reached,  an  independent  committee  was 
to  umpire  the  differences. 

Under  this  peaceable  plan,  a  fortune  in 
court  costs  has  been  saved  for  both  sides; 
the  sufferers  of  the  calamity  escaping  the 
mental  anguish  and  delay  of  long  drawn- 
out  litigation.  It  is  community  service  such 
as  this,  exerted  resourcefully  for  the  every* 
day  public  need  as  well  as  in  the  public 
crisis,  which  has  given  t^e  StrippuHoward 
Newspapers  their  amazing  reader  allegiance 
...  a  reader  loyalty  which  makes  Strippi* 
Howard  circulation  the  most  responsive 
newspaper  circulation  in  the  United  States. 


ACROOKEDGANGinamiddle*weat 

Cl  /  was  making  a  desperafe  fight  for  ^ 

political  power.  The  town  wa  .  wide  \ 

open.  Pickings  were  g<M>d.  l.iguor, 

vice,  gambling  and  fat  fobs  paid  big 

rake*offs. 

The  local  Scripps- Howard  paper 
was  aligned  with  a  citizen's  ticket.  I 

It  collected  and  presented  evidence 
that  registration  books  had  been 
changed.  It  proved  that  fake  voters 
were  everywhere.  It  induced  the 
Governor  to  call  a  special  Grand  Jury  which 
issued  seventy  warrants. 

Finally  the  election  was  held.  And  in  the  home 
ward  of  the  corrupt  administration,  the  actual 
vote  was  1,000 lass  than  the  registrations! 

Most  SCRIPPS- HOWARD  Newspapers  have 


fought,  or  are  fighting,  political  bat- 
ties.  A  city  cursed  with  a  corrupt 
government  is  static.  Libraries, 
streets,  parks,  every  improvement 
must  await  the  pleasure  of  the 
■  bosses.  And  so  the  Scripps*  Howard 

9  papers  carry  the  fight  for  civic  dc* 

I  cency  to  headquarters  ...  in  or 

I  lose,  the  city  benefits. 

I  Each  Scripps*  Howard  editor 

I  strikes  or  stays  his  hand  as  he  sees  fit. 

*  No  class,  parly,  or  outside  pressure 

determines  his  action.  But  he  is  never  silent  on 
questions  that  involve  his  city's  welfare.  He 
fights,  even  when  he  is  certain  to  be  beaten, 
always  on  the  side  of  honest  public  service  .  .  . 
Idealism?  •  •  •  Yes,  and  a  sound,  successful 
business  formula,  as  every  advertiser  knows. 


for  Hcripps- Howard  Nowapapora  by  Krohm 


SCRIPPS- HOWARD  NEWSPAPERS 


SCRIPPS-HOWARD  NEWSPAPERS 


MRMBRRS  AUDIT  BUREAU  OF  CIRCULATIONS  AND  MEMBERS  OF  THK  UNITED  PRESS 


MEMBERS  AUDIT  BUREAU  OF  CIRCULATIONS  AND  MEMBERS  OF  THE  UNITED  PRESS 


INDIANAPOLlii  .  .  Tim*$ 
DENVER  .  Mf. 

1'OLKDO  .  .  .  A'/toi-gr# 
COLUMBUS  .  .  .  Ctti^tu 


AKRON  .  .  Timet-Prftt  YOUNGSTOWN  Itlegt^m  K  NOX  V  ILLS  Nrwi-fra/farf 

BIRMINGHAM  ..  Prif  FORT  WjORTH  .  .  pT$%t  EL  PAbO . Paji 

MEMPHISPr#ji-.¥(ifafrap  OKLAHOMA  CITY  A'rwi  SAN  DIEGO  ,  .  .  .  g«a 

HOUSTON  .  .  .  ’•rrii  EVANSVILLE  .  .  .  Pr#ji  TERRE  HAUTE  ,  .  Part 

ALBU(|1;EKQUE  ....  AVw  Tribunt 


NEW  YORK  . 
CLEVELAND  . 
BALTIMORE 
PITTbBURGH 


SAN  FRANCISCO  .  Arwi 
WASHINGTON  .  .  Stwt 
CINCINNATI  .  .  .  Put 
COVINGTON  KentuihPut 
—  Ktntmkf  kditUn  •/  Cfa 
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P«if 
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SCRIPPS-HOWARD 


MEMBERS  OF  THE  AUDIT  BUREAU  OF  CIRCULATIONS 


NATIONAL  ADVERTISING  DEPARTMENT,  William  S.  Cady,  diffctof,  150  PARK  AVENUE,  NEW  YORK 


CHICiGO  .  SAN  FRANCISCO  •  DETROIT  -  LOS  ANGELES  •  ATLANTA  •  PHILADELPHIA 
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MANAGING  EDITOR  TELLS  HOW  HE  MADE 
SPORTING  PAGE  PAY  DIVIDENDS 


Some  Might  Call  It  ‘‘Manhandling”  He  Say»,  But  Plan  Works 
— Limits  Stories  on  Non>Advertised  Events  to 
Single  Announcement 

By  KENNETH  H.  CRAIG 

Manafing  Editor,  La  Sail*  (III.)  Pest-Tribune 


Yl^  HEN'EVER  newspaper  publishers 
^  assemble,  the  hoary  question  of  the 
sports  page  and  its  faulnre  to  produce 
dividends,  seems  as  sure  M  discussion  and 
of  failure  of  solution  as  that  ancient 
whee/e  concerning  the  age  of  -Ann. 

Most  publishers  contend  that  the  sports 
page  furnishes  the  opportunity  for  space 
grafters  to  get  in  their  deadly  work  with¬ 
out  much  effort  and  with  big  dividends, 
all  of  which  is  correct  and  all  of  which 
can  he  corrected.  The  correction  part 
of  the  foregoing  statement  has  been 
demonstrated  by  the  La  SalU  (Ill.)  Daily 
Post-Trihune,  in  which  approximately 
2,500  inches  of  advertising  for  sporting 
events,  exclusive  of  county  fair  races, 
were  used  and,  better  still,  paid  for  dur¬ 
ing  1928.  The  fairs,  also  advertising 
freely,  are  not  included  in  my  summary. 

The  Post-Tribune  sports  revenue,  at 
the  f>pen  space  rate,  came  from  baseball, 
football,  boxing,  basketball  and  wrestling. 
Not  only  local  promoters,  which  included 
the  high  school  and  colleges,  but  also 
managers  in  towns  and  cities  twenty  or 
more  miles  away,  used  Post-Tribune  col¬ 
umns  to  make  their  events  known.  Most 
of  the  s()ace  used  was  in  small  amounts, 
averaging  about  12  inches.  However, 
there  were  two  full  page  advertisements, 
used  when  the  baseball  and  football 
seasons  opened. 

How  did  we  do  it? 


been  convinced  that  advertising  pays  and 
this  year  I  am  convinced  that  they  will 
be  larger  users  of  space. 

Of  course  some  promoters  have  refused 
to  advertise  and  we  have  drawn  the  line 
closely  on  free  publicity.  In  every  in¬ 
stance  where  advertising  has  not  been 
used — newspaper  advertising — the  event 
has  been  a  financial  flop. 

I  firmly  believe  that  if  every  newspaper 
would  adopt  this  rule  and  insist  that 
sports  exploiters  be  also  advertisers,  the 
sport  page  problem  would  be  solved.  And 
I  think,  also,  that  it  would  result  in 
promoters  being  convinced  that  advertis¬ 
ing  pays  and  that  the  best  advertising  is 
that  afforded  by  newspapers. 

It  has  been  my  experience  in  other 
cities,  that  some  promoters  carry  sports 
writers  on  their  payrolls,  a  condition 
which  smacks  of  dishonesty.  Such  condi¬ 
tions  can  be  cured  by  an  adoption  of  the 
Post-Tribune  plan  of  requiring  advertis¬ 
ing  or  no  publicity. 

The  plan  is  working  in  La  Salle,  a 
tf)wn  of  17,(100  inhabitants.  If  it  works 
here,  surely  it  will  be  successful  in  larger 
cities,  where  newspaper  publicity  is  more 
necessary  ami  where  the  window  cards 
and  mouth-to-moulh  forms  of  publicity 
cannot  be  successfully  used. 


RAY  SCHOOLEY  RESIGNS 


Perhaps  some  will  call  it  manhandling. 

When  a  sports  promoter  appeared  at 
the  desk  of  the  sports  editor  of  the  Post- 
Tribune  with  his  usual  “good  story,”  he 
was  referred  to  me.  I  told  him  that  our 
advertising  columns  were  highly  produc¬ 
tive  and  suggested  that  he  use  a  certain 
number  of  advertisements  or  a  certain 
amount  of  space.  He  was  also  told  that 
otherwise  we  would  publish  the  news  of 
event — an  announcement  that  he  was 
about  to  promote  something  or  the  other 
— but  that  we  would  not  extend  ourselves 
to  even  one  more  story.  The  first  pro¬ 
moter  called  us  highway  robbers  and 
other  pet  names  and  said  that  he  would 
take  his  news  to  “the  other  paper,”  all 
of  which  was  agreeable,  we  told  him. 
He  was  also  informed  that  he  was  not 
compelled  to  advertise  and  it  was  sug¬ 
gested  to  him  that  perhaps  the  job  printer 
who  furnished  his  window  cards  might 
provide  him  with  publicity.  Finally  he 
yielded  and  ran  space  for  six  days  before 
his  event,  which  was  a  boxing  show. 

The  plan  worked  and  that  promoter  to¬ 
day  is  an  advertising  enthusiast.  His 
shows  come  with  regularity  and  he  has 
a  standing  order  with  the  Post-Tribune 
for  a  definite  number  of  inches  to  run 
before  each  entertainment.  Our  adver¬ 
tising  department  does  not  even  call  on 
him  but  gets  the  information  from  the 
■ports  department  and  writes  the  series 
of  advertisements. 

In  handling  the  baseball,  basketball  and 
football  situation,  the  task  of  selling  ad¬ 
vertising  to  the  managers  was  even  less 
difficult  and  less  painful  in  infliciting  the 
manhandling  operation.  During  the  foot¬ 
ball  and  baseball  seasons,  the  Post-Tri¬ 
bune  carries  much  Saturday  sports  busi¬ 
ness  for  Sunday  games.  The  matter  of 
selling  the  high  school  coach  was  not 
difficult,  either.  He  immediately  saw  the 
point  and  is  now  a  consistent  advertiser, 
using  much  space  for  football,  basket¬ 
ball  and  track. 

We  devote  much  space  to  amateur 
sports  for  which  we  require  no  advertis¬ 
ing,  particularly  where  their  is  no  “gate." 
The  bowling  question  is  being  solv^  the 
same  way  Imt  not  yet  to  such  a  success. 
We  have  one  set  of  alleys  advertising 
and  think  that  the  others  will  be  space 
users  before  long. 

Now  promoters  of  sports  do  not  think 
ire  are  manhandling  them.  They  have 


Kay  Schotdey  has  resigned  from  the 
Home  riwners  Institute.  Inc.  He  has 
l»een  with  that  organization  as  vice-presi¬ 
dent  for  the  last  year.  He  was  formerly 
advertising  manager  of  the  New  York 
Herald  Trihune,  and  served  in  the  adver¬ 
tising  department  f>f  that  newspaper  for 
eight  years. 


WHAT  OUR  READERS  SAY 


HOOVER  AND  THE  PRESS 

To  EniToR  &  PuRi.isHF.K :  Editr)r  & 
Publisher  is  such  an  exceptional  trade 
publication,  so  comprehensive  in  its  con¬ 
tent,  so  helpful  to  newspaiHT  publishers, 
and  so  well  edited,  that  I  wonder  why  it 
is  that  such  an  apparent  tendency  is 
shown  to  raise  doubt  as  to  the  Hoover 
jKjlicy  toward  the  press.  I  would  rather 
accept  the  David  Lawrence  statement  of 
his  |M>sition  as  published  in  his  dis¬ 
patches  of  Feb.  22,  than  some  of  the 
doubts  you  have  been  publishing. 

The  policy  followed  by  Mr.  Hoover 
while  in  the  department  of  commerce 
does  not  justify,  in  my  opinion,  the  atti¬ 
tude  of  suspicion  that  is  lieing  given  pub¬ 
licity  through  your  publication. 

It  seems  to_  me  that  the  fostering  of 
doubt  as  to  his  policy  and  motives  will 
create  in  him  a  feeling  of  suspicion 
rather  than  confidence  toward  the  press, 
and  in  a  measure  destroy  the  very  thing 
most  desired,  the  fostering  of  cordial 
relationships. 

J.  M.  Beck, 

Editor,  Centennllc  (la.)  Daily 
lowcgian  &  Citizen. 


ASKS  SEVIER’S  ADDRESS 

To  Eiiitok  &  PuiiLisHEK :  I  am  trying 
to  locate  O’Neill  Sevier  who  was  a  New 
York  Sun  correspondent  in  Santiago  im- 
mediatelv  after  the  Spanish  war. 

I  understand  that  Mr.  Sevier  had 
friendly  relations  with  Leonard  Wood 
at  the  time  the  General  was  (iovernor 
of  the  City  and  Province  of  Santiago, 
and  I  am  anxious  to  get  in  touch  with 
him  in  connection  with  the  biography  of 
General  Wood  which  I  am  writing. 

Hermann  Haoedorn, 

3612  Davis  street,  N.  W.,  Washington, 
D.  C 


It’s  Both 

What  You  Say  and 
How  You  Say  It 

That  Counts  in 
Advertising  Copy 

The  first  step  in  writing  advertising  copy  is  to 
have  something  to  say. 

If  you  haven't  that,  it  is  better  to  say  nothing.  For 
the  first  essential  in  selling  to  the  millions  is  to  intro- 
duce  a  real  idea. 

But  when  you  have  that  “idea,"  mind  how  you  ex¬ 
press  It. 

Webster's  Dictionary  is  credited  with  containing  all 
the  words  in  the  English  language. 

Anybody  with  the  purchase  price  can  buy  a  copy. 
And  thus  have  as  many  words  at  his  command  as 
anybody  else. 

The  difference  in  writers  is  in  how  these  words  are 
used;  in  how  well  they  are  chosen  and  how  lucidly 
put  together. 

And  the  difference  in  advertising  copy — in  its  power 
to  gain  the  widest  reading  and  the  greatest  credence 
— rests  largely  on  the  same  factor. 

The  most  successful  advertising  is  written  in  a  simple- 
concise,  easy-toread  and  easy-to-understand  style. 

Yet  It  IS  dramatic,  spontaneous  and  vividly  alive.  It 
must  be — for,  remember,  in  publication  it  must  com¬ 
pete  successfully  with  fiction,  news  and  feature  matter. 
It  starts  right  at  the  beginning  and  carries  the  reader 
through  to  the  end  smoothly — interestingly. 

It  sells  all  the  way  through,  yet  never  says  “buy"  to 
the  reader. 

It  uses  no  words  except  words  with  a  dehnite  ob¬ 
jective  in  view.  And  thus  it  wastes  no  words. 

It  expresses  thoughts  so  that  all  may  understand 
them.  The  writer  buries  his  own  identity.  He  forgets 
all  things  except  one. 

And  that  one  is  to  ma\e  a  sale. 

To  a  seasoned  advertising  writer,  that  is  what  words 
are  made  for — not  to  say  pretty  things,  or  brilliant 
things;  not  to  touch  the  heart  strings,  but  the  purse 
strings. 

And  to  do  that,  you  must  know  how  to  use  words. 
Common-sense  advertising  is  predicated  on  that  prin¬ 
ciple  so  far  as  “copy"  is  concerned. 


LORD  6?  THOMAS  and  LOGAN 


ADVERTISING 


CHICACX) 

40('  North  Michigan  Avenue 


NEW  YORK 
247  Parle  Avenue 


LONDON 

Victoria  Embanknenc 


LOS  ANGELES  WASHINGTON  SAN  FRANCISCO 

IISI  South  Broadway  400  Hibb*  Building  22S  Bush  Street 

Each  Lord  &71uimai  and  Logan  ntoMijhmenr  ii  a  complett 
advertising  agency,  sel/  contamed.  collaborating  with  other 
Lord  &L  Thomas  and  Logan  units  to  the  client’s  interest. 
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LINAGE 


Inuiflcatlon,  Mid,  Is  the  freateet  force  In  the 
world.  Here,  at  least.  Is  one  way  Imagination  built 
llnairc*  In  n  Kimberly-Clark  RotofraTure  Photo- 
berrlce  Catalof  the  picture  below  was  reproduced, 
two  Inches  by  three  and  a  quarter.  One  representa- 
tlre  of  a  rotofrarure  section  mw  In  that  little  pic¬ 
ture  the  dominant  feature  for  a  full  pafc.  And  «Mie 


adrertimr  mw  sound  adrertlstnf  In  the  idea  and 
the  medium.  Vse  this  photo-scrrlce  m  a  mnrce 
of  Ideas— not  merely  as  a  catalog  of  arallahlc  pic¬ 
tures.  Fresh  copies  for  the  asking.-  Just  address 
HotograTure  Derelopment  Department,  Klmh«rly- 
C^rk  Corporation,  908  0. 14i  Salle  St.,  Chicago,  III. 
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^togravure  Sections 

ARE  PUBLISHED  EVERY  WEEK  IN  FIFTY-FOUR  CITIES  OF  NORTH  AMERICA 

BY  THESE  EIGHTY-EIGHT  NEWSPAPERS 
Albany  Knickerbocker  Ptm  Loa  Angeles  Sunday  Times  Omaha  ^Xbrid-Heeald 

Adanta  Constitution  Louisville  Courier  Journal  Peoria  Journal  Transcript 

Atlanta  Journal  Louisville  Sunday  Herald  Post  Peoria  Star 

®*^***®®*'®  Memphis  Commercial  /^>peal  Philadelphia  L'Op>tnione 

®«»ing^News  Meaico  Gty,  S  Excelsior  Philadelphia  Inquker 

M«co  H  Univoul  Philadd^  ftSTudger 

^nTraveUr  Mi«ni  Daly  New,  Ptoburgh  P«. 

^  ^  ^  MiWiee  JournJ  Pi*oburgh  Sun-Tdegraph 

r;  .  Minneapoli.  Journal  Providence  Sunday  Journal 

.  Oi^go  Dafly  1^  Minneapoli,  Tribune  Richmond,  Va,  Tin»Di,parch 

^^go  ^  I^y  Fonvard  Monr^U  Parrie  D«»«~  Chronicle 

Simday  Tribune  Montreal  La  Presse  Sc.  Louis  Globe-Democrat 

Montreal  Standard  Sc.  Louis  Post  Dispatch 

Nashville  Banner  St.  Paul  Daily  News 

Ham  Dealer  Nashville  Tennessean  St.  Paul  Sunday  Pioneer  Press 

rueJ^  n  I.  XM  *.•  isj  Newark  Sunday  CaU  San  Francisco  Chronicle 

.  ^  Rody  New,  N^Momi^Ledger  Seatde  Ddly  Trme, 

^ome.  ^y  Regmer  BedferdsL^sLlard  Soud.  Bend  New,  Time, 

F-.  .  ^***  New  Orleam  Tinw,  Picayune  Springfield,  Mam.,  Union 

c_  w\!rM  c-,;  ..  New  York  BoUenino  Della  Seta  Republican 

New  York  Corriere  D’Ameria  Syracum  Herald 

Habana,  Cuba,  Diario  De  U  New  York  Evening  Graphic 

Marina  York  Jewish  Daity  Forward  Terre  Haute  Tribune 

"  Hartlbrd  Courant  New  York  D  Progre«. 

Hou«on  Chronide  Irak.  Americano  Star  Weekly 

p  Hou«on  Pon-Dapatch  New  Yoek  Evening  Poet  Wadiinglon  Poet 

,1  <!..,wjS^  Star  New  York  Herald  Tribune  Wadjin^  Sunday  Star 

Kansas  City  Journal  Post  New  York  Tunes  Watttbury  Sunday  Republican 

Kansas  City  Star  New  York  Sunday  News  Wichita  Sunday  Eagle 

Long  Beadiy  Calif.,  PressTd^ram  New  York  World  Youngstown,  O.,  Vindicator 

^  Rotx>plate  is  a  perfed  paper  for  rotogravure  printing,  and  is  supplied  by 
Kimberly-Qatk  Corporation  to  the  majcaity  of  the  above  newspapers 
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Neenah,  Wis. 

CHICAGO,  ao8  S.  USalle  Street 

KT  book — '^Koton^ntre  from  S<mp  to  Nuts’* — Aowt  more  ways  thun  nuer  m  which  rotogra- 
rme  may  be  used,  ff^rite  for  a  copy  to  Kimberly-Clark  CorporatioH  Rotogranae 
.  Devetopmeut  Department,  ao8  S.  La  Salle  Street,  ChieagOt  IIL 


LOS  ANGELES 
5x0  West  6th  Street 
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WASHINGTON  WRITER 
REPLIES  TO  CRITIC 


•1  McGakaa  Deai**  Ckarg*  Tliat 
Capital  Corps  Failod  to  Roport 
Brookitart’s  Spaock  on 
Cmiaor  Bill 


By  Gi-xwgf.  H.  Manning 
Corretpondent,  Editoi  &  PuiLltHti 
I  W  ashington,  I).  C.,  Feb.  27.— An  at- 
[ivk  on  the  ethical  standards  of  Wash- 
pgK  ii  correspondents  by  Frederick  J. 
libhy.  executive  secretary  of  the  N'a- 
tienal  Council  for  the  Prevention  of 
War,  issued  here  this  week,  found  a 
prick  and  vigorous  answer  in  a  letter 
from  Paul  J.  Mcfiahan,  correspondent 
*{  the  Phil(uiclf>hia  Inquirer,  to  Senator 
Qauile  Swanson  of  Virginia. 

Libby’s  charges  of  “unethical  mis- 
pproentation  regarding  the  cruiser  bill’’ 
lerc  based  on  only  one  specific  in- 
gance:  That  Washington  correspondents 
Ipd  failed  to  report  a  .speech  of  Sena¬ 
tor  Smith  Brookhart  of  Iowa  in  which 
i  was  stated  that  under  Senate  amend- 
■ents  to  the  cruiser  bill  18  cruisers 
vould  be  building  hv  next  September, 
aid  that  the  .second  lot  of  five  cruisers 
it  authorizes  would  be  started  within 
tree  months  of  the  first  five. 

Libby  points  out  that  the  first  five 
cruisers  will  be  started  at  once,  and  that 
the  sccf>nd  group  under  the  amend- 
■ent,  will  be  started  in  the  fiscal  year 
W.lh.  which  begins  luly  1.  Brookhart’s 
peech  set  forth  that  the  Navy  Depart- 
■ent  intended  an  immediate  start  after 


that  date  on  the  second  group.  This, ' 
with  the  eight  new  cruisers  now  build¬ 
ing,  completes  the  total  estimated  by- 
Mr.  Libby  as  probably  building  next 
fall.  I 

These  are  the  “essential"  facts  which  i 
he  charges  Washington  representatives 
of  newspapers  with  suppressing. 

“This  enclosed  ’handout,’  ’’  said  Mc- 
Gahan,  in  reply  to  tliese  charges,  “is  one 
of  a  series  which  he  has  given  to  the 
press  recently.  .\nd  since  he  declares  so 
Hatly  that  'not  a  single  Washington  cor¬ 
respondent’  has  informed  the  public  of 
what  is  going  on  in  connection  with  the 
naval  appropriation  measure.  1  am  more 
sorry  than  amused  that  he  should  go  to 
the  wasteful  expen.se  of  printing  and 
sending  by  messenger  to  the  writers  he  j 
derides,  his  further  declarations  on  the  ' 
subject,  since  obviously  if  he  is  a  truth-  : 
ful  man.  it  can  lie  nothing  but  wasted  | 
effort.  I 

"I  w'ould  al.so  invite  your  attention  to  | 
the  fact  that  long  before  Senator  BrcKik- 
hart  made  the  speech  I.ibbv  refers  to.  a 
statement  along  the  same  lines  had  been  I 
issued  in  the  Senator’s  name  from 
Libby’s  offices  in  a  press  release  contain¬ 
ing  much  of  it.  This  I  told  about  and 
quoted  from  the  Inquirer. 

“.■\nd  when  Senator  Brookhart  read 
the  figures  from  a  prepared  statement 
on  the  floor  of  the  Senate.  I  am  quite 
sure  every  newspaper  made  mention  of 
the  jxiints  he  was  making. 

“I  am  afraid,  my  dear  Senator,  that 
when  it  comes  to  a  matter  of  ‘unethical 
misrepresentation.’  which  Mr.  l.ibhy 
charges  against  the  Washington  corre¬ 
spondents  so  glibly,  that  same  charge 
can  be  graciously  returned  to  his  own 
doorstep." 


The  .UcCLTRK  :\  EWKPAP1:R  K Y.\  DlC 
t'eai  uve^ot^the^  wlfoni  h 
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SHORT  FICTIOA 


NEWSPRINT  PRODUCTION  UP  10  PER  CENT 


NEWSPRINT  production  in  Canada 
during  January  1929  amounted  to 
212.191  tons  and  shipments  to  209,020 
Ions  according  to  figures  issued  this  week 
ky  the  News  Print  Service  Bureau,  New 
York.  Production  in  the  United  States 
was  123,822  tons  and  shipments  120,263 
Ions,  making  a  total  United  States  and 
Canadian  news  print  production  of  3.36.- 
113  tons  and  shipments  of  329,283  tons. 
Daring  January.  20,648  tons  of  news 
frint  were  made  in  Newfoundland  and 
1,882  tons  in  Mexico,  so  that  the  total 
North  American  production  for  the 
•onth  amounted  to  358,543  tons. 

The  Canadian  mills  produced  24.342 
tons  more  in  January  1929  than  in  Jan- 
■orv  1928.  which  was  an  increase  of  13 


1929 — January 
1928-  -January 
1927 — January 
1926 — January 
1925 — January 
1924 — January 
1923 — January 
1922 — January 


1929 — January 

1928 —  January 

1927 —  January 

1926—  January 
I92.S — January 
1924 — January 

1923 —  January 

1922 —  January 

1929—  January 

1928 —  January 

1927 —  January 
1926 — January 
I92.S — January 

1924 —  January 

1923 —  January 
1922 — January 


CANADIAN  MILLS 


.  212.191  209.02 

.  187.848  187..34 

.  161.724 

.  139,688  1.36,49 

.  121.605  122.23 

.  110..529  108.621 

.  99..587  96.90 

.  81,072  8.3.23 

UNITED  STATES  MILLS 

.  123.822  120.26 

.  119.525  114,21 

.  13.5.395  1.30.97 

.  140.00.3  L38.')6 

.  129,442  127.29 

.  1.31,172  12.5..57 

.  127,4.52  12.3.65 

.  10.5.808  10.3,19 

UNITED  STATES  AND  CANADIAN  MILLS 


.3.36.013 

307,374 

297,119 

279.691 

251.047 

241,701 

227.039 

186.880 


NORTH  AMERICAN  PRODUCTION 


^  < J 


1929 — January. 
1928 — January. 
^7_January. 
5 — January. 
— Jantuiry. 
4 — January, 
.3— January. 


O.  l*viz€  Siovirst 


One  a  week  for  .iO  weeks.  Stories  of  great  popular 
appeal.  All  of  them  hy  authors  with  hig  followings. 


WlI.Ht  K  DaMKI.  StFFI.K  Jl  LlAN  STREET 
(’HESTER  Ck(iwei.i.  Mary  Heaton  Vorse 


(’HESTER  CK(IWEI.I. 

Sh  err  (MID  AM)KR.s(>N 
Edna  Ferrer 
Edison  Makshai.i. 


Walter  Diranty 
Mary  Alstin 

Stephen  Morehui  se  Avery 
and  others 


Gi.E;NirAY  Westcott 
R<»se  Wilder  Lane 
I>t'  Bose  Heyward 
Isa  Glenn 

Albert  Payson  Tirhi.'». 


per  cent.  The  L^niteil  States  output  was 
4.297  tons,  or  4  per  cent  more  than  in 
January  1928;  in  Newfoundland  2,70*) 
tons,  or  15  per  cent  more,  and  in  Mexico 
714  tons  more,  making  a  total  increase  of 
.32,062  tons,  or  10  per  cent  over  Januarv 
1928. 

During  January  the  Canadian  mills 
operated  at  81.9  per  cent  of  rated  capac¬ 
ity.  I’nited  States  mills  at  81.8  per  cent 
and  Newfoundland  mills  at  100.8  per 
cent.  Stock  of  news  print  paper  at 
Canadian  mills  totalled  21,406  tons  at  the 
end  of  January  and  at  United  States  mills 
.38.00.3  tons,  making  a  combined  total  of 
59,409  tons,  which  was  equivalent  to  3.8 
days’  average  production. 

The  sumniarv  follows : 


Illustrated  hv  .AL’STIN  JEWELL  Supplietl  iu  fiill/Ht^e  mat  or  tabloid. 
Wire  for  option.  We'll  wire  price  anil  .semi  typical  releas«M. 


To  save  editors’  lime — to  keep  them  ahreast  of  w  hat  is 
new — a  new  feature-paper 

^^4  I  K€'l  LATIOY  i'OK  ICniTOKki^’ 

fiives  the  latest  McCAure  releases.  Complete  advance  infor¬ 
mation  on  forthcoming*  Feature-of-the-Month. 

Editors  tell  us  that  this  monthly  feature-pa|K*r  is 
invaluable  to  them.  It  "Edits  for  Editors.”  I^asy 
to  read,  to  fi^e  for  future  reference.  If  you  don't 
receive  yiuir  ettpy,  write  us. 

•  Refrular  McClure  features  include 


Fannie  Hurst 
Fiction 

Glenn  Frank 
Editor  ini 

Frank  Siinonds 
Foreign  A ffaira 


Bruce  Barton 
Inspirational 

Wni.  Lyon  Phelps 
Weekly  Esstiys 


J.Garroll  Mansfield 

llisUtry  Strip 

(»eor{i<*  Storm 
’’Holthy  Thatcher’' 


Dr.  Ix>f;an  Glendennin^  Jack  3^  ilhelm 
Health  "That  (Certain  I’arty” 


Canada 

United  States 

Newfoundland 

Mexico 

Total 

212,191 

123,822 

20.648 

1.882 

.3.58..54.3 

187,849 

119,525 

17.939 

1,168 

.326.481 

161,724 

135,.39.5 

17,506 

1.112 

31.5.737 

139,688 

140.003 

13J162 

935 

294.488 

121,605 

129.442 

5.352 

7.59 

2.57,1.58  ! 

110.529 

131,172 

5,834 

9.58 

2J8.493 

99,.587 

127,452. 

5,602 

1.000 

2.33,641  1 

"Circulation  for  Editors”  gives  you  not  only  full 
information  about  every  McClure  h'ature  hut  also 
the  latest  release  on  each  one. 

THK  TleC  l.liRF  jVKWSPAPKR 
NV\BI<  ATK 

I^NDON  SYDNEY 

NEW  YORK 

(3intoii  T.  HrMinard,  CJiairman  of  the  Htfttril  Rirliani  II.  )R'ald«.  President 
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A  GOOD  RESOLUTION 

At  the  next  annual  meeting  of  the  American 
Society  of  NewspajH-T  Editors  the  membership 
will  vote  on  a  resolution  to  amend  the  constitu- 
titin  so  that  a  meml)er  may  l)e  disciplined  or  expellerl 
for  violation  of  the  oxle  of  professional  ethics  or  of 
rules  and  regulations  of  the  seciety.  The  resolution, 
drawn  by  John  \V.  Davis,  former  president  of  the 
American  Bar  Association,  seems  to  us  to  be  admir¬ 
ably  sensible  and  fair.  The  proposal  calls  for  the 
formal  adoption  of  a  professional  code  for  the  gov¬ 
ernment  of  members,  or  the  present  canons  of  jour¬ 
nalism  may  be  acknowledged  as  the  professional  code. 
The  Board  of  Directors  shall  be  empowered  to  inves¬ 
tigate  alleged  violations  and,  after  due  notice  and 
hearing,  may  censure,  sus|K*nd  or  expel  an  offending 
member.  Charges  against  a  member  must  be  made 
in  writing  and  the  accused  be  given  full  opportunity 
for  defence.  An  expulsion  order  would  require  a 
two-thirds  vote  of  the  directors. 

If  this  measure  is  adopted  a  fundamental  weakness 
of  the  society  will  have  been  overcome.  The  big  ele¬ 
ment  that  the  A.  S.  N'.  E.  has  contributed  to  journal¬ 
ism  in  its  short  life  has  been  the  formulation  in  words 
oi  an  ethical  idealism  that  sincere  and  able  newspaper 
men  have  long  instinctively  adhered  to,  just  as  a 
manner  of  honor.  The  canons  of  journalism  of  the 
scjciety  may  not  be  perfect,  may  be  amended  or 
revised  at  will,  but  they  breathe  a  spirit  which  might 
very  well  be  called  the  soul  of  the  newspaper.  The\ 
have  more  profoundly  influenced  the  writing  and 
editing  craft  in  the  past  four  or  five  years  than  an> 
single  element  in  journalism.  For  the  first  time  in 
history  newsiwper  workers  have  had  s»»me  tangible 
ethical  basis  for  their  decisions  on  conduct. 

These  canons  are  no  mere  shallow  gesture.  They 
are  not  a  piece  of  hypocrisy.  They  are  no  convenient 
Cover  for  memix-rs  who  wish  to  l)e  respectable  in 
public  and  corrupt  in  private.  These  ethical  rules 
mean  what  they  say,  and  deserve  to  have  “teeth." 

So  honest  and  sincere  editor  can  be  hurt  by  the 
procedure  Mr.  Davis  has  suggested  and  no  publisher 
with  long-range  view  of  his  business  and  profession 
need  fear  it.  The  society  is  in  capable  hands  and 
there  is  no  possibility  of  a  directorate  that  is  not 
truly  representative  of  the  best  interests  of  the  .Xmer- 
ican  newspai>er,  both  as  a  business  and  as  a  profession. 


li’all  Street  men  are  aitvays  amused  hy  the 
tendency  of  the  press  to  support  the  bull  an/w- 
ment  of  the  market.  Big  fortunes  are  often 
made  on  the  bear  side. 


FOUL  TACTICS  AT  ALBANY 

The  facts  concerning  the  strike  of  the  union 
printers  at  Albany  have  Ixcn  told  for  several 
weeks  in  our  news  columns.  It  was  a  lament¬ 
able  affair,  regretted  more  deeply  by  the  newspaper 
publishers  than  anyone  else.  Both  William  R.  Hearst 
and  Frank  E.  (iannett,  through  years  of  practice  and 
in  terms  of  dollars  and  cents,  have  demonstrated 
their  friendship  for  union  wf>rkers.  There  was  no 
disposition  on  the  part  of  the  publishers  or  their 
executives  to  lock  out  unkm  printers  or  resist  the 
union  principle.  But  local  union  hot-heads,  unreason¬ 
able  men,  driven  by  a  rule  or  ruin  attitude,  forced 
action.  There  comes  a  time  when  even  the  friends 
of  union  labor  must  take  a  stand  out  of  sheer  self- 
respect.  The  compositors  have  seriously  harmed 
another  set  of  old  friendships. 

But  last  week  it  was  reported  in  the  news  that  a 
non- union  printer  had  been  attacked  by  an  acid 
thrower  in  the  street.  Also  that  some  union  spy  in 
one  of  the  offices  had  inserted  in  a  Durant  display 
advertisement  a  line,  which  got  to  the  street,  reading : 
“The  1929  model  Durant  is  no  damn  good ;  don't  buy 
one.”  The  atrocity  of  the  acid  thrower  and  the 
cowardly,  sneaking,  cheap  trick  of  the  spy  are  events 
which  will  cause  every  honest  and  sensible  union 
printer  in  this  country  to  hang  his  head. 

Union  labor  owes  it  to  itself  and  to  its  life-time 
friends  to  whip  the  individual  scoundrels  at  Albany, 
guilty  of  these  acts,  out  of  its  ranks  for  all  time. 


Give  diligence  to  make  your  calling  and  elec* 
lion  sure. — 2  Peter,  I;  10. 


The  final  annual  meetings  of  A.  N.  P.  A.  and 
A.  P.  will  be  held  at  the  Waldorf  in  April — 
wl%at  then?  Surely  the  beneficent  effect  of  this 
historic  national  gathering  of  neu'spaper  men 
will  not  be  lest,  merely  because  a  hotel  is  being 
tom  down. 


IIV  are  not  of  the  number  who  think  it  is 
humorous  and  very  good  business  for  one 
tobacco  company  to  be  advertising  in  big  space 
that  its  cigarct  is  a  substitute  for  sweets,  pos¬ 
sessing  therapeutic  values,  while  another  tobacco 
company  is  advertising  in  equal  space  that  its 
cigaret  is  the  natural  auxiliary  of  sweets.  Our 
opinion  is  that  such  copy  causes  intelligent  men 
to  regard  all  advertising  as  bunk,  pure  and 
simple. 


L 


ENTER  RADIO  NEWS 

IT  cannot  be  contended  that  a  cor|x>ration  is  not 
within  its  rights  to  go  into  the  general  business 
of  collecting  and  disseminating  news  direct  to  the 
public  by  radio  broadcast.  That  is  what  the  National 
Radio  Press  Association,  Inc.,  proposes  to  do,  accord¬ 
ing  to  its  sponsors,  and  its  object  is  to  make  a  profit 
from  radio  advertising.  When  radio-vision  comes 
along,  which  will  be  presently,  there  is  not  the  slight¬ 
est  doubt  that  it  will  play  a  j)art  in  the  scheme  of 
presenting  a  pictorial  news  service  and  advertising, 
supplementing  radio  broadcast.  The  .American  press 
has  lx;en  warned  of  this  impending  development  for 
five  years,  or  more. 

In  a  sense  radio  will  lie  regarded  as  a  rival ;  those 
newspaper  men  who  have  been  so  willing  to  tie-up 
with  commercial  radio  broadcasting,  lending  their 
columns  and  news  facilities,  may  live  to  rt'gret  it. 
Of  course  radio  can  never  supplant  the  printed  page. 
The  newspaper  will  always  be  valuable  as  a  complete 
record  of  events,  as  entertainment  and  as  the  pur¬ 
veyor  of  valuable  opinion  on  public  matters.  The 
great  and  insuperable  limitation  of  radio  is  its  non- 
selectability — the  people  are  much  too  busy  to  sit  at 
a  radio  to  hear  the  news  read  or  even  to  witness 
scheduled  events  by  means  of  radio-vision. 

It  has  been  our  belief  for  years,  often  here  ex¬ 
pressed,  that  the  proper  function  of  radio  is  enter¬ 
tainment.  We  have  deplored  the  amazing  free  deliv¬ 
ery  of  newspaper  service  to  the  radio,  building  up 
I)ublic  apj)etite  for  news  over  the  air.  However,  that 
preliminary  j(jb  has  Ixen  dime  and  rivalry  now  starts. 

The  application  of  the  National  Radio  Press  .Asso¬ 
ciation  for  all  of  the  short  wave  radio  channels  allo¬ 
cated  for  press  c<jmmunication,  on  the  ground  that 
it  will  better  serve  the  public  than  newspapers  which 
give  of  their  reports  merely  to  promote  their  names 
and  g(K>d-will,  is  of  course  merely  an  audacious 
move  on  the  part  of  a  newcomer  to  break  through 
and  get  something.  But  it  means  a  fight  and  ,we 
hope  that  the  newspapers  will  not  hesitate  to  pick 
up  the  gag*  of  battle.  If  the  Federal  Radio  Com¬ 
mission  is  disposed,  which  we  greatly  doubt,  to  grant 
this  news  franchise,  for  such  it  would  amount  to,  to 
the  radio  interests  it  will  have  to  accept  responsibil¬ 
ity  for  any  injury  which  comes  to  the  established 
newspaper  industry,  which  conceivably  might  be 
heavy  in  time. 

If  the  Federal  Radio  Commission  will  move  to 
regulate  radio  as  an  entertaining  function  and  keep 
news,  in  its  strict  sense,  off  the  air  completely  it 
would  serve  the  country.  There  are  many  reasons 
for  this,  but  we  need  to  name  but  one.  If  a  radio 
news  service  is  to  be  developed  it  cannot,  as  we  well 
know,  do  more  than  superficially  cover  the  legitimate 
news  field.  Shallow-minded  people,  however,  would 
accept  it  and  be  content  with  it.  The  evil  effect 
would  be  obvious.  It  would  be  a  blow  at  .American 
literacy.  It  would  strike  at  the  heart  of  the  system 
of  popular  government.  There  is  no  greater  demand 
upon  the  eilitorship  of  the  day  than  to  sec  that  this 
does  not  happen.  .And  this  is  nr>  time  for  bickering 
over  small  matters  and  division. 


A  BIT  OF  HISTORY 

The  history  of  the  Minnesota  law,  whicii  pro¬ 
vides  for  the  suppresskjii  of  newspapers  which 
"regularly”  publish  alleged  malicious,  scand.ilous 
or  defamatory  matter,  by  writ  of  injunction,  should 
be  kept  in  mind  by  those  who  are  discussing  the  sub¬ 
ject.  The  author,  a  young  and  able  man,  came  to  the 
Legislature  with  a  personal  grievance;  he  had  been 
attacked  by  a  I.>uluth  newspaper.  Immediately  he 
urgeil  a  bill  providing  for  judicial  censorship  which, 
in  its  first  draft,  was  such  a  flagrant  and  outrageous 
abuse  of  power  that  the  metropolitan  newspapers  of 
the  state  protested  indignantly.  The  legislator  then 
called  in  the  representatives  of  the  leading  city  news¬ 
papers  and  after  a  conference  modified  his  bill  in 
such  manner,  as  was  then  believed,  as  would  exempt 
such  newspapers  from  ever  being  touched  by  the  law. 
The  leading  newspapers  of  the  state  thereupon  gave 
his  measure  their  endorsement. 

This  happened  some  five  years  ago.  Only  one 
member  of  the  General  I^egislation  Committee  op¬ 
posed  the  bill.  He  was  not  interested  in  newspapers, 
but  sensed  the  danger  of  the  act.  The  law  has  l)een 
in  operation  for  four  years.  Three  newspapers  have 
Ixen  suppressed. 

Representative  R.  R.  Davis,  of  the  Minnesota 
Legislature,  was  the  single  committeeman  to  oppose 
the  bill  and  he  has  now  introduced  a  measure  to  re¬ 
peal  the  law.  It  is  before  the  General  Legislative 
Committee,  the  Chairman  of  which  is  Hon.  Guy 
Dilley.  Newspaper  men  of  the  country  who  arc  inter¬ 
ested  and  feel  that  Minnesota  should  wipe  this  doubt¬ 
ful,  dangerous  statute  from  her  books,  should  write 
their  opinions  to  Mr.  Dilley.  Mr.  Davis’  measure 
deserves  support.  The  larger  newspapers  of  the  state 
are  now  said  to  be  silent  about  the  repeal  bill  and  it 
is  to  us  remarkable  that  a  number  of  Minnesota 
newspaper  men  are  content  to  allow  the  law  to  per¬ 
sist.  In  the  meantime  the  case,  to  declare  the  law 
unconstitutirmal,  is  being  carried  to  the  United  States 
Supreme  Court  by  Col.  R.  R.  McCormick  and  Chi¬ 
cago  Tribune. 

We  do  not  know  the  merits  of  the  fight  of  the 
author  of  the  law  and  the  Duluth  newspaper.  Per¬ 
haps  the  attack  was  unjustified;  perhaps  it  was  in  the 
public  interest.  But  if  it  was  “malicious,  scandal¬ 
ous  and  defamatory”  the  legislator  had  his  natural 
redress  in  the  courts  of  Minnesota. 

How  often  we  find  that  legislation  intended  to 
limit  or  regulate  the  free  press  right  has  originated 
in  the  personal  grievances  of  the  author  of  the  law’ 


\icholas  Murray  Butler  says  no  law  can  be 
enforced  which  limits  human  thought,  speech 
or  natural  conduct.  But  such  laws  are  enforced. 


OUR  SYMPATHY  IMPUGNED 

A  WRITER  in  The  Mew  Statesman,  an  old  and 
respected  review  of  London,  comments  at 
length  on  the  “amusing”  fact  that  the  Ameri¬ 
can  press  devoted  large  and  conspicuous  space  to  the 
prolonged  illness  of  the  British  king.  He  finds  it 
strange  that  our  newspapers,  representative  of  the 
world's  largest  republican  community,  should  have 
l>een  “fascinated”  by  an  event  concerning  royalty  and 
remarks  the  “phenomenon"  of  double  head-lines  over 
four  columns.  The  .American  newspaper  outdid  the 
English  newspaper  in  display,  he  would  have  you 
know,  only  to  lx  explained  on  the  ground  that  "the 
.American  public  always  has  been  under  the  spell  of 
the  British  throne” 

This  article,  with  its  impudent  insinuations,  makes 
painful  reading.  It  is  fairly  typical  of  the  mischief¬ 
making  so-called  English  intellectual  who  forever 
is  making  invidious  comparisons  belween  peoples, 
finding  peculiar  joy  in  attributing  coarseness,  vul¬ 
garity  and  ignorance  to  the  American  press.  He 
will  have  none  of  our  taste.  As  a  matter  of  fact 
the  American  press  reflected  the  common  human 
sympathy  felt  by  the  .American  people  for  the  suffer¬ 
ing  king,  his  anxious  family  and  subjects.  It  was  » 
genuine  proof  of  friendship.  The  American  people 
have  liked  King  George  V  as  a  man  and  as  a  sov¬ 
ereign.  Our  newspapers  ably  mirrored  public  senti¬ 
ment  and  certainly  not  mawkish  fascination  for  a 
throne.  The  New  Statesman  goes  down  several  p<'g* 
in  our  esteem.  It  might  at  least  select  writers  with 
decent  impulses. 
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»  M.  SNOOK,  publisher  of  the 
A*  lurora  (111.)  Ucacon-Xews,  is 
■peful'iig  a  month’s  vacation  in  Honolulu. 

Frank  K.  Moses,  publisher  of  the 
hlarsliall  (Mich.)  Chronicle,  sailed  from 
'sc*i  York  last  week  on  a  trip  to  Cuba 
»ith  a  party  of  friends. 

Janies  A.  Borland,  editor  of  the 
franllin  (Pa.)  N exes- Herald,  has  been 
^pending  a  short  vacation  with  relatives 
a  Erie,  Pa. 

Harold  C.  f’lace,  editor  of  the  Toledo 
StU'S-Bee,  addressed  the  Comnujnity 
Chest  regional  conference  in  Toledo, 
karcli  1. 

Thi-odore  T.  Ellis,  former  publisher 
of  the  Worcester  (Mass.)  Telegram  and 
■Jtselte,  has  purchased  a  large  block  of 
the  new  shares  of  the  C.  T.  Sherer  Com- 
piny.  Worcester  department  store,  and 
sill  tie  elected  a  director  March  21. 

Urey  Woodson,  until  recently  editor 
md  iwblisher  of  the  Owensboro  (Ky.) 
Messenger,  was  a  recent  visitor  in 
Tampa,  spending  a  few  days  before  prtv 
cteding  to  Havana,  Panama  and  Cali- 
iomia. 

Walter  H.  Beall,  publisher  of  the  West 
Union  (la.)  Argo-Gazette,  has  been 
named  president  of  the  Northeastern 
Iwa  National  Park  Association,  which 
a  seeking  to  obtain  a  national  park  on 
•Jie  upper  Mississippi  valley  in  north- 
tastern  Iowa. 

A.  O.  H.  Grier,  editor  of  the  Wilming¬ 
ton  (Del.)  livery  Evening,  recently  ad- 


Carlisle  N.  Greig,  sales  promotion 
manager  of  the  Cleveland  Plain  Dealer, 
is  recuperating  from  a  severe  attack  of 
the  rtu  at  Hot  Springs,  .\rk. 

Miss  Sara  (jordun  is  a  new  statistician 
in  the  circulation  department  of  the  Chi¬ 
cago  Evening  Post. 

IN  THE  EDITORIAL  ROOMS 

E’'UWARD  PRICE  BELL,  staff  writer, 
^  Chicago  Daily  A't’icj,  has  written  a 
series  of  articles  on  Central  and  South 
America  embodying  his  observations  on 
his  recent  trip  with  President-elect 
Hoover. 

John  Kellas,  oldest  Buffalo  reporter  in 
age  and  service,  is  critically  ill  in  a  hos¬ 
pital  in  that  city  following  a  fall  on  an 
icy  pavement.  He  has  lieen  a  memlicr 
of  the  Courier  staff  for  more  than  .^0 
years. 

J.  Duncan-Clarke,  editor  of  the  Chicago 
Evening  Post,  will  be  speaker  at  the 
opening  meeting  of  the  Annual  Life 
VVork  Conference,  March  10,  in  the 
Auditorium  at  the  University  of  Illinois. 
His  subject  will  be  “Choosing  One’s  Life 
Work.” 

City  Editor  John  .\.  O’Hearn  of  the 
I.azvrcnce  (Mass.)  Tribune  gave  an  ad¬ 
dress  on  “Newspajters”  before  the  pujiils 
of  the  Hood  Grammar  School  recently. 

Marc  A,  Rose,  assistant  managing  edi¬ 
tor  of  the  Chicago  Herald  and  Examiner, 
nas  been  appointed  a  lecturer  in  the  Medill 
school  of  journalism.  He  will  have 
charge  of  the  classes  in  advanced  report¬ 
ing  in  the  evening  sessions. 


FOLKS  WORTH  KNOWING 

L'H)V1)  \\  ILl.l.AMSOX,  member  of 
'  the  promotion  staff  of  the  Hearst 
New>paiH.Ts  in  charge  of  the  Flag  Con¬ 
test  started  Feb. 

1,  had  his  first 
taste  of  newspa- 
IK'r  work  in  l‘M6 
on  the  Jackson¬ 
ville  (111.1  Daily 
Journal.  He  was 
going  to  Lom¬ 
bard  College  at 
the  time,  and 
after  he  was 
graduated  con¬ 
tinued  his  early 
training  as  re¬ 
porter  on  the 
Springfield  (Ill.) 

State  Register.  Floyd  Williamsok 

From  Springfield,  Mr.  Williamson 
went  to  Chicago,  where  he  joined  the 
staff  of  the  ssociated  Press,  serving 
in  that  city  and  later  in  the  Co¬ 
lumbus,  O.,  bureau.  During  the  war. 
•Mr.  Williamson  was  in  the  navy,  and 
afterwards  returned  to  the  Associated 
Press  first  in  Chicago  and  subse¬ 
quently  in  New  York.  He  was  made 
night  city  editor  of  A.  P.  in  New  York. 
In  1924  he  was  head  of  the  A.  P.  Pitts¬ 
burgh  bureau  and  in  the  same  year  was 
transferred  as  manager  of  the  Boston 
office. 


dressed  the  Lincoln  Club  of  Wilmington 
Ml  the  Associated  Press. 

Frank  Jenkins,  editor  of  the  Eugene 
(Ore.)  Morning  Register,  delivered  an 
address  on  “Making  Advertising  Pay” 

It  the  Salem  Elks  Cluh  Feb.  13. 

Robert  Forrest,  editor  of  the  Lake 
Wilson  (Minn.)  Pilot,  has  been  ap¬ 
pointed  assistant  game  and  fish  commis¬ 
sioner  for  Minnesota.  Flis  son  will  take 
charge  of  the  paper. 

J.  C.  Morrison,  publisher  of  the  .Mor¬ 
ris  (Minn.)  Tribune,  addressed  the 
American  Business  Ckib  of  Minneapolis 
Feb.  15  on  “The  Minnesota  Plan  for 
Farm  Relief  Legislation.” 

Lou  Benshoof,  editor  of  the  Detroit 
Lakes  (Minn.)  Record,  and  J.  V.  Weber, 
editor  of  the  Murray  County  Herald, 
Slayton,  Minn.,  gave  radio  talks  Feb.  16 
on  the  Minnesota  plan  for  farm  relief 
legislation,  sponsored  by  publishers  of 
northwest  rural  weeklies. 

IN  THE  BUSINESS  OFFICE 

M.  DFININGER,  comptroller  and 

auelitor  of  the  Chicago  Tribune, 
has  Item  elected  a  director  of  the  Lake 
Shore  Trust  and  Savings  bank. 

George  M.  Burbach,  advertising  man¬ 
ager  of  the  St.  Louis  Post-Dispatch,  re¬ 
cently  had  charge  of  a  banquet  at  which 
AX)  Boy  Scouts  and  their  parents  were 
in  attendance. 

V.  Bruce  Knapp,  formerly  with  the 
Franklin  Press  and  Offset  Company  of 
Detroit,  as  a  direct  mail  representative, 
has  joined  the  Clhicago  advertising  staff 
of  the  Christian  Science  Monitor. 

John  R.  Osborne  has  been  appointed 
assistant  business  manager  in  addition  to 
his  duties  as  local  advertising  director 
of  the  Coming  (N.  Y.)  Ex’cning  I.eader. 

F.  Tomei.  j.  McTernan,  R.  D.  Patter¬ 
son,  W.  K.  Bowden,  B.  F.  Horn,  S. 
I’ietrowicz  and  J.  Hershman  have  been 
transfered  from  the  classified  staff  to  the 
local  display  staff  of  the  Chicago 
Tribune. 

James  M.  Kirkman,  assistant  general 
manager  of  the  Salt  Lake  City  Deseret 
Setvs,  and  H.  A.  Blunt,  pressroom  fore¬ 
man  of  the  News,  have  returned  from 
the  northwest,  where  they  visited  paper 
mills  and  made  an  inspection  of  presses. 

Jack  Sullivan,  artist  of  the  display  ad¬ 
vertising  department  of  the  Boston  Sun¬ 
day  Advertiser,  is  confined  to  his  home 
by  illness. 

Robert  Meyer  has  joined  the  art  staff 
of  the  Chicago  Tribune  and  Beatrice 
Shiilman  the  advertising  service  branch 
of  the  copy  and  art  department. 

Edgar  L.  Haynes  of  Wilmington,  Del., 
former  business  manager  of  the  Wil¬ 
mington  Morning  News,  and  Mrs. 
Haynes  are  wintering  in  Florida. 


Walker  S.  Buell,  chief  of  the  W  ash¬ 
ington  bureau  of  the  Clei’cland  Plain 
Dealer,  spent  part  of  last  week  at  the 
home  office. 

“.Skipper”  Pierce  has  resigned  as 
marine  editor  of  the  I^hiladclphia  Record 
after  a  continuous  service  of  more  than 
40  years. 

Tom  Whitehead,  former  managing 
editor  of  the  Austin  (Tex.)  American, 
It'aco  News-Tribune  and  Wichita  Falls 
Record-News,  has  just  been  named  edi¬ 
tor  of  the  Midland  (Tex.)  Reporter. 

Carl  Sandburg  of  the  Chicago  Daily 
.Xi-xos,  poet  and  biographer,  will  be  gue^t 
speaker  March  19  at  the  ninth  annual 
Matrix  Table  banquet  of  Theta  Sigma 
Phi,  professional  journalistic  sorority,  at 
the  University  of  Illinois  banquet.  Mr. 
Sandburg  will  appear  in  a  lecture-recital. 

William  Hartough,  of  the  Toledo 
Nexvs-Bec  staff,  and  Mrs.  Hartough,  are 
parents  of  a  son,  liorn  recently.  The 
child  is  a  grandson  of  N.  D.  Cochran 
of  the  Scripps-Howard  editorial  board. 

Robert  I.  Casey,  staff  writer  of  the 
Chicago  Daily  Nexvs,  has  dedicated  his 
new  liook.  “Four  Faces  of  Siva."  to  the 
late  George  Putnam  Stone,  memlier  of 
the  rewrite  staff  of  the  Daily  News  for 
several  years  until  his  death. 

Max  Hahn  of  the  staff  of  the  Toledo 
(O.)  Blade,  who  was  operated  on  in 


He  resigned  from  the  A.  P.  in  Boston 
to  become  connected  with  the  New  Eng¬ 
land  Council.  There  he  met  Col.  Frank 
Knox,  general  manager  of  the  Hearst 
Newspapers,  who  was  chairman  of  the 
council’s  committee  on  publicity.  When 
Col.  Knox  left  Boston  to  make  his  head¬ 
quarters  in  New  York  he  brought  Mr. 
Williamson  with  him  to  the  executive 
offices. 


t'ohimbus  early  this  year,  when  he  had 
gone  to  the  capital  to  cover  the  state  leg¬ 
islature,  has  been  removed  to  his  home 
from  a  hospital  in  Toledo,  where  he  was 
taken  for  a  second  operation.  Physicians 
say  a  third  operation  probably  will  be 
necessary. 

Betrand  K.  Hart,  literary  editor  of 
the  Providence  (R.  I.)  Journal,  spoke 
liefore  the  Coventry  Women’s  club  at 
Crompton,  R.  I.,  Feb.  2(). 

Jay  Allen,  former  staff  reporter  for 
the  Portland  Oregonian  and  now  with 
the  Chicago  Tribune  at  Paris,  has  re¬ 
cently  been  spending  a  thr%c  weeks’  leave 
of  absence  on  the  Pacific  coast.  Mr. 
and  Mrs.  Allen,  together  with  their 
young  son.  are  now  on  their  way  to 
Paris,  via  San  Francisco  and  New  York. 

Walter  Morse,  recently  graduated 
(Continued  on  page  40) 


Doctor  Rockwell 

{Quack  Quack  Quack) 

WILL  BE  RELEASED  FOR  PUBLICATION 
BEGINNING  APRIL  SIXTH  OR  SEVENTH 

I  Advance  sale  is  great!  The  country  was  ready  for  Rockwell 
when  we  announced  him.  His  work  in  vaudeville  and  musical 
j  comedy  for  fifteen  years  has  made  Americans  thirsty  for  more 

I  Rockwell. 

I 

I  It  your  tmrritory  it  optn,  you’rm  in  luck  I 

I  WIRE  TODAY 

I 

for  a  priet  on  tko  bott  wttkly  humorout  ftaturo  that  hat  boon 
launehod  in  many  a  day. 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
Pmident 


TIMES  BUILDING. 
NEW  YORK.  N.  Y. 


ClAlLEa  V.  IfcASAM 

Vice  Pr«.i<leiit 


A  New  Sweep  of  Interest 
for  Every  Month 
in  the  Year 


12  -  Star 
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MARY  ROBERTS 
RINEHART 


JOHN  ESTEVEN 


J.  S.  FLETCHER 


CLARENCE 

BLDINGTON 

KELLAND 


E.  PHIIXIPS 
OPPENHEIM 


RAFAEL  SABATINI 


EDGAR 

WALLACE 


P.  G.  WODEHOUSE 


Four  other*  to  be  announc*d--Eacli 
•crial  in  30  in*talmcnt*--Fir*t  S  ia- 
■  talment*  illu*trated--Daily  •ynopaia 
and  ample  promotion  copy--Fir*t  in¬ 
stalment  4000  words--AII  others  about 
2000--First  release  EDGAR 
WALLACE.  April  S. 


The  Serial  Wheel  is  already 
taken  for  the  newspapers  which 
are  members  of  The  NORTH 
AMERICAN  NEWSPAPER  ALLI¬ 
ANCE.  If  your  territory  it  open  — 

Tolograph,  Our  Exponto, 

For  Tormt 

Metropolitan  Newspaper 
Service 

Maximilian  Elter,  Jr.  Earl  j.  Hadley 
General  Manager  Aeeociate 

150  Nassau  St.,  New  York  City 
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Editor  &  Publiiher  The  Fourth  Estate  for  March  2 ,  1929 
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EDITOR&PUBLISHER 

FOURTH  ESTATE 

INCLUDING 

Journalist  Newspaperdom  Adver¬ 
tising 

Tltl—  lt«»i»ure<l  tn  tlie  L'nitgd  8L.t««  rat€at  Ofl>e» 

THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER. 
TISING  FIELDS 

Estabtishfd  in  1884  by  Allan  Forman 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Office  of  Publication  and 
General  Office*: 

Suite  1700  Timet  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephone* : 

Bryant  3052,  3053,  3054,  3055  and  3056 

Jamet  W.  Brown,  President  and  Pub¬ 
lisher;  Merlen  E- Pew,  Treasurer;  Charles 
B.  Groomet,  Secretary  and  business  man¬ 
ager;  Jamet  W.  Brown,  Jr,  promotion 
manager;  George  Strate,  circulation  man¬ 
ager;  S.  L.  Dare,  classified  manager. 

Marlen  E  Pew,  Editor;  Arthur  T.  Robh, 
Managing  Editor;  Philip  Schuyler,  Fea¬ 
ture  Editor;  Warren  L.  Bastett,  News 
Editor;  John  F.  Roche,  Associate  Editor. 

London  Ofiice:  4  Duke  Street,  Adelphi, 
W.  C.  2.  Miss  Muriel  G.  Atkint.  Man¬ 
ager.  lx>ndon  Editor:  Allan  Delafont, 
c  o  Newspaper  World,  14  Cross  Street, 
Finsbury,  E  C.  2. 

Parit  Office:  76  Rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager. 

Washington  (Correspondent:  George  H. 
Manning.  National  Press  Club  Building. 
(Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  Western  Advertising 
Representative. 

San  Francisco  Office:  712  Market  Street, 
R.  J.  Bidwell,  Manager. 

International  Year  Book  is-sued  la-t  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numlters  last  two 
Saturdays  in  April. 

Advertising  (Convention  numl>er  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  (7uide  containing  information  on 
1.4tM)  newspaper  markets  issued  third 
.'Saturday  in  November. 

Size  of  type  page  9  x  12  inches — or  168 
agate  lines  <13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
held. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
(Classified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
times. 

Situations  Wanted:  .50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

(Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 
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Dee.  31.  1924 
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6,488 

PERSONAL 

(Continued  from  page  39) 

friiin  DePauw  university,  Grcencastlc, 
Ind..  has  joined  the  staff  of  the  Indian¬ 
apolis  .Star. 

■Mice  Hollister  Harr,  fashion  news 
writer  and  librarian  at  the  Toledo  (O.) 
Titnes.  is  suffering  from  a  broken  arm, 
sustained  when  she  fell  on  the  ice  while 
boarding  a  street  car. 

Jean  Stimmel,  art  director  of  the  Pos¬ 
ton  Herald-1  raveler,  sjKike  this  week  at 
the  Boston  Club  of  Printing  House 
Craftsmen  on  “What  is  Rotogravure?” 

Thomas  Kenney,  formerly  a  copy  boy 
for  the  Toledo  (O. )  Hlade,  has  been 
priMiioted  to  the  local  staff. 

Kd  H.  (iooding  of  the  copy  desk. 
Toledo  (().)  Hlade  has  returned  from 
Rochester,  N.  V.,  where  he  went  for  a 
short  visit. 

(ieorge  .Mexander  Whiteside  has 
joini-d  the  staff  of  the  .Vcie  York  Herald 
Tribune. 

Kugene  A.  Plumb,  formerly  on  the 
night  copy  desk,  Toledo  (().)  Hlade,  has 
joinefl  the  copy  desk  of  the  Toledo 
Times. 

.\.  (i.  Jones,  recently  editor  of  the 
Canadian  (Tex.)  Herald,  has  joined  the 
copy  desk  of  the  l  ori  Worth  Record- 
Telegram. 

Howard  (lillespie  recently  joined  the 
Lincoln  (N’eb. )  .Stale  Journal  as  night 
jxilice  rejMirter,  taking  the  place  of  Wal¬ 
ter  Rundle,  transferrerl  to  the  day  run. 

Charles  ('.  Hemmeiiway.  of  the  Hart¬ 
ford  (Conn.)  Times,  received  the  honor¬ 
ary  degree  of  Doctor  of  Literary  l.aw 
at  the  I'o'unders’  Week  exercises  at  Rol¬ 
lins  College,  Winter  Park,  l-'la.,  recently. 

Kugene  Robb,  prdice  reporter  for  the 
Lincoln  (N'eb. )  Daily  Star  for  the  jrast 
several  years,  has  resigned  to  join  the 
/tally  .Xehraskan,  University  of  Ne¬ 
braska  publication.  He  has  lieen  suc¬ 
ceeded  by  .Miinro  Kezer,  editor  of  the 
Nef)raskan  for  the  first  senwster. 

Kdward  H.  Carlson  has  resigned  as 
waterfront  reporter  on  the  Torlland 
(Me. »  Evening  Sews  to  join  the  city 
staff  of  the  I’arvtuckel  ( R.  1.)  Times. 

Pat  Walsh  has  Ihm-ii  shifterl  from  the 
(xilice  run  of  the  Tulsa  World  to  copy- 
desk. 

Merle  Blakely  of  the  Tulsa  H'orld 
staff  was  a  (assenger  on  the  inaugural 
airplane  paassenger  service  Iretween  St. 
l.ouis  and  Tulsa  while  Leo  Krhard  of 
the  Ttilsa  World  and  Leslie  Brooks  of 
the  Tulsa  Tribune  covered  the  o|)ening 
of  passenger  air  service  between  Tulsa 
and  Wichita  Falls.  Tex. 

Mrs.  Mazie  Howell  1-aycock,  for  sev¬ 
eral  years  feature  artist  on  the  Chicago 
Daily  Sews,  has  joined  the  staff  of 
Graphic  Studios,  Inc.,  at  St.  l.ouis. 

Hal  Totten  of  the  Chicago  Daily  Setes 
is  vacationing  at  .Avalon,  Cal.  Totten 
is  a  sports  announcer  over  WM.AQ,  the 
Daily  News  station. 

Frank  J.  (ilasner,  for  a  time  with  the 
Spencer  (la.)  Reporter,  has  joined  the 
Sibley  (la.)  Gazette  as  a  reporter. 

H.  J.  R.  Tewksbury,  of  the  Portland 
(Me.)  Sunday  Telegram  staff,  has  been 
electeti  a  delegate  from  the  Westbrook. 
Me.,  Kiwanis  Club  to  attend  the  annual 
convention  of  Kiwanis  International  at 
Milwaukee. 

The  engagement  of  H.  Clay  Tate,  city 
hall  rep<trter  for  the  .Springfield  (Ill.) 
State  Register,  to  Miss  Josephine  Trow¬ 
bridge  has  been  announced.  Miss  Trow¬ 
bridge  was  last  summer  named  “Miss 
Springfield"  in  an  aviatitm  and  air  mail 
b<x>ster  contest. 

M  iss  Mary  Margrite  Stalker,  club 
news  editor,  Toledo  (O.)  Hlade,  has  re¬ 
turned  to  her  desk  following  an  illness. 

L.  A.  Preston  of  the  H'esI  Union  (la.) 
.drgo-Gazelte  has  joined  the  New  Hamp¬ 


ton  (la.)  Gasette  as  managing  editor. 
Ward  Boswell  of  Marshalltown  has  suc¬ 
ceeded  Preston  at  West  Union. 

Miss  Ella  Wyatt,  society  editor,  Tulsa 
(Olka.)  Tribune,  has  returned  from  a 
two  weeks’  visit  to  Hollywood  where  she 
chaperoned  the  Tulsa  winner  of  a  mo- 
tifin  picture  contest  essay. 

Bob  Fitzimmons  has  been  transferred 
fr(»m  the  copy  desk  of  the  .Minneapolis 
Evening  Tribune  to  the  pf)lice  run,  Percy 
Turner  from  the  police  run  to  the  court¬ 
house.  and  Jack  Remington,  who  has 
lx.-en  covering  the  courthtmsc  for  several 
years,  to  the  copy  desk. 

Joseph  H  Ziicker,  veteran  police  rc- 
p<jrter  for  the  Cleveland  Platn  Dealer 
for  20  years  and  now  active  in  its  legal 
department,  is  spending  his  vacation  on 
a  motor  tour  of  the  south. 

Michael  Straus,  assistant  city  editor 
of  the  Chicago  Evening  Post,  and  Mrs. 
S. rails  have  returned  from  a  six  weeks’ 
vacation  in  Central  .■\merica. 

Paul  B.  Talmadge  has  joined  the  copy- 
desk  of  the  Chicago  Evening  Post. 

Nat  Terrence  of  the  editorial  staff  of 
the  Chicago  Evening  f’ost  is  writing  a 
Chicago  news  column  lor  the  Peoria 
Star. 

Knight  Dougla.s,  former  Muskogee 
and  Tulsa  newspaper  man,  is  now  hand¬ 
ling  publicity  for  the  Roln-rt  .Allison 
sporting  interests  at  Matamoros,  Mexico. 

Je-ns  Kriksen,  art  director  of  the  Chi¬ 
cago  Daily  .\'etvs,  recently  s|K-n(  a  short 
vacation  in  the  south. 

Siler  l-Teeman.  news  eilitor  of  the 
Toledo  .\'etvs-Hee,  has  joined  the  copy 
desk  of  the  Detroit  Setvs. 

C.  E.  McBride,  sjiorts  editor  of  the 
Kansas  City  .Star,  represented  his  j)a|K-r 
at  the  .Sharkey-Stribling  fight,  fcid.  W. 
C  ochrane,  s|H)rts  editor  of  the  Kansas 
City  Journal  Post,  covered  for  his  paper. 

David  Lawler  has  joined  the  sports 
staff  of  the  t  hicago  Evening  Post. 

Ruth  Heater  Cosgrove,  religious  news 
editor  of  the  Toledo  (().)  Hlade,  is  ill 
at  her  home. 

Gail  Martin,  formerly  of  the  Salt  Lake 
Tribune,  is  now  editor  of  li'estcni  .Min¬ 
eral  Surve'y,  published  in  Salt  Lake. 

.A1  \\  ardeii,  sports  editor  of  the  O.qJcu 
(Utah;  Standard-Ejaininer,  has  been 
approved  as  a  football  official  for  the 
Rocky  .Mountain  Conference  by  C.  Henry 
Smith,  adjuster,  effective  for  the  1929 
season. 

ASSOCIATIONS 

/  k  N  E  hundred  per  cent  attendance 
marked  the  regular  meeting  of  the 
A’e.ntvra  Cou.nty  Newspaper  Publish¬ 
es  .Assoc  IATIO.N-,  a  unit  of  the  Cali¬ 
fornia  Newspaper  Publishers  AsscKiation, 
at  Oxnard,  Cal.,  Feb.  11.  Member  news¬ 
papers  re-iresented  were  Eillmore  Ameri¬ 
can,  J  illmore  Herald,  Moorpark  Enter¬ 
prise,  Oxnard  Courier,  Camarillo  News, 
The  Ujai,  Piru  News,  Santa  Paula 
Chronicle,  Santa  Paula  Retnew,  Ventura 
County  Star.  President  Justus  F. 
Craemer  and  Executive  Secretary  John 
B.  Long,  C.  N.  P.  A.,  addressed  the 
meeting. 

New  York  League  of  Advertising 
Women  will  have  a  theatre  party  Tues¬ 
day  evening,  March  12,  attending  “Kibit¬ 
zer”  at  the  Roy-ale  Theatre. 

C.  P.  Sherwood  of  the  DeSmet  News, 
was  elected  president  of  the  South  Da¬ 
kota  pRE.ss  .Association  at  the  closing 
session  of  its  recent  two-day  meeting  in 
Sioux  Falls,  S.  D.  John  H.  Craig  of 
the  Tripp  Ledger  w-as  re-elected  secre¬ 
tary. 

John  E.  Allen,  editor  of  The  Linotype 
News,  talked  to  members  of  the  .Adver¬ 
tising  Club  of  Wilmington,  Del.,  Feb. 
22.  on  “.Advertising  in  the  Modern  Man¬ 
ner." 

Portland  (Ore.)  Press  Club  has 
undertaken  to  create  a  prize  fund  of 
$.500  to  be  paid  for  the  best  story  of 
1929-  dealing  with  Oregon  and  Portland 
and  published  in  a  m^ium  east  of  the 
Mississippi^  river. 

Members  of  the  Advfjitising  Club  of 
Boston  to  the  number  of  60,  held  their 


annual  winter  outing  over  Washingtoo’i 
Birthday  at  Lucerne-in-Maine.  They 
made  the  trip  from  Boston  in  a  siiecial 
car.  The  program  opened  with  a  dinner 
Thursday-  evening,  at  which  Alton  H. 
Blackington,  Boston  Herald  staff  plmtog. 
rapher,  was  the  speaker. 

P.  L.  Thomson,  president  of  the  .Audit 
Bureau  of  Circulations  and  director  of 
public  relations.  Western  Electric  Com¬ 
pany,  spoke  before  the  recent  aiinual 
meeting  of  the  New  Jersey  Press  .As¬ 
sociation  held  at  the  Stacy-Trent  Hotel, 
Trenton,  N.  J.  His  address  pertained  to 
circulation  standards  particularly  as  ap¬ 
plied  to  the  small  weekly-  newspaper. 

SPECIAL  EDITIONS 

ROVTDENCE  (R.  I.)  Netvs,  20- 

page  automobile  section  Feb.  23. 

.\ewport  (Ind.)  Hoosier  State  issued 
an  edition  celebrating  its  74tli  anni¬ 
versary  printed  on  cornstalk  pa|H-r  last 
week. 

New  Bedford  ( Mass.)  Times,  >pecial 
W  ashington's  Birthday  edition,  Feb.  22. 

Sauk  Rapids  (.Minn.)  Sentinel  28-page 
diamond  jubilee  edition,  Feb.  14. 

Lowell  (Mass.)  Courier-Citizen,  .Auto 
Show  secton,  14  pages,  Feb.  14. 

Peoria  (III.)  Evening  Star,  28-pagc 
.supplement  fur  merchants’  Dollar  Day, 
Feb.  19. 

Joliet  (Ill.)  Evening  Herald-Sews, 
2-page  motor  section  Feb.  17,  automobile 
show  edition. 

I  airhaven  (Mass.)  Star,  16-page  .5()th 
anniversary-  number  and  an  accompany¬ 
ing  supplement  in  the  form  of  a  fac¬ 
simile  of  the  first  number,  Feb.  18. 
Henry-  D.  Waldron,  publisher,  is  the  son 
of  the  founder,  the  late  Cliarles  D. 
Waldron. 

PRESS  ASSOCIATION  NOTES 

A  RESOLUTION  expressing  appre- 
ciatiunof  the  services  of  Jack  Hiertz. 
correspondent  for  the  United  Press  at 
Lincoln,  Neb.,  who  left  last  week  for 
the  Pacific  Coast  for  his  health,  was 
adopted  by  the  Nebraska  House  of  Rep¬ 
resentatives.  Mr.  Hiertz  will  be  suc- 
ceederl  by  Edward  Workman  of  the 
Kansas  City-  bureau. 

Milo  M.  Thompson,  for  the  last  six 
months  Des  Moines,  la.,  corresjxmdent 
for  the  .-Associated  Press,  will  Ik-  sne- 
ceetled  in  March  by  John  T.  Millar, 
formerly  correspondent  at  Trenton,  N.  I. 
Thompson  goes  to  Kansas  City  as  news 
editor  of  the  southwestern  division  and 
Rolicrt  P.  Howard,  with  the  Des  Moines 
bureau  for  nearly  two  vears.  goes  tn 
isioux  Falls  to  become  corre'Dondent 
there. 

J.  H.  Wright,  of  the  Charlotte,  N.  C. 
bureau  of  the  .Associated  Press,  has 
joined  the  New  York  staff. 


The  World  reports  that  whiskey-  sold 
in  New  York  drug  stores  is  pretty  gixxl 
If  as  much  could  be  said  for  the  sand¬ 
wiches  and  coffee  everything  w-ould  be 
lovely. — H.  I.  Phillips,  New  York  Sun. 

We  are  inclined  to  abandon  the  theory 
that  man  sprang  from  a  lower  animal  or 
reptile  and  accept  the  one  that  suggests 
that  he  was  advanced  over  the  heads  of 
his  fellows  through  the  power  of  per¬ 
sonal  pull. — Toledo  Blade. 

The  postmaster  at  the  Welsh  vil¬ 
lage  of  Llanfairpwllgwyngyllgogcry- 
chwyrndroidw-Illlandysiliogogoch  has  re¬ 
signed.  You  can’t  blame  him  for  that. 
— A'ctu  York  Evening  Telegram. 

One  of  the  astonishing  revelations  in 
this  era  of  ballyhoo  is  that  the  use  of 
snuff  is  increasing  without  testimonials. 
— J.  R.  Wolfe  in  Milwaukee  Journal. 

Now  that  Reno  has  extended  the  thr« 
months  residence  qualification  for  di¬ 
vorces,  some  of  the  Hollywood  people 
w-on’t  be  able  to  get  married  more  tlian 
three  times  a  year, — New  York  Herald 
T  ribune. 

With  all  his  fishing,  you  have  to  li.Tnd 
it  to  Hoover  for  digging  those  photos 
with  ten-gallon  hats. — Dayton  (O.)- 
Netvs. 
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Thlo  dot*  oo—  J«  C>  Me  Lean 

of  Tho  ■•«•  ^bilohlnf  Coapuuy,  oho  boli^  duly  owornp 

dopoooa  and  Myo  oo  follotrop  to-«rlt: 

ftirln^  tho  PAftTL^I  PLAV  ooapolcn  rooontly  oorMluotod 
by  Tho  Chorloo  ^rtlovo  Colony,  for  Tho  Rows  ^bllihln^ 
^Cooponyp  publiohoro  of  tho  >««•,  tho  total  and  osaot 
oaah  roeolpto  of  tho  oald  oaapal^n  worot 
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thla  day  of  January,  I9fi#,  a  \J 

Notary  Public  In  and  for  thi*  County  -it 
Maeklonburc,  Stato  of  North  Carolim. 
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member:  BETTER  BUSINESS  BUREAU 

6^."  riOOR, OCCIDENTAL  BUILDING  INDIANAPOLIS, INDIANA 
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BRITON  HADDEN,  EDITOR 
OF  TIME,  DIES 

Ce-F*nnder  of  Woekljr  New*  Maga- 
sine  Succumbs  in  Hospital  to 
Influenza — Started  Editorial 
Career  in  Collefo 


Briton  Hadden,  editor  of  Time,  the 
news  magazine,  since  its  beginning  in 
1923,  and  one  of  its  founders,  died.  Feb. 
27,  in  Brookl>'n  Hospital  from  an  infec¬ 
tion  of  the  blood  stream,  following  an  at¬ 
tack  of  influenza.  He  was  31  years  old. 
Blood  transfusions,  resorted  to  10  days 
before  his  death,  failed  to  arrest  the 
weakening  of  his  heart. 

Mr.  Hadden  was  born  in  Brooklyn  in 
1808,  and  was  graduated  from  Hotchkiss 
School  in  1916  and  Yale  University  in 
1920.  He  was  editor  of  undergraduate 
papers  at  both  school  and  college,  and 
while  chairman  of  the  Vale  News,  he  and 
some  of  his  associates  conceived  the  idea 
of  publishing  Time.  Exactly  six  years 
ago  from  the  day  of  his  death  he  sent  the 
first  issue  of  the  magazine  to  press. 

During  the  World  War  he  was  active 
in  the  Reserve  Officers  Training  Corps 
at  Yale,  and  later  was  commissioned  a 
second  lieutenant  of  artillery  at  Camp 
Zachary  Taylor.  After  the  war  he 
worked  for  the  New  York  World  and 
the  Baltimore  Neu>s.  In  1923  he  and 
Henry  R.  Luce  started  publication  of 
Time. 

Mr.  Hadden  was  a  member  of  Delta 
Kappa  Epsilfjn  and  Skull  and  Bones  at 
Yale.  He  was  a  member  of  an  old 
Brooklyn  family  and  is  survived  by  both 
his  grandmothers,  Mrs.  Elizabeth  Stev¬ 
ens  Hadden  and  Mrs.  Peter  Busch;  his 
grandfather  Crowell  Hadden,  chairman 
of  the  hoard  of  the  Brooklvn  Savings 
Bank;  his  mother,  Mrs.  William  P. 
Pool;  a  brother,  Crowell  Hadden,  3rd; 
and  a  sister,  Mrs.  John  J.  Farrell,  of 
Darien,  Conn. 

ALBERT  MILLER 


Former  Washington  Correspondent 
and  Editorial  Writer  Dies 

Albert  Miller,  66.  former  Washington 
correspondent  for  the  Kansas  City  Star 
and  for  the  past  28  years  editorial  writer 
for  the  I.os  Angeles  Express,  died  at  his 
home  in  Pa.sadena,  Feb.  22. 

Miller  was  one  of  the  founders  of  the 
Gridiron^  Club  and  every  year  since  com¬ 
ing  to  ('.alifoniia  he  returned  to  Wash¬ 
ington  for  the  annual  dinner.  He  was 
a  trustefl  friend  of  Theodore  Roosevelt 
and  William  McKinley. 

One  of  his  _  greatest  achievements  was 
the  organization  of  a  relief  expedition 
to^  Cuba  during  the  Spanish-American 
War.  The  ( ubans  were  starving  and 
whCT  Miller  learned  of  their  plight  he 
enlisted  the  aid  of  railroad  executives, 
collected  foodstuffs  and  personally  took 
command  of  tu’o  trains  to  Havana. 

Owing  to  the  health  of  Mrs.  Miller 
the  family  moved  to  California  in  1901 
and  Mr.  Miller  joined  the  staff  of  the 
Express  then  edited  by  his  friend,  the 
late  Harley  W.  Brundige. 

He  is  survived  by  Mrs.  Miller  and 
one  daughter. 


FOOD  EXPERT  DIES 

Mrs.  Eleanor  A.  Crockett,  director  of 
the  food  bureau  of  the  AV«'  York  E'i’en- 
img  Telegram,  died  at  her  home  in  New 
York,  Feb.  25.  The  funeral  took  place 
at  Lynchburg,  Va..  Feb.  27.  Mrs. 
Crockett  was  lx>rn  in  Nashville.  Tenn. 
in  1877.  She  was  a  graduate  of  Barnard 
Collie  and  the  School  of  Household 
Sciences  and  Arts  at  Pratt  Institute, 
Brooklyn. 

MRS.  CHRISTINE  HAND 

Mrs.  Christine  Wolfhegel  Hand, 
widow  of  James  L.  Hand,  Pater.son, 
N.  J.,  news|»aper  man,  and  mother  of 
Charles  S.  Hand,  secretary  to  Mayor 
Walker  of  New  York  and  formerly  con¬ 
nected  with  the  Neiv  York  American, 
died  this  week  in  Paterson. 


BERNARD  LIEBENSTEIN 

Bernard  Liebenstein,  55,  at  one  time 
classified  manager  of  the  Nnv  York 
American  and  later  advertising  manager 
of  the  Boston  American,  aied  Feb.  24 
after  a  brief  illness  at  his  home  in  New 
York.  His  wife,  Mrs.  Ella  Liebenstein, 
survives.  In  recent  years  Mr.  Lieben¬ 
stein  had  been  associated  with  the 
Arthur  Rosenberg  .Advertising  .Agency. 


VETERAN  N.  Y.  HERALD 
REPORTER  DIES 


Hugh  McAtamnay  wa«  Sent  to  Europe 
by  Bennett  on  Private  Miuion* — 
Entered  Advertising  Business 
After  Editorial  Career 


Hugh  McAtaniney,  veteran  reporter 
and  foreign  correspfmdeiit  of  the  old  New 
York  Herald,  under  James  Gordon  Ben¬ 
nett,  died  at  his  home  in  Scarsdale,  N.  Y., 
Feb.  21.  He  has  been  recently  connected 
with  Schinasi  Brothers,  New  York,  doing 
advertising  work. 

Mr.  McAtamney  was  born  in  Coleraine, 
Ireland,  in  1866  and  came  to  the  United 
States  with  his  parents  at  the  age  of 
eight.  He  learned  the  printing  trade 
at  21  in  the  Theodore  DeVinne  plant 
and  published  a  paper  called  Locusts  and 
Hose  for 'the  New  York  police  and  fire 
departments.  At  24  he  was  assistant 
sui>erintendent  of  Harper  Bros.,  pub¬ 
lishers,  arwl  did  special  work  for  the  New 
York  Herald,  A'crt'  York  World  and 
Netv  York  Sun. 

He  left  the  publishing  house  to  join 
the  American  Press  .Association  as  night 
editor,  and  subsequently  joined  the  New 
A'ork  World  as  assistant  proofreader, 
substituting  occasionally  as  a  reporter. 
He  was  eventually  assigned  to  the  city 
staff  as  prdice  headquarters  man.  Next 
he  wrote  special  articles  for  the  Ne7i> 
York  Trihune  for  a  year  and  a  half, 
which  were  published  in  book  form  as 
“Little  Old  New  V'ork.” 

In  1914  he  was  sent  by  James  Gordon 
Bennett  to  Berlin  just  prior  to  the  war 
to  observe  conditions  in  munitions  plants. 

After  leaving  the  New  York"  World, 
Mr.  Mc.Atamney  was  associated  with 
Joseph  P.  Day,  Schinasi  Bros,  and  the 
XN’oolworth  Company  in  advertising  work. 

He  is  survived  by  his  widow,  the  former 
Marie  A.  Payton  and  a  four-year-old 
daughter,  Eileen  Marie,  and  two  sisters. 


JOHN  M.  MAXWELL 


Newapaper  Man  and  Playwright  Die* 
in  Martinsville,  Ind. 

Jf>hn  M.  Maxwell,  64,  newspaper  man 
and  playwright,  diet!  at  the  Homelawn 
sanitarium.  Martinsville.  Ind.,  Feb.  26. 
He  was  for  20  years  on  the  Chicago 
Tribune  as  city  erlitor  and  later  cor¬ 
respondent  in  Cuba  during  the  Spanish- 
American  war. 

After  the  war  he  returned  to  his 
home  city,  Indianaprdis,  where  he 
worked  on  the  Star,  and  during  the  last 
few  years  on  the  Union,  a  labor  paper. 
He  was  author  of  several  plays  pro¬ 
duced  in  New  York  some  years  ago. 
“The  Killer,”  which  had  a  long  run, 
was  his  best  known  work. 

Failing  eyesight  had  caused  Mr.  Max¬ 
well  to  curtail  his  literary  activities  dur¬ 
ing  the  last  few  years. 


COL.  HENRY  L.  NEWBOLD 

Col.  Henry  IvOW'e  Newbold,  chief  of 
staff  of  field  artillery  in  the  sixth  corps 
area,  and  brother-in-law  of  Frank  B. 
Noyes,  president  of  the  As.sociated  Press, 
was  buried  at  Washington  Feb.  28  with 
full  military  honors,  following  his  death 
Tuesday  in  Chicago  from  pneumonia. 
Col.  Newbold  saw  service  in  France,  at 
Vera  Cruz  and  in  the  Philippines.  He 
was  .52  years  old.  Besides  his  sister, 
Mrs.  Frank  B.  Noyes,  he  is  survived  by 
two  brothers,  Fleming  Newbold,  business 
manager  of  the  Washington  Star,  and 
John  L.  Newbold,  Washington  business 
man,  and  a  son,  William  T.  Newbold,  of 
Philadelphia. 


R.  H.  DONNELLEY 


President  of  Chicago  Printing 

Concern  Dies  of  Heart  Attack 

Reuben  H.  Donnelley,  64,  president  of 
the  Reuben  H.  Donnelley  corporation, 
vice-president  of  R.  R.  Donnelley  &  Sons 
Co.,  printers,  and  at  one  time  president 
of  the  Associated  Advertising  Clubs  of 
the  World,  died  suddenly  Monday,  Feb. 
25,  in  his  apartment  at  the  Blackstone 
Hotel,  ('hicago,  of  a  heart  attack. 

Born  in  Brantford,  Ont.,  Mr.  Donnel¬ 
ley  was  brought  to  Chicago  by  his 
parents  when  he  was  two  months  old.  In 
1884  he  entered  the  printing  business 
established  by  his  father,  and  later  be¬ 
came  a  stock  holder  and  an  executive. 

In  1895  he  became  a  member  of  the 
brokerage  house  of  Knight,  Donnelley  & 
Co.,  in  which  capacity  he  held  member¬ 
ships  on  the  Chicago  Stock  exchange,  the 
New  York  stock  exchange  and  the  Chi¬ 
cago  board  of  trade.  In  1905  the  broker¬ 
age  company  failed.  Although  he  was 
cleared  by  the  courts  of  any  blame,  Mr. 
Donnelley  a  year  ago  assum^  full  obliga¬ 
tion  and  returned  with  accrued  interest 
the  investment  of  all  creditors  who  suf¬ 
fered  in  the  failure.  Between  $600,000 
and  $700,000,  representing  payment  of 
100  cents  on  the  dollar  and  interest  for 
the  22  years,  was  returned. 

Mr.  Donnelley  is  survived  by  a  son, 
Thorne  Donnelley,  and  a  daughter,  Mrs. 
C.  Pardee  Erdman  of  Pasadena,  Cal.  A 
brother,  Thomas  E.  Donnelley,  is  presi¬ 
dent  of  the  R.  R.  Donnelley  &  Sons  Co. 


d^bttuarp 


(^HARLF:S  B.  HOYT,  32,  died  of  pneu- 
monia  Feb.  24  at  St.  Vincent’s  Hos¬ 
pital,  New  York.  He  had  been  a  mem¬ 
ber  of  the  Nnv  York  Sun  staff  and  was 
the  author  of  “Move  On,”  produced  on 
Broadway  several  seasons  ago.  His  body 
was  sent  to  Topeka,  Monday  for  burial. 
Hoyt  startesl  his  newspaper  career  on 
the  Topeka  Capital  later  joining  the 
Kansas  City  Star. 

Jon.N'  Healy,  52,  editor  of  the  Areola 
(Ill.)  Arcolian,  a  weekly,  correspondent 
for  a  string  of  central  Illinois  newspapers 
and  author  of  scores  of  humorous  news- 
stories  widely  copied  outside  the  Ilinois 
district,  because  of  the  unusual  style  of 
the  writer,  died  Feb.  21,  following  a 
heart  attack  in  his  home  in  Areola. 

Aevin  Stewart  Bailey,  81,  for  20 
years  with  the  Decorah  (la.)  Republican, 
owned  by  his  father,  and  for  the  ensuing 
two  decades,  prior  to  1909,  employed  by 
the  A.  N.  Kellogg  Newspaper  Company 
and  the  Western  Newspaper  Union  as 
traveling  representative  and  in  an  edi¬ 
torial  capacity,  died  Feb.  21  after  a  long 
illness  in  the  Decorah  City  hospital. 
Since  1909  he  had  been  associated  with 
the  Republican  in  an  editorial  capacity 
until  last  month,  when  the  paper 
suspended. 

Harry  E.  Agee,  .50,  for  26  years  editor 
of  the  LaMonte  (Mo.)  Record.  sud¬ 
denly  in  his  father’s  home,  following  an 
attack  of  apoplexy  Feb.  20. 

J.  W.  Braiiford,  62.  for  several  years 
owner  and  editor  of  the  Nashua  (la.) 
I^ost,  a  weekly,  prior  to  its  consolidation 
with  the  Nashua  Reporter,  died  Feb.  16 
in  Chicago,  where  he  had  spent  the  last 
several  years  associated  with  a  bridge 
construction  firm. 

Mrs.  F.  B.  Whipkey,  wife  of  the 
publisher  of  the  Colorado  (Tex.) 
Record,  died  Feb.  18  in  that  city. 

Sidney  R.  Hildreth,  43  years,  for 
many  years  a  proofreader  on  the  Wheel¬ 
ing  (W.  Va.)  Intelligencer,  died  Feb.  17 
in  the  Ohio  Valley  General  hospital  after 
a  long  illness. 

JosiTH  L.  Crandall.  27,  a  member  of 
the  Boston  (Mass.)  Globe  staff  for  the 
past  nine  years,  died  at  his  home  in 
Jamaica  Plain.  Mass.,  recently.  Crandall 
started  in  on  the  Globe  as  copy  boy. 

Richard  E.  Norment,  41,  died  in  a 
^mberton,  N.  C.,  hospital  Feb.  24  of 
influenza.  He  was  a  graduate  of  Duke 
University  and  for  a  number  of  years 


worked  on  Carolina  newspapers,  scrvmi; 
on  the  staffs  of  the  Wilmtngton  (N.  Q\ 
Star,  Greemvood  (S.  C.)  Index,  C'<lum- 
bia  (S.  C.)  Stale,  and  the  Columbia 
Record. 

Mrs.  Claribel  Fife  Potts,  wife  of 
R.  C.  Potts,  business  manager  f'f  the 
Canonshurg  (Pa.)  Daily  Notes,  died  at 
her  home  there  Feb.  20,  after  a  long  ill- 
ness.  Her  husband  and  a  datightcr 
survive. 

Frank  J.  Warner,  69,  veteran  adver¬ 
tising  man.  died  at  his  home  in  l.akc- 
wood,  O.,  Feb.  15,  from  a  heart  attack 
For  14  years  he  was  with  the  advertis¬ 
ing  department  of  the  Cleveland  Flam 
Dealer,  prior  to  that  period  having  beea 
the  owner  of  the  Cleveland  Daily  Legtl 
News.  He  also  served  the  Ctniinnati 
Post  but  during  recent  years  was  con¬ 
nected  with  the  Bryant  Weeklies,  a  chain 
of  newspapers  published  in  Cleveland  for 
suburban  distribution. 

F.  A.  Churchill,  73,  former  editorial 
writer  of  the  Philadelphia  North  Ameri¬ 
can,  died  Feb.  17  in  Conneaut,  O.,  where 
he  had  resided  following  a  stroke  of 
apoplexy  last  autumn. 

John  T.  Doucall,  62,  manager  of  the 
Columbia  river  loggers’  information 
bureau  and  ex-newspaper  man,  died  at 
his  home  in  Portland,  Ore.,  Feb.  9.  He 
was  city  editor  of  the  Fort  Wayne 
(Ind.)  News  and  later  worked  on  the 
Chicago  Tribune.  Then  he  went  to 
Pendleton,  Ore.,  where  he  edited  the 
Tribune. 

Walter  D.  I'ptegraff,  63,  president 
of  the  Defiance  Paper  Oimpany,  Niagara 
Falls,  died  Feb.  17  in  a  Niagara  Falls 
hospital  where  he  had  been  ill  since  Jan. 
23.  Mr.  Uptegraff  had  been  associated 
with  paper  manufacturing  for  nearly 
half  a  century. 

Mrs.  Mary  Frances  Thomas  Tuijjs, 
78,  mother  of  M.  R.  Thomas,  advertising 
director  of  the  Columbia  (O.)  Citizen, 
died  this  week  at  her  home  at  Mechanics- 
burg,  O. 

Betsey  flAMiLTON,  86  southern 
writer  whose  real  name  was  Mrs.  Idora 
McClellan  Moore,  died  Feb.  26  in  Tal¬ 
ladega,  Ala.  She  belonged  to  the  era 
of  Joel  Chandler  Harris,  Frank  L.  Stan¬ 
ton  and  Bill  Arp.  For  many  years  she 
had  been  a  contributor  to  the  Atlanta 
(Ga.)  Constitution. 

Wilson  G.  Smith,  76.  composer, 
music  teacher  and  music  critic  for  the 
Clez'eland  Press,  died  Feb.  26,  in  Cleve¬ 
land.  He  had  been  ill  for  more  than  a 
year  and  had  not  been  active  since  Octo¬ 
ber.  He  is  survived  by  his  widow  and 
one  daughter,  FMna. 

John  R.  Marshall,  a  printer  for 
nearly  40  years  with  Sampson  &  Mur¬ 
dock  Company,  directory  publishers  of 
Boston,  die^  Feb.  26  at  the  Forest  Hills 
Hospital.  He  was  the  father  of  Ri>hert 
F.  Marshall,  of  the  Boston  E^vn{ng 
Transcript  mechanical  department. 

John  C.  Curry,  well  known  in  Boston 
advertising  circles,  died  recently  at  his 
home  in  Cambridge,  Mass.  He  is  sur¬ 
vived  by  a  wife  and  three  children.  Tlx 
funeral  was  from  the  home  of  his 
mother  in  Lowell. 

Edward  Salt,  66,  for  30  years  sales 
manager  for  the  Wolf  Advertising  (  om- 
pany  in  Manhattan,  died  F'eb.  27  at  his 
home  in  Brooklyn. 


PAPER  HONORS  BOK 

The  Lake  Wales  (Fla.)  Ilighlanilrr 
published  a  40-pagc  edition,  Feb.  1.  in 
honor  of  Edward  W.  Bok,  erector  oi  the 
“Singing  Tower”  at  Lake  Wales.  The 
edition  contained  exhaustive  information 
on  the  subject  of  carillons,  and  carried 
much  extra  advertising. 


HOLDS  STAFF  DINNER 

Members  of  the  Toledo  Blade  editorial 
staff  attended  a  gridiron  dinner  Feb  23. 
Arrangements  were  handled  by  the  fol¬ 
lowing  committee ;  Raymond  A. 
Werneke.  chairman ;  Margrete  Daney. 
Robert  French,  .\rthur  Peterson  and  Ed 
Smith. 
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The  pulling  power  of  attrac* 
tive  typography  is  shown  by  1 
the  advertisement  at  the  right. 
Yet  it  coil  no  more  to  set  than  the 
one  below.  Why  not  give  your 
advertisers  good-looking  type 


IIMEANNWG’S 

11  MONDAV  SPECIAl- 


for 

;H0SE  bitter 

days  just 


AHEAO  II 

tViNTER  I 
COATS 

IDEEP  poceetedI  I 

*2®  I 

S3;^“r.“5^at 

get  beh*'  °  1  cloEinSr"  l\ 

aouW.^breMt'^  jV^etnle-  | 

. . SPECIAL  VALOEl 

Size..  >3.'^.'’ 

DCi  SECOND  FLOOR 

misses-  .....  . . . . 

.>  tHt  SO’*’'  ..  >r0  sot"''  ’**  ~ 


MEANNING’S 

Monday  Special! 


—for  Those 
Bitter  Days 
Just  Ahead 

WINTER 
1  COATS 

/  [Deep  Pocketed] 

*29 

Some  with  sprightly 
mg  collars  and  swagger  belts 
■others  with  snug,  double- 

breasted  closing-all  tailored 

O  weather-defying  fleece  coat¬ 
ing,  of  excellent  wearing  qual- 

n  Blue,  Tan,  and  other  pre- 
ferred  shades.  ^ 


couarisT  • 


»  •  ALtaan  •  co. 
"t»  toaa 


MISSES’  APPAREL 

__0-.»A..,ntn.cto..,.,.«,,^  Cco.,,.. 


f  Special  Value! 
13,  15,  17 

-SECOND  FLOOR 

**  .no  . . . 


. . . . .  I  ■ 

faces  and  increase  the  value 
of  your  space? '  There  are 
many  good  faces  on  the 

(•““LINOTYPE"”-) 

MERGENTHALER  LINOTYPE  COMPANY 
Brooklyn^  New  York 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED  •  TORONTO  2 
Kepres*ntmtire$  im  ih*  Principe  Cities  of  the  World 


R.  B.  DEANE  RESIGNS 


Woman  Lagialator  Submits  Bills 

Mrs.  Grace  Cooper,  publisher  of  the 
Prince  (Utah)  Advocate,  and  a  member 
of  the  Utah  house  of  representatives, 
has  introduced  a  bill  to  prohibit  opera¬ 
tion  of  beauty  parlors  in  private  homes. 
Mrs.  Cwper  is  also  author  of  a  measure 
requiring  that  a  jiaper  must  have  at 
least  20()  Gmafide  subscribers,  ami  tnust 
l)e  published  for  IH  months  before  it  is 
IKTinitted  to  accept  legal  advertising. 


CHINESE  GIRL  WRITER 
SAIUNG  FOR  ORIENT 


Leaves  Kohn,  Inc.,  to  Join  Jackson 
(Miss.)  Clarion-Ledger 

K.  15.  Iteane  lias  resigned  from  the 
(ieorge  .\1.  Kohn  fompany,  Inc.,  special 
representatives  of  .Atlanta,  to  become 
assistant  publish- 

^  Jac  kson 

( Miss. )  D  a  I  /  y 
Clarion-Ledffer. 

He  liegan  news¬ 
paper  work  on 
the  Sy  roc  use  (S. 
Y.)  Journal 
where  he  became 
promotion  man¬ 
ager  and  later 
merchandis- 
ing  manager, 
l-ater  he  joined 

-  the  Miami  (Fla.) 

Herald  as  na- 
R.  B  Deane  tional  advertising 

manager.  .\t  one  time  he  was  a  travel¬ 
ing  representative  of  the  Western  Paper 
Corporation  of  Los  .Angeles. 

While  with  the  Kohn  organization  Mr. 
Deane  traveled  fourteen  Southern  states. 


Mamie  Loung,  American  Bom  and 
U.  of  Soutbera  California  Graduate, 
Has  Been  Court  House  “Man"  for 
Los  Angeles  Daily 


Mamie  Ixiuise  Ix-ung,  24,  prtibably  the 
only  .American  bfjrn  Chinese  girl  reporter 

in  this  country,  is  SfKin  to  leave  for  the  MANY  WOMEN  WORKING 

_  Middle  Kingdom 

after  having 
achieved  for  her¬ 
self  an  interest¬ 
ing  record  in 
American  jour¬ 
nalism. 

After  being 
graduated  from 
the  University  of 
Southern  Cali¬ 
fornia,  Miss 
l.cung  went  to 
work  as  a  fea¬ 
ture  writer  for 

MAUir  Ix.r,sE  Leunc.  the  I.ns  Angeles  ^ 

Lventng  Herald  « 

and  not  long  afterwards  liecame  a  special  i,,  -,,,,,,,1... 
writer  for  the  Los  Angeles  Record.  _( 

Within  a  few  months  after  joining  the  account s^'’7or 
Record  she  was  assigned  temmirarilv  to  . .  i..  i.i 


They  Comprise  28  Per  Cent  of  1,873 
Engaged  in  Journalism-- 
Five  Are  Managers, 

Sis  Owners 


OPENS  DETROIT  OFFICE 


K.  A.  Murphy  in  Charge  of  New 

Gilman,  Nicoll  Sl  Ruthman  Branch 

(iilman,  Xicoll  &  Kuthinan,  on  March 
4  will  open  a  branch  office  in  Detroit. 
The  firm  also  has  offices  in  New  York, 
Poston,  Chicago  and  San  Francisco. 

Arthur  A.  ^lurphy  for  the  past  seven 
years  in  the  New  Aork  office,  will  take 
charge  of  the  Detroit  office  as  manager. 
The  agency  will  also  add  two  new  men  to 
their  New  York  staff,  making  a  total  of 
fiften  active  solicitors  in  the  field.  The 
firm  was  recently  appointed  to  represent 
the  Pangor  (Me.)  Commercial. 


K.  S.  Gordon  Promoted 

Kenneth  S.  t  iordon,  manager  of  the 
Chicago  office  of  the  .Alcorn  &  Seymour 
Company.  s|iecial  representatives,  has 
In-en  named  a  vice-president  of  the  firm. 


Stypes  Enlswgos  Offices 

.Arthur  W  .  Stypes,  publisher'  represen- 
lative.  .San  l•'rancisco,  has  taken  an  ad- 
joinine  -iiite  in  the  Sharon  building.  Re¬ 
cent  additions  to  the  staff  made  the  for¬ 
mer  quarters  inadequate. 

New  Ford-Parsons’  Clients 

The  I'ord- Parsons  C(«npany  has  been 
apiMiinted  Chicago  representative  of  the 
Chico  (t'al.)  Record,  and  the  Oroville 
( Cal. )  M ercury-Register. 


OLD  FRIENDS  MEET  IN  HAWAII 


Returns  from  Hollywood 

Helen  Foote  Graham,  society  editor  of 
the  Toledo  Seifs-Hee,  has  returned  from 
HollywiKKl,  where  she  went  as  chaperon 
for  Herta  Zimmerman,  winner  of  the 
News- Bee’s  “Most  Deserving  Girl”  con¬ 
test. 


Writing  Job-Hunting  Sorios 

Mary  June  Burton  of  the  staff  of  the 
Cle~veland  Plain  Dealer  is  contributing  a 
^ies  of  articles  based  on  her  experience 
in  seeking  employment  at  private  employ¬ 
ing  agencies  and  her  experience  in  hold¬ 
ing  various  jobs  in  factories. 


Injurod  in  Auto  Crash 

Mrs.  Ida  Mac  Johnson,  radio  and 
music  editor  of  the  Stockton  (Cal.) 
Record,  received  a  broken  left  arm  and 
two  fractured  ribs  in  an  automfdiile  col¬ 
lision  near  Ripon,  Cal.,  Feb.  20. 


Club  Elocte  Woman  Editor 

Miss  Sylvia  Ragon,  city  editor  of  the 
Jeffersonville  (Ind.)  Evening  \eu’S,  wa> 
recently  elected  president  of  the  Business 
and  Professional  Women's  Club,  of  that 
city. 


Samnel  P.  Weston,  newspaper  engineer,  visiting  Hawaii  with  Mrs.  Weston 
recently  met  an  old  friend,  E.  L.  Reber,  publisher  of  the  Town  Crier  in 
Seattle,  who  was  vacationing  in  Honolulu  with  his  sister  Mary  Reber. 
Mr,  Reber  was  city  editor  of  the  PouAntelligencer  when  Mr.  Weston  was 
business  manager  of  that  paper.  Photographed  in  Honolnln,  they  are.  left 
to  right:  Mr.  Reber,  Miss  Reber,  Mrs.  Weston  and  Mr.  Weston. 
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NEW  ENGINEERING 
COMPANY  FORMED 


Berry -Mingle  Co.  Organised  by  Former 
American  Type  Founders’  President 
and  Engineer — Will  Design  News¬ 
paper  Plants 


The  Berry- .Mingle  Company,  a  new  engi¬ 
neering  service  for  new.spaiier  mechanical 
departments  and  for  job  printing  plants, 


Feank  B.  Beset  William  J.  Mi.vole 


was  organized  last  week  by  Frank  B. 
Berry,  former  president  of  the  .American 
Ty|)e  F'ounders  Company,  and  William 
J.  Mingle,  formerly  of  the  engineering 
staff  of  American  Type  Founders.  The 
new  company  has  headquarters  at  175 
F'ifth  avenue.  New  York,  and  will  spe¬ 
cialize  in  designing  mechanical  pkmts 
and  equipment  for  newspaper  publishers 
and  job  printers. 

The  Berry-M  ingle  Company  will  also 
design,  manufacture  and  supply  printing 
equipment,  according  to  Mr.  Berry. 

laraving  the  Cleveland  Type  F'ounders 
Comiiaiiy  36  years  ago,  Mr.  Berry  was 
one  of  the  original  incorporators  of  the 
.American  Type  F'ounders.  He  first 
served  as  manager  of  the  Cleveland  and 
Cincinnati  branches,  and  .subsequently  be¬ 
came  vice-president  under  Robert  W. 
Nelson.  When  Mr.  Nelson  died.  Mr. 
Berry  was  elected  president  and  later 
chairman  of  the  board.  He  retired  from 
the  company  about  one  year  ago. 

.Mr.  Mingle  started  as  a  printer  3<i 
years  ago  and  was  New  York  manager 
for  the  Keystone  Type  Foundry,  before 
that  company  was  taken  over  by  the 
American  Type  F'ounders  Company.  For 
the  past  12  years  he  has  been  on  the 
engineering  staff  of  the  latter  company, 
resigning  last  year. 

.Among  the  newspaper  plants  which 
Mr.  .Mingle  and  Mr.  Berry  have  had 
a  i>art  in  planning  are :  New  York 
Times,  Nnv  York  H'orld,  Chicago 
Daily  .Veii's,  Brooklyn  Doily  Eagle, 
Nexv  York  Evening  Post,  New  York 
Evening  Journal,  Wall  Street  JourncU, 
Brooklyn  Daily  Times,  New  York 
Jewish  IKtily  Eorward,  Haverhill 
(Mass.)  Gazette,  Lynn  (Mass.)  Item, 
Hartford  (Conn.)  Ctmrant,  Troy  (N.  Y.) 
Record,  Orange  (N.  J.)  Daily  Courier. 
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Name  Secretary  to  Rogers 

Adeline  Higgings,  formerly  office 
manager  in  the  national  advertising 
department,  Cleveland  Plain  Dealer,  has 
been  made  secretary  to  (ieorge  M. 
Rogers,  general  manager,  succeeding 
Laura  Keller,  who  recently  married 
Harry  J.  Graham  of  the  Plain  Dealer. 
L.  C.  Michaels  succeeded  Miss  Keller 
and  Tom  Murphy  has  replaced  the  latter 
in  the  display  department. 


Art  Writor  Tostifios 

Mrs.  Minna  K.  Powell,  reporter  for 
the  Kansas  City  Star  and  former  art 
critic  of  that  Jiaper,  testified  in  New 
York  Feb.  26  in  the  suit  of  Mrs.  Andree 
Hahn  against  Sir  Joseph  Duveen.  She 
affirmed  her  doubt,  stated  in  articles 
written  for  the  Star  in  1920.  that  the 
painting  “La  Belle  Ferroniere,’’  was  not 
the  work  of  I-eonardo  Da  Vinci. 


Powers  Opens  Peris  Office 

Joshua  B.  Powers  has  announcerl  tlie 
opening  of  an  office  at  12  Rue  de  la  Paix. 
Paris,  to  act  as  special  advertising  rep¬ 
resentative  for  I. a  Prensa  of  Buenos 
Aires  and  other  publications.  George 
Tod  Brown  has  been  appointed  manacer. 
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THK  GOSS  GIANT—  IN  I'HE  WORLD’S  GREAT  PRESSROOMS 


GOSS  GIANT  Dry  Mat  Roller 

Its  fame  spreads — because  it  is  giving  trouble-proof  fool-proof  accurate ^  fast ^ 
economical  service  to  its  newspaper  owners.  It  moulds  dry  mats  faster  and 


I 


with  better  results  than  direct  pressure  machines,  at  half  the  investment. 


TH  E  greatest  newspapers  in  Amer¬ 
ica  are  buying  the  GOSS  (ilANT 
dry  mat  roller.  When  the  time  comes 
for  them  to  replace  old,  worn  or  anti¬ 
quated  equipment,  they  are  selecting 
the  GOSS  GIANT. 

It  is  adequate  to  their  high  pressure 
needs.  It  is  fast.  It  is  massive  and 
trouble-proof.  It  produces  sharp,  ac¬ 
curate  mats,  at  rush  speed,  hour  after 
hour,  and  it  doesn’t  injure  the  type. 

The  GOSS  GIANT  will  serve  your 
needs  for  perfect  mats^  fdsty  infallibly. 
It  doesn’t  fail  or  stutter  under  hard, 
high-pressure.  It  will  give  you  mats 
—  that  will  produce  plates — which 
\\  ill  print  clean  and  clear;  as  many  as 
you  need  on  time. 


These  Are  the 

PROMINENT  USERS 
of  the  GOSS  GIANT 
Dry  Matrix  Rolling  Machine  ^ 

I'hese  famous  newspapers  wanted  a  trouble- 
proof  mat  machine  which  would  produce  per¬ 
fect  mats,  fast  at  low  cost. 

Chicago  Daily  News  {2  mathints)  •  Journal,  Mil¬ 
waukee,  Wit.  (2  machines)  •  Star,  Kansas  City,  Mo. 
(2  machines)  •  Globe-Democrat,  St.  Louis,  Mo. 
Press,  Pittsburgh,  Pa.  •  Press,  Cleveland,  O.  •  Post, 
Cincinnati,  O.  •  Record,  Philadelphia,  ^  •  Times- 
Press,  Akron,  O.  •  News,  Buffalo,  N.  Y.  •  Citizen, 
Columbus,  O.  •  Express,  London,  England  •  Times, 
Hartford,  Conn.  •  News,  Detroit,  Mich.  •  Times- 
Union,  Rochester,  N.  Y.  ■  Free  Press,  Winnipeg, 
Canada  •  Dispatch,  Columbus,  O.  •  News- Bee, 
Toledo,  O.  •  Herald  Sc  Examiner,  Chicago,  III. 


If  your  newspaper  plant  should  be  equipped  with 
this  speedy,  precision  mat  machine;  if  you  want  a 
heavy  duty,  trouble-proof  roller  able  to  roll  perfect 
mats,  fast,  without  let-up,  here  are  more  reasons 

Why  You  Should  Own 

FHE  GOSS  GIANT 

It  meets  the  extreme  demands  of  metropolitan  papers 
for  hours  on  end  of  almost  continuous  o|icration.  It\ 
massive  construction  guarantees  tremendous  rolling  pres¬ 
sure,  trouble  free,  for  years. 

Its  20'  cylinder  gives  you  the  advantage  of  direct  pres¬ 
sure  machines  and  a  rolling-in  motion. 

It  rolls  mats  absolutely  flat,  without  buckles  or  wrinkles. 

It  handles  with  ease,  either  single  or  double  page  forms. 

Both  ends  of  the  cylinder  are  set  uniformly,  equally, 
at  the  same  time.  It  has  two  speeds.  Adjustments  are 
made  through  eccentric  bushings. 

It  is  equipped  with  Precision  Roller  Bearings,  and  so 
beautifully  designed,  that  its  tremendous  pressures,  high 
s|>eeds,  and  accurate  work,  are  obtained  with  a  3  H  P. 
imitor.  It  is  the  finest  GIANT  we  know  how  to  build. 

Send  for  the  GOSS  GIANT  folder. 


THE  •  GOSS  •  P  R  I  N  r  I  N  (;  •  P  R  b:  S  S  •  CO  M  P  A  N  Y 

M  a  i  n  Off  ice  and  Factories:  CHICACJO,  ILLINOIS 
NEW  YORK  OFFICE:  2  20  WEST  FORTY-SECOND  ST.  •  SAN  FRANCISCO  OFFICE:  7  0  7  CALI.  BUILDING 
THE  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.  LONDON 
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FOUR  GENERATIONS  OF  CONWAY  (ARK)  LOG 
CABIN  PUBLISHING  FAMILY 


P  STABI.ISHED  in  1K79  at  the  Log 
Cabin  and  consolidated  in  1901  with 
the  Democrat  to  acquire  its  present  name, 
the  Log  Cabin  Democrat  at  Conway, 
Ark.,  has  entered  uponi  its  50th  year. 
The  photograph  shows  to  the  left  Frank 
E.  Robins,  its  owner  and  editor  since 
1905,  and  with  him  Frank  E.  Robins, 
Jr.,  his  partner,  and  Mrs.  M.  F.  Robins, 
his  mother.  To  the  front  is  Mary  \'ir- 
ginia,  the  fourth  generation  of  the  Rob¬ 
ins  family.  Since  the  photo  was  made 
Frank  III  has  arrived. 

J.  \V.  Robins  purchased  the  paper  Jan. 

CLAIMS  ADVERflSNcT^ 
EARNS  PUBLICITY 

M.  G.  de  Lucas  Urges  Building  smd 

Loan  Associations  to  Buy  Space 
as  Means  of  Insuring  Free 
Write-ups  in  Dailies 

A  firm  belief  that  e<litors  will  print 
publicity  stories,  not  strictly  classifi¬ 
able  as  news,  if  only  they  emanate  from 
a  regular  advertiser,  is  expressed  by  M. 
(jeorge  de  Lucas,  chairman  of  the  pub¬ 
licity  commission  of  the  United  States 
League  of  Building  and  L»an  Associa¬ 
tions,  in  an  article  in  the  February  issue 
of  the  league’s  Official  Journal,  in  which 
he  urges  members  of  the  league  to  ad¬ 
vertise.  “not  lavishly  but  judiciously,’’  in 
order  to  “earn”  sfiace  in  the  news  col¬ 
umns.  The  association  had  the  article 
mimeographed  and  distributed  widely  to 
newspapers. 

Deploring  the  fact  tliat  the  majority 
of  building  and  loan  associations  have 
scorned  advertising  and  publicity  in  the 
past,  Mr.  de  1-ucas  made  a  plea  for  a 
mr>re  widespread  adoption  of  modern 
publicity  methods. 

“It  is  no  accident  that  individual  as¬ 
sociations  having  publicity  directors  arc 
growing  more  rapidly  than  tlwse  which 
do  not,”  he  wrote  in  part.  “We  must, 
then,  choose  between  modesty  and  ob¬ 
livion  on  the  one  hand— publicity  and  sur¬ 
vival  cm  the  other. 

“The  problem  resolves  itself,  then, 
into  obtaining  the  maximum  publicity  for 
a  given  expenditure  of  time  an»l  effort. 
Many  attempts  to  obtain  publicity  are 
abortive  because  of  the  pres-ailing,  but 
false,  idea  that  publicity  is  ‘free’  adver¬ 
tising. 

“N'othing  is  given — all  is  s<)ld.  An  e<li- 
tor  opens  his  news  columns  to  an  insti¬ 
tution  either  because  it  has  done  some¬ 
thing  which  has  news  value — that  is,  has 
earned  publicity — or  because  it  runs  an 
advertising  account  profitable  to  the 
paper  Occasionally,  an  astute  publicity 
man  slips  one  over  on  the  editor.  Ac¬ 
tresses  still  have  their  jewels  stolen  with 
alarming  frequency,  and  Mr.  Ford  i* 
past  master  at  getting  news  columns  for 


1,  1894,  and  Frank  F.  Robins  began  ap-  | 
prenticeship  at  that  time.  He  becarne , 
owner  in  1905,  and  established  the  daily  | 
edition  in  1908.  Mrs.  M.  F.  Rf>bins 
edited  the  Log  Cabin  Democrat  for  sev-  . 
cral  years  after  her  husband’s  death  in 
June,  1894,  and  returned  to  its  staff  three 
years  ago  as  society  editor.  Frank  1 1 
in'came  a  partner  two  years  ago. 

M  r.  Robins  is  a  former  president  of 
the  Arkansas  Press  Association  and  is 
widely  ]>opular  with  journalists  of  that 
state.  He  likewise  has  served  Conway  , 
as  mayor  and  has  l>ecn  entrusted  with 
other  civic  resp^msibilities.  i 

nothing.  By  and  large,  however,  the 
large  national  and  local  advertisers  get 
the  lion’s  share  of  publicity. 

“If  a  building  and  loan  association 
stages  a  pr'ze-essay  contest  in  co-opera¬ 
tion  with  the  local  high  vliool,  it  has ; 
created  legitimate  news.  If  it  advertises  | 
regularlv  in  the  local  paper,  the  editor 
will  favor  it  by  publishing  articles  not , 
strictlv  cb.ssifiable  as  news;  and  it  is 
onlv  natural  that  he  should.  I 

“Visit  your  local  etlitor  and  have  him  | 
slu>w  you  what  comes  to  his  desk  every  | 
dav.  Besides  his  press  association  dis-  i 
patches,  and  the  news  gathered  by  his  , 
own  staff  of  reporters,  he  receives  j 
enough  propaganda,  carefully  prepared  j 
and  disguised  as  news,  to  fill  ten  jiapers.  i 
His  advertising  he  in>ist  run:  so  many 
column  inches  are  taken  im  h--  syndi¬ 
cated  feature  material  which  he  certainly 
cannot  afford  to  throw  away ;  the  more  i 
important  of  his  press  dispatches  and  i 
local  stories  must  appear.  Inevitably, 
then  98  per  cent  of  the  priblicitv  goes  into ! 
the  waste  basket.  Since  the  editor  is  not  ; 
in  a  position  to  be  a  philanthropist,  most  ; 
of  the  two  per  cent  accepted  will  pertain  : 
to  advertisers.  Examine  the  automobile  i 
sect'on  in  anv  paper,  and  note  how  rare- 1 
fuliv  the  ‘free’  write-ups  arc  propor- 1 
tioned  to  the  varying  amounts  of  adver- 1 
tisine  run.  1 

“We  have  no  right  to  demand  some- 1 
thing  for  nothing.  We  must  create  legi-  : 
timate  news  by  our  activities;  and  we 
must  advertise,  not  lavishly  but  judic- . 
iouslv.”  I 

As  a  profitable  method  of  advertising  j 
Mr.  de  Lucas  then  recommends  uivest-  j 
ment  bv  individual  associations  in  co¬ 
operative  Pages  together  with  allied  in¬ 
terests  such  as  brick  and  luml>er  dealers, 
and  explains  that  such  pages  carry  “a  | 
generous  amount  of  publicity  regarding  ; 
activities  of  the  association  and  the ! 
allied  interests."  | 

CORRECTION 

The  presses  in  the  new  plant  of  the 
Calgary  Albertan  are  a  64-page  Octuple 
Hoe  and  a  24-page  Goss  straight  line 
color  press,  instead  of  a  16-page  black 
and  white  and  a  12-page  color  press  as  ! 
stated  recentiv  in  Editor  &  Pi  bmshkr.  1 


Photo  thowi  a  view  of  the  Osaka  Mainichi  Building  (the  large  structure  with  the  tosver  in  the 
center  of  the  picture  I  and  surrounding  view  of  Osaka,  now  the  largest  city  in  Japan.  The  Osaka 
Mainichi  Shimbun  has  a  circulation  of  1 ,500,000  daily,  the  third  largest  circulation  in  the  world. 


Celebrated  Japanese 
newspapers  reorder 
Goodrich  One  Set  Rollers 


AS  a  result  of  the  proved  per- 
L  formance  of  Goodrich  One 
Set  Rollers  on  their  present  Hoe 
Ultra-Lightning  presses,  the 
publishers  of  the  Osaka  Maini¬ 
chi  Shimbun  and  the  Tokio 
Nichi  Nichi  have  specified 
Goodrich  One  Set  Rollers  for 
the  new  Hoe  Super-Production 
presses  ordered  for  shipment  to 
Osaka  and  the  new  Hoe  Ultra- 
Lightning  presses  for  Tokio. 

Goodrich  One  Set  Rollers 
eliminate  pressroom  troubles 
and  delays — they  are  a  source 
of  economy  in  both  time  and 


money.  Wash-ups  are  elimin¬ 
ated.  Sharper  printing  is 
effected.  Halftones  are  always 
clean.  Climatic  changes  do  not 
affect  them.  No  changing  and 
doctoring.  They  will  not  hold 
papier  dust  or  ink  grit. 

Goodrich  One  Set  Rollers  are 
now  in  successful  use  in  all 
parts  of  the  world  —  Europie, 
South  America,  and  all  sections 
of  the  United  States  and 
Canada.  You  are  invited  to 
send  for  additional  information 
on  the  economies  of  Goodrich 
One  Set  Rollers. 


A  view  of  the  preB9roomeof  the  Tokio  Nichi  Nichi  uhow^ 
ing  the  modern  Hoe  presaen  in  opermtton.  The  Tokio 
Nichi  Nichi  he*  a  circu/ation  of  950,000  daily 


Niles  &  Nelson,  Inc.,  exclusive  distributors 

^  75W«t  Street.  New  York  INO  North  Weeker  Drive,  Chicsio 

Gkiodrich  One  Set  Rollers 
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y  Standardized 


Ilow  Much  Time  Weuld 
You  Think  is  Required  to  Make  it 


SIXTY-FIVK  distiiu't  operations  are  recpiireil. 

on  an  averaf'e.  for  the  iiianufaetiire  of  an 
ordinary  Intertype  matrix.  For  a  lar{;e  wide 
tooth  matrix,  about  seventy-five  operations  are 
necessary. 

The  length  of  time  required  in  the  usual 
course  of  manufacturing  a  matrix  is  from  one 
to  three  months.  Of  course,  with  special  han<l- 
liu".  interrupting  rej'ular  production  sched¬ 
ules.  the  work  can  be  d<uie  in  less  time. 

In  (trtler  to  secure  ahscdute  accuracy,  the  or- 
i^inal'ilrawin^  of  each  character  is  made  about 
12  inches  hi^h.  A  metal  pattern,  with  the  char¬ 
acter  reduced  to  alumt  3  inches  hi<'h.  is  made 
from  the  drawing.  This  pattern  is  then  used  in 
making  the  hardened  steel  die  which  stamps 
the  character  into  the  matrix. 

Many  of  the  manufacturing  operations  are 
done  on  automatic  machines  designed  especi¬ 
ally  for  the  purpose.  The  accurac)  of  some 
operations  is  measured  to  ten-tho’.:sand'.hs  of 
an  inch — a  fraction  of  the  thickness  of  a  hair. 
There  are  many  rifjid  inspections  during  the 


course  of  manufacture,  starting  with  exacting 
tests  of  the  raw  brass;  and  final  inspections  of 
the  finished  product  are  made,  under  powerful 
magnifying  glasses.  hef<»re  the  matrices  are  sent 
to  the  stock  room. 

Some  idea  of  the  magnitude  of  Iiitertype 
matrix  production  requirements  can  he  gained 
by  considering  the  hundreds  of  sizes  and  faces 
that  are  available,  each  size  and  face  including 
several  hundred  characters.  \  large  numiH'r. 
sometimes  thousands,  of  each  matrix  character 
must  he  carrie<l  in  >tock  at  the  factory,  and  in 
several  branch  ^»^^^ce^.  for  «niick  serxice  to  lii- 
tertype  ci:stomer>  throughout  the  worhi. 

Intertype  hard-hrass  matrices  are  expensixe 
to  matuifacture.  especially  tlie  larger  x\ idt*  tooth 
matrices,  hut  they  serxe  Intertxpe  cuslouiers 
long  and  well,  and  thvy  will  run  in  ittlirr  than 
Intvrtypi'  I'.nr-rast'.ii'’  marhinrs. 

W  rite  for  the  lnt"rt\pe  Spe«-imeu  Hook  .  .  . 
also  information  about  lu!ertvi»e''s  fa:uous 


INTI-RTYPF.  CORPORATION  Veu'  York  IVIO  Bn.a.Iway;  Chirafcn  1.30  N.  Franklin  .St.;  .Vcic  Orlvans  816 
Howard  Ave.;  San  Franrinro  1.32  Fremont  St.;  />o.«  .4n/(oL‘K  1220  S.  Majde  Ave. ;  Boston  80  Feileral  St. 
/.om/on  and  Bvrlin.  Distrilmtors  throughout  th«-  world 


Hrt  In  ln*cri'l>«*  IWd'iii  IVdoni  Mnclmt 
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POLITICAL  GROUP  BUYS 
ALBANY  CITIZEN 

I.  T.  U.  OfficiftU  No  Longer  Listed  at 

Publishers  of  Paper  Launched 
bjr  Striking  Printers — 

Dan  Carroll  President 

The  executive  board  of  the  .ithaiiy 
CS.  V.)  Cilisen,  a  daily  newspaper  estab¬ 
lished  last  November  when  printers  went 
out  on  strike,  was  reorganized  this  week 
with  the  incor|)oration  of  the  publishing 
company.  Officials  of  the  International 
Typographical  Onion  no  hmger  are  listed 
as  publishers  of  the  paper. 

lian  Carroll,  formerly  managing  e<li- 
tor  of  the  Albany  (S.  Y. )  Tintfs-l'nion 
and  editor  of  the  Citzen  during  the  union 
management.  Incame  president  of  the 
corporation,  according  to  (tapers  filed 
with  the  Secretary  of  State. 

Francis  M.  (ilynn.  formerly  circulation 
manager  of  the  Times- Union  and  more 
recently  promotion  manager  for  the  Al- 
l>any  Efenintf  .\Vjc’.<.  is  the  new  secretary 
and  treasurer  of  The  Citizen,  Inc.,  and 
James  H.  Mansell,  one  time  city  e<iitor 
of_  the  old  Albany  Argus,  is  managing 
editor. 

At  the  same  time,  the  new  Citizen 
owners,  a  group  of  .-Mhany  politicians, 
selected  .35  men  from  the  ranks  of  the 
2^  striking  printers  and  gave  them  full¬ 
time  employment  in  the  com|K>sing  room 
at  the  regular  union  wage,  plus  the  $1 
increase  which  thev  sought  from  the 
other  newsfiaper  publishers. 

In  a  formal  statement,  the  Citizen  an- 
nou^ed  that  it  would  abandon  its  Sunday 
editirm.  The  statement  »>pened  with  the 
declaration : 

“Propaganda  to  the  contrary  notwith- 
standing,^  the  .\lljany  Citizen,  the  only 
daily  union  news()a(>er  (Miblished  in  this 
city,  is  here  to  stay.” 


CONFER  ON  FURNITURE  COPY 

Newspaper  Men  Present  Their  Case 
to  Millis 

lNT»t.\NAi*orj>,  Inu.,  Feh,  2S.— Repre- 
seiitatives  of  newspa(Hrs  met  with  Fre»l 
.Minis  and  other  executives  of  the  Millis 
Advertising  Com|)any  in  Indiana()olis  to¬ 
day  and  presented  to  them  the  nrws- 
(WI>er  (Mcture  in  regard  to  the  coopera¬ 
tive  campaign  of  tlte  Millis  Cfmpany 
and  the  National  Retail  Furnishings 
Association. 

Those  who  met  with  Mr.  Millis  were 
F.  C.  Tibl»etts  of  Chicago,  representing 
the  100,000  groufi  of  dailies,  and  H.  W’. 
Blakeslee  of  fliicago,  rejiresenting  the 
Btireau  of  .\dvertising  of  the  American 
Newspaf)er  F’uhlishers  .\ssociation.  They 
s[K-!it  four  hours  in  conference  with  Mr. 
Millis  and  executives  of  his  company. 

Harry  Capful  of  Dayton,  f).,  executive 
cfrtnmittee  chairman  of  the  National 
Retail  Furnishings  Association,  and  Mr. 
Millis  will  meet  with  members  of  the 
A.  N.  P.  .\.  Bureau  of  .Advertising 
later  for  another  conference. 


N«w  Wahl  Campaign  Soon 

.Advertising  for  the  new  “interchange¬ 
able  nib"  pen  of  the  Wahl  company  is 
exfiected  to  start  in  about  60  days  in  both 
news(M()ers  and  magazines,  through  Fr- 
win,  \Vasey  &  Co.  Salesmen  of  the 
Wahl  comfiany  recently  held  a  two-day 
conference  in  Chicago,  chiefly  to  discu's 
plans  for  introducing  the  new  (ten. 

Motor-Mend  Appoints 

Hosiery  Motor-Mend  Cor(>oration  of 
New  York,  proprietors  of  the  A'anitas 
System  of  hosiery  repair,  have  placed 
their  advertising  account  with  Reimers  & 
Whttehill,  IfK.,  also  of  New  York.  The 
immediate  advertising  will  be  in  trade 
(>a(>ers. 

Wheeler  With  Bates  Corporation 

Bertrand  C.  Wheeler,  formerly  adver¬ 
tising  manager  of  the  Marquette  Cement 
Company,  has  been  appoint^  advertising 
manager  of  the  Bates  \'alve  Bag  Corpo¬ 
ration,  Chicago. 


Beals  With  Lyon  &  Healy 

1..  .M.  Beals,  formerly  assistant  ad¬ 
vertising  manager  of  the  Sheaffer  Pen 
(.'omiwny.  Fort  Madison,  la.,  and  later 
with  the  O’Cedar  Com()any,  Chicago, 
has  joined  the  advertising  department 
of  Lyon  &  Healy,  Chicago,  in  an  execu¬ 
tive  capacity. 

Rubber  Company  Names  Agency 

Hurja,  C'hase  &  Hooker,  Inc.,  Chicago 
member  of  the  Lynn  Fllis  Group  of  ad¬ 
vertising  agencies,  has  obtained  the  ac¬ 
count  of  the  .Auburn  Rubber  ComiMiiy, 
-Auburn,  Ind.,  manufacturers  of  C'Ment- 
on  rubber  smiles,  rubber  mats,  shftemak- 
ers'  findings  and  rublier  novelties. 

Boal  Joins  Baker  Agency 

S.  Ral()h  Boal  has  resigned  as  adver¬ 
tising  manager  of  the  Wm.  Taylor  .'son 
S:  Co.,  Cleveland,  to  join  William  Henry 
Baker,  advertising  agent  and  consultant, 
(iiiardian  Building.  Cleveland,  as  a  (irin- 
cijial  in  the  agency. 

Has  Aviation  Account 

The  I'niversal  Aviation  Corporation 
has  ap|)ointe<l  the  Chap|>elow  .Advertising 
Com|)any  of  St.  I-ouis  to  handle  the  ad¬ 
vertising  of  the  Universal  .Aviation 
Schools  located  at  St.  I/uiis,  Minncafio- 
lis,  aivl  Marion.  111. 

Flint  With  Milwaukee  Agency 

I.  Wyman  Flint,  former  president  of 
the  Flint  Pa|KT  Coinfiany.  ha>  joined  the 
staff  of  I'reeze-Vogel-Crawford.  Inc., 
Milwauke<-.  advertisitig  agency.  He  will 
represent  the  coinfiany  in  a  c<»ntracting 
and  sales  capacity. 

Hanson  Company  Named 

The  H.  .A.  Wilson  Companv.  Newark. 
N.  J..  has  apTviinted  the  h>seph  F.  Han¬ 
son  Comiianv  of  the  same  city  to  handle 
its  advertising  on  the  pri>motion  of  Be- 
lais  White  Gold. 

Placing  Rental  Copy 

The  Charles  H.  Tfuizalin  advertising 
agency  has  1»een  ap(>ointed  to  handle  the 
account  of  the  new'  Oiicago  Ikiard  of 
Trade  building.  .At  present  local  new»- 
pafK-r-  are  la-ing  used. 

Coffee  Account  to  Presbrey 

The  Frank  Presbrev  Companv  of  New 
York  has  been  apptinterl  advertising 
rouns<-l  for  the  G.  Washington  Coffee 
Refining  Comp’iu  of  Morris  IMains, 
N.  I. 

Sunland  Sales  Appoints 

Lord  Thomas  and  Logan  will  direct 
the  advertising  of  the  Sunlaiul  .Ssles 
Co-»>(xTative  Association,  Fresno,  Cal., 
sales  agents  for  the  .Sun-Maid  R'»isin 
firowi-rs  of  (  'alifornia.  effective* .April  l.s. 

U.  S.  Obtains  Silk  Account 

The  U.  S.  Advertising  Corporation  of 
New  York  and  Tolerlo.  has  been  ap- 
(v>intefl  to  handle  the  advertising  of  the 
Amalgamated  Silk  Cnr(V)ration  of  New 
York 

Adds  Financial  Account 

The  Chicago  office  of  .AlhiTt  I'rank  &■ 
Co.  has  been  appointed  to  handle  the 
advertising  of  Otte  &  Co.,  Chicago, 
specialists  in  hank  stocks. 

Obtains  Grass  Seed  Account 

The  account  of  (iarfield  Williamson, 
wholesale  grass  seeds.  New  York,  hai 
been  place<l  with  C.  P.  McDonald  Com- 
(uniy,  Inc.,  New  York. 

MacManus  Has  Kelvinator 

The  MacManus  agency.  Detroit,  has 
Ih'cii  given  charge  of  the  advertising 
account  of  the  Kelvinator  Cor()oration. 
manufacturers  of  electric  refrigeration. 

Collard  Company  Moves 

The  Clark  Collard  Com|)any,  Chicago 
advertising  agency,  has  moved  to  the 
I.ake  Michigan  building,  180  North 
Michigan  avenue. 


CHANGES  IN  CHICAGO  AGENCY 

Henri,  Hurst  dt  McDonald  Announces 

Promotions  and  Additions 

Se\rral.im|Kirtam  clianges  have  taken 
place  in  tiie  (lersonnel  of  the  Henri, 
Hurst  &  McDonald  Agency,  Chicago. 
J.  L.  i.amliin,  for  ten  years  an  account 
executive,  has  lieen  made  executive  vice- 
(iresident  in  charge  of  service.  W.  T. 
Dawson,  who  joined  the  agency  two 
years  ago  is  now  executive  vice-presi- 
ileiit  in  charge  of  finance,  administra¬ 
tion  and  personnel. 

.St.  I  lair  Carver  has  l>een  elected  to 
the  hoard  of  directors  and  L.  E.  Swine- 
hart  and  A.  .\l.  Semones  and  R.  H. 
Pierce  have  iH-eii  elected  vice-presidents. 
Mr.  Pierce  was  formerly  with  the  Curtis 
publications. 

Harry  I.  riior.sen,  for  several  years 
priKluctiim  chief,  and  .Arthur  L.  Decker, 
formerly  on  the  copy  staff,  are  now  ac¬ 
count  executives.  N.  H.  Piimpian.  for 
five  years  a  memlier  of  the  research  de¬ 
partment,  has  Ix-en  apixiinted  director  of 
media. 

Recent  additions  to  the  com|>anv’s  staff 
are  I.  H.  Williams,  formerly  with  Ixtrd 
&  Thomas  and  the  Glen  Ruck  Com- 
(laiiy.  who  is  an  executive  vice-presi¬ 
dent;  Francis  B.  Newcomb,  L.  J.  Kra- 
kover,  R.  1.  AVorthington  and  Mrs. 
Martha  Linn.  Mr.  Worthington  is  in 
charge  of  production  and  Mrs.  Linn  is 
in  the  department  of  radio  advertising. 

A.  P.  SERIALIZES  STORY 

Life  Story  of  Copt.  Fried  Started 

This  Week  to  Run  in  26  Release* 

The  .Associated  Press  started  serial 
presentation  of  the  life  story  of  Com¬ 
mander  (ieorge  Fried,  of  the  S.  S.  .Amer¬ 
ica.  I'eb.  2.5  to  its  member  (>a|iers.  The 
story  is  written  by  Fried  and  is  called 
"My  Thirty  A’ears  at  .Sea."  It  will  run 
in  26  releases. 

A  copy  of  the  Jan.  29  issue  of  I'Vl, 
.Associated  Press  house  organ,  contain¬ 
ing  a  commendation  of  Commander 
I'ried  for  his  style  in  writing  the  story, 
was  printed  on  s(>ecial  paixr,  framed  and 
(iresented  to  the  commander,  who  in¬ 
formed  the  .A.  P.  that  the  framed  copy 
would  be  hung  in  his  cabin  on  the  Amer¬ 
ica  when  it  sailed  for  Furofic  this  week. 

King  Executive*  in  South 

J.  1).  ( iortatowsky,  business  manager 
of  King  I'eaturcs  Syndicate,  is  vacation¬ 
ing  in  Miami  with  Mrs.  Gortatowsky. 
Ward  Greene,  executive  etlitor  of  King 
I'eatures,  and  Mrs.  Green  have  sailed 
for  Cuba. 

Grave*  A^i*it*,  in  South 

Ral|)h  H.  ( iraves,  a  native  of  Cha(x'l 
Hill.  N.  C..  visited  there  with  relatives 
and  friends  last  week.  He  is  now  head 
of  the  syndicate  de()artment  of  Double¬ 
day,  I  Viran  It  Co. 

Syndicating  Mar*ton  Article* 

International  Features  Service  has 
started  syndication  of  a  weekly  series  of 
articles  by  Professor  W  illiam  I'.  Mars- 
ton,  author  and  lecturer  on  Psychology 
at  (  olunibia  University. 

Join*  A.  P.  Feature  Service 

Louis  Moore,  staff  photographer  of 
the  ( Irrrland  Plain  Dealer,  has  re¬ 
signed  to  head  the  new  .Associated  Press 
photographic  bureau  in  Cleveland. 


Hatit  AtkiBMB  CompBBy,  410  North  MubigaB 
Nteuue*.  (  ii*«*.4K<g  ^Vill  the  beiiel-Wfiuiutf 

i  lif.ir  i  uii.|>aii.T  l.liiia,  Oliln,  whtrli  lia„  r,  J 
•  -atillz  lwH*ii  |iuri-luiM>tl  by  tbe  Uvruanl  Sihsarti 
et*iii|isn.v.  Ii«*tr<iil.  Mk'bl**ii. 

Bum«tt-Xuhn  Company,  (iO.S  North  Miclilfit 
ateiiuo,  Cbiragu.  la  uialilng  up  the  oewnpapar 
M)'he«tiile  on  the  t'blrnco  Trlbuue. 

Campbell-Ewald  Company,  Oaneral  Moton 
liulbllnK,  Detroit.  Slirb.  Will  try  out  a  ten  j 
new*|ia|>era  In  Ibe  near  future  on  C.  H.  MrAlrer 
I'umpany.  Detroit,  Mlcb.,  manufacturer-  of  aa 
auto  pollaber. 

ChapiMlow  Adv.  Co.,  ITCIO  Wnahlaftoii  atreet. 
Mt.  laiuia.  Mo.  I*  romplling  tbe  iprlnK  Hat  on 
tlie  S<allph«ne  Company,  Kanaaa  City,  Miaaiiuri 

D'Arcy  Adrertiaing  Company,  ISOl  Uiriut 
atreet,  Ht.  latula.  Mo.  Will  inane  11120  Hnm> 
M-he<lulea  to  newn|iapern.  to  be  followetl  up  by 
aiUlltlonal  copy  nltbln  30  day*,  on  the  W'liltr 
.Motor  TriK'k  Coiniiany,  Clereland,  Ohio. 

Faxon,  Inc.,  4<IO  North  Ulcblgan  avenue. 
Cbicago.  la  iaanliiK  l.'W  linen  copy  to  roto  w' 
Itonn  on  tbe  i'eoplea  I'opular  Monthly,  Pri 
Molnea,  Iowa. 

Farry-Hanly  Company,  0  North  Mirhixan  ave. 
line,  t'bii-axo.  Will  uae  page  *nd  wnaller  ropy 
In  mto  aei’tloUH  In  a  Hat  of  25  to  30  newapaperi 
on  Dhoenlx  lloalery  Company,  Milwaukee  W'la. 

Jama*  C.  Oraene  Company,  303  Glenn  biiililliK' 
Atlanta.  Ga.,  I*  laHuIng  achedulet  corerlni;  («(- 
and  half  paite  eotiy  to  a  Hat  of  newapaiera  ua 
the  Soiitliem  Sprlnx  Be<l  Company,  Atlanta. 

Oriawold-Ethelman  Company,  Leader  bnlldina. 
Clevelai.ll,  D.  la  laanlng  achednlea  coverlnx  1: 
inrhea,  H  tliiira.  atarting  in  March  and  ninninf 
thmiigh  to  June,  on  tlie  Ohio  Cultiratur  Cmu 
pally,  Hellevue.  Ohio. 

Hanri.  Hurat  A  McDonald,  58  Eaat  WaaliiiiK 
ton  atreet.  Chbazo.  la  compllinc  a  teiitative 
Hat  on  the  Slierwin  Wllllama  Company,  I'k-ie 
land.  Ohio. 

W,  8.  Rill  Company,  323  Fourth  avenue.  Plita- 
burgh,  l*a.  Will  run  a  teat  campaign  In  a  lery 
few  newapapera  on  Health  Laboratorlea  lA.-W- 
tlie,  I’lttahnrgli,  I'ennaylvanla. 

Lord  A  Thomaa  A  LMaa,  400  North  Mlrliixan 
u  venue,  Chicago,  la  iialng  a  Hat  of  newapaia-is 
on  City  Service  OH  Company,  New  Yprk. 

Rocha  Advartiaing  Company,  310  South  Michi 
gan  avenue,  Chicago.  In  placing  brpadniatinr 
copy  ordera  throughout  the  conntry  fn  iiewn 
|ia|iera  for  Stndebaker  Company,  South  Henit. 
Indiana. 

Rutbrauir  A  Ryan.  226  North  Michigan  air 
nue.  Chicago.  Are  laauing  500  line  achedulo  :o 
a  lint  of  newapaiiera  on  Fac-a-LIgbt  Cooipan.v. 
Mitchell,  South  Dakota. 

Rwaeney  A  Jnmaa,  1632  Euclid  avenua.  cleir. 
land.  U.  Are  ncndlng  copy  to  aome  of  the  ainullrr 
eaatern  papera  on  rennzoll  Company,  Oil  Cii.v. 
I'enna-Tlvanla. 

J.  Walter  Thompaon  Company,  410  Nurih 

Michigan  avenue.  Chicago.  la  ualng  a  few  timna 
In  acattered  aectlona  in  tbe  middlewent  for  tmf 
COP.V  on  Fromay,  a  cbeeae  and  bacon  romblnii 
tion  put  nut  by  Swift  A  Oo.,  Cbicngo.  Alao  Iran 
Ing  rontrarta  to  newapapera  on  Swift  A  Coin 
pan.v  (VIgorn).  Chicago. 

J.  Walter  Thompaon  Company,  410  Nurlli 

Michigan  avenue,  Chicago,  la  laauing  co|iy  tn  a 
aelect  Hat  of  newapapera  on  IJbby,  McNeil  A 
I.Hili.v.  Chicago  il'eaciiea). 

Frank  W.  White  Agency,  83  South  Cliirl: 
airwt.  Chicago.  Ilaa  lao^n  appointevi  to  lianillr 
llic  ailvcrtlalng  of  the  Quality  8ee<l  and  lliiPi 
Couinaiiy.  Chicago,  gionera,  wholcaalcra  and 
rctallcra  of  bullia  and  seeda. 


Dyer  Trenaf erred 

Carlftiiii  L.  Dyer,  of  the  C'hii'ago 
office.  Krwin.  Wa.sey  &  Co.,  has  been 
transferred  to  the  New  York  office, 
where  he  will  have  charge  of  production. 
Mr.  Dyer  was  formerly  advertisinc 
manager  of  the  Ford  Motor  companv  of 
Canada. 

Surveying  Claaaified  Department 

Jolm  H.  Tovey,  with  John  S.  FowU-r 
classifietl  manager,  are  making  a  survey 
of  the  classified  de()artment  of  the  Buf¬ 
falo  P.xening  Xeics. 

New  Elinor  Gljrn  Serie* 

Kliiior  Glyii  has  written  a  new  series 
of  Sunday  articles  for  King  Features, 
.Syndicate,  titled  “The  Flirt  and  the 
l''lap()er.’'  No  publication  date  has  iMeti 
set. 


riie  right  product  .... 

markets  and  competition  .... 
sales  methods  .... 

- and  then  Advertising 

DORRANCE,  SULLIVAN  &  COMPANY,  Inc. 

A  I)  V  1  K  T  1  S  I  N  O 
no  Wtsi  42NI>  SIKI-Kr.  MW  YORK 
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boston  advertiser 

SOLD  TO  KOBLER 


HONEYMOONING  IN  BERMUDA 


RoC^  JslunJ.  Ill, 


faUi*li«r  of  N.  Y.  Daily  Mirror  AUo 
lays  Still  DiTision  of  Intornational 
Krwtrool — No  Ckanc**  in  Por- 
•onnol  or  Policy 


Purchase  of  the  Bosloii  Piiily  .-tdeer- 
i;tsfr  inni  Alexander  P.  Moore.  U.  S. 
tmlia.ssador  to  Peru,  hy  A.  J.  Kohler, 
y)lisher  of  the  .VcTi'  Vork  Ihiily  Mir- 
Iff.  Feh.  2h,  was  amuiuncerl  tliis  week. 

It  was  stated  at  the  same  time  that  Mr. 

Kdbhr  had  purchased  the  still  picture 
JKisioii  of  International  Newsreel  from 
William  Randolph  Hearst,  Feh.  21.  The 
purchase  price  in  both  transactions  was 
lithheld. 

The  name  of  the  Poston  .Advertiser 
till  tie  changed  to  the  Boston  Record, 
the  oriKinal  name  of  the  pajier  when  it 
»as  founded  in  1884.  .Mr.  Kohler  an- 
icumed.  The  publisher  also  said  that  no 
>taff  changes  or  chaiiRes  of  policy  would 
take  place  at  present  on  either  the  .Adver- 
tiKT  or  International  Newsreel. 

New  ofticers  of  the  .Arlvertiser.  or 
Record,  are  .A.  J.  Kohler,  president  ; 

(ieori>e  d'l'tassy.  business  manaKer  of 
the  .Mirror,  treasurer;  J.  I'.  Cullen,  vice- 
president  and  clerk. 

.A  new  corporation,  called  International 
.\'ews  Photos,  Inc.,  was  formed  to  pur¬ 
chase-  the  Internatiiaial  Newsreel  di- 
lision.  Ofticers  of  this  company  are 
.V  J.  Kohler,  president;  Walter 
Howey,  vice-president  and  general  man- 
ager.  and  (ieorge  d’L'tassy,  treasurer. 

The  organization  will  continue  to  oper¬ 
ate  from  the  Hearst  plant  in  New  A’ork 
city,  and  will  maintain  its  regular  oftices 
m  the  United  States  and  other  countries. 

The  Boston  .Advertiser  was  purchased 
friini  Mr.  Hearst  by  .Ambassador  McKire 
m  March,  1^28  together  with  the  New 
York  Daily  Mirror.  Rumors,  current  at 
the  time,  that  the  sale  of  the  papers 
represented  an  undercover  plan  to  scrap 
the  Hearst  tabloids  were  vigorously  de- 

nie<l  by  .Ambassador  Moore  in  a  state-  _ _ _ 

nteiit  to  Editor  &  Publishkr  following  don  several 
the  sale.  The  Advertiser  was  purchased  Ixrard  only  i 
b)'  .Mr.  Hearst  in  1*^17  and  was  changed  take  action 
to  tabloid  size  in  1921. 

Mr.  Kohler  purchased  the  Daily  Mir¬ 
ror  from  .Ambassador  Moore  in  Septem¬ 
ber.  1928,  after  resigning  as  president 
ot  the  Americiin  ll'cckly,  the  Hearst 
.Sunday  coh»r  magazine.  The  purchase 
»as  negotiated  by  cable  with  the  Am- 
has.sador  who  was  in  Peru  at  the  time. 

iefore  he  liecame  associated  with  Mr. 

Hearst,  .Mr.  Kobler  was  with  the  old 
.Vi’ji'  )'ork  Globe  for  eight  years. 


Faster  ThroughTraffic 
and  Easier  to  Park 


Mr.  and  Mrs.  (>eorge  R.  Jordan, 
phulugruphed  just  before  sailing  for 
Bermuda  recently  on  a  honeymoon 
trip.  Mr.  Jordan,  who  is  president 
of  Jordan  Advertising  .Abroad,  Inc., 
New  York,  was  married  Keb.  14  to 
M  iss  Florence  Booth  of  Saratoga 
Springs,  N.  Y.  They  expect  to  return 
about  March  7. 


JF  it  had  no  other  advan¬ 
tages,  those  two — speed 
in  traffic,  and  easy  parking 
— would  make  the  Package 
Truck  invaluable  for  news" 
paper  service. 

Fast  corner  coverage,  sub¬ 
urban  and  interurban  circu" 
lation  work,  mat  and  cut 
service  —  these  are  typical 
jobs  which  the  Package 
Truck  will  do  better  and  at 
less  cost  than  any  other  ve" 
hide.  Its  running  cost  is  less 
than  one-third  that  of  any 
commercial  car  or  truck. 

Let  your  local  Harley^David- 
son  Dealer  demonstrate  — 
without  obligation  to  you. 
Phone  him  today. 


FINISHES  JAIL  TERM 


STORE  BUYS  NINE  PAGES 

The  Memphis  Press-Scimitar  on  Feh. 
19  carried  nine  pages  of  advertising  from 
l.oweiistein’s  Deiiartmcnt  store. 


BEHOLD— YE  COMPLEAT  CAMERA  MAN 


“Never  misguess  a  distance. 

:ions  Nec-  "Never  lose  a  flash  shot, 
as  News  “Write  captions  with  one  hand  and 
have  l)cen  framcil  in  the  take  pictures  with  the  other. 

“Create  a  desire  in  every  subject  to 
pose  for  a  photo. 

“Make  shots  with  camera  hidden  in 
vest  pocket. 

any  mercenary  “Cover  seven  exits  to  a  building  simul¬ 
taneously. 

>r  car  that  will  “If  the  ap|>licant  can  pass  the  afjove 
primary  tests  he  secures  the  job  and  will 
s(Kin  be  learning  the  more  intricate  parts 
of  the  work  so  as  how  to  get  an  ex- 

I  .  -  ,  .  t  'i  ■  pense  account  through  ami  how  to  keep 

laim  an  hour  or  two  of  his  t- ■  .  .. 

from  going  insane. 

men  must  train  themselves  foregoing  has  a  preface  which 

-  r. . .  sleep  for  indefin  tc  perimls. 

It  is  also  consideresl  (|uite  an  asset  to  lie  “This  survey  of  data  was  accumulated 
•hie  to  go  without  eating  for  a  week  or  after  an  untiring  research  and  extensive 
two.  This  last  item  is  not  absolutely  questioning  of  rejiorters.  art  ilirectors, 
■ecessary,  however.  city  editors  and  other  boneheads  who 

.A  cameraman  who  is  born  twins  is  know  little  or  nothing  about  photog- 
•ble  to  cover  twice  as  many  assignments  raphy.  It  is  probably  the  most  complete 
•nd  therefore  receives  $2.00  extra  each  work  of  its  kind  ever  perpetrated  on  an 

innocent  cameraman.” 

‘6.  The  following  arc  the  actual  cam-  Incidentally,  the  author  is  no  longer  a 
**^«v'*^*^**'*'''*^^*'**  '  member  of  the  Times-Union  photo  staft. 

Never  miss  a  shot.  This  was  his  valedictory. 


The  following  “yualificati 
fssary  to  Holding  Position 
Fameraman’’ 
dark  room  of  the  Albany  (N.  A'.)  Times- 
Union: 

“I.  .A  cameraman  should  have  a  private 
income  of  about  $5  jier  day  so  his  work 
may  not  be  bam|x-red  by- 
motives. 

“2.  A  large  fast  mot< 
operates  at  $.03  a  mile  is  an  essential  part 


HARLEY'DAVIDSON 


HARLEY'DAVIDSON  MOTOR  CO.. 
iK'pf  R  P..  Milwaukee. 

InfrrcateJ  in  thr  P^ck^ur  Truck  itn  newapaper  wcjfk. 
SmJ  litrradirr 


V 

the  (Coupon  1 
^ior  Jiterafurc  iffm« 
Iratmt  our  1 1  »i  c  uf 
arock  and  ipcci4i 
Ix/dict. 


'1 


so 
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By  MARLEN  PEW 


Energy, 

Brilliance, 

Wit, 

Skill, 

Genius —  ' 

All  fail  to 
Sen-e 

If  the  heart 
Is  cold 

And  the  tongue 
False. 

•  •  * 

IT  is  a  curious  fault  in  human  nature 
that  many  people  who  are  perfectly 
pleasant,  ajtreeahle  and  coojterative  in 
person  may  in  letter  corresjxindence  re¬ 
flect  the  coldest,  most  irritable  and  an- 
ta>:onistic  manners.  high  percentage 
of  ugly  disagreements  l>etween  business 
correspondents,  I  dare  say,  is  directly 
traceable  to  the  fact  that  neither  party 
knows  what  tl»e  other  looks  like  or  how 
he  acts  in  person.  A  letter  from  a 
stranger  which  is  not  to  onr  liking  im- 
meiliately  puts  hoofs  and  liorns  on  the 
writer.  This  estimate  usually  turns  out 
to  1k‘  wholly  unjust.  There  should  1)C 
an  invention  to  overcome  such  a  common 
source  of  \s<*e. 

Perhaps  each  man  who  signs  his  name 
to  a  letter  shoubl  by  law  Ik-  required  to 
attach  thereto  photographs  of  his  full 
awl  jirofile  facial  features.  Then  if  you 
are  disposed  to  cuss  out  a  correspt indent 
you  will  do  it  to  his  face.  Television 
will  come  along  in  due  time  to  prevent 
misunderstandings  between  strangers  in 
telephone  correspondence.  News|>aper 
writers  are  ofien  misjudged  by  readers 
who  do  not  know  them.  Strangers  often 
say  to  you;  “I  am  surprised  by  your 
appearance.  I  have  read  your  stuflf  and 
imagined  that  you  were  a  big  man  with 
side-whiskers,  Uoman  nose,  squint-eye 
and  club-foot,  but  in  reality  you  seem  mild 
and  inoffensive  and  much  younger  than 
F  had  thought.”  So,  there  is  some  point 
in  the  old  practice  of  printing  thumb¬ 
nail  author  portraits,  whether  the  sub¬ 
ject  would  do  well  in  Hollywood  or  not. 
Mark  Twain  once  told  me  that  if  his 
portrait  had  been  printefl  with  every 
article  he  had  ever  written  it  would  have 
"smoothed  the  way  to  fame  and  d«- 
concerted  a  legion  of  antagoni-ts.”  T>i 
I  hear  a  seconding  of  the  resiilution  that 
business  correspondents  he  renuireil  by 
law  to  sign  with  both  name  and  face? 

•  •  • 

ON E  of  the  great,  good  men  of  this  day, 
occupying  a  position  of  tremendous 
power  and  nwking  the  very  best  use  of 
i».  is  l^ewis  E.  I-awes.  warden  of  Sing 
Sing  prison.  His  contacts  with  news¬ 
paper  men  are,  of  course,  many  and  con¬ 
stant  and  it  testifies  to  his  character  that 
he  is  cooperative  with  able  and  con¬ 
scientious  reporters,  working  with  them, 
but  aUiors  the  ruthless  exploiter  of  mis¬ 
fortune  and  the  cheap  publicity  hound. 
Warden  Lawes  makes  a  serious  and  in¬ 
telligent  study  of  his  unhappy  business. 
He  is  a  man  of  fine  human  sensibilities 
and  no  mawkish  sentimental  it  v  vitiates 
his  labors.  TFis  recent  utterances  on  the 
crime  situation  in  the  L  nited  States 
throw  a  bright  light  on  a  condition  of 
grave  concern  to  every  newspaper  man, 
not  to  say  every  good  citireii.  His  point 
is  that  ail  of  this  welter  of  laws,  guns, 
iron  bars,  armored  cars,  big  police 

forces,  long  sentences,  electric  chairs, 
gilihets.  and  all  other  stern  measures  of 
punishment,  appear  to  he  ineffective  and 
that  the  time  has  come  for  the  employ¬ 
ment  of  scientific  means  of  prevention. 

»  *  * 

W  ARISEN  I,.\WES'  facts  are  aston¬ 
ishing.  Wc  have  mr)re  laws  to  pre¬ 
vent  crime  and  more  people  breaking 

them  than  ever  before.  In  dealing  with 
the  situation  most  of  us  go  to  extremes 


of  pity  or  hate  of  the  individual  criminal 
-  -demanding  vengeance  or  ultra  forbear¬ 
ance.  We  do  not  look  crime  in  the  face 
and  act  intelligently  about  it.  \N'c 
vag’uely  know  that  it  has  something  to 
do  with  the  p<ist-war  readjustment.  It 
is  in  some  nijsterious  way  assf>ciated 
with  the  amazing  age  of  material  pros- 
lierity.  Crime  does  not  pay  the  criminal, 
and  Warden  Lawes  found  that  the  value 
td  prfiperty  actually  obtained  in  the  aver¬ 
age  robbery  in  the  year  1927  was  only 
fJb.75,  or  less  than  the  average  weekly 
wage  of  those  who  contmitted  those 
crimes  and  forfeited  their  precious  free- 
<lom.  So,  from  the  jniint  of  dollars  and 
cents  crime  is  a  pfKir,  a  silly  and  sense¬ 
less  trade.  Mr.  l^wcs  says  that  while 
psychiatry  has  its  proper  jilace  in  court 
and  institutional  procedure,  there  is  a 
tendency  to  over-emphasize  the  influence 
of  insanity,  feeblemindi-dness  and  ignor¬ 
ance  in  criminality.  Our  ojiinioii  is  that 
psychiatry  has  really  never  lieen  tried,  or 
at  least  not  at  the  source  end. 

*  *  * 

SURETY  company  ollicials  claim  that 
“nine  out  of  ten”  men  arc  potential 
criminals  and  that  wonten  are  more 
hfinest  than  men.  The  latter  claim  is 
disputed  by  departntent  store  men,  most 
of  the  thefts  there  being  committed  by 
women.  Hotel  men  say  Intth  sexes  are 
e(|ually  disposed  to  steal.  Warden  l^wes 
says  that  “newspajK-r  men  must  publish 
racing  schedules,  charts  and  Itetting 
prices,  Ix-causc  the  public  gambles  on  the 
races,  although  such  gambling  is  crimi¬ 
nal  and  such  publications  encourage  not 
only  unlawful  Itetting,  but  more  serious 
crime.”  The  Warden  might  have  added 
that  highly  respectable  newspapers  dis¬ 
play  certain  bank  and  government  fig¬ 
ures,  not  for  their  legitimate  news,  but 
Itecause  these  figures  are  used  by  thou¬ 
sands  of  cheap  gamblers  in  many  cities 
of  the  country.  They  are  even  “flashed” 
on  press  wires.  Wc  never  seen  those 
figures  displayed  on  the  first  pages  of 
sporting  editions  without  a  sinking  of 
the  heart  for  a  jirofession  we  love.  In 
Warden  I^wes'  opinion  moving  pic¬ 
tures,  next  to  newspapers,  are  probably 
the  greatest  agency  in  directing  thoughts 
and  feelings  that  lead  to  action.  Granted 
many  splendid  pro<luctions  most  moving 
picture  concerns  give  the  people  what 
the  lower  elements  want — trashy  and  un¬ 
real  crime,  sex  emotion  and  false  and 
silly  romance.  They  convey  false  moral 
precepts,  false  ideas  and  false  ambitions 
and  while  the  Warden  shares  with  us 
repugnance  to  official  censorship  he  be¬ 
lieves  that  public  opinion  might  now- 
step  in  and  compel  a  reform.  It  will 
come,  or  official  censorship  is  certain. 

•  •  * 

I  WANT  to  quote  tin-  Warden  here, 
believing  that  his  analysis  of  human 
behaviorism  is  one  of  the  clearest  and 
truest  that  has  been  given  to  print. 
“.\ctually.  every  man  has  his  breaking 
point,  it  is  all  a  matter  of  effective 
temptation — time,  place  and  circum- 

.stance.  The  fact  that,  under  certain 
conditions,  crime  is  largely  deterministic, 
is  no  excuse  for  crime  or  the  criminal. 
Man.  in  the  matter  of  conduct,  re¬ 
sembles  a  horse  tethered  bv  a  rope.  The 
length  of  the  rojK*  determines  and  limits 
the  horse  to  a  definite  area  of  action,  but 
w-ithin  this  space,  his  actions  arc  given 
free  play — there  is  freedom  within  fixed 
limits.  Man  al.so  is  tethered  by  heredity, 
environment,  e<lucation,  et  cetera,  which 
limit  the  sphere  of  his  activity,  but  he 
alone  is  responsible  for  a  choice  of  con¬ 
duct  within  that  limitation.  Within  this 
scope  he  is  rarely  compellefl  to  resort  to 
criminality.  No  one  is  N>rn  to  crime : 
heredity  may  pre<lispose,  but  weaknesses 
are  rarely  so  preponderant  as  to  be  com- 


pc-lling.  Neither  jwiverty  nor  wealth  is 
the  cause  oi  any  crime,  but  under  cer¬ 
tain  conditions  cither  may  liecomc  a  domi¬ 
nant  factor.  We  may  ju.st  as  well  admit 
that  with  certain  types  of  crime  and  under 
certain  unusual  conditions  character  train¬ 
ing  often  has  little  bearing  whatever  on 
on  individual's  conduct,  be  it  good  or  Ijad. 
Even  with  normal  persons  there  are  cer¬ 
tain  acts  which  spring  from  instinct, 
others  as  a  result  of  overpowering  im¬ 
pulses  or  reversions  to  savagery  which 
no  .system  of  character  training  can  en¬ 
tirely  overcome.” 

«  *  * 

T>  UT  character  training,  in  the  home, 

schtKil,  church,  playground  and 
w-herever  children  gather  is  the  basic,  sci¬ 
entific  reply  to  the  general  problem.  To 
cojk;  w-ith  the  growing  tendency  to  loose 
habits  society  must  start  to  work  with 
childhfXKl.  Play  must  be  constructively 
directed.  Cities  must  provide  for  the 
natural  requirements  of  childhood.  Homes 
must  be  fair  to  children.  And  it  might 
be  added  that  the  church  and  the  club 
and  the  schfKil  might  very  well  be  used 
to  overcome  in  the  mind  of  the  child 
some  of  the  ungodly  influences  of  greedy, 
impudent,  low-lived,  quarreling,  sensuous 
and  unspiritual  parents. 

Education?  Yes,  to  lie  sure,  but  as 
the  Warden  says  there  is  no  inherent  vir¬ 
tue  in  learning.  It  has  social  value  only 
when  socialized  and  a  much  greater  de¬ 
velopment  of  l)oth  physical  and  mental 
hygiene  in  public  schools  is  needed.  Self- 
restraint  is  a  great  lesson  to  learn.  When 
an  individual  has  learned  what  right 
habits  are  he  is  fairlv  safe. 

*  *  * 

ARDEN  LAWES  calls  upon  the 
”  new-sj)ai>er  to  arouse  community 
consciousness  for  preventive  measures. 
He  wants  to  see  the  press  carry  to  the 
jK-ople  the  facts  regarding  preventive  and 
remedial  crime  measures  which  are  very 
well  known  and  fairly  established  in  the 
limited  circle  of  professional  SfKiological 
w-ork.  Blazoned  type  gives  exaggerated 
accounts  of  criminal  deeds,  but  only 
small  space  is  often  given  to  illustrate  the 
futility  of  crime.  Eor  instance,  one  bur¬ 
glar  who  was  reported  to  have  netted  a 
million  dollars  in  swag,  in  truth  found 
himself  so  iMKir  in  prison  that  he  could 
not  buy  a  plug  of  tobacco.  In  other 
words,  the  social  gain  will  come  w-hen 
ncwspajier  men  take  pains  to  carry- 
through  to  the  dismal  end  all  of  the 
criminal  cases  that  attract  public  atten¬ 
tion,  showing  haw  unprofitable  the  busi¬ 
ness  is.  Society  should  preach  the  futil¬ 
ity  of  “bucking  the  law’’  and  newspapers 
should  realistically  report  how  stupidly 
and  unromantically  the  violator  usually 
pays.  .-Ml  that  can  be  done  to  build  up 
character  will  net  golden  results  for  the 
nation.  This  view-  of  the  crime  problem 
appeals  to  me.  It  get?  somewhere.  And, 
if  I  may  remark,  it  offers  to  broad¬ 
minded  e<litors  and  skillful  reiK>rters  a 
field  of  interest  capable  of  producing 
wonderful  copy.  Every  phase  of  social 
and  political  activity  is  directly  involved. 
And  the  results  might  go  to  richly  com¬ 
pensate  for  the  destructive  work  that 
newspajKrs  are  obligated  to  do  in  the 
publication  of  the  truth  concerning  the 
dark  and  ugly  side  of  life. 


YELLOWSTONE  TOUR 
PLANNED  FOR  N.  E.  A. 

Buffalo  Round-Up  Will  b«  Entertaia- 
mont  Feature  of  Trip  Followiaf 

Convention  in  Cheyenne,  July 
20-23— Party  Limited  to  400 

tour  of  Yellowstone  National  Bark 
during  which  a  buffalo  round-up  will  bt 
specially  staged,  will  comirose  thi  chief 
entertainment  feature  of  the  44th  annual 
convention  of  the  National  Editorial  As¬ 
sociation  to  be  held  July  20-23  at 
Cheyenne,  Wyo.  The  tour  is  sclieduled 
for  July  24  to  29.  Headquarters  for  the 
convention  w-ill  be  at  the  Plains  Hntel, 
Cheyenne,  and  sessions  will  be  held  in 
the  new  Cheyenne  High  School  build¬ 
ing. 

The  official  convention  party  will  leave 
Chicago  July  18,  arriving  at  Cheyenne  on 
the  2Uth,  when  the  opening  session  will  be 
held.  Sunday,  the  21st  w-ill  be  given  over 
to  a  trip  to  Fort  Russell  and  on  the  22n(l 
and  23rd  the  main  sessions  of  the  conven¬ 
tion  will  l>e  held. 

“Frontier  Day,”  a  regular  yearly  cele¬ 
bration  in  Wyoming,  will  be  held  on  the 
24th,  the  date  having  been  changed  spe¬ 
cially  for  the  N.  E.  A.  delegates,  who  will 
witness  it. 

On  the  night  of  the  24th  the  delegates 
will  be  divided  into  two  parties,  one  going 
to  Rawlins  and  the  other  to  Laramie  to 
start  the  tour  of  Yellowstone  Bark, 
Visits  will  be  made  to  some  of  the 
“dude’’  ranches  in  the  Wyoming  terri¬ 
tory.  Roth  parties  will  meet  at  Roose¬ 
velt  Camp  for  the  buffalo  round-up  which 
has  Ix-en  arranged  by  Roger  Toll,  siiinr- 
intendent  of  Yellowstone  Park. 

.Another  feature  to  be  presented  for  the 
editors  will  be  an  Indian  sun  dance  to  be 
held  at  Lander.  The  party  to  make  tin 
trip  w-ill  be  limited  to  4(10  persons,  accord¬ 
ing  to  H.  C.  Hotaling,  executive  secretary 
of  the  associatiem. 


8o%  of  the  total  circu¬ 
lation  of  The  Free 
Press  is  concentrated 
within  the  local  metro¬ 
politan  trading  area  of 
Detroit  —  coverage 
without  the  penalty  of 
waste. 
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ANNOUNCEMENT 


PRANK  B.  tERPsY  end  WILLIAM  J.  MINGLE 
announce  ihe  formation  of 

BERRY-MINGLE  CO-INC. 

Th  e  services  of  this  organization  ere  for  the  ex¬ 
clusive  use  of  the  printing  and  allied  industries. 
Th  e  experience  of  many  years  along  sound  en¬ 
gineering  principles  enables  us  to  solve  the  prob¬ 
lem  of  production  costs— a  vital  factor  to  every 
business,  o  o  We  are  prepared  to  advise  printers 
and  architects  in  all  matters  relating  to  the  con¬ 
struction  and  rearranging  of  printing  plants,  to 
create  and  furnish  floor  plans,  design,  manufac¬ 
ture  and  supply  equipment  for  every  printing  need 
and  to  re-route  work  for  economical  production, 
o  o  A  discussion  of  your  problem  involves  no 
obligation.  o  o  o  o  o  o 


BERRY-MINCLE  CO-INC. 

FLATIRON  BUILDING  -  NEW  YORK 

175  flfTH  AVENUE  A1  rVEN TV- THIRD  STREEl 
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PROGRAM  READY  FOR 
CIRCULATORS’  MEET 

Midwest  Group  to  Discuss  Subscrip* 
tioBs,  Bus  Rates,  Street  Sales  at 
Anoual  Conrention  in  Kansas 
City,  March  4>S 


Si<liu-y  1>.  Loiik,  business  and  circu¬ 
lation  manager  of  the  Wichita  (Kan.) 
Eagle,  will  speak  on  “The  Business  and 
Circulation  Managers  Jobs  Combined”  at 
the  convention  of  the  Midwest  Circula¬ 
tion  Managers’  Association  to  be  held 
at  the  President  Hotel,  Kansas  City,  Mo., 
March  4  and  5.  Other  principal  speakers 
will  l»c  Fretl  Seacrest,  Lincoln  (Neb.) 
Journal,  on  “Increasing  the  Street  Sale 
Price  From  Two  to  Three  Cents — How 
It  Was  l)one  and  With  What  Results;" 
and  K.  M.  Dunston,  Little  Rock  Arkan¬ 
sas  Democrat,  on  “Bus  Rates  to  News¬ 
papers  on  Bus  Service  Owned  by  Rail¬ 
roads.” 

The  c<>nvention  will  open  with  com¬ 
mittee  rejtorts  and  an  address  of  wel¬ 
come  by  Lloyd  Smith,  Kansas  City  Kan¬ 
san.  president  of  the  group,  followed 
with  addresses  by  Roy  Bailey,  general 
manager.  .Galina  (Kan.)  Journal,  past 
president ;  I  >e  Forest  Steele,  I’ueblo 
(Col.  I  Star  Journal;  and  K.  W.  Chand¬ 
ler.  audit  bureau  of  circulations.  The 
addresse*-  will  l»e  followed  by  a  "Best 
Plan  Hour,”  at  which  a  series  of  three- 
minute  jiapers  on  plans  that  pr<Klucc<l 
result*,  during  19J8  will  he  read  by  mem¬ 
ber'. 

In  the  aiteriUMMi  a  round-table  di.scus- 
sioii  will  Ik-  held  during  which  the  fol¬ 
lowing  'ubject'  will  lie  discussed:  Mail 
subscriptions.  com|>arison  of  circulation 
totals  with  last  >ear;  relative  value  of 
gradi'  'chiMil,  high  scIhkiI  or  college  Ihivs 
on  a  morning  newspaper  route;  should 
newspaiKT'  Ik-  com|K-lb-<I  to  laliel  the 
time  the>  go  to  press  to  jirotect  the  iiub- 
lic;  bus  lin«  rate-;  methods  of  entering 
oiitsiile  territory  ;  comparative  value  of 
the  following  features  from  a  circula¬ 
tion  'tand)ioint  ;  carrier  Imys,  office  or 
privately  owned  routes,  contests  or 
.straight  solicitation;  credit  or  paid-in¬ 
advance  mail  subscriptions,  bargain 
offers  insurance  policies. 

fhher  subjects  to  be  discussed  in  the 
round  table  are;  How  to  avoid  or  collect 
arrearages  and  the  subject  of  magazine 
clubbing  tiflfers. 

Kntertainment  features  will  consist  of 
a  lunchetm  March  4.  at  which  Marco 
Morrow,  assistant  publisher  of  the  Cap- 
IK*r  I’ublications.  will  lie  the  principal 
sneaker;  a  theatre  party  that  night  and 
an  auton'gibiU'  tour  of  the  city  the  fol¬ 
lowing  day . 

<  tfticers  in  addition  t<i  Lloyd  Smith, 
president,  are :  I).  F.  Steele.  Etichlo 

Star  Journal,  first  vice-president ;  L.  W. 
McFetridge,  Tulsa  ITorld,  secon<l  vice- 
president  ;  <'i.  R.  Boyd,  Independence 
(Mo.)  Examiner,  secretary-treasurer. 
L.  J.  HoflPriian.  St.  Louis  Star,  is  chair¬ 
man  of  the  program  committee. 

Carrinr*  Visit  Cnpitnl  City 

Seven  carrier  boys  selling  the  Des 
Moines  (la.  1  Sunday  Register  in  F'air- 
field.  Iowa,  were  given  an  over-night 
trip  to  Des  Moines  for  a  theatre  party 
and  a  tour  of  the  city  as  a  reward  for 
obtaining  new  subscribers  in  a  special 
drive.  C.  E.  I)ilIon,  district  manager, 
accompaniefl  the  lioys. 

Wagner  Succeeds  Hoover 

T.  J.  Wagner,  formerly  with  the 
Hearst  organization,  has  been  made  man¬ 
ager  of  the  home  delivery  department, 
Chicago  Evening  Post,  succeeding  A.  H. 
Hoover,  who  recently  resigned  to  con¬ 
tinue  his  edticatifin. 

Postmaster  Joins  Daily 

Ray  r.  Eggert.  for  the  last  six  years 
postnwster  in  Waterloo,  la.,  became 
manager  of  the  suburban  circulation  of 
the  ITaterloo  (la.)  Evening  Courier, 
March  1.  He  recently  retired  from  the 
jiostinHstership. 


ASSOCIATES  HONOR  ANDERSON 

Herald  Tribune  Mail  Room  Chief 
Presented  With  $500  Check 

Rand  .\iHlerson,  su|>erititendcnt  of  the 
A’cte  York  Herald  Tribune  mailing  de¬ 
partment  and  one  tif  the  oldest  memliers 
of  Mailers'  I'nion  No.  (i,  was  honorttl 
at  a  testimonial  dinner  at  which  more 
than  .s(J(l  persons  were  present,  at  the 
Hotel  .\stor,  Sunday  evening,  Feb.  24. 

The  speakers  were  Howard  Davis, 
business  manager  of  the  Herald  Tribune; 
Robert  t.'resswell.  circulatiiMi  manager ; 
Charles  N.  Smith,  international  presi<lent 
Mailers’  L'nion.  and  Charles  (iallagher, 
president  of  Mailers'  L'nion  No.  It. 

Porter  Caruthers,  assistant  business 
manager,  was  toastmaster,  and  at  the 
end  of  the  lianiiuet  a  certified  check  for 
$500  was  presented  to  Mr.  Anderson 
from  the  mailers  of  the  Herald  Tribune. 

Staff  Sells  800  Subscriptions 

More  than  800  news  subscriptions  were 
obtained  in  an  employes'  contest  staged 
by  the  Toledo  S etvs-liee,  it  was  an¬ 
nounced  at  a  dance  and  jiarty  which 
wound  up  the  contest.  Agnes  Marrin  of 
tiu-  classifietl  department  and  Bob  Mc- 
( lehean  of  the  display  staff  top|K'd  the 
list  with  the  ntost  inriividual  subscrip¬ 
tions. 

Golden  Gloves’  Bouts  Held 

Eight  amateur  Uixers  won  <  iolden 
<  doves  in  the  I  hicago  Tribune'.^  annual 
tournament  last  week,  the  gross  r»*ceipts 
for  which  were  more  than  S20.(K(0.  Net 
priK-eeds  will  be  given  to  the  Forty  and 
l•aght.  honorary  organization  of  ex- 
service  iiK-ii.  The  winners  and  runners- 
ups  last  week  will  represent  Chicago  in 
the  inter-city  match  with  the  .Vete  York 
Daily  .Viie.f  winners  in  March. 

Circulators  Given  Bonus 

Carriers  aiul  district  managers  of  the 
Kan.fas  City  Journal-Post  were  guests 
of  the  jxiiK-r  at  a  dinner  and  entertain¬ 
ment  last  week  at  the  Hotel  Baltimore. 
I'lach  of  the  carriers  was  presented  a 
gold  piece  and  the  dis-trict  managers  were 
presenterl  lionus  checks.  Homer  Bair  is 
circulation  manager. 


OWNER  DIFFERS  WITH 
EDITOR  IN  DAILY 

J.  L.  Druck  of  Carbondale  Loader 

Writes  Open  Letter  to  Paper 
to  Which  Smithing 
Replies 

Readers  of  the  Carbondale  (Pa.) 
Letuler  recently  had  occasion  to  read  an 
exchange  of  cipcii  letters  on  the  editorial 
jwge  in  which  the  proprietor  of  the 
newspaiR-r,  J.  L.  Druck,  found  fault  with 
an  eriitorial  written  by  (jeorge  Smithing, 
eflitor.  and  in  which  Smithing  did  not 
IRrmit  the  arguments  of  his  employer  to 
go  unanswered. 

The  exchange  of  letters  resulted  from 
an  editorial  Feb.  9,  in  which  Mr.  Smith¬ 
ing  found  fault  with  Senator  James 
Reed’s  recent  s|)eech  in  which  he  arguetl 
for  a  big  navy  and  lamf>aste<l  the  so- 
called  pacifists  in  the  country.  "rhe 
editorial  argued  that  before  embarking 
on  a  naval  building  project  the  govern¬ 
ment  shcmld  wait  and  see  what  develops 
from  disarmament  movements. 

In  the  I^eader  of  Feb.  11,  Mr.  Druck 
in  an  ojien  letter  that  ran  more  than  a 
column  tokl  Mr.  Smithing  his  editorial 
deserved  commendation  “only  for  its 
flight  into  the  realm  of  the  fantastic 
idealism.’’  He  said  that  the  world  is  far 
from  lieing  ready  for  a  Utopian  peace 
and  that  Uncle  Sam  must  be  on  his  guard 
to  maintain  a  big  navy  and  a  strong  army. 

In  the  next  issue  of  the  Ia*ader  the 
editor  defende<l  his  attack  on  the  Reed 
speech  and  concluded  by  saying  he  lie- 
lie  ved  in  an  adajuate  {xilice  army  and 
an  ade<|uate  navy  but  that  he  did  not  lie- 
lieve  in  the  dogma  that  “might  is  right.” 

PUBLISHED  ART  EDITION 

'I  he  Laguna  Heach  (Fla.)  .^oulli  C  .oasl 
\'i~ies,  tabloid  weekly,  published  a  .k>- 
page  art  edition,  Feb.  1.5,  in  celebration 
of  the  ojiening  of  new  art  gallery. 

ELIMINATES  DATELINES 

With  the  morning  edition  of  Friday, 
I'eb.  22.  the  Lincoln  \cbraska  State 
Journal  eliminated  the  use  of  datelines 
on  news  stories. 


LIGHTED  “SHOWCASE”  DELIVERING  DAILY 


A  new  idea  in  night  delivery  was 
inaugurated  last  week  by  the  circulation 
department  of  the  Knitirk  Evening 
.\'cu's  in  conjunction  with  their  distri¬ 
butor,  the  .South  End  Express  Company. 

.\  standard-sized  delivery  truck  with 
shatter-proof  glass  panels  on  each  side, 
illuminated  with  several  electric  lights, 
was  placed  in  night  service.  .\  twelve- 
volt  battery  is  used  to  furnish  the  light. 

The  truck  attracted  considerable  atten¬ 
tion  in  the  down-town  section  of  Newark 
and  was  welcomed  by  the  many  news¬ 
stand  operators  for  the  reason  that  it  is 
easily  distinguished  for  some  distance. 


Protection  on  the  idea  has  lieen 
applied  for. 

During  the  past  five  years,  the  Newark 
Evening  News  has  added  many  innova¬ 
tions  in  newspaper  delivery.  It  now 
has  a  motorcycle  in  regular  service,  a 
sjK-ed  float  for  summer  distributicui  at 
Lake  Hopatcong.  N.  J..  and  on  several 
occasions  during  Pf28  chartered  airplanes 
for  its  newspaper  delivery  on  important 
occasions. 

Eugene  \V.  Farrell  is  assistant  general 
manager  and  business  manager,  and 
Harry  G.  Kallop  is  circulation  manager 
of  the  News. 


LEGAL  NO'nCE  BILL  PASSED 

Nnwspnpermen  Lom  Fight  to  Hav« 
Woodward  BUI  Changed 

NewspajRr  men  lost  a  fight  in  the 
Texas  legislature  with  passage  of  the 
\V  oodward  bill  relating  to  publiration 
and  posting  of  legal  notices.  Reps  Clyde 
Warwick,  Canvon;  Ray  Holder,  Lancas¬ 
ter,  and  Frank  Baldwin,  all  newspaper 
men,  led  the  fight  to  change  the  measure 
so  it  would  provide  for  publication  of  all 
legal  n(8ices.  The  present  law  requires 
publication  of  some  and  posting  of  some, 
the  Woodward  measure  being  designed 
to  make  clear  which  shall  be  given  pub¬ 
licity  one  way  and  which  the  other. 

The  fight  was  largely  between  lawyers 
and  newspaper  men  in  the  legislature,  the 
former  contending  that  posting  of  ixitices 
not  only  was  superior  to  publication  in 
country  newspapers  liut  also  was  in  keep¬ 
ing  with  a  practice  of  75  years’  standing. 
Rep.  Holder,  characterizing  posting  of 
notices  as  a  relic  of  stage  coach  days,  in¬ 
sisted  that  their  publication  in  news¬ 
papers  would  lietter  inform  the  public. 

The  Texas  Press  Association  favored 
the  Warwick  amendment. 

Bills  by  Rep.  R.  L.  Reader  of  San  .\n- 
tonio  authorizing  Texas  cities  and  coun¬ 
ties  to  levy  taxes  for  advertising  will  be 
allowed  to  die.  The  attorney  general 
ruled  that  under  their  honve  rule  charters 
cities  already  have  power  to  levy  adver¬ 
tising  taxes ;  he  also  held  that  the  meas¬ 
ure  designed  to  so  emix»wcr  counties  did 
not  meet  the  law's  retpiirements. 

A  bill  intended  to  apply  the  Texas 
criminal  libel  law'  to  radio  broadcasting 
was  re|xirted  adversely  by  committee. 

NAMED  CIRCULATION  MANAGER 

P.  T.  Anderaon,  Jr.,  Succeeds  J.  T. 

Webb,  Jr.,  on  Macon  Telegraph 

P.  r.  .\nderson,  Jr.,  manager  of  the 
merchandising  department  of  the  Macon 
( ( ia. )  Telegraph,  was  appointed  circula¬ 
tion  manager  last  week  succeeding  J.  T. 
Webb.  Jr.,  who  recently  joined  the 
.lugiista  Chronicle.  .Mr.  .\nder.son 
workeil  in  the  circulation  department  oi 
the  Telegraph  during  vacation  perifxls 
while  lie  was  attemling  school  and  the 
Unitetl  States  Naval  .\cademy. 

Charles  R.  Holmes  will  be  assistant  to 
Mr.  .Anderson,  and  H.  S.  Shinholzer 
will  continue  as  city  circulation  manager. 
•Appointment  was  also  announced  of 
Harold  S.  .Ships  as  classified  manager, 
succeeding  Curtis  De  I.aniar,  who  was 
named  assistant  to  R.  R.  DunwtHidy, 
secretary-treasurer  of  the  Telegraph. 
Wendell  Clark,  of  the  circulation  depart¬ 
ment.  was  transferreil  to  the  advertising 
department. 

PRAISES  CHICAGO  GLASSIFIED 


Rigid  Cantonbip  Enforced  by  Dailiat, 
B.  B.  B.  Snrray  RoTaaU 

I'lassified  advertising  in  Chicago  daily 
newspaiwrs  is  remarkably  free  of  con¬ 
fidence-destroying  advertising,  it  was 
founrl  in  a  survey  just  completed  by  the 
Cliicago  Better  business  Bureau. 

The  bureau  explains  that  this  is  due 
to  the  rigid  checking  system  maintained 
by  the  newspaiiers,  but  asks  that  the 
public  co-operate  with  the  bureau  and 
the  papers  by  ex|K)sing  any  dubious 
scheme  that  may  have  been  so  disguised 
as  to  evarle  the  newspaper  censfwsbip. 

REPORTER  BECOMES  LAWYER 

R.  Hugh  Rudd,  for  a  munlier  of 
years  with  the  Richtntmd  (Va.)  .V.-rer- 
Letuler  and,  before  that,  with  the  old 
I'.vening  Journal  and  its  successor,  the 
old  Evening  Dispatch  as  a  reporter,  has 
resignerl  from  the  News-Leader  to  jirac- 
tice  law. 

ADDS  EDITORIAL  COLUMN 

,\  column  of  comment  on  current  topics, 
called  “.As  It  Appears  to  the  Cavalier,” 
made  its  initial  appearance,  as  a  daily 
editorial  page  feature,  in  the  Richm  ond 
(Va.)  Times-Dispatch  Sunday,  Feb  24. 
It  is  written  bv  Thomas  Lomax  Hunter. 


The  Shipping  Board  Line* 
listed  here,  comprising  a  fleet  of  2S6  vea* 
sets  afford  complete  shipping  fscilities  be* 
tween  Atlantic  Coast  and  Gulf  ports  and 
ports  in  every  part  of  the  world. 


•AMERICA  FRANCE  LINE 
4*  Broadway.  New  York  City 
N.  Atlantic  to  French  Atlantic  porta 


•AMERICAN  BRAZIL  LINE 
17  Battery  Place.  New  York  City 
Atlantic  ports  to  ports  in  Northern  Brazil 


•AMERICAN  DIAMOND  LINES 
39  Broadway.  New  York  City 
North  Atlantic  Ports  to  Holland  and  Belgium 


DIXIE  UK  LINE 
New  Orleans.  La. 

New  Orleans  to  United  Kingoom 


EORGE  Eastman  says 


«:IIAIRMAM  OF  TIIF  BOAKU.  EASTMAN  KOUAk  COMPAQ!) 


AMERICAN  MERCHANT  LINES 
17  Bmttrry  Place,  New  York  City 
Paaaenger  and  freight  aervicea  to  United  Kingdom 


“The  Splendid  Serviees  Rendered  by 
the  Ameriean  Merehant  Marine  Deserve 
the  Support  of  Ameriean  Business” 


•AMERICAN  PIONEER  LINE 
II  Broadway.  New  York  City 
North  Atlantic  porta  to  Orient,  India 
and  Auatralia 

Periodically  this  line  conduct,  an  amund-the- 
world  service  via  the  Suet  Canal 


DIXIE  MEDITERRANEAN  LINE 
New  Orleana.  La. 

New  Orleana  to  Mediterranean  ports 


GULF  BRAZIL  RIVER  PLATE  LINE 
Hibernia  Bank  Bldg.,  Nrw  Orleana,  La. 
Gulf  porta  to  east  coast  of  .South  America 


rriHE  Freight  Services  operated  for 
the  United  States  Shipping  Board 
ofifer  to  manufacturers  and  producers 
in  this  country  unrivalled  facilities 
for  handling  their  overseas  freight 
requirements. 

Under  the  directions  of  experi¬ 
enced  American  operators,  these 
world-wide  serviees  have  established 
a  remarkable  record  for  efficient 
and  economical  transportation  of 
ocean  cargo. 

In  addition  to  the  twenty  lines 
operated  for  the  Shipping  Board, 
there  are  seventeen  services  devel¬ 
oped  by  the  Shipping  Board  hut  now 
under  private  management — a  com¬ 
bined  fleet  of  several  hundred  vessels 
operating  from  At-  ^ 

lantic.  Pacific  and  Gulf  -  -/ 


ports  to  ports  in  every  corner  of 
the  earth. 

The  experienced  operators  of  these 
services  can  help  you  in  your  export 
or  import  problems.  They  are  capa¬ 
ble  of  rendering  advice  to  American 
inaniifarturers  and  producers  that 
will  be  of  value  to  them  in  opening 
up  new  foreign  trade  channels,  as 
well  as  in  developing  their  present 
overseas  markets.  You  will  find  it  to 
your  advantage  to  consult  with  them. 

Write  for  complete  information 
as  to  rates,  dates  of  sailings,  etc. 


MISSISSIPPI  VALLEY  EUROPEAN  LINE 
Hibmiia  Bank  Bldg.,  Nrw  Orleans,  La. 

Nrw  Orleana  to  French  and  Belgian  porta 


YANKEE  LINE 
1 10  State  Street,  Boston,  Maas. 
North  Atlantic  porta  to  German  ports 


GULF  WEST  MEDITERRANEAN  LINE 
917  Whitney  Building.  New  Orleana,  La.  . 
Gulf  and  South  Atlantic  porta  to  Portuguese. 
Spanish,  and  North  African  porta  (west  of  Bizerta) 


MOBILE  OCEANIC  LINE 
Mobile,  Ala. 

Mobile  and  Eastern  Gulf  porta  to  United 
Kingdom  and  continental  European  porta 


AMERICAN  GULF  ORIENT  LINE 
017  Whitney  Bldg.,  New  Orleana,  La. 
Gulf  porta  to  Orient  and  Dutch  E.  1. 


AMERICAN  REPUBLICS  LINE 
83  Broad  Street,  Boston,  Ma.ss. 

N.  and  S.  Atl.  ports  to  Brazil  and  River  Plate 
porta,  east  coast  of  S.  America 


PASSENGER  SERVICES;  Ina<l<lition  to  freight 
nervices.tbe  Shipping  Board  Fleet  eontaina  the  faal 
passenger  vessels  of  the  United  States  Lines.  Letl 
hy  the  S.S.*'Leviathan,”  world’s  largest  ship,  these 
vessels  offer  exreptittnalarrommodations  to  Eun>- 
pean  jKtrts.  The  American  Merchant  Lin.*8  vessels, 
sailing  weekly  from  New  York, 
offer  comfortable  passage  to 
Ixtndon  at  remarkably  reason¬ 
able  rates. 


ORIOLE  LINES 

Citizen!  Natl.  Bank  Bldg.,  Baltimore,  Md. 
North  Atlantic  porta  to  west  coa.at  of 
United  Kingdom  and  Irish  porta 

SOUTHERN  STATES  LINE 
MS  Whitney  Central  Building.  New  Orleans,  I 
New  Orleans  and  Texas  porta  to  German 
and  Holland  ports 


TEXAS  MEDITERRANEAN  LINE 
Cotton  Exchange  Bldg.,  Galveston,  Tex. 
Texas  porta  to  Mediterranean  ports 


TEXAS  UKAY  LINE 
Galveston,  Texaa 

Texas  porta  to  United  Kingdom  porta 


TEXAS  STAR  LINE 
New  Orleans,  La. 

Texaa  porta  to  French  and  Belgian  porta 


UNITED  STATES  LINES 
48  Broadway,  New  York  City 
Passenger,  mail,  freight  services  to 
England,  Ireland,  France  and  Germany 


United  States  Shipping  Board 
Merchant  Fleet  Corporation 


Arromwiodaiions  antiiabU ptt  a  fimitfd 
number  qf  pn99engeT$  ofi  tktH  /imm. 


WASHINGTON,  D.  C. 
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THEATRE  PUBUCITY  PRACTICES  ANALYZED 


I 


Less  Than  20  Per  Cent  of  Editcn’s  Questioned  Regard  News  Space  as  Part  of  Advertising  Contract— - 

Competition  Called  Chief  Reason  for  Press  Agent  Abuses 


(xtcnt  of  advertising  influence 
A  tiiKir.  the  news  columns  has  lonir  l)een 


A  ujKir.  the  news  columns  has  long  Ijeen 
a  infMit  {loint,  and  one  that  shows  no 
signs  ill  t»eing  settled.  The  answer  too 
<»fteii  )«  colored  hy  personal  experience 
or  hia'. 

Hut  txperieiKed  newspaper  men  know' 
that  the  practice  exists  on  some  news- 
pajH-rs  of  giving  “readers”  in  connection 
with  advertising.  The  practice  obtains 
espi-cially  in  theatrical  advertising;  less 
.so  in  automoliilc,  radio  and  real  estate 
secti*  ms. 

In  it-  wor.st  form,  the  “reader-ad” 
system  embraces  a  direct  relation  between 
the  size  of  the  advertisement  and  the  size 
and  prominence  of  the  reading  notice. 
The  larger  the  advertisement,  the  larger 
the  free  “reader”  in  the  same  edition  of 
the  paper. 

Mow  far  this  “reader”  system  extends 
was  the  c4>ject  of  a  (luestionnairc  sent  to 
more  than  1(K)  dailv  newspapers  of  the 
L’nited  States.  The  questionnaire  was 
prej)are-<l  and  the  investigation  conducted 
under  the  graduate  department  of  Hir- 
mingham- Southern  College,  Hirmingham, 
Ala. 

Altla.iigh  the  (|uestions  hit  at  the  heart 
of  the  newspajK-r’s  private  business  and 
touched  many  dcjubtlessly  sore  siKits,  re¬ 
plies  to  the  (piestionnaire  were  received 
from  (>>^  dailies  in  36  states  and  the  Dis¬ 
trict  of  Otlumbia.  .Ml  types  of  daily 
newspatK-r-  were  represented  in  the  re¬ 
plies.  In  the  ho|)e  of  olitaining  frank 
replies,  a  pledge  of  secrecy  was  offered 
if  riesirefl. 

It  was  found  that  17  per  cent  of  the 
newsi>ai>ers  answering  the  questi<»nnaire 
are  addicted  to  the  “reader-ad"  system  in 
regard  ;f>  theatrical  advertising.  On 
these  jiaiKTS  it  is  the  practice  to  charge 
a  special  amu-ement  rate  (usually  10  to 
.30  jK-r  cent  alx)ve  the  base  rate)  with 
the  guarantee  that  in  the  same  issue  with 
the  advertising  there  will  appear  an  ap- 
narent  news  story  regarding  the  amuse¬ 
ment  advertised. 

This  agreement,  however,  is  only  sub 
rf>sa  in  view  of  possible  entanglement 
with  the  Bourne  News  Publication  Law, 
adopted  hy  Congress  in  1912,  which  says; 
“.Ml  editorials  and  other  reading  mat¬ 
ter  ..  .  for  publication  of  which 

money  or  otlK-r  valuable  consideration  is 
paid,  accepted,  or  promi.sed.  shall  lx; 
plainly  marked  advertisement." 

There  was  found  a  wide  divergence  of 
opinion  among  editors  in  the  handling  of 
theatrical  news,  a  divergence  probably 
due  to  the  fact  that  only  within  the  last 
few  years  has  the  growth  of  commercial¬ 
ized  amusements  made  the  problem  a 


it  when  amusement  news  is  concerned  as 
they  are  anywhere  else. 

Editors  who  seek  hrmestly  to  live  up 
to  news  standards  in  amusement  publicity 
often  have  to  adopt  some  system  by  which 
all  amusements  of  a  certain  class  get  ap¬ 
proximately  the  same  treatment.  This  is 
the  reason  for  the  amusement  column 
which  the  investigation  showed  to  l)e 
widespread.  Sometimes  this  column  is 
strictly  a  newspaper  prfxluct.  written  by 
a  staff  man  who  is  supposed  to  treat  all 
fairly  and  impartially.  Occasionally,  it  is 
turnetl  over  st<»ck  and  barrel  to  the  press 
agents  for  l>allyhiK>ing  their  wares,  but 
with  an  editor's  note  explaining  the 
sf»urce.  This  last  is  the  method.  f(»r  ex¬ 
ample.  of  the  Green'i’ille  (S.  C.)  News, 
where  “readers”  are  run  daily  in  a  theater 
column  with  the  explanation  that  the  mat¬ 
ter  is  furnished  by  the  management  of 
the  playhouses. 

In  Ixith  cases  it  has  become  almost 
necessary  to  give  the  ordinary  run  of 
shows  about  the  same  amount  of  space 
and  display.  There  is  nothing  quite  so 
unsanctified  as  the  editorial  sanctum 
when  the  publicity  agent  for  the  Tivoli, 
for  example,  comes  to  cf>mplain  that  the 
Bijou  is  getting  Ix-tter  treatment  than  his 
showhouse. 

l•'urthermore.  if  the  items  are  run  in 
a  column,  the  theater  that  comes  at  the 
f«H)t  objects  to  its  position.  To  get 
around  this,  editors  in  many  instances 
rotate  the  position  of  the  items.  If  this 
week  the  Tivrdi  is  at  the  top,  next  week 
it  gfx-s  to  the  Itottom  and  starts  its  climh 
uj),  one  round  each  week.  Sometimes 
those  newspajR'rs  that  give  only  reviews 
of  a  show  find  it  desirable  to  rotate 
their  criticisms  in  a  similar  fa.shion. 

Sixty-seven  jKrr  cent  of  the  newspajwrs 
using  daily  movie  and  theatrical  news 
coiuluct  an  amusement  column,  page  or 
section.  The  rest  allow  the  news  or 
quasi-news  stories  tf>  “run  wild”  in  the 
iwper.  Xewspaixrs  that  give  readers  in 


exchange  for  a  higher  advertising  rate 
use  both  methods. 

Eight  per  cent  of  all  the  answering 
newspapers,  it  was  found,  guarantee  the 
amusement  advertiser  a  “reader”  propor¬ 
tionate  to  his  concurrent  advertising  and 
let  that  “reader”  go  in  under  a  news 
heading.  The  larger  advertisement  gets 
a  larger  story  and  a  larger  heading,  but 
the  items  are  distinguishable  in  no  out¬ 
ward  manner  from  legitimate  news 
stories.  Where  reading  notices  come 
under  a  column,  nine  per  cent  of  the 
cases,  the  newspaper  buyer  more  easily 
recognizes  it  as  publicity.  From  the 
ethical  standpoint  it  is  preferable  to  group 
the  “readers.” 

Of  the  17  per  cent  of  editors  addicted 
to  the  “reader-ad”  system,  all  of  them 
asked  that  their  identity  be  kept  secret. 
Whether  this  was  because  of  fear  of  the 
Bourne  Law  or  through  shame  is  a  moot 
question.  Sixty-five  per  cent  of  the 
newspapers  with  a  stricter  standard  for 
their  news  columns  had  no  objection  to 
publicity,  and  of  the  rest  a  majority  re- 
questefl  secrecy  l>ecause  they  did  not 
know  fully  just  how  the  answers  would 
l)e  used. 

.Although  clouded  by  anonymity,  an¬ 
swers  of  some  of  the  newspapers  in  this 
17  per  cent  group  are  interesting. 

.\  small  daily  of  the  Southwest,  circu¬ 
lation  18,000,  says :  “W^e  carry  an  amuse¬ 
ment  column,  a  special  amusement  rate 
providing  for  such  publicity.  The  reader 
length,  however,  is  not  always  deter¬ 
mined  by  the  size  of  the  ad,  although 
practically  it  works  out  that  way.” 

.Another  paper  in  the  same  state  capital 
says:  “Regular  accounts  have  readers,  the 
length  lased  on  ‘near-news’  value,  in  part 
at  least.” 

The  editor  of  an  Eastern  daily  of 
6.\(KK)  circulation  writes :  “Our  theatrical 
reader  situation  is  the  only  one  of  that 
nature  of  which  I  am  not  proud.  We 
are  forced  by  competition  (refusal  of 


ESCAPED  COLORADO  WINTER  IN  HAWAII 


Six  per  cent  of  the  editors  answering 
consider  a  newspaper  justified  in  printing 
no  news  matter  about  theater  amuse¬ 
ments  except  a  post-performance  review. 
Everything  these  papers  print  about  a 
show  before  its  performance  must  be  dis¬ 
play  advertising.  Exceptions  to  this  rule 
occur,  of  course,  when  the  show  is  of  un¬ 
usual  interest. 

.Sixteen  fx-r  cent  of  the  newspapers 
limit  theater  publicity,  or  news,  to  the 
Sunday  edition,  where  it  is  handled  as 
conscientiously  as  possible,  they  reimrted, 
on  the  basis  of  its  news  value  without 
relation  to  advertising. 

The  78  per  cent  of  the  newspapers 
that  use  amusement  ptiblicity  in  their 
daily  editifins  fall  into  two  general 
classes;  1.  Those  that  subject  advance 
publicity,  as  fairly  as  they  can.  to  the 
standards  for  news.  2.  Those  that  base 
the  amount  of  such  publicity  very  largely 
upon  the  amount  of  advertising. 

Sixty-one  per  cent  of  the  daily  news¬ 
papers  of  America,  judging  by  the  in¬ 
vestigation,  fall  into  the  first  class.  This 
system  is  apparently  the  most  satisfac¬ 
tory,  although,  of  course,  editors  differ 
widely  as  to  what  is  news.  A  definite 
yardstick  for  news  has  not  yet  been  >n- 
vented,  and  editors  are  about  as  far  from 


George  C.  McCormick  (at  right),  publisher  of  the  Fort  Collins  (Col.)  Express- 
Courier,  and  Mrs.  Mc(^ormirk  visited  their  son  and  daughter,  Lt.  R.  E.  Y'ork 
and  Mrs.  York  at  Schofield  Barracks,  Oahu.  Hawaii,  recently.  Left  to  right: 
Lt.  York;  Mrs.  McCormick,  his  mother;  Mrs.  York,  and  Mr.  McCormidL 


opposition  to  cooperate)  to  give  theaters 
more  space  than  they  deserve  as  news. 
We  allow  readers  to  be  more  flowery 
and  laudatory  of  advance  showings  and 
coming  films  than  we  wish.  We  do  it 
jxicause  the  opposition  goes  much  further 
in  this.  W’e  strive  in  vain  to  reach  agree¬ 
ment  with  the  opposition  to  ‘cut  out  the 
gush,’  or  cut  out  the  readers,  merely 
giving  reviews  and  what  we  consider 
news  of  coming  theater  events.  We  can 
get  no  agreement.  They  are  determined 
to  give  away  more  space  than  we  do  and 
by  so  doing  to  gain  away  advertising.” 

I’erhaps  in  this  honest  editor’s  troubles 
lies  the  p<jint  of  the  whole  problem. 

Another  Eastern  newspaper,  of  25,000 
circulation,  reports  that  its  “readers  are 
turned  in  by  press  agents.  They  are 
sometimes  used  in  full  and  sometimes 
cut.  The  advertising  almost  always 
rules  the  amount  of  space  given.” 

A  Middle  West  newspaper  of  81,000 
circulation  and  wide  influence  declares 
“We  try  to  carry  actual  news,  not  ‘puff’ 
readers.  However,  there  is  an  advertis¬ 
ing  tie-up  in  this  amusement  business. 
Readers  are  based  on  ad  copy,  and  in 
our  weekly  movie  picture  layout,  repre¬ 
sentation  IS  given  only  when  the  adver¬ 
tising  is  above  a  certain  space.” 

An  Eastern  daily  of  240.000  subscrib¬ 
ers  reports  that  its  amusement  readers, 
based  on  advertising  copy,  are  furnished 
by  the  advertisers  and  used  substantially 
as  sent  in. 

In  the  case  of  two  Southern  news- 
pa|)ers  under  the  same  ownership  and 
having  a  combined  circulation  in  excess 
of  100,000,  “We  get  a  special  rate  for 
amusements,  and  in  consideration  for 
that  a  column  of  fluff  is  run  in  which  the 
press  agent  is  permitted  to  cry  his 
wares.” 

Amusement  reading  notices  for  a 
Western  journal  of  47,000  subscribers 
pass  through  the  business  office  and 
are  handled  in  connection  with  the  ad¬ 
vertisement.  They  appear  as  news,  how¬ 
ever,  news  which  the  editor  never  sees 
until  it  is  read  in  the  naper. 

A  Southern  newspaper  of  12,000  circu¬ 
lation  declares  its  amusement  readers  are 
“based  on  ad  copy,  taking  run  of  the 
paper.” 

Thirty-five  thousand  readers  of  a 
Southeastern  dailv  face  the  same  news 
systems.  A  far  Western  paper  of  60.000 
runs  readers  in  proportion  to  the  corre¬ 
sponding  advertisements.  The  same  is 
true  of  a  Tennessee  daily  of  68,000  sub¬ 
scribers  and  one  in  Texas  with  90.000 
circulation.  And  so  it  goes.  In  nearly 
every  section  of  the  nation,  the  tinkle  of 
the  dollar  determines  the  extent  of  the 
“news”  about  amusements. 

The  larger  newspapers  as  a  rule  are 
more  independent  in  their  attitude  to¬ 
ward  theater  advertising.  Of  the  news- 
napers  that  give  the  “paid  readers.”  only 
12  per  cent  of  those  studied  are  above 
the  100.000  mark  in  circulation.  On  the 
other  hand.  56  per  cent  of  the  paners 
that  accept  amusement  news  on  its  face 
value,  according  to  the  investigation,  are 
past  that  figure. 

But  smaller  newspapers  may  he  inde¬ 
pendent  without  danger.  One  of  60.000 
subscribers  in  the  Middle  West  reports 
that  it  gives  “no  readers,  only  the  regu¬ 
lar  criticisms,  which  oftentimes  make  the 
theaters  mad  and  threaten  reprisals. 
Onlv  recentiv.  we  lost  about  $10,fX1O  in 
advertising  linage  to  defend  our  right  to 
say  what  we  damned  well  pleas^  about 
a  show.  We  won.  Despite  this,  how¬ 
ever,  last  year  we  had  the  biggest  vear 
in  our  history,  with  a  gain  of  nearlv  a 
million  lines  of  advertising  over  the 
nrevious  year.  This  we  were  able  to  do 
by  selling  the  space,  not  giving  it  away.” 

But  let  us  quote  directlv  from  some 
of  the  newspapers  that  didn’t  care  who 
knew  how  thev  felt  about  the  matter: 

'The  Franrisro  Examiner:  “We 

use  readers  on  their  news  value  only. 

(Cnnfinurif  on  parje  .56) 
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New  England  ^ 

J92I  1922  1923  J924  IW  1S)2«  O 


ImixioMa  CP 

PAIM 


Boots  and  Shoes,  Paper  Production  and 
Department  Store  Sales  are  good  barom- 

_ eters  to  prove  that  New  England  is  still 

growing. 

_ _ Boot  and  Shoe  production  is  one  of  New 

1922  19U  1924  MS  Nzl  1927  »!»  England’s  big  industries.  From  the  chart  it 

s.  3i^  11  — -■  j  -  I  Y  t  ■  ji  will  be  noted  that  from  1925  on,  production 

_ been  steadily  on  the  increase.  West- 

^  ’•  I  “  * - ^  ward  migration  of  the  shoe  industry  has  ap- 

/  PAi  e>- _ 0  parently  run  its  course  and  New  England 

_ _ ^  M  ('t  o  N  s)  *  is  once  again  taking  its  place  as  the  leading 

g  i — /- - - - -  °  shoe  center  of  the  United  States.  Last  July 

f  the  boot  and  shoe  output  from  this  Market 

_ -  —  7  was  better  than  1/3  of  the  country’s  total 

production,  and  from  present  indication  it 
will  be  larger  before  the  year  is  over. 

Department  Store  Sales,  always  a  good  index  of  Retail  buying,  have  shown  steady  improvement 
from  1921  on.  On  the  chart,  index  numbers  with  1924  as  the  basic  year  are  used,  1927  showed  a 
6%  increase  over  1924,  and  17^/  over  1921.  This  is  clearly  good  evidence  that  New  Englanders 
have  kept  their  purses  open  in  proportion  to  their  prosperity. 

Paper  production  over  the  8  years  covered  has  shown  an  increase  of  37.5^1.  The  interesting  fea¬ 
ture  is  the  sharp  rise  that  occurred  in  1923.  The  high  level  that  has  been  maintained  since,  illus¬ 
trates  the  ability  of  New  England  to  still  maintain  its  position  as  a  leader  in  this  industry. 

Advertisers  who  may  have  occasion  to  doubt  the  continued  growth  and  prosperity  of  New  Eng¬ 
land  will  do  well  to  study  these  charts.  New  England  is  still  one  of  the  country’s  out-standing 
Markets,  served  by  a  group  of  newspapers  who  are  ready  to  prove  with  facts  and  figures  the  out¬ 
standing  merits  of  the  New  England  Market. 
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MASSACHUSETTS— Population.  3.8S2.3S6 


Circu- 

Ution 

•Attleboro  Sun  . 

....(E) 

5,678 

^Boston  Globe  . 

(MAE) 

229,156 

t  Boston  Transcript 

....(E) 

37,540 

tt  Boston  Post  . 

...(M) 

395.607 

tt  Boston  Post  . 

....(S) 

347.729 

•Fitchburg  Sentinel  ,. 

....(E) 

11.906 

Haverhill  Gaaeite  ... 

....(E) 

16.009 

•Lawrence  Eagle-Tribune 

(MAE) 

24.254 

•Lynn  Item  . 

...(E) 

17.025 

•Lowell  Courier-Citizen 

and 

Evening  Leader 

(MAE) 

19.201 

•New  Bedford  Standard 

Mercury  . 

(MAE) 

31.863 

•New  Bedford  Sunday 

Standard  . 

....(S) 

26,665 

•North  Adams  Transcript. (E) 

10,414 

•Pittsheld  Eagle . 

....(E) 

18,350 

•Salem  News  . . 

....(E) 

21,470 

•Taunton  Gazette  ... 

....(E) 

9.266 

•Worcester  TeUgram-Gazette 

(MAE) 

100.288 

•Worcester  Sunday  Telegram 

(S) 

52,568 

2.500  10  000 

lines  line* 
.035  .035 


CONNECTICUT— Population.  1.380.631 


*  Bridgeport  Post-Telegram 

(E«M)  46.316  .15 

*Biidgeport  Post  . (S)  23.697  .10 

•Hartford  Courant  . (M)  38,126  .09 

•Hartford  Courant  . (S)  59.912  .13 

tHartford  Times  . (E)  57,791  .15 

fMiddletown  Press  . (E)  8.641  .05 

TNew  Haven  Register. .  (EftS)  52.214  .155 

•New  London  Day  . (E)  13.228  .06 

tNorwich  Bulletin  . (M)  13.520  .07 

•Norwalk  Hour  . (E)  6,951  .045 

tSouth  Norwalk  Sentinel. .  (E)  5.538  .045 

•Stamford  Advocate  . (E)  11.540  .055 

•Waterbury  Republican- 

American  . (MAE)  24.723  .08 

•Waterbury  Republican  ..(S)  17,475  .08 

MAINE— Population.  768.014 
•Portland  Press-Herald  Eapress. 

Sunday  Telegram  ..(MAE)  61,629  .20 

NEW  HAMPSHIRE— PopuUtion,  443.683 
•Concord  Monitor-Patriot. .  (E)  6.375  .045 

ttKeene  Sentinel  . (E)  4.047  .036 

tManchester  Union-Leader 

(MAEl  31,140  .15 


RHODE  ISLAND — PopuUtion.  604.397 


t  Pawtucket 

Times  ... 

....(E) 

Circu¬ 

lation 

29.478 

2.500 

lines 

.08 

10.000 

lines 

.08 

•Providence 

Bulletin  . 

....(E) 

76.525 

.20 

(B)  27 

•Pfovidence 

Journal  . 

....(M) 

44.050 

.12 

(B).27 

•Providence 

Journal 

. (S) 

79.972 

.20 

.20 

•Providence 

News  _ 

....(E) 

28.151 

.08 

.08 

•Providence 

Tribune  . 

- (E) 

18.340 

.10 

.09 

tWesterly  Sun  . 

..(EAS) 

5,793 

.04 

.04 

tWoonsocket  Call  . . . . 

- (E) 

15.398 

.05 

.05 

VERMONT— PopuUtion.  352.428 

Barre  Times  . (E)  7.429  .04 

tBrattleboro  Reformer  ...(E)  3.554  .035 

•Burlington  Free  Press  . .(M)  16.009  .06 

tRutUnd  Herald  . (M)  12.335  .055 

tSt.  Johnsbury  Caledonian- 

Record  . (E)  4.309  .03 


•  A.  B.  C.  Publisher's  Statement.  October  1.  1928. 
tt  Government  Statement.  March  31,  1928. 
t  Government  Statement,  October  1,  1928. 

(B)  Combination  rate  Daily  journal  and  Eve.  Bulletin. 
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GravurE 

Sections 


Newspapers 
&  Magazines 

STANDARD 

GraVure  Corporation 

!.<)l  IvV  II  I  K.  M  NTI  (  KV 


PAUL  MAY  SUSPENDED 
BY  PRESS  GALLERIES 


space  regardless  of  size  of  advertising 
order." 

Columbia  (S.  C.)  State:  “Purchase 
of  advertising  space  implies  no  special 
consideration  whatsoever  from  the  edi¬ 
torial  department.  We  6nd  it  preferable 
to  have  the  idea  thoroughly  established 
that  news  matter  will  be  handled  on  its 
merits.” 

Chattanooga  ■  Times:  “No  readers 
based  on  advertising  are  given.  Amuse¬ 
ment  copy,  if  we  have  any  at  all,  is 
handled  through  the  editorial  depart¬ 
ment  on  its  merits.  The  advertising 
department  and  the  editorial  department 
on  this  paper  are  regarded  as  separate 
and  distinct  businesses  and  are  not  re¬ 
garded  as  having  the  slightest  relation 
one  to  the  other." 

Some  of  the  editors  who  dislike  being 
quoted,  however,  make  some  quotable 
observations. 

“Free  publicity,  based  on  advertising, 
is  a  pretty  dream  at  the  start,  but  a 
nightmare  before  it  is  over.” 

“An  advertiser’s  copy  is  news  or  it  is 
not  news.  That  is  the  only  basis  on 
which  it  can  be  judged.  I  could  cite 
many  concrete  examples  of  the  folly  of 
judging  otherwise.  Newspaper  space  has 
only  the  value  the  publisher  sets  upon  it." 

“An  advertiser  who  even  thinks  he 
can  influence  the  news  columns  or  the 
editor  is  not  an  asset.”  And  so  on. 

Finally,  the  observation  might  be 
made  that  17  per  cent  of  the  newspapers 
is  not  such  a  large  number  to  be  bas¬ 
ing  its  apparent  news  on  its  advertising. 
But  the  trouble  lies  with  the  inability  of 
the  public  to  distinguish  between  the 
good  and  the  bad  newspapers  and  the 
general  inclination  to  condemn  all  by 
what  the  worst  are  doing. 

The  investigation  brought  out  the  fact 
that  of  all  the  worries  which  vex  the 
editor,  the  most  troublous  one  is  this 
matter  of  amusement  publicity.  Other 
problems  concerning  the  purity  of  his 
news  columns  may  be  more  important, 
but  are  not  so  pressing.  The  editor  re¬ 
sembles  the  hunter  who  is  more  worried 
by  the  flea  on  his  back  than  he  is  by  the 
tiger  in  the  next  jungle. 


COVERING  LEGISLATURE  FOR  COAST  DAILY 


Action  Follow*  Hi*  Failure  to  Produce 
Proof  That  Waehington  Writer* 
Are  Connected  With  Power 
Tru*t 


Bv  George  H.  Manning 

H''ashington  Correspondent,  Eoito*  &  Pcbushu 

Washington,  D.  C,  Feb.  26. — Paul 
May,  who  has  operated  a  Washington 
news  service  largely  on  a  query  and 
space  basis  for  the  last  two  years,  was 
suspended  from  the  Press  Galleries  of 
Congress  by  official  action  of  the  Stand¬ 
ing  Committee  of  Correspondents  on 
Feb.  25. 

May  has  carried  on  a  prdific  cam¬ 
paign  of  viliticatiun  against  Washington 
correspondents  and  the  Standing  Com¬ 
mittee.  After  a  long  battle  for  admis¬ 
sion  to  the  Press  Galleries,  during  which 
he  broadcast  >  editors  the  charge  that 
he  was  denied  admission  because  other 
correspondents  were  pfraid  of  his  com¬ 
petition.  May  distributed  a  printed  cir¬ 
cular  charging  that  the  Standing  Com¬ 
mittee  had  taken  ikj  action  against  news¬ 
paper  men  who  had  been  involve<l  in 
power  propaganda  re\’ealcd  by  the  Fe<l- 
eral  Trade  Commission,  and  by  challeng¬ 
ing  the  authority  of  the  Standing  Com¬ 
mittee  to  pass  upon  the  qualifications 
for  admission  to  the  Press  Galleries. 

W’hen  kfay '  wrote  a  long  letter  to 
Speaker  Nicholas  Longworth  emlx^ying 
these  charges,  printed  it  and  distrib¬ 
uted  it  with  other  matter  to  editors 
throughout  the  country  the  Standing 
Committee  requested  him  to  present  to 
the  committee  evidence  suppf)rting  his 
charges.  He  had  mentioned  no  names 

when  he  stated  that  men  involved  in  .  .  . 

power  propaganda  were  still  enjoying  the  credentials  showing  that  he  was  the  regu- 
privileges  of  the  galleries.  The  facts  arc 
that  the  only  member  of  the  Press  Gal¬ 
leries  discovered  to  be  in  the  employ  of 
the  power  lobby  was  suspended  some  ten 
months  ago  as  soon  as  the  Federal  Trade 
Commission  brought  out  the  fact  that  he 
was  employed  by  the  Joint  Committee  of 
National  Utility  Associations. 

May  refused  to  appear  before  the 
Standing  Committee,  saying  that  to  do  so 
would  constitute  an  admission  that  the 
Standing  Committee  had  a  right  to  de¬ 
termine  who  should  be  admitted  to  the 
galleries. 

The  Standin"  Committee  consists  of 
Mark  TTiistlethwaite  of  Indianapoli 
News,  chairman;  Charles  G.  Ross  of 
St.  Louis  Post-Dispatch;  G.  Gonld  T.in- 
coln  of  Washington  Star;  Paul  R.  Mal- 
lon  of  United  Press  Associations;  and 
Ray  T.  Tucker  of  Neiv  York  Telegram 
The  committee  met  after  it  received 
May’s  answer  to  its  letter,  and  adopted 
the  following  resolution : 

“Where**,  Paul  .May,  a  member  of  the  pres* 
aallerie*  of  Conifres*.  in  a  I,::.. 

I»n]nrorth  of  the  House  of  Representative*, 
whi»  letter  be  ha*  circulated  to  newspaper* 
throughout  the  country,  ha*  made  the  grave 
charge  that  memher*  of  the  ore**  galleries 
“were  inrolveil  in  the  Federal  Trade  Commi*- 
*ion’*  revelation*”  with  respect  to  the  power 
indu*trie«,  and 

“Wherea*,  the  *aid  Paul  May.  when  asked 
hy  the  Standing  Committee  of  Correapondent* 
to  appear  before  it  and  give  whatever  evidence 
he  might  have  in  *up(iort  of  thi*  charge,  ha* 
declined  to  appear,  and 

“Wherea*.  in  *o  declining,  he  ha*  asserted 
that  the  said  committee  ‘illegally  assume*  legal 
right*'  and  that  he  cannot  recogniae  it*  ex¬ 
istence.  notwithstanding  said  committee  ha* 
been  duly  chosen  to  administer  the  rules  of  the 
galleries  a*  approved  by  the  speaker  of  the 
house  and  the  committee  on  rule*  of  the  senate. 

“Now,  therefore  lie  it  resolved,  that  Paul 
May,  under  the  authority  given  the  committee 
by  rule  2  of  the  rules  governing  press  gal¬ 
leries,  a*  published  on  pai^  548  of  the  Janu¬ 
ary,  1929.  issue  of  the  Congressional 
torjr,  be  and  hereby  is  susfiended  from  the  gal¬ 
leries.  and  that  this  action  of  the  committee  my 
be  reported  to  the  speaker  of  the  house  and  stop  me. 
the  senate  committee  on  rule*.” 

When  May  first  came  to  Washington 
from  Baltimore,  Md.,  he  attempted  to 
enter  the  press  galleries  by  using  a  card 
on  which  it  was  stated  that  he  was  au¬ 
thorized  to  represent  the  United  News 
and  other  news  organizations.  He  pre¬ 
sented  this  card  likewise  to  various  gov-  tee. 

ernment  department'  from  which  he  This  marks  the  only  suspension  from 
sought  to  get  news.  Organizations  con-  the  Capitol  press  galleries  in  the  memory 
cemed  denied  he  was  connected  with  of  the  oldest  correspondent  or  of  Jim 
them.  He  also  had  letter-heads  printed  Preston,  superintendent  of  the  Senate 
on  which  he  used  the  names  of  news-  press  gallery  whose  service  dates  back 
papers  which  had  regular  Washington  over  30  years,  with  the  single  exception 


Left  to  right.  Ralph  Watson,  Lewis  Havermale  and  A.  L.  Lindbeck,  who  have 
been  covering  the  fiessiong  of  the  Oregon  legislature,  meeting  at  Salem,  for 
■  he  Portland  <Ore.  I  Oregon  Journal.  Watson  is  political  editor  of  the  Journal, 
known  for  his  “T.  Paer"  column.  Havermale  is  city  hall  reporter.  Lindbeck 
is  the  Journal's  staff  man  at  Salem. 


correspondents.  It  turned  out  that  of  a  niemlier  whii  was  suspended  last 
these  newspapers  had  bought  news  from  May  when  it  was  disclosed  he  was  con- 
him  while  he  was  in  Baltimore,  and  he  nected  with  a  public  utilitie.s  lobby, 
had  expected  to  continue  to  serve  them 
from  Washinj^on. 

He  was  denied  admission  to  the  press 
galleries  because  he  could  prfxluce  no 

_  1- 

lar  authorized  correspondent  of  any 
paper.  Later  he  obtained  such  creden¬ 
tials  from  two  newspapers  which  paid 
him  a  salary  for  his  work,  and  was  ad¬ 
mitted  to  the  galleries  a  year  or  so  ago. 

( hie  of  the  papers  discontinued  his  serv¬ 
ice  shortly  thereafter. 

During  his  campaign  for  admission  to 
the  galleries,  he  charged  that  memliers 
fif  the  Standing  Committee  were  domi¬ 
nated  by  the  Ku  Klux  Klan.  and  Henry 
Lord,  and  other  “interests.”  That  was 
a  previous  standing  committee.  He  also 
charged  that  an  effort  was  being  made 
by  metropolitan  correspondents  to  keep 
>  the  little  papers  from  getting  news  of 
events  in  Washington.  .Also,  he  charged 
that  Washington  correspondents  were 
too  lazy  to  do  any  work,  that  they  merely 
took  each  other’s  “black  sheets,”  dupli¬ 
cated  on  press  association  reports,  and  in 
general  did  not  collect  and  report  the 
news  of  local  interest. 

His  last  communication  to  managing 
printed  and  sent  to  newspapers 
iet^  to  .Speyer  along  with  the  letter  to  Speaker  Long- 
worth.  descrilied  the  “war”  against  him 
as  follows: 

“Thvrr  are  many  honurablr  men  in  the 
rnngresaional  press  galleries.  It  is  a  ctiour 
comiiosed  of  only  a  few  working  dishonorably 
against  me.  aided  by  several  congressmen  play¬ 
ing  home  town  politics  and  some  congressmen's 
secretaries,  who  are  trying  to  tie  airresismd- 
ent*  themselves,  that  has  forced  me  into  taking 
the  offensive. 

“Had  they  let  me  alone  I  would  have  lieen 
content  to  go  about  my  business  in  my  own 
unobtrusive  way.  Hut  their  tactics  force  me 
to  explain  publicly  what  I  am  trying  to  do. 

Their  tactic*  also  force  me  to  seek  new  busi¬ 
ness  in  order  to  the  exiiense  incurred  in 

combatting  them.  This  ‘war'  can  lie  endeil  *o 
soon  a*  the  small  press  gallery  clique  discon¬ 
tinues  its  dishonorable  anti  unnecessary  methods 
against  me. 

“Thi*  clique  work*  in  the  dark,  it  intrigues 
in  whisper*  in  the  galleries  and  in  the  omces 
iirec-  of  its  memtiers.  It  write*  false  letters  to  edi¬ 
tor*  in  an  effort  to  discredit  me.  They  fear 
service:  otherwise  they  wouldn't  try  to 

_  If  I  weren’t  damneil  good  they 

wouldn’t  tie  so  agitated.” 

So  far,  the  Standing  Committee  has 
received  no  complaints  on  accounts  of 
its  action  in  suspending  May.  On  a 
previous  occasion,  however.  May  sought 
to  have  congressmen  and  senators  inter¬ 
cede  for  him  with  the  Standing  Commit- 


THEATRE  PUBLICITY  PRAC 
TICE  ANALYZED 


The  amount  of  reading  matter  given 
amusements  has  no  bearing  on  advertis¬ 
ing  copy,” 

li'ashingion  Star:  “Theatrical  readers 
are  based  solely  on  reader  interest.  The 
Star  does  not  believe  it  would  be  honest 
journalism  to  permit  reading  matter  to 
be  influenced  by  advertising.” 

Boise  (Idaho)  Capital  News:  “We 
consider  amusements  as  news,  and  as 
news,  copv  is  handled  in  a  special  de¬ 
partment.” 

Baltimore  Sun:  “The  only  amusement 
copy  handled  through  the  week  is  in  the 
form  of  criticism  of  current  plays,  with 
our  dramatic  critic  given  full  freedom 
as  to  adverse  comment.” 

Boston  Globe:  “The  Globe  does  not 
print  readers,  but  does  iprint  stories  that 
may  have  connection  with  advertisers, 
of  their  news  value,  and  space  does 
not  depend  on  the  amount  of  advertis¬ 
ing  ordered.” 

Kansas  City  Star:  “.Advertising  pat¬ 
ronage  does  not  influence  our  news  col¬ 
umns.  No  readers  are  inserted  unless 
they  contain  news.” 

Akron  Beacon-Journal :  “Most  thea¬ 
ters  are  given  about  the  same  amount  of 


LA  PRENSA 


BUENOS  AIRES 


First  in  News 
First  in  Prestige 

First  in  Public 
Sennee 


JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESENTATIVE 
250  Park  Avenue  -  New  York 
14  Cockapur  Street  •  London 


— the  fastest 
growing  sys¬ 
tem  of  display 
composition. 

Ltidlow  Ty pograph  Co* 

2032  ClybournAve.,  Chicago 


roBCon‘— New  York —AtUnta ‘— S«n  FraacUco 


•UDLOW  QUALITY  SLUG  COMPOSITION 
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Are  you  after  Increased  Sales.in 


|i '^i  t#f IK 

Pennsylvania  is  a  great  !L  ^ 

market.  The  seeoiid  1  /) 

I’  _ *li  I  ™ 

largest  in  wealth,  popii-  |i 

lation  and  industry.  It  ’ 

is  a  dominant  major  ' 

market  of  tremendous  impor-  • 

tance  to  the  national  advertiser — 
a  market  where  volume  husiness 

ean  b(‘  devidoped  profitably  without  great  expenditurt*,  (piiekly  and  tlioroughly. 

Use  Pennsylvania’s  daily  newspapers  and  your  sales  will  grow.  There  is  no  h(*tter 
or  quicker  or  more  economical  way  to  reaeli  tlie  mass  buying  and  consuming 
power  of  the  Keystone  Market  than  by  advertising  your  product  in  Pennsylvania’s 
outstanding  dailies  listed  below. 


Circulation 

•Allentown  Call . (M)  3!>,!»60 

•Allentown  Cjill . (S)  25,187 

tBeaver  Falls  News  Tribune. ...  (E)  8.202 

tBethlehem  Globe  Times . (E)  15,364 

•Chester  Times . (E)  20,175 

tCoatesville  Record . (E)  6,852 

tConnellsville  Courier . (El  6,105 

•Easton  Express . (E)  31.757 

•Erie  Times . (E)  32,867 

(’Creensburg  Tribune  Review  (EM)  11,227 

•Hazleton  Plain-Speaker . (El  |  ni  om 

•Hazleton  Standard-Sentinel . (M)  i 

tLebanon  News  Times . (E)  10,768 

•Mount  Carmel  Item . (El  4,783 


tOil  City  Derrick . (M)  7^541 

IScranton  Times . (El  44.882 

tSharon  Herald . (El  7,752 

•Sunbury  Item . (E)  6,821 

tWasbington  Observer  and 

Reporter . (M&E)  17,507 

tWest  Chester  Local  News . (E)  11,892 

•Wilkes-Barre  Times  Leader . (E)  27,261 

tWilliamsport  Sun  anil 

Gazette  &  Bulletin . (M&E)  29,711 

tYork  Dispatch . (E)  20,633 

•  A.  B.  C.  Publishers’  Statement,  October  1,  1928. 
t  Government  Statement,  October  1,  1928. 
t  A.  B.  C.  Publishers’  Statement,  March  31,  1928. 


2.S00  10.000 

Circulation  lines  lines 

7,541  .05  .05 

44.882  .13  .12 

7,752  .0357  .0357 

6,821  .035  .035 
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CEMETERY  ASSOCIATION  PLEASED  WITH 
RESULTS  FROM  NEWSPAPERS 

Interesting  Coast  Experiment  Featured  “Burial  in  Sandstone 
Rock’’— Canrasser  Visiting  4,000  Homes  Found 
Copy  Had  Impressed  Readers 

By  H.  PHELPS  GATES 


MAKING  AD  COPY  AN  “INVITATION  TO  READ  ’ 

{CoMtiiiued  from  f>age  IS) 


'T'O  get  “live"  advertising  material  from 
a  cemetery  might  appear  to  be  a  pretty 
tough  job.  The  Oakwood  Cemetery 
Association  in  Los  Angeles,  however,  has 
done  an  interesting  bit  of  experimental 
work  in  suburban  newspapers.  Simplified 
conditions  that  existed  in  the  ‘laboratory’’ 
of  the  experiment  made  possible  an 
accurate  check  of  results. 

For  nearly  two  years  the  Oakwood 
Cemetery  .Association  had  made  no  adver¬ 
tising  effort  whatever.  During  that 
peri^  family  burial  plots  had  been  pur¬ 
chased  only  at  a  time  of  need  and  the 
monthly  sales  sheet  showed  but  a  nominal 
amount  of  business.  Then  the  Associa¬ 
tion  placed  a  series  of  advertisements  in 
six  community  newspapers  of  San 
Fernando  Valley  within  a  radius  of  15 
miles  of  the  property. 

The  copy  was  strictly  of  an  educational 
and  good-will  nature,  and  endeavored  to 
awaken  community  interest  and  pride  in 
the  beauty  and  permanence  of  the 
memorial  park  that  was  being  developed. 

Three  features  of  Oakwood  seemed 
unusual  and  particularly  attractive — the 
fact  that  burials  could  be  had  in  solid 
rock  in  the  sandstone  hillsides— that  the 
cemetery  was  removed  from  city’s  en¬ 
croachment  by  reason  of  the  rocky  cliffs 
that  surrounded  it — and  that  the  native 
beauty  of  the  property  would  not  be 
marred  by  tombstones,  only  markers  flush 
with  the  grass  being  permitted. 

There  were  no  representatives  in  the 
field  to  check  on  the  results,  and  there 
was  no  appreciable  increase  in  the  sales 
of  three  of  those  to  whom  he  talked 
during  the  first  few  months.  Then,  to 
determine  the  effect  the  advertising  was 
having,  the  cemetery  association  em¬ 
ployed  a  canvasser  for  a  week  with  little 
expectation  that  he  would  be  of  direct 
sales  assistance.  From  door  to  door  he 


WRITERS  ENTERTAIN 
JAPAN’S  AMBASSADOR 

Katsuji  Debuchi  Honor  Guest  at 
Dinner  Given  by  Association  of 
Foreign  Press  Correspondents 
in  New  York  Feb.  23 


The  .Assiiciatioii  uf  Foreign  Press 
('orrcsjioiulents  was  liost  to  the  Jap¬ 
anese  Amlassador,  Mr.  Katsuji  Dcbuchi, 
at  a  dinner  .Saturday.  Feb.  23,  at  the 
Hotel  Madison,  \ew  York.  -A.  Algara, 
president,  who  is  the  Xew  York  cor¬ 
respondent  of  r.l  (  ttiirr.uil.  Mexico,  pre¬ 
sided  over  a  company  numbering  more 
than  W)  members  and  guests. 

The  Ambassador,  recallitig  the  Wash¬ 
ington  conference,  said  he  had  been  im¬ 
pressed  by  the  friendliness  of  the  news¬ 
paper  men  on  that  occasion,  and  now, 
having  returned  to  Washington,  he  was 
glad  to  make  further  acquaintance  with 
that  same  spirit. 

“Journalists  and  diplomats,  though 
working  in  different  fields,  have  the  same 
object  in  view,  nanwly  peace  and  har- 
nK>ny  amrnig  the  nations  Af  the  world,’’ 
he  said. 

Speaking  of  the  relations  of  China  and 
Japan,  the  ,Aml>assador  said  that  Ja{ian 
had  no  territorial  ambitions  in  Man¬ 
churia  but  only  desired  to  assist  China 
in  the  economic  development  of  tlu»t  terri¬ 
tory  ;  morer/ver.  she  did  not  object  to 
the  co-operation  of  other  powers  in  this 
respect.  Internally,  Japan  had  the  prob¬ 
lem  of  supfKirting  a  large  and  growing 
fMipulation  in  a  land  where  Nature  had 
been  extremely  niggardly  in  the  giving 
of  natural  res<iurces. 

“Economic  autlK»rities  are  agreed,’’  said 
Mr.  Debuchi.  “that  the  prf»blem  of  over¬ 
population  of  any  country  cannot  lie 
vdved  by  sending  emigrants  abr«>ad.  We 


was  to  ask  one  question:  “I  am  check¬ 
ing  on  the  results  of  some  advertising 
we  have  done  in  your  local  paper.  1 
want  you  to  tell  me  just  what  you  know 
about  Oakwood  Cemetery." 

The  result  was  gratifying  and  demon¬ 
strated  the  thoroughness  with  which 
residents  had  been  reading  their  local 
newspapers.  At  the  end  of  the  first  day 
the  canvasser  had  the  addres^s  of  some 
28  residents  whom  he  had  interviewed. 
Three  of  them  actually  asked  if  they 
could  be  shown  the  property,  three  or 
four  others  wanted  more  mformation  and 
only  a  few  said  they  had  never  heard 
of  Oakwood. 

But  the  most  interesting  part  of  the 
canvasser's  report  was.  that  about  two  out 
answered  something  like  this,  “Oh.  yes. 
Isn’t  that  where  they  bury  people  in 
solid  rock?”  That  one  unusual  feature 
had  appealed  to  them  and  the  idea  of 
interment  in  solid  rock  in  the  cliffs  and 
hillsides  had  remained  in  their  minds. 

"The  cemetery  association  employed  a 
salesman  to  call  upon  those  who  had  ex¬ 
pressed  an  interest  in  the  property  and 
to  encourage  them  to  purchase  lots  in 
advance  of  a  time  of  bereavement. 

The  canvassers  covered  a  town  of  4,(KK) 
in  six  weeks.  In  the  same  period  of  time 
the  salesman  had  sold  31  lots  from  leads 
furnished  by  the  advertising  survey  and 
the  territory  has  steadily  yielded  sales 
since  then. 

Canvassers  continued  the  work  with 
equally  satisfactory  results  in  other  com¬ 
munities  where  Oakwood  advertising  ap¬ 
peared.  The  sire  of  copy  was  increased 
and  these  outstanding  features  dominate 
the  advertising  at  the  expense  of  all 
others — that,  “burials  may  be  had  in 
sandstone  rock”  and  that  the  cemetery 
is  “forever  removed  from  the  advance  of 
the  living.” 


have  no  desire  to  send  our  emigrants  to 
any  country  where  they  are  not  wanted. 
Our  population  problem  can  be  hcli>ed 
by  promoting  commerce  and  industry. 
\Ve  can  no  doubt  attain  to  a  high  state 
of  industry  and  trade,  thereby  creating 
national  wealth  and  offering  employment 
for  our  working  men. 

I.  \\’.  T.  Mason,  New  York  corre- 
siMindent  of  the  London  Daily  F.xfircss. 
and  P.  \V.  Wilson,  a  former  president  of 
the  .Association,  alsf>  spoke. 

Seated  at  the  speakers’  table  was  R.  J. 
(  ruickshank,  newly  arrived  correspfMident 
of  the  London  L>aily  .A’rjt’f,  successor 
of  Wilson  Midgley,  who  returned  to 
London  to  become  news  editor  of  the 
Star. 

Election  of  new  officers  of  the  .Asso¬ 
ciation  will  he  held  soon.  Secretary  Syd¬ 
ney  J.  Clarke,  London  Daily  Telegraph, 
has  announced  that  the  .Association  now 
has  13  hoiKirary  meinhers,  two  life  niem- 
l)ers,  2.i  associate  memhers  and  7(1  active 
njemWrs — a  total  membership  of  111). 

EDITORS  INDICTED 

Freiheit  and  Daily  Worker  Executives 
Charged  With  Criminal  Libel 

Two  indictments  for  ciminal  Iil>el  were 
handed  up  to  Judge  Mulqueen  in  New 
York  this  week  against  executives  of  the 
Lreiheit,  New  A'ork  foreign  language 
paper,  and  the  Daily  H'orker.  Mossaiyc 
I.  Olgin,  president,  and  Meilich  Epstein, 
recently  editor,  were  named  in  the  Frei- 
heit  indictment,  and  Robert  Minor,  e<litor, 
and  William  F.  Dunne,  assistant  editor, 
were  specified  for  the  Daily  Worker. 

Morris  ILII(|uit.  Socialist  le.vler,  is 
the  complainant  in  both  cases.  He 
charged  that  the  l•■reiheit  published 
defamatory  statements  concerning  him, 
Jan.  21  and  22.  and  that  the  Daily 
Worker  printed  the  same  stacmej'.ts  Jan. 
23  and  2‘. 


be  said  about  the  shai>e  of  the  space  you 
use.  Before  the  days  »»f  printing  artists 
fixed  the  size  and  shape  of  the  printed 
page.  Its  proportions  run  through  the 
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"By  the  projK-r  selection  of  t>i*e  i.icis. 
proijer  grouping  of  lines,  correct  'jiac- 
ing,  right  selection  of  borders,  placing  uf 
cuts,  putting  the  emphasis  here  and  sup- 
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At  left  a  mixture  of  type  fares  sho\tn  niih  a  similar  ad  set  in  the  same  t>pe 
faniils.  The  fir^l  is  a  jumble  of  ideas,  the  other  clear  and  easy  to  read;  an 
invitation  to  read. 


world  of  art.  The  |)ictures  on  these  walls 
and  the  ])hotograplis  of  our  wonderful 
scenery  are  all  made  in  the  proportions 
f)cst  suited  to  ytmr  advertising.  For 
single  columns  the  dimensions  will  be 
about  2x3,  4,  .5,  b  inches ;  double  column, 
4x6,  7,  8,  8;  three  column,  (»x9.  10,  11,  12 
inches.  These  projKirtions  will  keep  you 
in  harmony  with  your  surroundings.  If 
you  buy  s|)ace  in  page  lots  the  same  rule 
ap]>1ies  for  small  ads  nr  packages  grouped 
on  the  page  as  for  the  page  spread. 

“Now,  the  lv>rder.  .A  border,  like  a 
suitable  frame  on  a  picture,  will  add  to 
the  general  effect  onijf  if  the  Ivirder  does 
not  seek  its  own  glory.  If  you  see  the 
fjorder  first,  change  the  border.  A’our 
message  is  the  thing. 

"Aon  have  carefully  written  your  story 
— the  impression  you  want  to  make.  .And 
now,  in  cold,  hard  metal  or  in  beautiful 
ty(K'  faces,  just  as  you  see  them,  yctu  are. 
in  a  measure,  at  the  mercy  of  your 
printer.  He  should  be  your  helj)er  and 
co-worker. 


jiressing  there,  he  should  present  you  tu 
liis  readers  in  a  pleasing,  helpful  way. 

“I  l)elieve  it  was  Dean  Hole  of  Eng¬ 
land  who  said;  'If  you  would  gr^iw 
iK-autiful  roses  you  must  first  liave  beauti¬ 
ful  roses  in  the  heart.’  So  it  is  in  all 
our  work.  The  best  will  be  brought  "ut 
by  tbo.^e  who  love  their  work.’’ 


NEW  DULUTH  M.  E. 

I'red  H.  Weinberg,  formerly  as^i^tant 
city  editor  of  the  Mineapolts  Evening 
Lrihune.  on  .March  1  became  managing 
editor  of  the  Duluth  .\eivs  Trihune,  nuc- 
ceeding  I’aul  .Sanders.  Frank  Murray, 
staff  feature  writer,  has  succcecled  \\  cin- 
In-rg  on  the  Tribune. 


PRINTS  COLOR  PACES 

Two  two-color  i>agcs  were  printed  in 
the  .Sumlay  edition  of  the  Peoria  (111.) 
Journal-Transcript,  Feb.  24,  as  part  of  a 
74-page  efiition. 


THK  PHII  ADKLPHIA  RECORD 

has  a  first  class  financial 
-cj  tion  and  merits  ihc  atten¬ 
tion  of  every  financial  adver- 


“1  hr  t'liiiul  i»  il<tii/hlr)t  with  Mr.  Krnnrth  S  Vnn 
Strum'*  itiiilu  *t»)-k  mtirkrt  flnnnrint  *t<iry.  The  llnnril 
ha*  ni  rt  r  hail  a  llnaniial  fiaturr  trhirh  »n  rumph  lelii 
WUH  Ihr  aiipnnat,  ftr*t,  of  thr  yi  urral  rradrrn,  amt, 
*rionil.  of  lho*r  who  arr  fit'illi/  inlrrr*tril  in  fliiamial  amt  rronomic  mathr* 
Kri  ll  M/I  Ihr  iiooil  i'  ork." 

Mr,  (lioriir  ft.  Shor, 

Mananimi  Kililor, 

'Ihr  l‘hilatlrlphia  Hrronl. 
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Editor  &  Publisher  T  h 


r  t  h  Estate  for  March  2,  192*) 


59 


_ 

0 

Member  Associated  Business  Papers  I 


Before  the  Door  Is  Shut 

1 

Advertising  in  the  abstract  is  something  we  all  believe  in.  Specific  advertis- 
;  ing  to  build  the  sale  of  newspaper  space  is  a  common  sense  application  of 

I  the  power  which  makes  fortunes  for  so  many  other  forms  of  enterprise. 

I  To  advertise  in  EDITOR  &  PUBLISHER  regularly  means  that  your  sales- 

presentation  is  going  each  week  of  the  year  before  the  men  who  invest 
I  91.4%  of  all  the  known  newspaper  appropriations  in  the  national  field. 

This  repeated,  reiterated  salesmanship  builds  the  foundation  or  background 
!  of  solicitation.  Flesh-and-blood  salesmen  start  from  that  point  and  concen- 

I  trate  their  time  on  the  actual  closing  of  business. 

To  advertise  thus  means  that  you  always  have  your  solicitation  registered 
I  j  before  the  door  is  shut.  After  lists  are  made  up,  approved  and  schedules 

I  released,  it  is  usually  too  late  for  solicitation. 

I 

Campaigns  are  often  prepared  in  strict  secrecy.  Before  the  news  is  out,  the 
door  is  shut  to  solicitation.  Even  if  a  belated  interview  is  secured,  the  time 
may  be  too  short  to  change  decisions  already  made. 

If  200  or  300  newspap>ers  are  to  be  used  on  a  schedule,  do  you  imagine  that 
space-buyers  can  possibly  offer  time  to  each  representative  to  make  a 
thorough  solicitation? 

I  These  points  are  mentioned  merely  to  bring  out  as  clearly  as  possible  the  real 

function  and  need  of  advertising.  Publishers  and  business  managers  should 
realize  the  opportunities  for  increased  revenue  which  exist  and  should  study 
I  the  means  to  realize  these  opportunities. 

Start  your  regular  schedule  in 

EDITOR  &  PUBLISHER  now. 


Editor  &  publisher 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 


^  • _ 

j  Member  Audit  Bureau  of  Circulations 
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60 


Editor  &  Publisher  The  Fourth  Estate  for  March  2  ,  1929 


LABOR  AND  THE  DAILY  NEWSPAPER 


Article  XLV  of  a  Series — Changing  Attitudes  of  Newspaper 

Unions 


By  MAJOR  J.  LOWENSTEIN 

Secretary,  St.  Louie  Newspaper  Publisher*’  Association 

(Copyright  1929  by  Editok  &  Pubushlh; 


ONE  of  the  singular  developments  oi 
the  nast  few  vears  has  been  the 


the  past  few  years  has  been  the 
growing  radicalism  of  the  printers  and 
the  increased  conservatism  of  the  other 
newspaper  crafts.  This  is  so  contrary  to 
all  precedent  as  to  provoke  comment  and 
to  call  for  explanation.  The  change  of 
attitude  of  the  individual  printer  has  ap¬ 
parently  not  been  directed  against  the 
employer  alone,  but  against  the  officials 
of  the  International  Union  as  well.  The 
indirect  result  has  been  detrimental  to 
employers,  inasmuch  as  the  radical  ele¬ 
ment,  after  its  victory  over  the  conserva¬ 
tives  in  control  of  the  organization,  has 
adopted  a  rather  unfriendly  policy  toward 
employers. 

The  revolt  against  the  more  conserva¬ 
tive  faction  in  the  International  Typo¬ 
graphical  Union  followed  quickly  upon 
President  Lynch’s  revision  of  the  old-age 
pension  laws  of  the  organization,  so  as  to 
place  the  i>ension  fund  on  a  scientifically 
correct  basis  by  raising  the  pension  age 
five  years,  limiting  the  [)ension  right,  and 
increasing  the  union’s  revenues  to  pro¬ 
vide  for  the  growing  demands  on  the 
treasury  due  to  the  advancing  age  of  the 
membership.  These  projjosed  laws,  though 
apitarently  justifiable,  proved  to  be  very 
unpopular,  and  when  President  Lynch, 
after  putting  them  through  at  the  Kala¬ 
mazoo  convention  in  1925,  opposed  their 
repeal  at  the  Colorado  Springs  conven¬ 
tion  in  1926,  he  arf)used  the  opposition  of 
a  very  large  faction  which  was  against 
any  decrease  of  privilege  and  increase  of 
expense.  The  big  New  York  Union, 
No.  6,  consisting  of  over  10,000  mem¬ 
bers — about  one-seventh  of  the  entire 
rank  and  file — started  the  fight  by  going 
into  court  and  enjoining  the  Lynch  ad¬ 
ministration  from  putting  one  of  its  pet 
measures  into  effect.  It  was  in  vain  that 
Lynch  quoted  the  report  of  the  auditors 
that  the  increase  in  dues  was  needed;  the 
members  saw  only  a  five-year  deferring 
of  the  pension  right  and  an  imniediate 
increase  of  dues,  and  voted  to  f»ust  Lynch 
amt  his  party  and  to  entrust  the  Union’s 
affairs  to  his  opponent.  If  the  change  of 
policy  had  stopped  there  it  would  have 
been  merely  a  <|uestion  of  internal  poli¬ 
tics.  which  did  not  particularly  concern 
the  publishers,  but  it  went  further.  Lynch 
had  been  a  consistent  champion  of 
friendly  relations  with  the  publishers  and 
had  proposed  a  methf>d  whereby  a  new 
international  arbitration  agreement  could 
be  secured  without  jeopardy  to  the  laws 
of  the  International  Union.  This  gave  his 
enemies  a  chance  to  assert  that  he  was 
ready  to  sell  out  the  Union  to  the  pub¬ 
lishers  and  to  submit  the  Union's  laws 
to  arbitration.  This  was  far  from  being 
the  case,  but  the  cry  served  its  purpose 
and  iti  1926  Lynch  and  most  of  the  con¬ 
servatives  were  overwhelmingly  defeated. 

The  publishers  thought  they  detected  a 
noticeable  change  in  the  attitude  of  the 
Union  immediately  after  the  new  ad¬ 
ministration  took  office,  particularly  as  no 
real  attempt  was  made  to  reach  an  agree¬ 
ment  on  an  international  arbitration 
contract. 


When  President  John  McFarland  died 
in  1923  he  was  succeeded  in  office  by  the 
vice-president,  Charles  P.  Howard,  and 
Howard  and  Lynch  divided  the  office  be¬ 
tween  them  in  the  intervenings  years 
since  then  as  follows:  1924,  Charles  P. 
Howard:  1925,  James  M.  Lynch;  1926, 
James  M.  Lynch;  1927,  Charles  P.  How¬ 
ard;  1928,  Charles  P.  Howard. 


In  these  five  years  quite  a  number  of 
strike  sanctions  were  granted  by  the  In¬ 
ternational  Union  officials,  as  follows: 
Feb.  19,  1924— Richmond,  Ind. ;  May  30, 
1924 — Seattle,  Wash. ;  May  9,  1925 — 
Bangor,  Me.;  July  30,  1626— Charleston, 
S.  C;  Nov.  5,  1926— Elgin,  Ill.;  June  30, 
1927 — Anaconda,  Mont.;  July  27,  1927 — 
Salem,  Ore. ;  Dec.  13,  1927 — Decatur,  Ill. ; 
Nov.  22,  1928— Albany,  N.  Y. 


In  addition  to  these  evidences  of  grow¬ 
ing  friction  and  increasing  aggressiveness, 
the  seventy-second  annual  convention  of 
the  International  Typographical  Union 
re-enacted  the  very  objectionable  dis¬ 
charge  rule  originally  put  on  the  books 
in  1922,  and,  at  the  insistence  of  Presi¬ 
dent  Lynch,  repealed  in  1925.  This  law 
requires  a  foreman  to  keep  on  his  payroll 
an  employe  whom  he  has  discharged  if 
the  local  Union  orders  the  employe's  re¬ 
instatement,  the  trial  of  the  case  to  be  in 
Union  hands  from  beginning  to  end,  cov¬ 
ering  a  possible  period  of  two  years. 
The  A.  N.  P.  A.  immediately  declined  to 
recognize  the  new  law,  and  has  success¬ 
fully  opposed  its  acceptance  by  local  pub¬ 
lishers  in  a  majority  of  instances,  in  the 
negotiation  of  new  contracts. 

Drastic  action  to  curb  the  power  of  the 
mailer  members  was  first  started  at  the 
1926  convention  and  continued  at  the 
Diamond  Jubilee  convention  at  Indianap¬ 
olis  in  1927  and  the  Charleston  meeting 
of  1928,  when  the  Mailers’  national  or¬ 
ganization  was  destroyed.  But  the  plan 
was  halted  by  injunctions  issued  by  the 
Circuit  Court  at  Indianapolis  and  was 
completely  defeated  by  the  United  States 
Circuit  Court  of  Appeals,  which  handed 
down  a  decision  on  Ian.  28  of  this  year 
reinstating  the  Mailers  to  their  former 
standing  and  granting  them  the  autonomy 
under  1.  T.  U.  laws  enjoyed  by  them  for 
many  years.  The  cause  of  the  difficulty 
was  the  fact  that  the  mailers  for  years 
held  the  fjalance  of  power  in  the  Inter¬ 
national  Union  and  threw  their  strength 
to  the  so-called  “Administration”  forces, 
as  against  the  “Progressives,”  who  tri¬ 
umphed  in  1926. 

Meanwhile,  the  other  newspaper  crafts 
— the  stereoty|)ers,  the  pressmen,  mailers 
and  photo  engravers — have  grown  in  con¬ 
servatism,  as  was  shown  recently  by  their 
refusal  to  join  the  striking  Albany  print¬ 
ers,  and  by  their  decision  to  live  up  to 
their  contracts  with  the  publishers  there. 

President  Woll  outlined  the  vosition  of 
the  photo  engravers  in  these  words: 

“Of  course,  you  will  also  realize  and, 
I  am  sure,  agree,  that  it  is  not  for  me  to 
judge  either  the  attitude  of  the  Albany 
Newspaper  Publishers  or  the  Albany 
Ty|)ographical  Union  or  the  International 
Typographical  Union.  Our  contract  with 
the  Allxiny  Newspaper  Publishers  docs 
not  embrace  such  considerations  nor  does 
our  agreement  require  us  to  enter  into 
an  inquiry  as  to  the  attitude  and  action 
of  any  other  person,  organization  or  asso¬ 
ciation  either  for  or  against  the  Albany 
Newspaper  Publishers  or  Albany  Typo¬ 
graphical  Union  in  the  pending  contro¬ 
versy  between  l)Oth  these  parties.  W'e 
have  not  been  consulted  in  the  negotia¬ 
tions  or  actions  having  led  up  to  the 
present  controversy ;  we  are  not  parties 
to  the  controversy  in  any  way  and  we 
do  not  intend  to  be  involved  either  for  or 
against  any  of  the  contending  parties,  but 
we  shall  fulfill  our  contractual  obligations 
to  the  best  of  our  abilities  and  capacities, 
and  in  the  spirit  that  has  guided  our 
amicable  relationship  with  the  .■\lbany 
Newspaper  Publishers  during  the  many 
years  we  have  been  oi)erating  the  en¬ 
graving  departments  with  them.” 

President  Berry  defined  the  position  of 
the  pressmen  thus : 

“Have  been  advised  that  the  Albany 
Central  Federation  of  Labor  has  adopted 
a  resolution  boycotting  the  Albany  news¬ 
papers  and  directing  all  affiliated  unions 
to  promote  the  boycott  among  the  mem¬ 
bers  of  the  Council.  You  are  directed  to 
serve  notice  upon  Central  Labor  Council 
of  Albany  that  the  Alliany  newspapers 
are  strictly  union  in  their  press  rooms, 
that  the  International  Pressmen’s  Union 
holds  contracts  with  the  .Albany  pub¬ 
lishers  and  that  we  must  insist  that  the 
public  be  definitely  advised  of  this  fact 
when  and  if  the  boycott  is  to  be  con¬ 
ducted;  otherwise  it  will  be  necessary 


for  our  organization  clearly  to  define  our 
position  and  the  relationship  that  exists 
as  between  our  organization  and  pub¬ 
lishers  of  Albany,  and,  too,  if  the  Central 
Council  fails  to  state  the  facts  with  re¬ 
gard  to  our  organization  and  its  relation¬ 
ship  with  publishers  we  will  then  be 
compelled  to  withdraw  our  organization 
from  the  Central  body.” 

President  Keegan  said  for  the  stereo¬ 
typers  : 

“Do  not  approve  and  are  not  support¬ 
ing  boycott.  This  organization  will  not 
participate  in  the  unfair  boycott  against 
their  employers  of  our  members.” 

The  Mailers,  through  President  Smith, 
placed  themselves  on  record  in  the  fol¬ 
lowing  language : 

“So  far  as  I  know  our  union  has  been 
and  still  is  neutral  regarding  trouble  be¬ 
tween  publishers  and  compositors  at 
Albany.” 

The  present  situation  is  an  unfortunate 
one  for  all  concerned,  inasmuch  as  it 
marks  a  widening  breach  between  the 
publishers  and  thousands  of  their  most 
intelligent  and  competent  employes,  but, 
with  the  exercise  of  good-natured  pa¬ 
tience,  a  way  may  be  found  to  bring  back 
the  former  era  of  good-will  and  good- 
fellowship  that  has  always  characterized 
the  relations  of  the  publishers  and  the 
printers. 


UNION  REIMBURSES 
DAILY  FOR  OVERPAY 


INTERTYPE  PROFITS  UP 


1928  Net  was  $636,179  as  Compared 
with  $490,050  in  1927 


$160  Charge  for  Emergency  Printi^ 
Termed  Too  High  by  Major 
Berry  a*  He  Send*  Check 
for  $64.15 


Net  profits  of  the  Intertype  Corpora¬ 
tion  for  1928  were  $636,179  after  inter¬ 
est,  depreciation  and  taxes,  which  was 
equivalent  to  $2.73  a  share  on  the  com¬ 
mon  stock  after  dividends  on  the  first 
and  second  preferred  stocks.  In  1927 
the  company  earned  a  net  income  of 
$490,050,  or  $2  a  share  on  the  common 
stock.  A  large  portion  of  the  increased 
earnings  was  due,  says  Neal  D.  Becker 
in  his  annual  report,  to  manufacturing 
and  administrative  economies. 

During  the  year  $390,610  in  cash  divi¬ 
dends  were  distributed  and  $245,569  was 
added  to  surplus.  The  balance  sheet 
reveals  total  current  and  working  assets 
of  $7,265,851  and  current  liabilities  of 
$706,756.  Total  assets  aggregated  $7,951,- 
164. 

Mr.  Becker  states  that  the  company’s 
sphere  of  influence  was  widened  during 
1928  by  the  establishment  of  dealerships 
in  Japan,  China,  Straits  Settlements, 
Burma  and  Portugal.  Sales  were  made 
for  the  first  time  in  Turkey,  China, 
Portuguese,  East  Africa,  Belgian  Congo 
and  Honduras. 


TEACHING  EDITORIAL  WRITING 

University  of  Buffalo  has  opened  an 
evening  course  in  editorial  writing  in 
charge  of  Thomas  Cook  Brown,  tele¬ 
graph  editor  of  the  Buffalo  Courier  and 
Express. 


PRINTS  36-PAGE  ROTO  SECTION 

.A  special  36-page  rotogravure  section 
in  honor  of  the  Junior  League  was  pub¬ 
lished  by  the  Tulsa  World  in  conjunction 
with  its  regular  Sunday  editions,  Feb.  17. 


A  recent  breakdown  of  the  color  press 
in  the  office  of  the  New  Orleans  (La.) 
Times-Ficayune ,  a  non-union  paper,  re¬ 
sulted  in  the  New  Orleans  States,  a 
union  paper,  running  85,(XX)  four-page 
color  comics  for  the  Times- Picayune, 
according  to  the  bulletin  oi  the  Southern 
Newspaper  Publishers’  Association.  The 
union  pressmen  who  performed  this  work 
charged  the  Times-Picayune  $160,  which 
the  Times-Picayune  considered  an  exces¬ 
sive  charge.  President  Berry  of  the  In¬ 
ternational  Pressmen’s  Union  visited 
New  Orleans  and  heard  of  this  case.  He 
immediately  investigated  and  decided  that 
this  was  not  the  way  he  wished  his  union 
members  to  conduct  themselves. 

In  a  letter  to  the  New  Orleans  States 
he  said:  “The  action  of  the  New  Or- 
le^  pressmen  in  charging  the  Times- 
Picayune,  what  that  firm  considers  an 
excessive  charge,  was  not  an  official  act 
of  the  New  Orleans  local  union  nor  of 
the  International.  It  was  a  decision 
made  by  the  five  men  who  did  this  work 
yet  indirectly  it  is  a  responsibility  of  the 
local  union  and  of  the  International,  since 
the  five  men  were  members  of  the  local 
union  and  through  it  members  of  the 
International  body.  Therefore,  in  fair¬ 
ness,  the  International  organization  ac¬ 
cepts  the  responsibility — not  of  the  act, 
but  in  remedying  a  situation  that  is  in 
complete  contravention  to  our  entire 
scheme  and  policies. 

“The  International  union  has  always 
recognized  the  existence  of  a  community 
action  in  instances  of  emergencies,  such 
as  visited  itself  upon  the  Times-Pica¬ 
yune.  It  isn’t  a  matter  determined  upon 
our  relationship  with  any  one  or  more 
papers,  it  is  an  obligation  based  upon 
the  spirit  of  the  newspaper  fraternity." 

Major  Berry  further  stated:  “\\e  are 
committed  definitely  to  cooperation  by 
and  through  the  process  of  conciliation 
and  arbitration.  The  act  of  our  mem¬ 
bers  in  imposing  an  abnormal  rate  in 
the  emergenev  in  which  the  Times- 
Picayune  is  involved,  is  in  complete  con¬ 
travention  to  our  policy  and  to  our  es¬ 
tablished  record  of  fairness, 

“At  double  time  for  the  work  per¬ 
formed,  the  amount  would  have  l>een 
$95.85,  The  total  amount  oaid  was  $160. 
The  payment  for  this  work  in  excess  of 
the  reasonable  fair  fee  was  $64.15,  there¬ 
fore,  I  am  attaching  hereto  a  check  made 
out  to  the  New  Orleans  States  in  the 
amount  of  $64.15,  and  I  would  be  very 
much  obliged  if  you  will  transmit  this 
amount  to  the  Times-Picayune  and  with 
it,  a  sincere  apology  for  the  action  taken, 
and  to  assure  them  that  in  their  emer¬ 
gency  we  recognize  the  community  in¬ 
terest  as  referred  to  in  the  foregoing 
and  that  we  shall  hold  ourselves  in  readi¬ 
ness  to  meet  any  difficulties  that  may 
arise  in  the  future.” 


Hotaling’s;  News  Stand 

IN  NEW  YORK 


At  the  North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 


Sells  more  out-of-town  newspapers  than 
any  other  news-stand  in  America 


“Perhaps  the  most  cosmopolitan  spot  in  New  York  City  is  Forty-third  Street 
and  Broadway.  .  .  Here  is  a  mammoth  news-stand  which  sells  newspapers  from 
every  city  in  the  worid.  .  .  Every  town  has  similar  stand*,  but  none  as  huge  as 
this,  and  none  as  varied  and  as  picturesque  in  its  patronage.” 

— Boston  TrmnaeHpt,  Oct.  M,  IS2I. 
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UR  OVN  VOR!^ 

‘  or  Letters 


By  JAMES  MELVIN  LEE 


4  GOOD  follow-up  story  in  fk-ft-nsc  of 
A  the  tabloids  anucars  in  The  \orth 


.*■  the  tabloids  apt>cars  in  The  yorth 
,imerican  Reinew  for  March  from  the 
pen  of  Irene  Corbally  Kuhn,  a  staff 
iiifnit)er  of  the  New  York  Daily  Sexes. 
In  it  she  replies  to  the  article,  "When 
the  Rejwrters  Come.”  contributed  by 
Henry  F.  Pringle  to  the  Decemlter  issue. 

Admitting  that  journalism  in  America 
is  not  spotless,  and  calling  attention  to 
•Jie  fact  that  occasional  doctors  who  arc 
ioan<l  guilty  of  malpractice  do  not  cause 
the  public  to  boycott  the  medical  group, 
she  insists  that  the  entire  newspaper 
craft  should  not  be  “Pringleized  with  a 
dirty  blanket  of  this  author’s  own  imag¬ 
inative  weaving.”  She  does  not  hesitate 
to  say  that  the  lack  of  restraint  which 
characterized  Mr.  Pringle's  entire  article 
makes  it  unnecessary  for  her  in  refuting 
his  charges  to  take  up  his  inaccuracies 
ind  injustices  one  by  one. 

In  the  interests  of  space  economy  she 
toes  into  detail  concerning  what  Mr. 
Pringle  says  alxmt  district  men.  “vir¬ 
tually  illiterate.”  To  support  her  posi¬ 
tion  in  the  opposite  view  she  lists  some 
of  these  poor  illiterates  who  have 
achieved  distinction  not  only  in  the 
newspaiKT  field  but  elsewhere — “just 
a  thimbleful  of  names  that  come  to 
mind  readily.” 

Then  she  passes  on  in  her  conclusion 
to  reply  to  the  assertion  by  Mr.  Pringle 
that  the  lowest  of  the  district  men  is 
preferable  to  the  tabloid  reporter  “who 
‘laves  for  the  booming  picture  papers.” 
By  way  of  rebuttal  she  analyses  the 
'taff  of  the  New  York  Daily  Neivs 
which  is  more  than  liO  per  cent  manned 
by  those  holding  college  degrees.  Her 
parting  thought  is  that  “the  standard- 
‘ize  paj)er  reporters  with  whom  we  are 
in  daily  contact  do  not  shun  us  as  freaks.” 


4  CURIOUS  mixture  of  “live'’  and 

**  fliatfpr  rtiav  frwunrl  an 


"dead''  matter  may  l>c  found  in 
■Readings  in  Public  Opinion”  (D.  .Apple- 
ton  &  Co.)  edited  by  W.  Brooke  Graves, 
professor  of  Political  Science  in  Temple 
University  of  Philadelphia.  .Along  with 
<«ie  selections  that  are  mere  platitudes 
may  be  found  others  that  are  most 
thought-provoking  afK)Ut  the  part  played 
by  the  press  and  books  in  determining 
public  opinion.  In  spite  of  the  fact  that 
certain  chapters  are  considerably  overset, 
the  book  taken  as  a  whole  is  one  that 
<hould  appeal  to  the  readers  of  Editor 
4  PitBi-isura. 

The  chapter  that  might  be  called  front¬ 
page  stuff  in  a  review  of  this  sort  is 
chapter  IX,  which  deals  with  the  press 
and  public  opinion.  Here  the  somewhat 
(tartling  assertion  is  made  that  the  time 
was  when  the  press  was  important  be- 
ause  of  what  it  printed ;  but  today  it  is 
iiore  apt  to  lie  imimrtant  because  of  what 
-for  one  reason  or  another — it  fails  to 
print.  Among  the  things  found  in  this 
chapter  are  the  canons  of  journalism 
adopted  by  the  American  Society  of 
Newspaper  Editors  in  1923,  a  discussion 
if  newspaper  morals  by  Bruce  Bliven  of 
The  .Vrw;  Republic,  a  criticism  of  the 
coloring  of  news  columns  by  Schuyler  C. 
Wallace,  an  expose  of  the  influence  of 
finance  upon  newspaper  policy  by  Oswald 
fiarrison  Villard,  a  defense  of  the  press 
by  Rollo  Ogden  who  was  at  the  time 
c^tor  of  the  Nexv  York  Evening  Post,  a 
■ather  superficial  treatment  of  the  edi- 
twial  influence  upon  opinion  by  W. 
.Brooke  Graves,  an  expression  of  views 
about  making  news  by  Frederick  Lewis 
Mien,  and  an  attack  upon  the  tabloids 
by  Samuel  Taylor  Moore. 

Books  dealing  with  the  influence  of 
■xtvspapers  upon  society  have  been  com- 
Ptg  somewhat  frequently  from  publishers’ 
presses.  The  rather  remarkable  thing, 
however,  is  that  these  volumes  have  been 
vritten  for  the  most  part  by  professors 
pfipolitical  science  instead  of  by  teachers 
of  journalism. 


WniEX  John  J.  Leary,  now  president 
”  of  the  New  A'ork  *XcwspaiK;r  Club 
and  labor  editor  of  the  New  York  World, 
wrote  his  book  about  campaigning  with 
Roosevelt,  he  set  a  new  style  in  the  com¬ 
position  of  personality  sketches.  Follow¬ 
ing  in  his  steps,  but  using  different  sub¬ 
ject  matter,  Frank  R.  Kent  of  the  Halti- 
iiinre  Sun  printed  the  truth  about  prac¬ 
tical  politics  and  showed  how  the  wheels 
go  round  in  Washington.  Xow  conus 
Charles  Willis  Thompson,  a  by-liner  on 
metropolitan  dailies,  to  sit  down  and  chat 
entertainingly  with  his  readers  about 
"Presidents  I  Have  Known  and  Two 
Xear- Presidents”  (Bobbs-Merrill  Com¬ 
pany). 

In  this  volume  Mr.  Thompson  has  done 
a  gCK)d  piece  of  reporting  and  has  been  a 
diligent  searcher  after  the  truth  about 
the  men  who  have  been  in  the  White 
House  since  the  days  of  McKinley.  Pos¬ 
sibly  for  many  readers,  he  is  at  his  best 
when  sketching  the  careers  of  Rtniscvelt 
and  Wilson.  Especially  illuminating  are 
his  accounts  of  how  Wilson  treated 
reporters,  before  and  after  entrance  to 
the  White  Hou.se.  Wilson  .seems  to  have 
regretted  that  he  could  not  meet  “the 
gentlemen  of  the  press”  with  the  same 
familiarity  and  comradery  that  Roose¬ 
velt  employed.  Wilson  simply  wasn’t 
built  that  way. 

The  two  near-presidents  considered  in 
this  volume  by  Mr.  Thompson  are  Mark 
Hanna  and  William  Jennings  Bryan,  both 
of  whom  had  space  enough  and  to  spare 
in  the  daily  papers  of  the  United  States 
during  their  life-time. 


A  DELIGHTFULLY  reminiscent  chat 
alwut  the  early  newspaper  history  of 
Portland,  Oregon,  appears  in  Oregon 
Exchanges  for  February  from  the  pen 
of  Richard  D.  Cannon.  In  speaking  of 
the  fighting  editors  of  the  peri^,  he  pays 
a  very  fine  tribute  to  Harvey  W.  Scott 
of  the  Portland  Oregonian — a  newspaper 
the  history  of  which  is  traced  somewhat 
in  detail. 


OXE  of  the  best  books  for  those  who 
trarb  iniirnalism  in  the  hiph  schools 


”  teach  journalism  in  the  high  schools 
is  “The  Xewspaper  Club”  (E.  C.  Heath 
&  Co.)  by  H.  F.  Harrington,  director  of 
the  Mediil  School  of  Journalism,  Xorth- 
western  University,  and  Evaline  Har¬ 
rington  of  the  Department  of  English, 
West  High  School,  Columbus.  The  title 
explains  the  method  of  approach — the 
class  is  organized  as  a  press  club. 


The  latest  book  on  advertising  to 
come  from  the  press  is  “Selling  and 


Buying  Advertising  Space”  (Lloyd  Pub¬ 
lishing  Company,  17.S  Fifth  .Avenue)  by 
A.  J.  Slomanson,  vice  president  and 
director  of  Plans,  C.  J.  Oliphant  Adver¬ 
tising  .Agency,  Inc.,  Xcw  A’ork  City. 


The  attention-arresting  title  of 

"Rcvilfs  nn  the  Rclt’’  has  heen  used 


“Books  on  the  Belt’’  has  been  uscfl 
by  Professor  Leon  R.  Whipple,  of  the 
Department  of  Journalism  at  New  A’ork 
University,  to  describe  his  article  in  the 
current  issue  of  the  Nation.  This 
article  tells  how  sure  markets  are  |>ro- 
vided  for  books  even  before  publication 
by  such  organizations  as  book  leagues, 
books-of-the-month  clubs,  etc. 

When  Professor  Whipple  was  prepar¬ 
ing  this  article  I  suggested  a  sort  of  post¬ 
script  that  would  advocate  the  forma¬ 
tion  of  the  newspaper-of-the-week  club. 
The  proposed  organization  would  mail  to 
subscribers  the  most  important  news¬ 
paper  of  the  week,  regardless  of  place  of 
publication.  The  basis  of  selection  would 
be  the  printing  of  some  important  news 
story  that  did  not  appear  in  competing 
or  contemporary  sheets. 


QUALIT 

CC 


COWSUM} 


READY  response  awaits  you  from 


Indiana's  3.00(),()()()  (piality  eonsiimers 
if  you  advertise  to  them  in  Indianans  leading 
daily  newspapers.  These  newspapers  listed 
helow  reaeh  them  all,  and  with  hut  small 
appropriations,  you  ean  hroatleast  the  merits 
of  your  produet  to  every  home,  where  it  will 
he  read  hy  the  memhers  of  praetieally  every 
Indiana  familv. 


Your  produet  will  receive  attention  if  you 
tell  these  rich  folks  your  story.  Furthermore, 
you  will  find  it  easy  to  interest  the  dealer  who 
is  ready  to  stock  and  feature  at  all  times  profit¬ 
able,  meritorious  business. 


Why  not  go  after  this  business  and  }:et  your 
share?  If  you  need  more  facts  on  the  Indiana 
market  why  not  ask  these  newspapers?  They 
have  researf’h  departments  and  they  have  files 
of  vahlahl^  information  that  is  yours  if 
you  will  only  tell  them  the  information  you 
rcfpiire. 

Will  voii  write  them  todav? 


Cirru* 

Ijilion 

RAt^  for 
A.OOO 
IliiM 

*CoIumbiis  Republican . 

. (Ft 

4.963 

.03 

•Fort  ^'ayne  Joumal-fJazctte. . . . 

42,021 

.09 

•Fort  Wayne  Journal-Gazette . 

. (SI 

30,779 

.09 

•Fort  Wayne  News-Sentinel . 

. (El 

4r>,874 

.12 

•Gary  Post-Tribune . 

. (El 

18.43.'i 

.07 

tindiaiiapolis  News . 

. (El 

1.33,246 

.23 

tlndianapolis  Star . 

....(.Ml 

110,798 

.20 

1  {Lafayette  Journal  &  (Courier... 

( M )  8,482  ) 
(E)  14.661) 
. (SI 

23,116 

.07 

j  tlndianapolis  .Star . 

146,.380 

.27 

tLa  Porte  Ilerald-Argus . 

. (El 

6,8.>.3 

.01 

1  {Marion  Leader  Times . 

.(M&Sl 

9,178 

.04 

\  •Muncie  Star . 

....(Ml 

24,890 

.08 

•Muncie  Star . 

. (SI 

16,26.'. 

.08 

1  ilShelbyville  Democrat . 

. (El 

4,143 

.023 

•South  Bend  News-Times . 

. (El 

27,4.32 

.08 

1  •South  Bend  News-Times . 

. (SI 

23,844 

.08 

1  •South  Bend  Tribune, ..  (S)  2.'),1 

79. ..(El 

26,620 

.07 

1  •Terre  Haute  Tribune . 

..(E&S) 

23,430 

.06 

1  •Terre  Haute  Star . 

....(Ml 

27.494 

.07 

1  •Terre  Haute  Star . 

. (S) 

27,274 

.07 

*  A.  B.  C.  Publiaherk*  Statement,  October  1,  1928. 
}  A.  B.  C.  Publishers'  Statement,  March  31,  1928. 
t  Government  Statement,  October  1,  1928. 

S  Government  Statement,  March  31,  1928. 
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ROADSIDE  ADVERTISING  REGULATED  IN 
ALL  BUT  SEVEN  STATES 

Connecticut,  Massachusetts  and  Vermont  Have  Most  Rigid 
Laws  Governing  Outdoor  Signs — U.  S.  Survey 
Shows  Heavy  Fees  Collected 


IN  a  ‘urvey  of  state  laws  governing 
commercial  advertising  signs  along 
public  highways  made  by  the  Bureau  of 
Public  Roads  of  the  I'nited  States  De¬ 
partment  of  Agriculture,  it  was  found 
that  such  laws  range  all  the  way  from  the 
most  general  of  rules  and  regulations  to 
certain  well-defined  stipulations.  Only 
seven  states  are  without  regulation — 
South  Carolina,  .\rkansas,  Texas,  New 
Mexico,  Oklahoma,  Kansas  and  Wyom¬ 
ing. 

Connecticut.  Massachusetts  and  Ver¬ 
mont  have  the  best  defined  and  most 
rigid  laws.  Before  any  agency  can  erect 
commercial  advertising  signs  in  these 
states,  it  must  be  licensed  by  state  author¬ 
ities  at  certain  annual  fees,  and  if  it  docs 
not  reside  in  the  state  a  bond  must  be 
furnished.  Kach  license  must  show  a 
numlier  and  the  date  of  expiration. 

Cf»nnecticut  levies  a  license  fee  of  $100 
per  year,  and  an  annual  -^rmit  fee  of 
$.1  ffir  every  .SOO  square  feet  or  less  of 
advertising  space  to  $9  for  between  600 
and  ‘too  S(|uare  feet.  Fees  apply  to  each 
side  of  each  panel.  Signs  of  more  than 
900  square  feet  are  not  permitted. 

In  Massachusetts  the  fee  is  fixed  with 
regard  to  administrative  costs  and  varies 
throughrnit  the  state.  X’ermont  levies  an 
annual  license  fee  of  .1  cents  for  each 
square  fo#»t  of  advertising  space. 

In  Connecticut  each  application  for  a 
permit  must  bear  the  written  consent  of 
the  eiwner  of  the  property  on  which  the 
sign  is  to  be  erected.  Kach  permit  must 
state  the  size  of  display,  and  each  sign 
must  show  the  name  of  agency  display¬ 
ing,  owning  or  leasin'"  billboards.  No  di¬ 
rection  or  danger  sign  may  bear  adver¬ 
tising 

In  Vermont  the  application  for  license 
must  name  the  property  upon  which 
advertising  is  to  be  displayed ;  the  popu¬ 
lation  of  the  city,  village  or  town ;  the 
size  and  description  of  sign  and  the  dis¬ 
tance  at  which  it  may  lie  read  from  state 
highway,  railroad  or  railw’ay  track,  pub¬ 
lic  park  or  navigable  water. 

State  authorities  of  Connecticut.  Mas¬ 
sachusetts  and  Vermont  have  the 
right  to  exact  fines  for  nonconforming 
signs  and  to  remove  them.  The  cost  of 
removal,  after  due  notice  has  been  served, 
is  cfillected  from  the  agencies  or  from  the 
suretic'  on  bonds.  Cemnecticut  imposes 
a  fine  e>f  $100  for  each  nimconforming 
sign ;  Massachusetts,  a  fine  of  not  more 
than  $lfl0  with  a  further  S.VIO  for  con¬ 
tinued  violation:  Vermont,  a  fine  of  $100. 
or  imprisonment  of  .10  days,  or  lioth. 

.■\W*  in  Connecticut  any  jierson  who 
shall  deposit,  throw,  affix  or  maintain 
any  advtrtisement  within  limits  of  any 
public  highway  or  on  private  property 
without  Consent  of  owners  is  subject  to 
a  fine  e  f  not  more  than  S.Ki  or  imprison¬ 
ment  f  f  not  more  than  six  months,  or 
both. 

.^d^trtising  signs  in  Connecticut  may 
not  lie  placed  within  fifteen  feet  of  the 
right  way  of  a  highway,  and  in  Massa¬ 
chusetts  within  500  feet.  In  these  two 
States,  cities  and  towns  may  further 
regulate  and  restrict  advertising  signs  in 
a  maiimr  not  inconsistent  with  state  laws. 

I.'’<'al  authorities  of  the  three  states 
mav  remove  nonconforming  signs  within 
their  jurisdictions. 

Laws  of  the  three  states,  as  well  as 
laws  of  other  states,  permit  certain  adver¬ 
tising  by  manufacturers  or  land  owners 
located  along  highways. 

Seven  other  states —Florida.  Georgia, 
Mississippi.  Nebraska,  Nevada,  North 
Carolina  and  Tennessee— impose  fees  for 
advertising  signs.  Missisippi  collects  a 
fee  of  75  cents  for  each  sign  of  from 
ten  to  100  square  feet  of  area.  $1.50  for 
an  area  of  between  100  and  .300  square 
feet,  and  $2.50  for  an  area  of  more  than 
300  square  feet. 

North  Carolina  exacts  an  annual  license 
fee  based  on  population  of  cities  and 


towns;  friim  $5  in  cities  of  5,fK)0  inhabi¬ 
tants  to  $50  in  cities  more  than  35.000. 
Also  no  advertising  signs  are  placed  on 
private  property  without  consent  of 
owner  and  no  signs  are  placed  within 
limits  of  highways  on  penalty  of  a  fine 
of  $.50  or  imprisonment  of  not  more  than 
30  days.  I.ocal  authorities  regulate  adver¬ 
tising  signs  within  their  jurisdiction. 

Tennessee  forbids  the  erection  of  signs 
upon  the  right  of  way  of  any  state  high¬ 
way.  and  prohibits  erection  of  signs  re¬ 
sembling  railroad  crossing  symMs  on 
any  public  highway  or  street  or  on  private 
property  within  one-quarter  mile  of  any 
public  road  or  street.  The  State  requires 
an  annual  license  fee  for  electric  signs, 
according  to  population ;  from  $10  in 
cities  and  towns  of  less  than  5,000  inhabi¬ 
tants  to  $.50  in  those  of  more  than  50,000. 
It  imposes  an  additional  annual  fee  of 
$7..50  upon  agencies  posting  bills  or  other 
printed  matter  in  counties  of  less  than 
20.000  inhabitants  to  $75  in  counties  with 
60.000  or  more. 

In  norida  the  state  road  department 
prohibits  advertising  signs  on  state  high¬ 
ways  and  imposes  on  agencies  in  the  bill 
posting  business  a  license  tax  of  $5  in 
cities  and  towns  of  less  than  10,000  people 
to  $.30  in  cities  and  towns  of  10,000  or 
more. 

Nebraska  requires  a  state  permit  for 
advertising  signs  with  a  fee  of  25  cents 
to  $5  for  each  sign,  and  no  sign  may 
have  more  than  10  square  feet.  Also 
signs  may  mt  be  erected  within  .300  feet 
of  intersection  of  crossroads,  and  rail¬ 
road  crossings,  and  a  fine  of  from  $10  to 
$100  is  levied  for  violation  of  law.  All 
non-license<l  signs  are  removed  by  state 
authorities. 

Georgia  levies  an  annual  tax  of  $1  on 
each  agency  for  each  locaiion,  defined  as 
75  lineal  feet.  No  advertising  signs  are 
allowed  on  the  Dixie  Highway  in  Bibb 
County.  Chatham  Countv  is  empowered 
to  regulate  signs  within  its  jurisdiction. 

Nevada  levies  an  annual  license  fee  of 
$5  on  advertising  agencies,  the  license  to 
be  issued  by  county  clerk  of  countv  in 
which  it  is  to  he  erected.  Monev  from 
licenses  is  apportioned  to  the  road  funds 
of  counties.  No  permit  is  issued  for  bill¬ 
boards  on  any  location  which  may  meas¬ 
urably  destroy  the  natural  beautv  of 
the  scenerv  or  obscure  a  view  of  the 
road  ahead.  .\ny  agency  erecting  non- 
con  forming  signs  is  subject  to  a  fine  of 
$25  to  $100  or  imprisonment  of  from  10 
to  ,30  days. 

Tn  nine  other  states — Minnesota.  Col¬ 
orado.  Maine.  Towa.  North  Dakota.  South 
Dakota,  West  Virginia.  New  Hampshire 
and  Illinois — no  advertising  agency  may 
erect  or  maintain  upon  anv  highwav  or 
right  of  way  any  commercial  advertising 
sign.  In  eight  of  these  states  authorities 
have  power  to  remove  all  nonconforming 
signs,  and  in  seven  states  to  exact  fines 
of  from  $.5  to  $1,000  or  imprisonment  of 
from  one  to  six  months.  Three  of  the 
States  regulate  distances  from  railroad 
crossings,  road  intersections  and  from 
curves  at  which  signs  may  be  placed 
ranging  from  .300  to  1,000  feet.  Min¬ 
nesota  and  North  Dakota  do  not  permit 
advertising  on  directional  signs.  In  fsouth 
Dakota,  no  advertising  sign  outside  of 
city  limits  mav  have  more  than  20  per 
cent  of  its  surface  in  red. 

The  laws  of  16  other  states — Cali¬ 
fornia.  Marvland.  New  York.  Idaho. 
Michigan.  Washington,  Montana.  Ohio. 
Oregon.  Pennsylvania.  Louisiana,  Mis¬ 
souri,  Rhode  Island.  Utah,  New  Jersey 
and  Wisconsin — prohibit  advertising 
signs  on  private  property  without  con¬ 
sent  of  owners  and  on  rights  of  way  of 
highways  without  consent  of  state,  city 
or  county  authorities. 

The  majority  of  these  states  designate 
the  distance  from  railroad  crossings,  in¬ 
tersecting  highways  and  from  curves  at 


GR.\.>5.SHOPPER  ARGUMENT 
VI  ON  MERCHANrS  COPY 

HOW  a  publisher  convinced  a 
merchant  of  the  value  of  ad¬ 
vertising  recently  v*as  told  by  Ray 
Holder,  publisher  of  the  Lancaster 
(Tex. (  Herald.  He  said  he  made 
a  bet  with  the  merchant  that  if  he 
would  insert  a  one-inch  advertise¬ 
ment  in  the  most  inconspicuous 
comer  of  his  paper  offering  a 
prize  to  the  boy  who  brought  the 
most  grasshoppers  to  his  office  on 
a  certain  day  the  office  would  be 
swamped  with  grasshoppers. 

The  publisher  said  the  advertise¬ 
ment  was  inserted,  ami  that  before 
daylight  boys  swarmed  around  the 
newspaper  office.  Before  the  sun 
sank,  he  related,  there  were 
enough  grasshoppers  in  the  office 
to  sink  a  battleship. 

“That  merchant  is  one  of  the 
best  advertisers  I  have  now,” 
Mr.  Holder  said. 


which  signs  may  be  placed,  ranging  from 
300  to  1,000  feet,  with  fines  of  from  $10 
to  $500  or  imprisonment  of  from  10  to 
60  days  for  violation  of  law.  A  few  of 
the  states  are  empowered  to  remove  non- 
conforming  advertising  signs.  In  others, 
local  authorities  may  regulate  and 
remove  objectionable  signs  in  territory 
under  their  juri.sdiction.  Pennsylvania, 
Michigan  and  Idaho  permit  no  advertis¬ 
ing  on  directional  signs.  Fines  collected 
in  Missouri  are  credited  to  the  state 
road  fund  for  maintenance. 

In  six  states — Alabama,  Arizona, 
Delaware,  Indiana.  Kentucky  and  Vir¬ 
ginia — laws  governing  advertising  signs 
merely  state  that  no  person  shall  erect 
or  maintain  upon  any  highway  or  right 
of  way  any  advertising  sign  without  the 
consent  of  state  authorities. 

While  Arkansas  has  no  state  regula¬ 
tion,  authority  governing  advertising 
signs  is  vested  in  the  county  courts  with 
no  specific  legislation.  In  Texas,  cities 
of  more  than  5,000  inhabitants  have 
power  to  license,  regulate,  control  or 
prohibit  erection  of  signs  or  billboards  as 
may  lie  provided  by  charter  or  ordinance. 
In  Oklahoma,  county  and  towmship 
boards  are  charged  with  improvement  of 
public  highways,  and  have  power  to  re¬ 
move  all  obstructions  in  highways  under 
their  jurisdiction. 

While  Wyoming  has  no  state  regula¬ 
tion.  the  highway  department  claims 
jurisdiction  over  rights  of  way  and 
assumes  authority  to  refuse  permission 
to  erect  advertising  signs  and  to  remove 
any  in  these  areas. 

in  Kansas,  county  commissioners  of 
each  county  are  authorized  to  remove  all 
advertising  signs  exceeding  four  feet  in 
height  within  50  yards  of  any  railroad 
grade  crossing,  abrupt  corner  in  the  high¬ 
way,  or  entrance  to  driveway  off  the 
highway,  after  notice  has  been  served  on 
owner,  and  the  cost  of  removal  is 
entered  on  tax  rolls  with  a  penalty  of  10 
per  cent  of  the  cost. 

New  Jersey  prohibits  advertising  signs 


on  the  Palisades  along  the  Hudson  River; 
New  York  bars  advertising  signs  in 
Adirondack  Park,  and  Delaware  pro- 
hibits  them  for  200  feet  of  cither  side  of 
the  right  of  way  of  any  highway  eirter- 
ing  Wilmington  for  a  distance  of  one 
mile  from  the  city  limits. 

No  advertising  signs  arc  permitte<l  on 
swamps  and  tidal  overflow  lands  in 
Louisiana  except  tinder  lease  from 


RETURNS  TO  SYRACUSE 

Frank  W.  Clark  Named  Managiaf 
Editor  of  Herald 

Frank  W.  C  lark  will  return  to  the 
.Syracuse  ( N.  Y.)  Herald  March  4,  as 
managing  editor  after  an  absence  of  about 
seven  years  during  which  time  he  has 
been  executive  editor  of  the  .■ilhatiy  (\. 
^■.)  Knickcrhocker  I’re.ts  and  livening 
.Vetrr.  and  recently  managing  editor  of 
the  Hiinihaintiin  ( N.  Y.)  Press. 

Mr.  Clark  began  his  news|)aiR-r  career 
as  a  reporter  on  the  Bini/hainlon  Repub¬ 
lican  in  18‘).3.  He  went  from  there  to  he 
city  and  Sunday  eilitor  of  the  Buffalo 
Courier. 

In  1917  Mr.  Clark  became  Sunday 
editor  of  the  Syracuse  Herald.  The  fol¬ 
lowing  year  he  returned  to  Binghamton 
to  be  managing  editor  of  the  Press  and 
then  went  tiack  to  Syracuse  as  managing 
e<litor  in  1019.  Three  years  later  he  went 
to  Albany  as  managing  editor  of  the 
KnickerlxKker  Press  and  in  1025  he 
established  the  Evening  News. 

Mr.  Clark  is  a  member  of  the  .Xmeri- 
can  Society  of  Newspaper  Editors. 

DAILY  WARS  ON  CRIME 

The  Chicago  Daily  Journal,  campaign¬ 
ing  for  the  suppression  of  gangsters  in 
that  city,  recently  promoted  its  campaign 
by  distributing  black  cardboard  pistols  to 
all  curious  visitors  to  the  wene  of  the 
latest  Chicago  gang  killing  in  a  garage. 
The  pistols  contained  the  legend. 
“Chicago  must  have  more  police." 
Thousands  of  these  pistols  have  been 
printed  and  will  be  distributed  at  the 
scene  of  any  crime  committed  in  the 
future,  according  to  R.  J.  Finnegan, 
managing  editor  of  the  Journal. 

GETS  RADIOS  FOR  HOSPITAL 

The  Brooklyn  Standard  Union,  last 
week,  received  30  radio  sets  in  response  to 
its  request  for  18  sets  to  be  supplied  for 
shut-ins  in  the  Kings  County  Hospital. 
Manufacturers  supplied  batteries  and 
necessary  accessories,  and  local  merchants 
installed  the  sets.  Max  Klein,  of  the 
Standard  Union,  was  in  charge  of  the 
appeal. 

PRINTS  AVIATION  EDITION 

The  Paterson  (N.  J.)  Morning  Call 
published  its  first  aviation  edition.  Feb. 
18.  It  ran  48-pages  and  was  included  as 
the  second  section  of  a  72-pagc  paper. 
It  was  dedicated  to  the  new  plant  of  the 
Wright  Aeronautical  Corporation  openM 
in  Paterson.  Ferdinand  A.  Friederich  is 
editor  of  the  Call. 


7^he'7^ublisher’s‘Smldmg‘Problem 


■  HOUSTON  •  PltSS- 


Thh  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 
Cleveland,  Ohio 
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CARTOON  COPY,  CONSISTENTLY  USED, 
BUILDING  SALES  FOR  POWERINE 


Denver  Gasoline  Company  Finds  Public  Enjoys  and  Follows 
Human  Interest  Appeal — Advertisements  Linked 
with  the  News 


By  J.  C.  COYLE 


{  FICTION  story,  or  informative  arti- 
**  cle,  to  attain  a  high  degree  of  suc¬ 
cess,  should  attract  the  interest  of  the 
reader  in  the  first  paragraph,  and  there 
jiiould  be  enough  human  interest  and  ac¬ 
tion  throughout  to  hold  that  interest  from 
{tart  to  finish.  It  is  more  or  less  the 
sune  with  an  advertising  campaign,  ac¬ 
cording  to  Fred  Cramer,  president  of  the 
^ver  Powerine  Company,  one  of  the 
largest  independent  petroleum  marketers 
m  the  West.  To  a  well  planned  system 
of  advertising,  carried  out  over  a  period 
of  several  years,  Mr.  Cramer  attributes  a 
large  measure  of  the  success  of  the  com¬ 
pany,  which  now  has  a  large  storage  plant 
and  15  stations  of  its  own  in  Denver,  and 
carries  on  a  large  distributing  business 
over  the  states  of  Colorado,  Wyoming, 
Kansas.  Nebraska  and  New  Mexico  in 
psoline,  and  whose  Powerlube  motor  oil 
u  well  known  and  used  all  over  the  West. 

Years  ago,  when  there  were  no  filling 
stations  in  Denver  and  the  Powerine 
company’s  first  efforts  were  directed  to 
distributing  gasoline  through  various 
prages  atwut  town,  the  same  spirit  domi- 
aated  the  first  advertising  campaign 
planned,  though  this  initial  effort  had 
nothing  to  do  with  newspaper  space.  It 
consisted  of  posting  one  word  signs  all 
about  the  city.  Wherever  a  motorist 
went  in  Denver  he  was  confronted  by 
the  word  “Powerine."  Finally,  when  the 
company’s  regular  newspaper  advertising 
^an  to  appear  the  public  was  already 
intrigued  by  the  name,  and  the  nature  of 
the  copy  used  from  that  day  to  this  has 
never  allowed  that  interest  to  flag.  The 
campaign,  principally  carried  nut  by  two 
regular  sized  advertisements,  placed 
weekly  with  each  of  the  two  dailies,  is 
neve  allowed  to  lapse.  Once,  liowever, 
when  the  company  introduced  “Bearcat,” 
Its  new  brand  of  motor  fuel,  the  space 
was  increased  to  a  full  page,  resultiivg  in 
stepping  up  sales  200,000  gallons  monthly. 
Hi  the  face  of  a  most  vigorous  competi¬ 
tion. 

Reverting  to  the  subject  of  fiction, 
there  are  many  people  who  would  sit  up 
half  the  night  reading  a  detective  or 
mystery  thriller,  but  would  never  turn 
the  cover  of  a  confessional  magazine, 
and  vice  versa.  However,  there  are  few 
who  do  not  enjoy  humor,  hence  the  use 
of  a  never  ending  succession  of  timely 
artoons  with  the  Powerine  copy,  and 
a  vein  of  humor  running  through  the 
text  of  the  advertisements.  The  “Bear¬ 
cat"  himself,  a  large  black  cat  with  an 
exclamation  point  for  a  tail  (which  fits 
the  body  in  any  conceivable  position) 
takes  a  prominent  part  in  the  fall  and 
wrinter  copy,  always  wearing  a  ludicrous 
grin  and  is  shown  in  many  funny  poses. 

Current  events  arc  closely  watched  by 
the  advertising  department,  and  those 
occurrences  in  which  the  largest  per¬ 
centage  of  the  public  is  interested  become 
subjects  for  the  humorous  cartoons  which 
are  used  to  engage  the  attention  of 
readers.  These  are  often  accompanied  by 
limericks  or  jingles  appropriate  to  the 
subject,  while  others  carry  logical  presen¬ 
tations  of  the  selling  points  of  Powerine 
pruJiicts  alone.  A  limerick  contest,  held 
hy  a  local  paper  to  boost  the  subscription 
list,  became  very  popular  and  called  for 
a  similar  contest  in  the  advertising  of  the 
Powerine  cr»mpany.  The  interest  aroused 
by  this  event  was  carried  over  for  months 
after  the  contest  closed,  while  contestants 
Waited  to  see  if  their  pet  limerick  would 
appear  in  the  advertisirrg,  and  thus  win  a 
prize 

During  a  period  when  the  phono- 
paph  characters,  “Two  Black  Crows,” 
*fre  at  the  peak  of  their  popularity,  a 
•umber  of  comic  cartoons  depicted  them 
®  various  adventures,  accompanied  by 
••partee  which  brought  out  the  selling 
points  of  Powerine  gasoline.  In  one  of 


these  there  are  two  negro  couples  depicted 
in  a  car  which  is  headed  directly  for  a 
precipice.  The  driver  has  one  hand  on 
the  steering  wheel  and  the  other  about 
his  “gal.”  The  latter  is  saying  to  him. 
“Hey,  hey,  big  boy,  why  don’t  you  use 
both  hands?”  He  replies,  “Can’t,  darlink, 
I’sc  got  to  drive  with  one.”  The  body 
of  the  advertisement  reads:  “There’s 
trouble  ahead  for  careless  buyers  of  gaso¬ 
line.  The  big  majority  of  motorists 
have  long  since  learned  that  there  is  a 
vast  difference  in  the  quality  of  motor 
fuels.  This  is  evidenced  by  the  growing 
patronage  of  Powerine  Stations.  But  a 
careless  minority  arc  still  suffering  the 
griefs  and  troubles  due  to  the  thoughtless 
use  of  inferior  grades  of  gasoline.  Like 
the  darky  in  the  illustration  they  are 
driving  with  one  arm  around  trouble  all 
the  time,  etc.” 

The  figure  of  the  Bearcat  dancing  with 
a  grotesque  motor  car.  drew  the  attention 
of  readers  to  the  special  motor  fuel  at  a 
time  when  a  large  percentage  of  Denver's 
population  was  intensely  interested  in  a 
marathon  dance  going  on  at  a  local  hall. 
The  caption  was.  "Marathoning  On— 
Long  After  The  Weaklings  Have  Quit.” 
.A  figure  representing  “next  best  gas "  was 
shown  in  the  background,  reclining  on  a 
bench,  while  his  motor  car  partner  lay 
prone  upon  the  floor.  The  salient  selling 
points  of  Bearcat  followed. 

The  situation  previous  to  the  presiden¬ 
tial  election  did  its  bit  as  a  subject  for 
Bearcat  cartoons.  One  of  these  repre¬ 
sented  the  elephant  making  a  speech  for 
Smith  and  the  donkey  lauding  Hoover, 
while  the  Bearcat  sits  between  them,  on 
top  of  the  world,  saying,  “F'verybody’s 
for  me.”  A  short  discussion  of  the  situa¬ 
tion  is  followed  by  a  comparison  with 
the  bolting  of  gasoline  users  from  the 
ranks  of  other  brands  to  Bearcat. 

Local  situations  in  the  marketing  of 
petroleum  products  have  also  had  their 
part  in  furnishing  subjects  for  Powerine 
cartoons.  They  have  been  found  par¬ 
ticularly  effective  in  combatting  the  cut 
price,  during  a  well  remembered  gasoline 
war.  One  of  the  caricatures  shown  at 
that  time  showed  the  figure  of  a  filling 
station  owner  crouched  in  front  of  his 
place  holding  out  a  cube  of  sugar,  repre¬ 
senting  cut  rate  gasoline,  toward  a  couple 
of  questioning  motorists.  In  his  left 
hand,  behind  his  l>ack,  he  held  a  club 
l.abeled  “kerosene  <lilution.”  The  cap¬ 
tion  was  “The  Lure  Of  The  I.ower 
Price.”  short  verse  followed.  “There 
never  was  a  product  made— From  gaso¬ 
line  to  dress — But  what  someone  could 
make  it  worse.  .And  sell  his  stuff  for 
less.”  Then.  “Do  you  have  the  slightest 


idea  that  you  can  buy  a  gasoline  as  good 
as  Powerine  (ias  for  two  cents  less  per 
gallon?  Knowing,  as  you  ntust,  the  tre¬ 
mendous  gallonage  we  sell  each  day.  do 
you  think  anyone  selling  less  than  half 
as  much  can  give  you  a  product  as  good 
as  Powerine  for  two  cents  less  per  gal¬ 
lon?  Of  course  they  can’t!  And  if 
you'll  think  for  just  a  montent  you’ll 
know  they  can't.  So  what’s  the  answer? 
They  use  the  price  for  bait  to  lead  you  ; 
on;  then  they  serve  you  with  kerosene 
dilution  or  the  lowest  grade  gasoline  that  , 
ever  gummed  up  a  motor.  Is  that  econ-  I 
omy?  In  the  name  of  common  sense  we  ! 
ask  it !” 

.As  a  proof  of  the  value  of  Powerine 
advertising  it  may  be  said  that  the  com-  I 
pany  has  come  through  more  than  one  ] 
severe  price  war  with  flying  colors.  | 
Week  after  week,  month  after  month 
and  '  -ar  after  year  the  campaign  goes  on  | 
unceasingly,  meeting  situations  as  they 
arise.  Radio  advertising  has  also  been 
used  by  Powerine,  and  direct  mail  to  a 
considerable  extent,  but  the  newspaper  , 
campaign  has  been  unbroken. 

“Such  advertising  should  be  continu¬ 
ous.  for  best  results.”  said  Mr.  Cramer. 
“.A  break  in  the  series  is  sure  to  be  felt 
on  the  distribution  line.” 


Market 


LEAGUE  OF  INDIANA 
DAILIES  MEETS 


WE  WONDER 

f.\s  Kip  mifthi  have  written  it) 
Bv  WH.L  r.  (IRIFFIN 


When  Fiiirlh’s  la>t  paper  is  printed  and  the  pages  fidded  and  dried. 

When  the  form*  are  twi-ted  and  broken,  and  the  Ivpe  i*  scrambled 
and  pied; 

We  shall  rest,  and  Faith,  we  shall  need  it,  for  the  road  has  been 
weary  and  long. 

And  oft  have  we  heard  that  chestnut:  “Young  man.  you  have  quoted 
me  wrong.*” 

When  the  last  of  society's  matrons  ha*  gone  to  that  land  far  away. 

Where  roses  forever  are  blooming  and  fountains  are  ever  at  play. 

Shall  we  hear,  as  the  organ  is  playing  her  favorite  anthem  or  song: 

“My  dear,  you  must  make  a  ctirrection,  for  surely  you’ve  spelled 
my  name  wrong'?** 


When  (lahriel  toot*  on  his  trumpet  to  call  us  to  come  to  that  land 

Of  music  and  flowers  and  sunshine,  ami  angels  make  jazz  with  their 
band; 

Shall  we  hear,  as  we  enter  the  portals,  his  voire  above  all  of  the 
throng. 

“Y'oung  man,  you  must  make  a  correction  —  your  sheet  ha*  quoted 
me  wrong?" 


Everybody  is  interested 
in  the  market.  Everyone 
wants  to  know  what  hap¬ 
pened  in  Wall  Street  at 
the  close  of  the  trading 
day. 


You  ran  now  get  the 
financial  market  rouiment 
at  the  close  of  each  trad¬ 
ing  day  flashed  to  you 
by  wire.  It  is  a  feature 
that  your  readers  will 
enjoy  and  appreciate. 


Use  of  Cornstalk  Paper  As  News¬ 
print  Seen  As  Distant  Develop¬ 
ment  —  Fifteen  Publishers 
Attend 

(Hy  lelrgraph  to  F.niTut  &  PcsusHZS) 

I  NI»IAN.M>i>I.IS.  I  Ml..  Feb.  2ti. — It  w  ill 
1k’  a  long  time  before  cornstalk  paper  is  | 
used  for  publishing  daily  newspapers. 

This  was  the  general  opinion  expressed  1 
Tuesday  by  Newspajier  Publishers  at  the  | 
bi-monthly  meeting  of  the  Indiana  League 
of  Home  Dailies  at  the  Hotel  Lincoln,  | 
Indianapolis,  although  they  agreed  that 
cornstalks  finally  may  lx-  use<l  for  mak¬ 
ing  newsprint. 

Ways  of  co-operating  with  the  local 
merchants  in  preparing  newspajR-r  copy 
also  were  discussed.  I'ifteen  newspapers 
were  representetl  hy  their  publishers. 

.Sam  Boyd,  publisher  of  the  ll'ashinii- 
lon  Dentocrat ,  jireskled  at  the  luncheon 
and  business  session  which  followed.  H. 
K.  Schecrer  of  Chicago  is  secretary  and  j 
treasurer  <if  the  la-ague. 

Those  registered  at  the  meeting  were  | 
.\.  M.  Smith,  Cr(m’fon{f:-illr  Jounuil; 
1).  L.  Stitt,  Clinton  Clinlonuin;  A.  J. 
Wilhelm,  Ihintiniiton  I'rfyx:  Mr.  Boyd, 
fieorge  Tatnuin,  Coniu’r.r:-illf  .Vere.c- 
l-.xaniiner ;  Max  Fowler,  l-rankforl 
Times;  ,A1  Marshall,  Jr..  .ViT«Vci.tf/c 
Courier;  (leorge  (irigshy.  Prineeton 
Chtrion-Xeii's;  H.  J.  Martin.  .Uurtbi.r- j 
7-i//i’  Refiorter;  F'.d  HanciKk  and  Waker  | 
laiwe,  Greensl'urii  Vitt-.f;  B.  <).  Simp- j 
son.  Rushi’ille  Ref'uhlienn ;  (icorge 
Saunders.  Ulufflon  Itonner;  an<l  .Sami 
Boy*.  I'lymoutli  1‘ilot.  The  next  meet- 1 
ing  will  iie  May  14.  in  Indianaiiolis. 


Wm.  McMahon.  Pres,  of 
the  William  McMahon 
Financial  Research,  Ine., 
who  for  the  last  3  year* 
has  been  conlrihuling  to 
the  New  York  Evening 
Journal's  financial  |>age, 
offers  this  service. 


Mr.  McMahon  is  an  old 
timer  in  Wall  Street. 
For  over  30  years  he  ha* 
been  specializing  in 
market  economic*.  He 
ha*  lieen  a  contributor  to 
the  Wall  .Street  Journal, 
and  a  member  of  the  staff 
of  the  .Magazine  of  Wall 
Street.  During  the  last 
4  years  hi*  comment*  on 
market  movement*  and 
financial  matter*  have 
been  broadcasted  weekly 
over  7S  radio  station*  in¬ 
cluding  4  of  the  largest 
ill  New  York  Citv. 


He  knows  the  ins  and 
outs  of  the  “Street”,  and 
is  able  to  obtain  the  new* 
that  reflects  the  pulse  of 
the  market’s  activities. 
The  news  will  he  brief, 
concise,  and  to  the 
point,  and  coming  as  it 
will  at  the  close  of  each 
trading  day,  will  he 
eagerly  awaited  by  your 
newspaper  readers. 


The  cost  for  this 
Financial  Market 
Comment  Service 
is  SlO.tK)  per  week. 


i 


Only  one  news¬ 
paper  in  every 
city  will  receive 
this  service. 


/ 


Write  or  wire  for 
contract. 


/' 


The  service  start* 
from  the  flay  your 
application  is 
receiveil. 


^  illiulii 
MrMali4»ii 
Fiiiuiioiul 
Resparrh,  Inc. 

jfi.l  Fifth  Ave. 
New  \  ork  fUlv 


64 


f. 


4'' 

'I 


•  • 


V 


!* 


ul 


Editor  &  Publisher  The  Fourth  Estate  for  March 


1.  T.  U.  MEMBERS  HAVE  48-HOUR  WEEK  IN  435 
U.  S.  AND  CANADIAN  CITIES 

(Continued  from  page  20) 


ropuUtion 


Amarillo,  Tex .  38,587 

Keaumont,  Tex .  54,400 

Cleburne,  Tex .  14,162 

Corpus  Christi,  Tex .  11,825 

Corsicana,  lex .  11,V34 

Denison,  Tex .  19,008 

H  Paso,  Tex .  113,500 

Fort  Worth^  Tex.  (HC)  .  163,600 

liarlin)^,  Tex . 

Lubbo^,  Tex . 

McAllen,  Tex . 

Mexia,  Tex .  10,621 

'Mineral  Wells,  Tex .  7,89b 

Paris,  Tex .  17,274 

Kanger,  Tex .  16,205 

Sherman,  Tex .  16,528 

*Waco,  Tex .  45,700 

Wichita  Falls,  Tex .  51,500 

Yoakum,  Tex .  7,000 

Barre,  Vt .  10.008 

Burlington,  Vt .  24,089 

•Rutland,  Vt .  15,752 

Danville,  Va .  22,964 

Cynchburg,  \’a .  38,600 

Newjiort  News,  Va .  48,800 

Norfolk,  \a .  174,000 

Petersburg,  Va .  36,400 

Richmond,  Va .  189,000 

Roanoke,  Va .  61,900 

Kelso,  Wash .  7,500 

Congview,  Wash .  11,617 

Olymiua.  Wash .  9,500 

•Bluehelu,  W.  Va .  19,347 

•Clarksburg.  W.  Va .  30,402 

Fairmont,  W.  Va .  20,959 

•Huntington,  W.  \a .  66,900 

Morgantown,  W,  \a .  13,811 

Parkersburg,  W.  \  a .  21,229 

Wheeling,  W.  Va .  65,000 

•F'nnd  dll  I.ac,  Wis .  26,049 

(ireen  Bay,  Wis .  35,500 

Kenosha,  Wis .  54,600 

•I-a  Crosse,  Wis .  30,400 

.Madison,  Wis .  48,800 

Manitowoc,  Wis .  22,132 

Milwaukee,  Wis .  536,400 

<  Isbkosb,  Wis .  33,200 

Racine,  Wis .  71,300 

bhelioygan,  Wis .  34,500 

•Waukesha,  Wis .  14,720 

Wisconsin  Rapids,  Wis .  7,243 

Casi>er,  Wyo .  25,000 

CeaiiAN-AMt.BicAN 

•Cincinnati,  0 .  412,200 

Buffalo,  N.  Y .  550,000 

Rochester,  N.  Y .  324,300 

Milwaukee,  Wis .  536,400 

Minneapolis,  .Minn .  447,700 

St.  Paul,  .Minn .  250,100 

Pittsburgh,  Pa .  b65,500 

F.rie,  Pa . 


LONDON  CORPS  ENTERTAINS 


Prince  of  Wales  and  Premier  Baldwin 
Attend  Correspondents’  Dinner 

A  dinner,  under  the  patronage  of 
.\tnha>sador  and  Mrs.  Alanson  B. 
Houghton,  was  given  by  the  Association 
of  American  Correspondents  at  tlie 
Hotel  Savoy  in  London,  on  the  night  of 
Feb.  21,  and  at  which  the  Prince  of 
Wales  and  Premier  Stanley  Baldwin 
were  the  chief  guests  of  honor,  accord¬ 
ing  to  a  copyrighted  story  in  the  A’cte 
y'ork  Hfening  Post  of  Feb.  22. 

It  was  the  first  time  the  American 
newspaper  men  in  Londfjn  entertained  the 
chief  dignitaries  of  the  British  nation, 
the  story  said. 

TIr:  Prince  and  Premier  Baldwin 
were  received  by  Raymond  Gram  Swing 
of  the  New  York  Evening  Post  and 
Harold  E.  Scarlxirough  of  the  New 
York  Herald  Tribune,  president  and 
vice-president,  resjicctively,  of  the  cor¬ 
respondents’  associatiim. 


REPORT  ADVERTISING  BILL 

The  Massachu.setts  Ix-gislative  Com¬ 
mittee  on  I>(^al  Affairs  recently  reported 
a  bill  providing  for  punishment  by  a 
fine  of  not  more  than  $5,000  of  "any 
person,  corporation  or  association  who 
in  a  book,  pamphlet,  circular,  advertise¬ 
ment  or  advertising  sign,  or  otherwise 
in  writing  represents  that  it  is  competent 


435  Towns  Where 

343  Towns  Where 

.\cwspa(Ber  Day 
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Night 

Ojierators  Work 

OiBcrators  Work 

48  Hours  a  Week 

48  Hours  i 

1  Week 

Day 

1  lay 

Night 

Night 

Hours 

Wage 

Hours 

Wage 

I.  T.  U. 
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IVr 

Per 
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Week 

Hour 
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49 

48 

1.0625 

48 

1.0937 

80 
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.9687 

48 

1.0312 

15 
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48 

.8125 

28 

48 

.875 

48 

.9375 

18 

48 

.7812 

48 

.8333 

19 

48 

.625 

48 
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83 

48 

1 .00 

48 

1 .0625 

221 

39  48 

1 .0208 

39-48 

1.0833 

10 

48 

.8.133 

48 

.8958 

23 

48 

.875 

48 

.9375 

11 

48 

.8,1.11 

48 

,8958 

6 

48 

.8.133 

5 

48 

.  75 

14 

48 

.75 

12 

48 

1.0312 

14 

48 

.7291 

48 

.7812 

45 

42-48 

1.15 

42-48 

1.20 

57 

48 

1 .0625 

48 

1.1145 

7 

48 

.625 

48 

.6875 

13 

48 

.  6666 

38 

48 

.7187 

48 

.7708 

19 

48 

.8125 

48 

.8541 

11 

48 

.8958 

48 

.8958 

25 

48 

.8333 

48 

.875 

35 

48 

.875 

48 

.9375 

149 

48 

.9791 

48 

1.0416 

14 

48 

.8333 

48 

.9791 

1.16 

48 

.9479 

48 

1.0104 

52 

48 

.9166 

48 

1.00 

3 

48 

.8.133 

48 

.875 

4 

48 

.8333 

48 

.875 

32 

48 

.9375 

48 

1 .00 

32 

48 

.9375 

48 

.9791 

42 

48 

.9479 

48 

.9791 

29 

48 

.9375 

48 

1.00 

59 

48 

.9375 

48 

1 . 00 

31 

48 

.  8958 

48 

.9583 

41 

48 

.8541 

48 

.9583 

132 

48 

.9375 

48 

1 . 0208 

32 

48 

.8541 

48 

.8833 

36 

48 

.7291 

48 

.7708 

39 

48 

1.0208 

29 

48 

.8125 

48 

.875 

75 

48 

.8958 

48 

.9.175 

24 

48 

.  7083 

48 

.75 

544 

48 

1 .0625 

48 

1 . 1666 

25 

48 

.83.1.1 

60 

48 

1.0104 

48 

1.0625 

26 

48 

.75 

.8125 

19 

48 

.83.13 

13 

48 

.  6666 

25 

48 

1  .00 

48 

1.0625 

24 

48 

.9375 

48 

13 

48 

.8333 

48 

.8958 

9 

48 

.7291 

51 

48 

1.00 

48 

1.1041 

10 

48 

.8541 

48 

.9166 

9 

48 

.8541 

48 

.9166 

20 

48 

.7708 

48 

.8.1.13 

48 

.9166 

48 

.9791 

26,255 

$380.4237 

$324.3744 

60. 

5  48 

.8745 

48 

.9456 

or  authorized  to  act  a.s  administrator, 
executor  or  trustee."  The  bill,  it  is  said, 
represents  an  organized  attempt  on  the 
jiart  of  lawyers  to  hamper  lianking 
institutions  in  handling  estates.  Attor¬ 
neys  are  not  allowed  by  ethics  of  their 
profession  to  advertise  their  qualifications 
as  proper  persons  to  handle  trusts  or  to 
act  as  executors  of  estates. 

PRAISES  NEWSPAPERS  AS  MEDIA 

“NewspajK-rs  constitute  the  most  effec¬ 
tive  means  of  presenting  the  dramatic 
story  of  nuxlern  social  service.”  was  the 
statement  made  by  Miss  Katharine  P. 
Hewins,  executive  secretary  of  the 
Church  Home  Society  in  a  recent  ad¬ 
dress  at  Hotel  Brunswick,  Boston.  “The 
news  reporter  by  his  interpretations  of 
addresses  in  a  crisp,  interesting,  newsy 
way,  instead  of  re|)orting  formal  minutes, 
is  making  a  distinct  contribution  to  a 
lx*tter  public  understanding,"  she  added. 


BOSTON  CAMERAMEN  ELECT 

Lester  Macl^illan  of  the  Boston 
(Mass.)  Advertiser  was  chosen  presi¬ 
dent  of  the  Press  Photographers’  Asso¬ 
ciation  of  Boston  at  the  annual  banquet 
and  election  Feb.  19,  succeeding  Charles 
Snyder  of  the  Post.  Thomas  Watson  of 
the  P.  &  A.  was  elected  vice-president; 
Edward  Scanlon,  secretary ;  Morris  Fine- 
berg  of  the  Post,  treasurer ;  (ieorge  Lord, 
assistant  secretary;  and  Robert  Nelson  of 
the  Advertiser,  assistant  treasurer.  About 
40  members  attended. 


PRESS  INSTITUTE  HELD 
BY  GEORGIA  EDITORS 


Dr.  Finley,  Prof.  Bleyer,  Mark  Sul¬ 
livan  and  Two  Pulitzer  Prize 
Winner*  on  Program  at 
University  of  Georgia 

Leading  educators  and  journalists  of 
the  country  spoke  before  the  (jeorgia 
Press  Institute,  sponsored  by  the  Georgia 
Press  Association,  which  concluded  a 
three-day  annual  session  at  the  Henry 
W.  Grady  School  of  Journalism,  Uni- 
ver.sity  of  Georgia,  .Xtheiis,  Feb.  23. 

Principal  speakers  were  Dr.  John  H. 
I•'inley,  associate  editor  of  the  Nezv  York 
Times;  Mark  Sullivan,  political  writer ; 
Dr.  W.  G.  Bleyer,  director  of  the  School 
of  Journalism.  University  of  Wiscon¬ 
sin;  President  H.  W.  Chase  of  the  Uni¬ 
versity  of  North  Carolina ;  Lawrence 
Perry,  sports  writer  for  the  Consoli¬ 
dated  Press  Association;  Robert  Lathan, 
editor  of  the  Ashei'ille  (N.  C.)  Citicen; 
and  Julian  Harris,  cilitor  of  the 
Columbus  (Ga.)  linguirer-Sun.  Messrs. 
Lathan  and  Harris  arc  two  of  the  three 
southern  winners  of  the  Pulitzer  jour¬ 
nalism  jirizcs  who  were  on  the  Institute 
program,  (irover  C.  Hall,  editor  of  the 
.Montgomery  (.Ala.)  .Idvertiser,  the 
third,  could  not  fill  his  sjieaking  engage¬ 
ment  on  account  of  the  illness  of  his 
wife. 

Designed  to  assemble  practicing  news¬ 
paper  men  and  women  of  the  state  for 
addresses,  class  instruction,  and  round¬ 
table  discussions  on  various  phases  of 
journalism,  the  Press  Institute  was  con¬ 
ceived  by  Miss  Emily  Woodward,  first 
woman  president  of  the  Georgia  Press 
.Association.  The  first  such  Institute 
was  held  last  year  at  Mercer  University 
in  Macon.  .At  the  concluding  luncheon 
of  this  year’s  session,  editors  and 
officials  expressed  the  wish  to  see  the 
Institute  hold  its  sessions  annually  at  the 
L’niversity  of  Cieorgia.  The  University 
has  invited  the  Institute  to  return  to  its 
campus. 

Co-operating  with  the  Henry  W. 
Grady  School  of  Journalism  and  the 
University  in  staging  the  Institute  were 
several  of  the  newspapers  of  the  state. 
The  Maeon  Telegraph  brought  the 
Pulitzer  prize  winning  southern  editors 
to  the  Institute.  Lawrence  Perry  was 
the  guest  of  the  Athens  Banner-Herald. 
The  .-Ulanta  Journal  and  the  .dtlania 
(Georgian  each  entertained  the  editors  in 
attendance  with  a  lunclu-on.  The  Uni¬ 
versity  brought  Dr.  Finley,  Dr.  Bleyer. 
and  President  Chase. 

Mr.  lathan  urged  upon  members  of 
the  Press  Institute  tne  importance  of  the 
changing  conditions  in  that  part  of  the 
country.  He  told  of  the  progress  in 
North  Carolina  within  recent  years 
which  has  resulted  in  paved  highways, 
educational  appreciation,  industrial  ex¬ 
pansions,  and  agricultural  prosperity  in 
his  state.  Mr.  i.athan  said  that  the  two 
greatest  needs  of  the  South  are  better 
highways  and  education.  Good  roads,  he 
explained,  would  link  expansion  and 
progress. 

Mr.  Harri.s  endeavored  to  show  the 
Georgia  editors  their  lark  of  wisdom  in 
placing  too  much  emphasis  on  the  so- 
called  Nordic  element  in  the  South.  He 
quoted  leading  scientists  of  the  country 
to  support  his  contention.  Mr.  Harris 
spcike  encouragingly  of  the  growing 
willingness  of  southern  editors  to  “tread 
on  the  toes  of  custom  and  tradition"  in 
their  efforts  to  keep  apace  of  the  mo<lern 
world  and  to  fight  social  injustices. 
“(Jeorgia  expects  her  editors  to  remain 
loyal  to  the  soundest  ideals  of  the  past 
and  at  the  same  time  to  be  suppfirters 
of  those  objectives  of  toflay  that  bear 
the  stamp  of  truth  and  liberalism,"  he 
declared. 

Dr.  Bleyer  in  his  three  lectures 
showed  the  place  of  journalism  in  what 
he  termed  “this  changing  world,"  and 
iwrticularly  the  opportunity  of  the 
(Jeorgia  press  to  play  an  important  part 
in  the  development  of  the  new  South. 

Teachers  of  journalism  of  the  state 
conducted  classes  on  various  phases  of 
newspaper  technique.  Those  on  the  pro¬ 
gram  and  their  subjects  were  Mrs. 


Totals  .  26,891,879 

.^v^;l^Al.fc^  .  62,685 

•WaKcs  quoted  include  bonuses. 

There  arc  435  towns  where  day  ojierators  work  48  hours  a  week. 

There  are  343  towns  in  this  group  where  night  operators  work  48  hours  a  week. 

Average  day  hourlv  rate  of  $.8745  would  amount  to;  For  48  hours,  $41.98;  47  hours. 

$41.10;  46  hours,  $4d.23;  45  hours,  $39.35;  44  hours,  $38.48. 

Average  night  hourly  rate  of  .9456  would  amount  to:  For  48  hours,  $45.39;  47  hours, 
J44.44;  46  hours,  43.30;  45  hours,  $42.55;  44  hours,  $41.61. 
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Willie  Snow  Ethridge,  Mercer  Uni¬ 
versity,  “Special  Feature  .Articles";  Dr 
R.  L.  Brantley,  Bessie  Tift  college,  “|k' 
search  in  Georgia  Journalism”;  Prof.  R. 
B.  Nixon,  Emory  University,  “Xeii 
Writing”;  Miss  Virginia  Garner, 
leyan  College,  “Style  in  News  Writing”; 
Prof.  John  D.  Allen,  Mercer  Universm 
"Writing  the  Editorial” ;  Prof.  John  E 
Drewry,  University  of  (Jeorgia,  "Tht 
l-Mitorial  Page”;  and  Prof.  George  M 
Sparks,  Georgia  School  of  Technology 
"Newspaper  Make-Up.” 

The  Press  Institute  committee  of  the 
Georgia  Press  Association  which  ar¬ 
ranged  the  program  was  composed  of 
.Mark  Ethridge,  managing  etlitor,  Macon 
Telegraph,  chairman;  Miss  Emily 
Wotidward,  editor,  \’ienna  News;  John 
F’aschall,  managing  editor,  .Atlanta  Jour¬ 
nal ;  Hugh  J.  Rowe,  editor,  Athens  Ban¬ 
ner-Herald  ;  Dean  S.  \'.  Sanford,  Uni¬ 
versity  of  Georgia;  Prof.  E.  DrtwTv, 
Henry  W.  Grady  Scluuil  of  Journalism. 


NORTHWEST  DAILIES  ELECT 

C.  H.  J.  Mitchell  of  Huron,  S.  D., 

Named  President  at  Minneapolis 

Success  of  the  local  newspaiier  and ' 
every  other  local  iiwhistry  is  measured 
by  the  degree  of  confidence,  persons  of 
a  community  have  in  the  men  conduct¬ 
ing  the  busines.5,  William  C.  Green.  St. 
Paul  attorney,  told  2.^  members  of  the 
Northwest  Daily  Press  .Association  and 
friends  at  the  annual  dinner  of  the 
organization  in  Minneapolis  Feb.  19. 

Memberships  in  the  association  are 
held  by  daily  newspapers  in  Minnesota, 
North  and  South  Dakota,  and  Northern 
Wisconsin.  The  dinner  was  the  closing 
session  of  a  one-day  convention  and  at 
it  the  newspapers  entertained  jolibers. 
wholesalers,  manufacturers  and  other 
northwest  advertisers. 

.At  the  annual  business  meeting  C.  H. 
J.  Mitchell,  editor,  Huron  (S.  D.)  Hu- 
ronite,  was  elected  president ;  H.  Z. 
Mitchell,  publisher,  Bemidji  (Minn.) 
Pioneer,  vice-president ;  M.  H.  (iraham. 
editor.  Devils  Lake  (N.  D.)  Journal, 
secretary ;  L.  S.  Whitcomb,  managing 
editor,  Albert  Lea  (Minn.)  Tribune, 
chairman  of  the  executive  committee. 
Roy  P.  Palmer  of  Minneapolis  was  re¬ 
elected  assistant  secretary,  and  R.  R. 
Ring  of  Minneapolis  was  re-elected 
managing  director. 

Memliers  of  the  board  of  directors  are 
Julius  Bacon,  general  manager,  (iriimf 
Porks  (N.  D.)  Herald;  J.  A.  Mathews, 
publisher,  Aberdeen  ( S.  D.)  American- 
.Vett’j;  E.  M.  I^fond,  Little  Falls,  and 
Miss  E.  R.  Kelly,  Siqierior. 


I 


jfBce. 
Sews  a 
thkh  I 
hag  pr 
jnasar 
As  a  ri 
j*  she 
ind  ou: 


of  dol 
release 
it  cot 

»pay 

ofende 

The  c< 

Bid  m: 
lock  in 
1  way 
The 
»f  N 
UUIer, 
many  y 
3tg  on 
diort  t 
railroai 
lentatit 
to  sun 
uig  ai 
■a^  s 
ncrcc 
the  pr 
Credit 
Enqnir 
which 
plannet 
local  ( 
the  O 
Subt 
Feb.  8 
broogh 
by  the 
wa  th 
from  t 
is  the 
.\tt 
D«ly 
Hanna 
Thom] 
to  sup 
Sanite 
were 
tahati 
Ik  wai 
from  1 
(in 
engilo' 
“BnOd 
•Vnrj- 
ammi 
naff  t 
b  civi 
iorth ; 


HEADS  HUSBAND’S  PAPER 

I'ollowing  the  death  of  Warren  Worth 
Bailey,  president  and  editor  of  the  Johns- 
toivti  (Pa.)  Demoerat,  a  reorganization 
lias  been  made  and  the  following  official 
changes  announced:  President,  Mrs. 
Georgia  C.  Bailey;  first  vice  president 
and  editor,  Warren  Worth  Bailey,  Jr.; 
'ccond  vice  president.  Mrs.  Howard  H. 
Thomas ;  secretary  and  treasurer,  Frank 
J.  Studeny.  James  A.  Blough,  former 
night  editor,  is  now  managing  editor,  and 
Walter  R.  Suppes,  advertising  manager. 


SEEKING  MISSING  PRINTER 

J.  (J.  Casner,  former  mechanical  super¬ 
intendent  of  the  Cambridge  Spriniis 
(Pa.)  Enterprise,  has  been  missing  from 
his  home  in  that  community  since  Nov. 
28,  1928.  Relatives  believe  he  may  have 
found  employment  in  a  newspaper  office 
elsewhere  and  are  asking  any  one  with 
information  concerning  him  to  write  C. 
C.  Uasner,  8()3  Broad  street,  Chanibcrs- 
burg.  Pa. 
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BARRIE  AIDS  JOURNALISTS 

Sir  James  M.  Barrie  has  presented  the 
manuscript  of  his  play,  “The  Twelve 
Pound  Ixiok”  to  the  Newspaper  Press 
Fund,  of  England,  to  be  sold  at  auction 
for  the  benefit  of  needy  journalists,  it 
was  announcetd  Feb.  26,  by  Major  J.  J- 
.Astor,  publisher  of  the  London  Times. 
Bids  will  be  received  April  23,  when  a 
dinner  of  the  fund  will  be  held  at  the 
Mayfair  Hotel. 
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U.  S.  PRESS  ATTACKS 
I  CIVIC  PROBLEMS 

(Continued  from  page  5) 

jffice.  Under  Mr.  Teeters,  the  Daily 
Sews  and  Sun  conducted  a  cleanup  drive, 
(hich  brought  about  a  new  plan  of  hand- 
jog  prisoners’  food  bills,  saving  several 
;^oasand  dollars  annually  to  the  county. 
!a  a  result  of  the  newspaper's  campaign 
jK  sheriff  and  his  deputy  were  indicted 
ifld  ousted  for  purchase  of  stolen  prop- 
ffty.  The  Daily  News  exposed  the  fact 
jat  the  county  was  losing  thousands 
of  dollars  a  year  by  reason  of  the 
•dease  of  prohibition  offenders  from 
it  county  jail  on  parole  and  promise 
to  pay  fines  in  installments.  The  paroled 
oSenders  failed  to  keep  their  promises. 
The  county  is  now  rounding  them  up 
tnd  makit^  them  pay,  or  putting  them 
gack  in  jail.  Nine  out  of  ten  are  finding 
1  way  to  get  the  cash  at  once. 

The  Battle  Creek  (Mich.)  Enquirer 
md  News,  which,  according  to  A.  L. 
killer,  editor  and  manager,  has  for 
many  years  been  almost  constantly  carry¬ 
ing  on  some  line  of  civic  promotion,  a 
diort  time  ago  began  cleaning  up  a  bad 
railroad  crossing  situation.  A  repre- 
satative  was  sent  to  surrounding  towns 
to  survey  accomplishments  in  city  plan¬ 
ring  and  now  the  investigation  has  been 
-ade  state- wide.  The  Chamber  of  Com- 
jmerce  recently  voted  to  make  the  issue 
•he  prominent  consideration  for  1929. 
Credit  is  also  being  shared  by  the 
En^irer  and  News  for  a  local  airport 
«hich  has  now  been  soundly  financed  and 
planned  for  through  the  generosity  of  a 
ixal  capitalist  and  the  co-operation  of 
ne  (Cham^r  of  Commerce. 

Submission  of  a  new  building  code 
Feb.  8  to  the  city  council  of  Erie,  Pa., 
irought  to  a  close  a  long  battle  waged 
by  the  Erie  Dispatch-Herald.  The  paper 
was  thanked  last  week  in  a  letter  received 
rom  the  code  commission.  A.  J.  White 
the  managing  editor  in  charge. 

.\t  the  present  time  the  Rockford  (Ill.) 
.~ai/y  Republic,  owned  by  Mrs.  Ruth 
Hanna  McCormick  and  edited  by  Barney 
Thompson,  is  campaigning  for  f25,0()() 
1  supjwrt  30  patients  at  the  Municipal 
.'anit  num.  County  and  city  finances 
were  deeply  affected  by  a  cut  in  tax 
valuation,  and  a  direct  appeal  to  the  pub- 
! :  was  the  only  way  to  save  these  people 
;'im  eviction. 

Conducting  a  “Civic  Page,’’  and 
raiploying  a  staff  member  assigned  to 
Building  Fort  Wayne,"  the  Ft.  Wayne 
S'tws-Sentinel  constantly  is  engaged  in 
[immunity  building  enterprises.  The 
[■aff  man  mentioned  is  a  trained  expert 
”  civic  affairs,  who  week  after  week  set 
•rth  accomplishments  of  other  cities  and 
[•linted  the  way  toward  numerous  civic 
siprovements  m  Ft.  Wayne.  Among 
tfsults  obtained  may  be  listed:  improve- 
rents  in  the  city’s  sewage  system,  a  new 
fianning  and  zoning  ordinance,  develop- 
v'nt  of  parks  and  boulevards,  the  estab- 
Ihmcnt  of  a  municipal  golf  course  and 
^'porf.  When,  during  construction  of  a 
<al  high  school,  a  wall  caved  in,  the 
■  tws-Sentinel,  at  its  own  expense, 
iiclit  expert  and  disinterested  engineers 
the  city,  publishing  a  complete  report 
the  findings  and  recommendations,  so 
I'lt.  in  the  words  of  Arthur  K.  Kem- 
'■*!.  editor,  “every  reader  might  have 
•  opportunity  to  sit  in  judgment  as  a 
zen  and  taxpayer.” 

The  building  of  an  artificial  lake  as  a 
I'ure  source  of  municipal  water  supply 


Newspaper  Engineering 

%  An  orguiization  mcializing 
in  newspaper  buildings,  all 
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is  due  largely  to  the  persistent  aiul  long 
continued  agitation  for  it  by  the  Bloom¬ 
ington  (Ill.)  Daily  Pantagraph.  This 
paper  has  also  been  the  principal  spon¬ 
sor  of  an  adequate  airport.  The  al¬ 
ready  completed  sewage  disposal  plant 
is  the  outgrowth  of  a  publicity  campaign 
the  paper  started  some  three  years  ago 
and  completed  this  past  year.  Another 
project  the  Pantagraph  emphasized  is  the 
building  of  a  system  of  secondary  im¬ 
proved  roads  throughout  the  county  con¬ 
necting  towns  and  villages  with  the  net¬ 
work  of  state  highways. 

Davis  Merwin,  general  manager,  is 
credited  by  Jacob  L.  Hasbrouck,  editorial 
writer,  as  being  chiefly  responsible  for 
the  projects  undertaken.  For  1929  the 
Pantagraph,  among  other  things,  is  plan¬ 
ning  a  drive  for  re-instatement  of  the 
kindergarten  department  and  musical  in¬ 
struction  on  a  broader  scale  in  the  city’s 
public  schools  and  to  make  a  start  on 
some  sort  of  city  zoning  and  general  civic 
beautification. 

.\  grand  jury  investigation  was  held 
and  wholesale  convictions  obtained 
against  those  engaged  in  the  slot  ma¬ 
chine  racket  as  a  result  of  a  campaign 
conducted  by  the  .McKeesport  (Pa.) 
Daily  News  and  other  newspapers  in  its 
county.  The  same  paper  has  long  agi¬ 
tated  a  general  clean-up  campaign  and. 
according  to  W.  D.  Mansfield,  president, 
it  has  “to  some  extent  borne  fruit." 

Eugene  T.  Giering,  editor  of  the 
Wilkes-Barre  (Pa.)  Record,  reports  that 
in  the  past  few  months  his  paper  has 
t)een  agitating  community  movements  for 
the  repeal  of  the  Pennsylvania  State  tax 
on  anthracite:  for  a  national  advertising 
campaign  for  the  city  covering  a  pericKl 
of  several  years;  and  for  the  establish¬ 
ment  of  a  more  equitable  system  for  as¬ 
sessment  of  property  for  tax  purp<iscs. 


PROMOTING  SPORTS  CONTESTS 

Northern  New  York  Newspapers 

Organize  Athletic  Association 

Up-state  New  York  publishers  have 
organized  the  New  York  State  News¬ 
papers  Suburban  Athletic  Association,  to 
sponsor  athletic  events  of  all  kinds 
among  teams  from  the  urban  communi¬ 
ties  in  their  section.  The  event  will  be  a 
number  of  sectional  baseball  leagues 
sponsored  by  the  newspapers,  with  an 
intersectional  series  at  the  end  of  the 
season.  Twenty  newspajicrs  were  repre¬ 
sented  at  an  organization  meeting  in  the 
Hotel  Seneca,  Rochester. 

These  officers,  principally  sports 
editors  of  the  various  papers  named, 
were  elected:  President,  Robert  C.  Sted- 
ler,  Buffalo  Evening  News,  president; 
Cameron  J.  Gravell,  Watertown  Stand¬ 
ard,  first  vice  president;  Charles  E. 
Young,  Albany  Knickerbocker-Press,  sec¬ 
ond  vice  president;  George  J.  Ahearn, 
Syracuse  Post-Standard,  secretary;  and 
Howard  Kemp,  Rochester  Democrat  and 
Chronicle,  treasurer. 


Dan  a.  Carroll 
John  E  Lutz 
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NATIONAL 

ADVERTISING 

Personal  and  specialized  ser¬ 
vice, — with  highly  efficient 
organization  —  that  builds 
volume  business,  working  in 
cooperation  with  Local  Ad¬ 
vertising  Departments. 

Ask  Our  Pubtishers 
OKcts 

1 10  E.  42nd  Street 
New  York  City 
Tower  Bldg.,  Chicago 


AGENCY  WIRES  $75,000 
OFFER  TO  COOI.IDGE 

Vlilli*  Company  of  Indiaaapolia  Want* 
President  to  Head  Educational 
Program  of  Furnishings* 
Industry 

An  offer  to  President  Gxilidge  to  be¬ 
come  director  general  of  the  educational 
program  of  the  furnishings  industry  and 
chairman  of  the  board  of  directors  of 
the  Minis  Advertising  Company  of 
Indianapolis,  advertising  counsel  for  the 
program,  at  a  salary  of  |75,000  a  year 
for  four  years,  was  telegraphed  to  the 
President  last  week  by  Fred  Millis,  presi¬ 
dent  of  the  company. 

The  message  stated  that  the  duties  of 
the  position  would  make  it  necessary  for 
Mr.  Coolidge  to  reside  in  Indianapolis  a 
part  of  the  time  each  year.  The  Presi¬ 
dent  also  was  asked,  “If  other  plans  pre¬ 
clude  your  serious  consideration  of  the 
proposition  outlined  would  you  be  willing 
to  serve  as  general  counsel  for  this 
program?" 

Mr.  Millis  also  dispatched  telegrams 
to  Harry  S.  New,  postmaster  general, 
and  a  native  of  Indianapolis,  and  James 
E.  Watson  and  Arthur  R.  Robinson, 
Indiana’s  representatives  in  the  United 
States  Senate,  asking  them  to  urge  the 
President  to  give  the  proposition  his  seri¬ 
ous  consideration.  Letters  were  sent  to 
l.B.tXX)  furnishings’  dealers  and  manufac¬ 
turers,  asking  them  to  urge  the  President, 
'oy  letter  and  telegram,  to  accept  the 
position. 

The  Millis  company  is  one  of  the 
pioneers  in  the  field  of  co-operative  in¬ 
dustrial  promotion.  At  the  present  time, 
in  addition  to  the  national  home  furnish¬ 
ings  program,  the  Millis  company  acts 
as  advertising  counsel  for  the  I-iundry 
Owners  National  Association,  the  Society 
of  .\merican  Florists  and  Ornamental 
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Horticulturists,  the  Photographers  .Asso¬ 
ciation  of  .-Xmerica,  the  American 
Bottlers  of  Carbonated  Beverages,  the 
Engraved  Stationery  Manufacturers  As¬ 
sociation  and  the  National  Retail  Lumber 
Dealers  Association. 

PENALTY  FOR  FALSE  NEWS 

Ohio  Senate  Passes  Bill  Carrying 
$S00  Fine  or  Six  Months 

The  Ohio  state  senate,  Feb.  19,  passed 
the  .\ckerman  bill  making  a  "joke" 
played  upon  a  newspaper  a  misdemeanor, 
punishable  with  a  fine  of  $.i<X)  or  six 
months  in  jail. 

This  measure  is  aimed  at  practical 
jokers,  who  give  false  information  to 
newspapers  concerning  births,  deaths 
and  marriages. 

The  measure  passed  the  senate  by  a 
vote  of  25  to  0,  and  went  to  the  house. 
Senator  Joseph  A.  .^ckerman  of  Oeve- 
laiul  is  author  of  the  bill. 


$84,000,000 

ANNUAL  PAY-ROLL  OF 

Five  Industnea  in 
Beaumont  Trade  Territory 

Be  it  February  or  July,  contented 
workers  receive  their  weekly  wages. 

A  market  with  no  sags  is  covered 
by  only  the 
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AND 

The  Beaumont  Journal 

Ask  Bcckudth  —  He  Knows! 


One  newspaper — the  Pittsburgh 
PRESS  —  blankets  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  ha*  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealer*  and  consumers. 
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These  two  newspaiiers  offer 
the  most  i)owerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract.  The  600, OCX)  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater 
New  York. 

enc  mm 

Pulitzer  Building,  New  York 
Tribune  Tower,  Chicago 
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FRIENDS  OF  X)URNAL1ST 
COMPLETE  HIS  WORK 

$2,300  Mortgage  on  Community 

Hall  and  Library  Started  by 
Vancouver  Newspaper  Man 
Paid  Off 

W  ith  tin-  burning  of  tlie  m<jrt- 

Kagc  r>ii  the  Birdsill  community  hall  in 
South  N'ancouver,  \i.  C.,  recently,  that 
Ituilding  now  stands  as  a  unique  monu- 
tiK'iit  to  Felix  I’enne,  British  Columbia 
journalist. 

Birdsill,  or  Felix  Penne,  was  a  London 
journalist  l>ack  in  the  almost  forgotten 
days  of  de  Blowitz  and  Delane.  At  the 
age  of  GO  he  came  to  British  Columbia 
where  he  thought  to  take  a  well-earned 
rest  and  live  off  the  fruits  of  his  journal¬ 
istic  lal)ors  for  the  remainder  of  his 
years.  But  after  suffering  financial  re¬ 
verses,  Birdsill  was  forced  to  take  to  his 
pen  again  in  order  to  live. 

For  15  or  20  years  his  articles  appeared 
frequently  in  the  Pancoufer  Sun  and 
other  British  Columbia  pa|iers  under  the 
pen  name  of  I'elix  Penne. 

Nearly  two  decades  ago  he  started  to 
liuild  a  hall  to  house  between  G,(KK>  and 
7,000  books  he  had  brought  from  Eng¬ 
land  with  him.  and  numerous  trophies 
and  pictures.  But  when  he  had  only  fin- 
ishc*d  the  foundation  and  a  slight  portion 
of  the  walls  he  ran  out  of  funds  and  his 
treasures  Fiund  a  quasi-refuge  in  an  ad¬ 
jacent  vacant  lot. 

After  a  struggle  he  obtained  help  from 
the  South  \  ancouver  authorities  and  the 
building  was  finished.  F'rom  that  time 
until  his  death  a  few  months  ago  he  acted 
as  unpaid  librarian  and  custodian  in  ad¬ 
dition  to  keeping  up  his  indefatigable 
journalistic  endeavors. 


During  1928  his  friends  and  co-work- 
ers  in  journalism  raised  the  $2,300  neces¬ 
sary  to  pay  the  mortgage,  mostly  in  dona¬ 
tions  of  $1  to  $5.  Shortly  before  Christ¬ 
mas  their  goal  was  achieved  but  F'elix 
Denne  could  not  wait  to  sec  the  dream  of 
his  later  years  realized. 

LEGISLATURE  HONORS  THOMAS 

The  .\*ew  \’ork  state  legislature  on 
Washington's  Birthday  adopted  a  resolu¬ 
tion  formally  expressing  thanks  to  Irwin 
Thomas.  Xew  i'ork  World  cor¬ 

respondent,  for  the  return  of  the  famous 
Houdon  bust  of  W  ashington.  The  bust, 
a  life  cast  of  the  first  President,  was 
taken  from  the  State  (japitol  during  the 
fire  of  1911.  Thomas  uncovered  a  clue 
and  worked  for  three  years  until  be 
found  the  work  of  art,  then  turned  it 
over  to  Governor  Roosevelt. 

nCHTING  CHAIN  COMPETITION 

In  order  to  meet  the  competition  of 
chain  stores,  TlKimas  F'.  Myers  of  the 
Myers  Publishing  Company,  Chicago, 
publishers  of  several  community  news¬ 
papers,  has  organized  the  Personal  Serv¬ 
ice  Druggists  in  the  Howard  avenue  dis¬ 
trict  for  cooperative  buying  and  adver¬ 
tising  purposes.  By  the  plan,  the  drug¬ 
gists  take  a  large  ad  in  the  Howard 
Sews  announcing  some  sjiecial  at  a 
price  as  low  as  or  lower  than  their  chain 
store  comjietitors. 

HONORS  MARRIED  “VETERANS” 

F'or  an  hour  Feb.  21.  the  radio  station 
of  the  Kansas  l  ily  Star  dedicated  songs 
and  tunes  to  couples  in  the  I'nite*!  States 
who  have  been  married  more  than  55 
years.  (luests  of  the  hour  on  the  pro¬ 
gram  were  .Mr.  and  Mrs.  Thomas  Kin- 
man  of  College  Place,  Wash.,  who  have 
been  married  vears. 


WATCHING  BOULDER  DAM  NEWS 

Large  Corps  of  Reporters  Assigned  to 
Utah  Assembly 

Legislation  affecting  Boulder  Dam, 
pending  in  the  Utah  legislature,  has 
caused  an  unusual  array  of  newspaper 
men  to  be  assigned  to  cover  the  session 
of  the  Utjh  assembly.  With  the  state 
holding  virtually  a  “whip  hand”  in  the 
question,  local  papers  have  increased  their 
Capitol  staffs  and  some  newspaper  men 
from  other  states  are  present  to  cover 
the  .sessions. 

Joe  TimnKins  and  John  Kennedy  of  the 
Hearst  newspapers,  and  Dwight  B. 
Heard,  publisher  of  the  Phoenix  Arizotui 
H'f<uhlu'an,  have  attended  open  hearings. 
.\.  I'.  Phillips,  veteran  Salt  l-ake  re- 
jiorter,  Harry  Bagiev  and  R.  H.  Malm- 
quist,  special  assignment  men,  constitute 
the  Salt  Lake  Telegram  staff. 

(jeorge  Sutherland,  state-house  re¬ 
porter,  Burl  .Armstrong,  former  Califor¬ 
nia  newspaper  man,  and  Ralph  Shepherd 
of  Boise,  Idaho,  are  covering  for  the  Salt 
Lake  Trilmne.  B.  H.  Robinson,  legisla¬ 
tive  reporter  for  the  Salt  Lake  Deseret 
.Vcji’i  and  X.  Christensen,  formerly 
with  the  .Associated  Press,  are  writing 
for  the  News. 

COAST  PUBLISHERS  MEET 

More  than  2H)  newsjiaper  publishers 
ainl  their  wives  attended  the  annual 
California  Newspaper  Publishers’  .Asso¬ 
ciation  luncheon  of  the  National  Orange 
show  at  San  Bernardino  Feb.  16.  .Arthur 
Brown,  editor  of  the  .Sa»i  Benutrdino 
fh-enint/  Telegram,  presided  as  toast¬ 
master.  President  Justus  F.  Craemer 
spoke.  Crombie  .Allen,  past  president, 
presented  to  Retiring  President  I^rson, 
Claremont  Courier,  a  desk  set  fountain 
pen. 


Supplies  and  Equipment 


HOE 

Day  and  Night 

Emergency 

Service 


Real  Service 
Always: 

“  .  .  ,  .we  wifh  to  com¬ 

pliment  your  organization  on  the 
manner  in  which  it  functions  when 
a  publisher  is  ‘up  against  it’  ” 

— The  Knickerbocker  Press, 
Albany,  N.  Y. 

Dec.  12,  1928. 


TELEPHONE 

Day,  DRY-dock  8200,  New  York 
Night  DRY-dock  8207,  New  York 
Sunday,  DRY-dock  8200,  New  York 
Sunday,  WIC  kersham  9224 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 
N.  Y. 

New  York  Boston  San  Francisco 

Chicago  New  Orleans  London 
No.  2 


SAVE  A  MINUTE 

in  packings  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put.  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cable  Address  NENSCO — Worcester 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— 40.000  per  br.  Tbe  bearlett 
and  moat  productive  bigb  ipeed  unit  preM.  Equipp^  wltb  latest  quick 
lock-up  plate  clampa,  automatic  electric  brakca.  etc.,  etc.  Autoplatr  and 
dry  mat  equipment.  All  materiala,  iteels,  broneea,  etc.,  of  the  latest 
approved  mechanical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  30.000  running 
speed  wltb  single  plates.  All  stereot.vpe  costs  (material  and  lalior)  cut  In 
half.  Economy  for  tbe  growing  moderate  sizeil  dally.  Unit-designed  ;  built 
in  8  pg..  12  pg.,  10  pg..  20  pg.,  etc.  .\nd  any  size  can.  by  adding  units,  be 
increased  in  its  rapacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  omaller  dailies  and  weeklies. 
Prints  from  the  roll  and  cats,  foldt  and  dcUrrrs  perfected  newspapera. 
0.  8.  10.  12,  14  or  10  pages  complete  In  one  operation.  Speed  5.000  to 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

WriU  ns  y»nr  press  ns  help  yon  seine  ymtr  prearr—m  problama— 

Our  stnlF  Is  nf  year  service 

Duplex  Printing  Press  Company 

Battle  Creek,  Michigan,  U.  S.  A. 


Classified 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Tima  — .60  per  line 

3  Time.  —  M  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Time.  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  list 
per  insertion  as  earned  by  frequency  of  is. 
eertion.  Minimum  space,  three  lines.  1^ 
Editor  a  Publisher  reserves  the  right  te 
classify,  edit  or  reject  any  copy. 

BUSINESS  OPPORTUNITIES 


Autemebila  Onida  Beokt.  established,  ««U 
knowB,  np-to-date,  available  for  110,000.  Peh- 
lleber  bavlog  distribution  facilities  could  kti- 
die.  Harris- Dibble  Company,  11  West  42ad  iL, 

.New  York  city. _ 

We  Have  Clieatt  ready  to  buy  for  cash.  nevi. 
paper  properties  from  $50,000  to  $5,000,000;  tiae 
bare  large  or  small  profiertics  for  sale,  teals 
Eddy,  Wrigley  Bldg.,  Chicago;  Met.  Thsttn 

Bldg.,  Lea  Angela#. _ 

Middle  West  Properties — Bxclaslve  listings.  Ms 
damaging  pobllclty.  I'eraonal  aervlce  in  evarr 
deal.  Everything  conBdentlal.  Clyde  B.  Kisx, 

8B1  Board  of  Trade,  Keneee  City,  Me. _ 

Evening  Paper,  exclusive  fertile  field;  fine  equip, 
nient;  earning  handsome  dividends;  also  sour 
very  desirable  weeklies  and  aemi  weekly.  la 
replying,  plenae  state  amount  available  for  lal- 
tial  payment,  i.  B.  Hbale,  Times  Bldg.,  New 
York. 


Job  Plant  Wantod 


Job  Printing  Bnalneas  wanted  In  small  city, 
Pennsylvania.  New  York  or  New  Jersey.  Will 
consider  weekly  newspaper  wltb  job  efflie.  GIvr 
full  particulars  In  first  letter.  Ready  to  buy. 
No  brekera.  B  OOT.  Editor  A  rabllaher. 


Printing  Plant  For  Sale 


For  Bela  Brand  new  niotlem  printing  plant, 
equipped  wltb  Kelly  Antomatlc,  etc.  Well  estib- 
liataed.  Located  in  N.  J.  within  one  hour  of 
N.  Y'.  City.  Complete,  lock,  stock  and  liarrcl, 
$7..'i00.  Cash  necessary,  FI.IKXt.  B  Editor 
A  Jubllahar. 


_ Nawapapar  Wanted  _ 

XxparisBoad  Maa  will  pay  up  to  $l;l.tssi  cash  for 
Riiiall  town  MUldle  Went  paper  rorrpM|H>o<lea<> 
oDnfldentlal.  K.  A.  Itodrlck,  .'170  Iluker  St.,  Ft. 
Wayne.  Ind. 


Newspaper  Stock  For  Sale 


Rare  Opportunity  for  qnalitled  party  to  prutiire 
blo<'k  of  Bto<‘k  In  aacceuRful  puldiNliins  compaaf. 
carrying  with  it  the  mmiageinent  of  a  good 
weekly  publicMtion  in  ra|ddl.v  growing  city,  at  a 
good  salar.v.  (inly  reijulred.  IVoiMMitiM 

will  stand  the  arid  teHt.  AddreuM  Ptihlinher. 
R-97g.  Editor  A  IMitdiaher. 


Syndicate  Interest  For  Sale 


Syadicate  Raletman  I’art*  Intereet  in  eitiab 
llahed  Hyndlcnie  can  !»«•  acgulr»*d  by  able  Rja- 
dlcate  Naleffinati  and  paid  for  from  Milarjr. 
Write,  giving  full  iitateiii«*nt  of  experienue  and 
qiialtflcntlonN.  If  the  .syndicate  li  interested  an 
Interview  will  l>e  arrangetl.  Addre^N  M  9:»5  care 
Kditor  Ac  PiililiRher. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  patticular> 
to  your  neareM 
G-E  aalca  office 


GENERAL  ELECTRIC 


1 
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Services 


CIRCULATION 


It*  World's  Lsrfsst  Clri-ulatlon  BolUlIng  Organ- 
Mtion— Th«  onij  rlrruliitloa  bulliltng  service  In 
!ltw«l'»  P<*''d<»n  furnlKliing  publishers  allldaTits 
the  exact  results  of  Its  ererj  rsmpalgn.  The 
Cksries  I'srtlowe  Cuiiipanr,  Occidents!  Building, 
ladlsnsiulls. 

Its  W.  8.  Kaadsll  Compani,  104  N.  Bailer  a^s- 
Mc,  l,oulsvllle,  Kj.— Superior  Clrcnlstlen  Bolld- 
•rs— Creators  and  S4>le  owners  of  the  Kendall 
Plan. 

Qrcnlstion  Baildsrs— Bluir  *  Austin.  230  North 
Hstli  St..  Beading,  I'enii.  Originators  of  Sales- 
■assblp  Club  Campaigns. 

OIreaUtlon — When  quick,  additional  circulation 
reversge  tiecomes  necessurj,  reixienil»er  that  out 
mntr  rears  In  this  one  line  of  endeavor  la 
;aiir  proof  agultist  experimenting.  Write  or 
wiK.  O'Dell  Circulation  Service  Bureau,  Bell 
Blsck.  Cincinnati,  Ohio. 

Iscsnt  Drives  net  4,000  to  15,000  new  snbacrib- 
•n.  Weeklies  and  dallies.  Former  pnbllsber, 
aaderstands  publishers’  problems.  Fludson  Dc 
Priest.  Suite  3,  147  E.  SOtb  st..  New  York. 


EDITORIAL 

Sunday  School  Laaaont 

land  Tour  Paper  to  Chnrch  br  nsing  Bonthern's 
comnient  on  the  International  Sundar  School 
Itsaons.  Written  br  a  larman  In  Missouri  Ian- 
fsage.  A  thousand  words  Issued  once  a  week 
for  dailr  papers.  I’rlre  to  ten  thousand  clrcu- 
latlon  and  under.  81.00  per  week;  to  one  hun- 
drtd  thousand  and  under,  81  00  per  week:  ever 
aae  hundred  thousand,  82.00  |>er  week.  William 
Ssathern,  Jr.,  Independence,  Missouri. 


EMPLOYMENT 


Help  Wanted 

Aivtrtitinf  llan*fer  wunted  at  once  for  citj  of 
•rar  lOH.OOf).  Muat  an  exocutlre  with  knowl- 
fdfe  of  ropy  writinf,  lay  out,  doth  work,  etc. 
it  other  worUa.  wt  want  u  tboroufbly  practical 
Mr  wha  koowa  ad  work,  hut  who  ran  direct 
MS  and  RUiicrviae  their  work.  Give  full  par* 
itfsiars.  lacludlnjt  salary,  la  flrat  letter.  H  IMO. 
Editor  k  rnbllaher. 

Adeertitiaf  Salesman  and  ('opy  Man  with  tee* 
*ral  ^eam*  experience  wanted  at  once  by  morn* 
lag  |>a|)er  In  city  of  lOO.OUtL  State  salary  and 
npericnce  in  flrat  letter.  K  971.  Editor  A  l*ub- 
llsber. 

ClrculatleB  Prometien  Manager  for  big  eastern 
Mtro|K>lltan  newspaper  >mao  who  has  had  ex|>e 
rteare  as  C'irf'ulation  Manager  preferriMl.  Please 
write  stating  experience.  Hepllea  will  l>e  treat- 
el  ronfldentlally.  .\ddresa  Editor  A  l*ub- 

Haher. 

CUaaifled  Adrertising  Manager- -Fine  op|K)r- 
tnlt.T.  A  dally  news|Ni|N>r.  near  New  York,  la 
looking  for  a  ('lasMlfled  .kdrertlslng  Manager  who 
get  out  and  work.  In  addition  to  managing 
kia  department.  It  la  not  a  one  man  de|»artment. 
hat  ir  la  not  a  place  for  a  titan  to  ait  down  at  a 
4eak.  Plenty  of  claaslfled  rontract  advertlalng 
lor  the  manager  hiniaelf  to  develop.  The  right 
Ban  will  bring  new  tdeua.  Injt  not  a  lot  of 
•tanta:  he  alll  put  new  life  into  a  (*laa8ifle<l 
btfiartment  Hiat  already  la  a  aarceas.  A  gorMi 
•alary  awalta  the  right  man.  Addreaa  B  069. 

Bdltor  A  l*nbllaher.  _ 

Editorial  —Old  eaiahllshed  trade  paper  In  ('hi* 
haa  o|»eolng  on  editorial  atafT  for  young 
Ban.  energetic,  with  Ideaa  and  a  gootl  person* 
alltx,  wImi  can  do  all  around  work,  rewrite, 
iaterrlew.  re|>ort  conrenHona  and  develop  fea* 
tore  atoriea  on  mer<'handlaing.  One  with  country 
aewapajter  experience  preferred.  Olre  full  par* 
flwlart  aa  to  exi>erleme.  references  and  salary 

t^nited.  H  070,  Editor  A  Publisher. _ 

^^ral  Maaagar  -MorwiTig  newspaper~of  more 
than  40. Oat  circulation,  lorated  In  one  of  the 
Boat  progressive  cities  in  the  west,  aeeka  as* 
*latant  general  manager  with  liarkgroand  and  ex¬ 
perience  auffleient  to  aoou  be  advanced  In  the  or* 
laoitfitlon.  Must  he  thoroughly  experienced  in  ad¬ 
vertising,  including  rate  making  and  clrcula* 
bon;  and  have  a  knowledge  of  the  editorial  and 
Bechanlcal  departments.  The  man  moat  be  able 
•hd  willing  to  take  bla  place  In  community  ac* 
tlvltiea.  as  a  considerable  portion  of  hla  work 
Will  be  Hiat  of  making  nmfacta.  if  you  don't 
jjwaea^  this  nnullfl<*atlon  please  don't  waste  your 
in  replying.  A  man  with  experience  on 
ulilea  over  Vi.iiOO  circulation  preferred.  An* 
J^er.  giving  full  details  of  exi»erlence.  B  947, 
editor  A  Piihllaher,  _ 

j^wt  Editor  wanted  for  eveuliig  dally  In  Ohio 
wwn  of  IR.DOO.  Must*  know  newa  and  know  how 
print  It  effectively,  write  heada.  handle  tele* 
naph  and  general  news.  Permanent  to  right 
^n.  Iteferences.  Address  B-960,  Editor  A  ihib* 


EMPLOYMENT _ 

Help  WMted 

Saiei  Manager  and  Correa pondent,  with  newspu. 
jMT  Mdvervtising  ex|»erien<e.  .Vcquaintwl  with 
itews|iHi»er  IsHikkfH'plng  detail.  Must  l»e  organiser 
Hiul  itiploinatic  administrator.  Must  l«e  syate* 
matir  and  tlmrough.  with  ability  to  write  strong 
sales  letters.  Give  ex|>erl«'nce.  salary,  age.  na¬ 
tionality.  educathm.  religion  In  first  letter. 

It  iarj.  Kjilitcir  A  Publisher. _ 

Special  Page  Solicitor,  capable  of  directing 
i-rcws.  Kxcfllent  salary  ami  lfiter«‘at  in  eatab- 
lislusl  c(»iicern  for  riglit  man.  It  IHVI.  Editor  A 
Piddislier. 


Situations  Wanted 


EMPLOYMENT 

Situationa  Wanted 


■•portar,  experienced  theatrical  trade  newspai»er 
••rk.  vacancy  in  New  York.  Must  hare  a|»eclal 
•^l^dge  Taodevllle  field.  Write  full  detail. 
®t77,  Editor  A  Publlaber. 


Advertising  Manager,  breaking  all  records  mid- 
weshern  dally,  considering  making  change.  Con¬ 
nection  desired  any  time  before  September  1. 
(’Ity  L*o.0<i0  or  more  preferre^l.  Ten  years*  expe¬ 
rience  -seven  years  manager.  Age  36;  family; 
Pniteatant:  v'ollege  and  I.C.S.  graduate.  Excep¬ 
tional  references.  B-877.  Editor  A  Publisher, 
Advertising  Manager  —  Highest  uuallflcatlons. 
Kxi-eptlonal  ret-ord  of  results  ss  liea«l  of  depart¬ 
ment  and  as  creative  prtMlucer.  Morning  and 
aftermsiii  iiietr<»|Kdltan  ex|»erlence.  Health,  en¬ 
ergy,  character.  Know  local,  national,  classl- 
rtetl.  Ever.v  employer  as  reference.  B  IbWl.  Edi¬ 
tor  A  Publisher _ 

Advertiaing  -.National  .Advertising  .Manager  of 
Imitortant  dall.v  iiews|ia|»er,  desires  to  make 
ciiange  for  reawm  that  lie  has  reached  salary 
limit  In  present  |M>sitlon.  Fifteen  years  on  two 
newspa|»erH  witli  rei‘ords  of  steady  Increases  on 
lN»th.  .\ge  39.  married,  pleasing  personality. 
Will  go  anywhere  for  right  ofiportunlty.  P-97‘4, 
FMltor  A  Publisher. 

Advertising  Man.  national.  lo<’al.  classified, 
<*opywrlter  and  layout.  Thoroughly  ex|»erlenced. 
Prefer  smaJl  |Mi|>er,  eastern  section.  B  979,  Ed* 

itor  A  Pubiisher. _ 

Advertising  Baleaman  and  Exeentiva  ileslres 
coiine4‘tion  as  advertising  manager  with  pro¬ 
gressive  daily  pNi»er.  Exceptional  prinluctton 
record.  Fiuir  years  on  present  Job.  with  middle 
west  dally  paper.  .\ge  Married.  Full  In¬ 

formation  regarfling  my  record  upon  reiiuest. 
Write  B  934,  Editor  A  Publisher. 

BualneM  MkBarvr.  at  present  emppiyed  as  pub 
llaher  of  afternoon  dally  In  Eastern  city,  desires 
chsnge  on  account  of  limited  field.  Have  made 
substantial  success.  Invite  Investigation  of 
record.  Age  40.  marrleil.  Will  go  anywhere. 

B*0tf7.  Editor  A  Publisher. _ 

Circulation  Manager  —Man  wich  g(»od  rec'ord  and 
wide  ex|>erlence.  Pompetent  manager  of  circu* 
latlon  orgunitatlon  with  practical  promotion 
Ideas.  American,  40  years  age.  11  946.  Editor  A 
Publisher. 

Circulation  Manager  wants  position  on  a  live 
dally.  .Married,  44  years  of  age.  2.”  years'  ex- 
t>erlence  In  circulation  department.  Highest  type 
of  reference.  Write  B-972.  Editor  A  Publisher. 
Circulation  Itenager  desires  to  locate  with  eve¬ 
ning  pa|M>r  up  to  twenty  th<»usand  circulation. 
Have  had  eight  .v«*ars'  et|»erience.  B  O-'t.  Editor 

A  Publlaher. _ 

Circulation  Director.  exiNTienceit  every  f«»rm  of 
circulation  priunotlon.  desires  connection  New 
York  ('Ity  or  subiirlw.  Metropolitan  experience 
with  exceptional  n^cord.  B  903,  Editor  A  Pub 
Usher 

Classified  Manager  and  Display  Salesman  avail 
able,  lK)th  married.  7  years*  experience.  Proven 
record,  large  and  small  dallies.  Best  referenc<>H. 
now  employed.  Desire  change  March  15th.  West 
or  southwest.  Write  R-9A7,  Editor  A  Publisher. 

Classified  Manager*  Married  man,  3.3  years  old. 
12  years'  ex|»erlence  In  building  claaelfled  linage 
on  second  and  thir<l  papers.  Past  5  years  a» 
Claaslfled  Manager  on  .Metropolitan  pa(>er  with 
siicceHsfiil  record  as  a  btialnese  builder.  Now 
employed,  but  want  to  meet  publisher  who  has 
a  difficult  clnsslfled  problem  to  solve  and  one 
who  will  appreciate  bard  work  and  results.  For 
Interview,  write  B  96R.  Editor  A  I*nblUber. 

Classified — Young  married  man  desires  position 
as  Clasalfled  Manager  with  growing  paper.  Ex¬ 
perienced.  Good  references.  Employed  at  present. 
B  916,  Editor  A  Publlaher. 

Oempoaing  Room  Foreman,  fifteen  years,  wishes 
|N>sltloo.  New  York,  Penn..  Ohio.  Six-day  af 
term»on  |iaper.  Handle  any  slf.e  shop.  I'alon. 
Marrie4l.  Address  B-951,  care  Editor  A  Pub* 
llaher. 

Desk  Man.  reporter.  31,  ten  years*  experience. 
Including  city  and  managing  editor.  Has  fam¬ 
ily.  Now  employed.  Highest  references.  B  959, 
F:dltor  A  Publisher. 

Editorial— High  grade  Newapaper  man,  now  em 
ployed,  dcilrea  change  for  personal  reasons. 
(Qualified  tv»  direct  editorial  department-^capable 
(»f  handling  any  desk.  Excellent  record  aa  to 
iHlltorlal  and  executive  ability.  Age  86,  married 
B  976,  Editor  A  Publisher. 

Editorial — Now  available:  Well  equipped  Har 
vard  graduate.  A.H..  Pb  D..  with  expert  news¬ 
paper  experience  as  editorial  writer  and  staff 
fMture  wriksr  for  large  aontbem  dallies  In 
Vorttk  Carolina,  South  (Carolina  and  Alabama. 
Pr<s»f  reader.  Cnmarrled.  Willing  to  go  any¬ 
where.  Splendid  referencei.  Huger  Bacot,  36 
Me«'flng  street.  Charleston.  South  CMrollna. 


General  Manager gciicrul  manager  of  a 
daily  and  Sunday  iicwspaiwr  and  have  Iwen  In  a 
like  i»ositl<»n  for  past  tx-n  years.  I  draw  $10,(SM» 
a  >ear  for  my  servl«es.  but  if  I  can  Iwtter  iny- 
'«eif  by  (smnecting  with  some  live  progresalve 
daily  new'spai>er  I  am  willing  to  make  a  change. 

1  should  like  soiiu*  plac«*  where  there  Is  opiH>r- 
tunity  to  take  part  In  civic  affairs.  My  r«*cord 
as  newspaiKT  bultdt'r  Is  as  clean  as  a  hound's 
f4K»th.  The  last  pa|K*r  I  t<Mik  over.  Hie  deficit 
had  run  aa  high  as  annually.  1  wlpeil 

out  all  deficits  ami  made  It  pay  at  the  rate  of 
$72.<HMi  |>er  year,  and  1  did  It  in  comparatively 
short  time.  Am  not  a  su|»er  man.  but  1  do  knowr 
bow  to  manage  a  newsiiaiM>r  Have  lieen  acHvely 
etig.iged  In  the  maiiagcmeiit  of  newspapers  ever 
since  leaving  college.  My  experience  has  given 
me  a  thorough  kmiwU^lge  of  circulation  methods, 
bsal  advertising  ami  cM|MMially  national  adver 
tising. 

I  should  like  to  hear  from  sny  publisher  or 
newspaper  owner  who  might  l>e  Interested  In 
tilts  advertiseiiieiit  and  who  wishes  to  make  me 
a  pnqiosition  after  ItMiklng  Into  my  record. 

How  much  would  It  mean  to  you  Mr.  Owner 
or  Ptihlislier  to  have  your  publication  c»n  right 
basis  and  U*  lie  relieve*!  of  all  worry  and  man¬ 
agement?  All  corrcsiMindence  held  In  strict  con¬ 
fidence.  .Aitdress  Ibix  B  956.  F^lltor  A  Publisher. 


Linotype  Operator  t student,  will  graduate  from 
IJnotyi»e  school  March  16)  desires  work  on  amall 
dally  <»r  weekly.  Fifteen  years'  experience  han* 
dliiig  Associate<l  Press  newa  and  market*  report, 
prefers  duties  shall  consist  of  work  on  news 
desk  as  well  as  at  Llooty|ie.  Holier;  character 
references;  further  Information  on  re<]oeat. 
B  914.  Editor  A  PuMtabar. 

Linotypo  Operator  -Y'oung.  fair  a(»eed.  clean 
pr<M»f.  anyw’here.  Small  salary  stort.  Willing 
assume  other  duties.  B  9«I7,  FMltor  A  Publisher. 

Managing  Editor,  who  has  aucressfnliy  built  up 
a  weekly  and  a  small  city  dally,  wishes  to  ad- 
vam^e  txi  a  little  larger  field  In  city  of  50.(MN>  or 
less.  Highest  references.  B  9r»8.  Editor  A  I'uh- 
llaher. 

Manager-Analytical  thinker  with  financial  head 
an4l  executive  ability  can  make  pap«‘r  make 
money.  Practical  Ideas.  Suecesaful  record  news* 
paiiera  and  trade  papers.  40.  Single.  Keason* 
able  salary  with  Ismua  or  percentage.  B  973. 
FMltor  A  Publisher. 

Rewrite  Man.  eight  yeara*  ext*erlence.  l>esk. 
staff.  Young,  enthusiastic,  reliable.  Go  any* 
w'here.  B  920.  Editor  A  Publisher. 
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MECHANICAL 

Equipment  for  Sole 

Complete  Newapaper  Equipment —F«>r  vale  M 
)ig.  tioHs  t’oiiiet;  4  mag.  liiterty|ie;  goial  office 
furniture;  job  c«|nl|itiieiit ;  ty|H‘.  stones,  etc.  good 
condition.  Will  1h>  Hold  cheap  1MMKDI.^TKLY. 
Wire  llamiHoii.  211  Fifth  St..  Uacine  Wja 

Here  la  a  Description  of  the  Preaa: 

4  L|  deck  prc<««  for  'Uib*  at  very  low  pri.'e  Goes 
buir  del  k  well  prens  with  extra  ileck. 

ch:iln  drive.  Now  in  use.  F'xi'ellent  coodltion. 
Ctunplete  wiHi  Sprague  .'Ui  H.P.  !>.('.  motor.  220 
volt  ctnitrol  iMuinl.  control  stations  on  press,  and 
I'ompicte  stereiitypiiig  e^iulpment.  B  93H  Editor 
A  Pulilisber. 

Job  Preaaea.  Paper  Cutters.  Wire  Btitcbsra.  etc. 
— A  complete  line.  Gverhauled  ami  guaranteed 
machines  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  Ty|ie  A  Engraving  ('o..  114  K.  13tb  at.. 
New  Y'ork  City. 


Linotypes  Two  Mcalel  6s.  4  Model  Ks.  in  good 
operating  c<»ii(lit4on;  priced  low  for  quick  enle. 
Terms  If  desired.  Wire,  write  or  rsll,  l4in 
caster  Newspaiier*.  Inc.,  Ijincaster.  IVi 


Linotype  Motor  for  aale.  Cushman  h  p..  230 
>olts.  449  r.p  m..  I. .5  amps.  D.C.  No.  3H1*7  Price 
$7.5  f.o.b.  Britlgc|M>rt,  Conn.  Brblge|h»rt  Times 

.Htar  _ _ _ 

Modem  G.  f;.  76  fl.l*.  220  volt.  D.C.  chain  prose 
drive  complete  with  control  board,  resistance, 
push  button  stations,  etc.  A  I  condition.  The 
Hpokesman-ltevlew.  Hpokane.  Waahlngtoii. 
Photoengraving  «H|uipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co  .  ^  West 
IginI  St.,  N.  Y.  C. 

Used  Ooas  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goes  Printing  Prese  Co..  153 
South  I’auMna  st.,  Chicago,  Ill. 


CALIFORNIA 

H«r*  ia  OB*  of  tko  roro  oppor* 
tunitioa. 

Wt  have  in  a  (rowing  aection  of 
California  a  weekly  newspaper  and  job 
butineaa  doing  a  eubatantial  grou 
volume  and  giving  at  rttum  to  Itt 
ownare  upward  of  110,000.00  per 
annum  net. 

For  private  reaaoni  this  property  can 
be  bought  lor  120,000.00.  Quick  action 
nectaaary. 

HARWELL  &  ROCKWELL 

Comer  Building,  Tlmaa  Bulldiag 

Birmingham,  Ala.,  New  York  City 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations'eonfid  ntial 

PALMER,  DEWITT  & 
PALMER 

Businaaa  Eatablithcd  in  1899 
350  Madiaon  Avo.  New  York 
Pacific  Coast  Representstive : 

M.  C  Moors,  272  North  Rodeo  Drive, 
Beverly  Hills.  Cslif. 


IN  THE  PIEDMONT 

XVE  have  diacovarad  a  faw 
raal  itewapapar  propoaitiona 
in  tha  rich  amd  growing  Pied¬ 
mont  son*  of  th*  Carolina*. 
Rare  opportunitiaa  in  both  dai¬ 
lies  and  weeklies,  some  of  them  re¬ 
quiring  quick  setion.  Kindly  sdviee 
as  to  capital  available.  Please  ad- 
dresc  our  Litchfield,  III.,  office. 

Special  offer  of  only  daily  in  seven 
counties  and  covers  one  of  richest 
territories  in  North  Carolina.  Over 
$1,500,000  pay  roll  and  seat  of  two 
colleget.  Price  only  $88,000:  owners 
buying  larger  property. 

Prop.  No.  lOISa. 

The  H.  F.  Henrichi  Agency 

Litchfield.  III.  ^^aaamBi 
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The  Lawrence  (Mass.)  Telegram- 
Sun  recently  staged  a  Lucky  Boy 
contest  with  numerous  merchants  in 
I^wrencc  cooperating  in  the  matter  of 
prizes.  Contestants  wrote  essays  of  not 
more  than  250  words  on  “Luckiest  Day 
of  My  Life.”  The  winners  were  picked 
by  the  Lucky  Br)y  t'ontest  Editor.  In 
addition  to  the  prizes  donated  by  mer¬ 
chants  each  winner  received  a  six-month 
subscription  to  the  Telegram.  Consider¬ 
able  additional  advertising  space  could 
be  obtained  in  connection  with  such  a 
cfjntest. — D. 

A  New  England  airplane  com|>any  is 
advertising  to  make  airplane  maps,  set¬ 
ting  forth  that  large  areas  can  be  map¬ 
ped  quickly  and  accurately  by  plane. 
The  firm  also  offers  planes  for  day  or 
night  flying.  Are  there  some  concerns 
in  your  vicinity  who  should  be  advertis¬ 
ing  service  of  this  kind  in  your  paper? — 
L.  D.  Chamberlain. 

The  Eastman  Kodak  company  is  offer¬ 
ing  $30,000  in  prizes  to  amateur  picture 
takers  in  contests  for  March  and  April. 
A  total  of  1,223  money  prizes  are  offered. 
Drug  stores  handling  films,  photogra¬ 
phers,  and  studios  specializing  in  kodak 
work  will  be  prospects  for  ads  on  cam¬ 
eras  and  films.  Entry  blanks  must  be 
obtained  from  dealers. — L.  G.  M. 

My  home  town  paper  pulled  a  clever 
stunt  that  brought  good  results,  the 
Pittsfield  (Ill.)  Pike  County  Repub¬ 
lican.  A  “E'ather  and  Son”  idea  was 
presented  in  this  way:  The_  front  pages 
carried  a  readable,  interesting  story  of 
the  various  businesses  in  town  carried  on 
by  fathers  and  sons,  or  businesses  which 
have  been  handed  down  from  father  to 
son.  On  the  advertising  pages  “Father 
and  Son”  ads  were  run,  one  full  page 
being  devoted  to  box-ads  of  Father  and 


Son  businesses.  Some  of  the  firms  ran 
sales  on  that  day.  .•Vnd  everybody  was 
happy. — V.  B.  Clarahan. 

The  Flint  (Mich.)  Weekly  Review 
has  been  featuring  for  several  weeks  an 
Old  Timers’  Page,  in  which  firms  of 
long  standing  in  the  town  have  taken  up 
space.  The  ads  are  run  as  a  border  to 
a  center  historical  section  describing  each 
of  the  companies  which  advertise  on  that 
page. — Robert  G.  Silbar. 

This  Easter,  why  not  work  up  a  co¬ 
operative  page  of  Church  advertising 
from  the  various  churches  of  your  city? 
Nearly  every  church  will  advertise  spe¬ 
cial  sers’ices,  while  some  will  be  content 
with  small  announcements,  and  circulars. 
Group  these  together  on  a  special  page 
and  it  will  save  lots  of  time,  and  will 
bring  in  many  that  otherwise  would  not 
advertise. — R.  D.  J. 

“What  Price  U.sed  Car”  is  the  main 
head  over  a  group  of  52  one-inch  used 
car  advertisements  in  a  recent  issue  of 
the  Toledo  Xczvs-Bee. — F.  K. 

The  Duluth  Xews  Tribune  is  running 
advertisements  offering  a  variety  of  serv¬ 
ices  day  and  night  under  a  caption,  “We 
Never  Sleep.”  The  firms  advertising  are 
open  24  hours  a  day  and  include  grocery 
stores,  meat  markets,  taxicab  companies, 
ambulance  services  and  other  lines  of 
business.  A  cut  of  an  owl  is  used  to 
decorate  the  heading  with. — Arthur  G. 
Patterson. 

“Delivered  Prices  On  Automobiles  In 

- ”  is  the  headline  for  a  co-operative 

aut(»mc4)ile  dealers’  page.  Count  your 
dealers,  divide  your  space  accordingly 
and  sell  it  flat  rate  per  space.  E'ew  deal¬ 
ers  will  stay  out. — Krogci  Dabb. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


4  REPORTER  for  the  .Memphis  Press-  great  loss  and  suffering.  Ask  them  how 


■L\.  Scimitar  recently  discovered  that  the 
old  yellow  back  novelettes  were  not  pop¬ 
ular  with  the  boys  of  tmlay,  but  that 
many  of  the  men  still  read  them. — 
C.  E.  F. 

What  does  sickness  cost  your  com¬ 
munity  each  year?  Get  doctors  and  hos¬ 
pitals  to  help  you  figure  it  out.  estimat¬ 
ing  the  average  numl)er  of  'H'rsons  sick 
and  incapacitated  each  day,  the  cost  of 
their  treatment,  their  earning  capacity 
and  other  factors.  Give  the  total  popu¬ 
lation  and  try  to  show  the  average  cost 
of  sickness  to  each  man,  woman  and 
child  in  the  community.  Accidents,  of 
course,  must  l>e  treated  as  sickness. 
Then  get  the  doctors  and  others  to  dis¬ 
cuss  wavs  and  means  of  reducing  this 
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much  of  it  can  l)e  prevented. — Fred  L. 
W.  Bennett. 

Our  circulation  department  tells  us 
never  to  stop  running  our  daily  feature, 
“Qiildren  of  Columbus,”  a  two  column 
photo  and  brief  storv  about  a  youngster, 
with  an  editor's  note  describing  it  as  a 
“daily  picture  of  children  of  well  known 


m 


Newspapers  receiving 
United  Press  service  last 
week  were  able  to  print 
exclusively  the  first  inter¬ 
view  ever  granted  by  Pope 
Pius  XL  Also,  an  inter¬ 
view  with  John  Coolidge, 
and  numerous  other  ex- 
rlusive  and  timely 
features,  were  partof 
the  regular  United  Press 


UNITED  PRESS 


Columbus  families.”  Photographs  come 
in  unsolicited,  once  the  feature  gets 
started,  and  assures  a  front  page  photo 
for  the  Night  Green  and  inside  art  for 
the  morning  Ohio  State  Journal. — Meta 
M.  Wirthwein. 

The  Worcester  (Mass.)  F.ieuing 
Post  has  arranged  a  new  daily  feature, 
“Do  You  Know  Your  City  ?”  in  which 
an  incident  of  the  city’s  history  is  run 
each  day  under  an  artistic  head. — Bob 
Sibley. 

Ever  act  as  a  “super”  on  the  stage  for 
a  dollar  a  night?  A  local  reporter  tried 
this  experience  one  day  in  answer  to  an 
advertisement  in  a  local  paper  for  extra 
men  in  a  local  play.  He  told  his  amus¬ 
ing  and  interesting  experiences  back 
stage  in  the  following  Sunday  feature 
section  of  his  paper. — C.  E.  Pellissier. 

Fake  auto  licenses!  Some  clever  and 
original  ways  of  faking  auto  license  _ 
plates  have  surely  been  discovered  by 
your  state  highway  natrol,  as  they  have 
in  most  sections.  Interview  the  chief 
and  get  a  story  on  some  of  the  counter¬ 
feiting  carried  out  on  your  state  high¬ 
ways,  and  photograph  some  of  the  con¬ 
fiscated  plates.  This  will  serve  for  a 
good  article  on  the  eagle-eye  of  the 
motorcvcle  hawks  or  hawkshaws. — C. 
M.  L. 

Why  not  run  a  series  of  feature 
stories  “interviewing”  various  key  cities 
in  your  paper’s  circulation  territory? 
Harlan  S.  Miller  is  doing  such  a  series 
for  the  Des  Moines  (la.)  Sunday  Reg¬ 
ister,  touching  on  prominent  persons, 
business  and  bits  of  local  history.  .\ 
page  of  pictures  in  the  rotogravure  sec¬ 
tion  is  also  used. — L.  G.  M. 

SPONSORS  COOKING  SCHOOL 

The  Waterloo  (la.)  Morning-Tribune 
conducted  a  series  of  free  cooking  schools 
in  a  local  theater  Feb.  25,  27,  28,  and 
March  1  with  Mrs.  Mary  Brown  Lewers 
in  charge. 


KAY  FEATURES,  Inc. 

offers 

SEVEN  COMIC  FEATURES 

that  are  unbeatable 
Strips 

THE  LAMBKINS  by  Walsh 

Great  Family  Humor 

THE  WOWS  by  Zere 

Nothing  else  like  it 

CUDDLES  by  Forbell 

An  American  Flapper  at 
King  Arthur's  Court 

Panels 

DON  KEY  O.  T.  Two  Columns 
DINAH  SAYS  One  Column 

SHAMROCKS  One  Column 
Letter  Press 

TOM  SIMS’  LAUGHLINES 

The  best  Humorous  Column  in 
America 

For  terms  wire  or  write 

KAY  FEATURES,  Inc. 

M.  Koenigsberg,  Pres. 

1680  Broadway,  New  York  City 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


TRAFFIC  CAMPAIGN  SUCCEEDS 

Toledo  City  Council  to  Create  Pedes¬ 
trian  Safety  Zones 

Appropriation  by  the  city  council  Feb. 
18,  of  money  to  finance  construction  of 
protected  safety  zones  in  streets  of  To¬ 
ledo  marked  the  success  of  a  campaign 
carried  on  by  the  Toledo  Blade  for  es¬ 
tablishment  of  such  zones  to  safeguard 
the  lives  of  pedestrians  and  street  car 
riders. 

The  campaign  was  started  after  six 
persons  met  death  in  traffic  accidents 
during  the  first  10  days  of  1929.  It 
was  climaxed  with  establishment  of  a 
traffic  safety  commission  by  council  Jan. 
21.  Two  meetings  of  this  group  resulted 
in  approval  of  the  type  of  safety  zone 
desired  and  preparation  for  legislation  to 
finance  construction. 
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DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  ef 
^gma  Delta.  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  yon  find  him. 
The  Bureau  puts  yon  in  touch 
with  experienced,  energetic  men 
— it  Mves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  yon  expect  a  vacancy,  please 
write  John  G.  Earbart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


